CbADBP/KAHUE

MEHUUKMBHT, MAPKETHUHI', TYPU3BM

OO0pazoBaTenbHBIA MEHEDKMEHT B KOHIICTIIIUH SKOHOMHUKH 3HAHHI
Caeri1ana XaMHHHY

VYmpaBieHne  MEKIYHApOOHBIM  MapKETUHTOBBIM ~ MHHOBALIMOHHBIM  MTOTEHIMAIOM
NpeanpUsATU
Cepreii Kacbsn

I'eorpadckn HaOmonenus B MmouypimBute oonactu Efteni Lake (Diizce - Typrust)
Anaarnn Kb3b14yaoony

[Ipuponen mapk ['1o3engepe — npobiaeMu U pemeHus
Anaarnn Kb3ba4yaoouy

Ceptudukanuara Karo HA4YMH 3a T[ONy4YaBaHE Ha HalMOHajdHa mpodecroHaTHa
kBanudukanus B CioBeHHs B 00J1acTTa Ha TypU3Ma U XOTEIHEPCTBOTO
Emupa IIpempos

CbBpeMeHHU pelIeHus 32 (UPMEHOTO YIIpaBJICHUE
Bo:xana I'maneBa

NucTpyMeHTHTE Ha Tyepusia MapKETHHIa-Bb3MOXKHOCTU 32 MPUIOKCHHE B MAJIKUTE U
CPEIIHU MPEANPUATHUS
Csetaa IlanaiioToBa

HNxoHomMuuecko pa3BUTHE MW BB3MOXKHOCTH 32 IIOBUIIaBaHE Ha (QupMmeHaTa
KOHKYPEHTOCIOCOOHOCT, 3aJI0KEHH B MPUOPUTETHUTE LIEIM Ha OCHOBHUTE CTPATErMUYECKU
JOKyMEHTH Ha obiacTt Benmko TepHOBO

Hanko Credanon

Konnenmusita 3a u3cneaBaHe Ha YJIOBICTBOPCHHETO HA MOTPEOUTETUTE OT EICKTPOHHH
CHOOIIUTETHYU YCIIYTH - ChBPEMEHEH TOJX0J1 B MCHUKMBHTA
Bansa UBanoBa

W3cnenBane Ha yAOBISTBOPSHHUETO Ha MOTPEOUTENNUTE OT MOOMIIHU TEICKOMYHHKAITHOHHU
ycnyru B bearapus
Bansa UBanosa

[IpoOnemu B KOMyHUKAIMSITA HA yIIpaBlieHHWE Ha 3HaHueTo (1 gacr)
JAumutpunnka Kosnesa

[IpoOnemu B KOMyHUKAIMSITA HA YIIpaBJICHWE HA 3HAHUETO (2 JacT)
Juvmutpunka Kosea

[Ipean3BUKATENCTBOTO “MEHIO” B TYPUCTHUYECKOTO PECTOPAHTHOPCTBO
Kara UaneBa

Pa3BuTHe Ha mpon3BOACTBEHATA NOTUTHKA U KOHKYPEHTHOTO IIPETUMCTBO
EBrennii Ctostnos u Ctosin Tpanes
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AcmiekTH Ha aHaJIN3 Ha OM3HEC MPOLIECUTE
HNBan {umutpos, Ilerko SAHrno3os

Wzcnenpane MHEHHETO, OTHOIIEHUETO, HATJIACUTE W OYaKBaHHITA Ha pabdOTOmATENUTE OT
rp. bByprac cmpsmMo wMiaguTe CHenuManmucTH C BUCIIE OOpa30OBaHHE, CIIEHHATHOCT
,»MapKeTuHr” npu YHusepcurer ,,[Ipod. a-p Acen 3naTapoB” (MapKETHHIOBO MTPOYYBAHE)
Kupna Iletpos

VYnpasieHue Ha IeTcKaTa aHuManus B ObJrapckoro YepHomopue
I'eoprn Immutpos

N3cnenBane Ha HarnacuTe ¥ OYaKBaHMATA Ha CTYyJEHTHTE OT 1 10 4 KypC B CIIEHUATHOCT
MapKETHHT OTHOCHO 0OyueHHneTo 1o MapkeTnHr B yHuBepcuteT "lIpod. A-p Ac. 3natapos”
Byprac

Xpucruna Muxanesa

W3mepBaHne 1 cbecTosiHUE HAa 00pa30BaHUETO HAa YOBEILIKHUS KAalUTal B cepara Ha TypU3Ma
3aarnna Kapankoa, Mapus HeiiueBa

banancupanata cucreMa OT MNOKa3aTend KaTO CHhbBPEMEHEH METOJA Ha YIpaBICHHE B
TYPUCTHYECKOTO NPENPUATHE
Crosinka I'eoprueBa, Aiioena SIlnakmneBa

[To3HaBaHeTO Ha HAIIMOHATHUTE YEPTH HA XapaKkTepa — eIUH OT (PakTOpUTe 3a pa3BUTHE HA
ycIlelleH TypUCTHYECKH Or3HeC
Cons Credanona

[ToznaBaemocT Ha THProBcKaTa Mapka: TeopeTHUHHN U MPAKTHUECKU ACTIEKTH
JIluna buBaiinuene

NKOHOMUKA, PUHAHCH, CHETOBOACTBO

CoBpeMeHHbBIE peaini (PUHAHCOBOI ri100anu3anum
KOpnii [Macnuank

JloMMHaHTBl (PMHAHCOBOM MOJIMTHKH (DOPMHUPOBAHUS IOXO/I0B HACEICHHS
Jroamuiia I'opaueHko

[IporpecuBHOTO OONarane kato ¢popMa Ha coLUaIeH JOTOBOP
Tersina Kanmmuecky

MHBecTUIIMOHHUTE OAJIOHH KATO UKOHOMUYECKH (PEeHOMEH
Beanka buneBa

MscToTO Ha XpaHUTETHO-BKycOBaTa MPOMHUILICHOCT B bbarapus B pamkute Ha EC —
CBHCTOSIHUE U MEPCIICKTUBU
Csetri1a BoneBa

3eneHara eHEprus: 3a U MPOTUB
Cseti1a BoneBa

Konuentpanusita Ha cOOCTBEHOCT U (PMHAHCOBUTE pe3ynTaTh. JIuTepatypeH nperien
Aitmia Epnoran
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