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ABSTRACT: Defining rural areas is not an easy task. They are defined differently in different countries and
different criteria have been used in the past. The territory of the Republic of Serbia represents a distinctly rural
area with a significant participation of the rural population. In the past, rural development policy has been mar-
ginalized and viewed as an accompanying and not an integral element of other policies. The existence of certain
rural development policies did not lead to the achievement of goals because the mechanisms were incoherent,
unstable and, above all, short-term oriented. In the meantime, the situation has become even more complicated,
so the existing problems have become even more pronounced. As a possible solution in recent years, an integrated
approach to rural development has been mentioned, which would replace the previously dominant sectoral ap-
proach. Serbia's rural policy is facing great challenges because it is in the process of joining the European Union.
This means adjusting to the standards defined at the level of the European Union, all with the aim of encouraging

agriculture and rural development.

Key words: rural areas, rural development, rural policy, village, rural tourism.

Introduction

Rural development and rural policy represent a
new development philosophy of the European Un-
ion. It is a new concept of socio-economic devel-
opment in the theory and practice of developed
countries. In the Republic of Serbia, regardless of
the significant participation of the rural population
and the distribution of rural areas, there was no
consistent and long-term rural development pol-
icy. Only in recent years has a long-term rural de-
velopment strategy been built. The experience of
European Union countries shows that a well-de-
signed and financially supported rural develop-
ment policy results in a successful and strong rural
economy, with significant employment opportu-
nities.

This implies a multifunctional and integral ap-
proach that includes the reaffirmation of old crafts
and traditional local products, growing interest in
rural tourism as a selective and increasingly pop-
ular form of tourism as well as interest in local
culture and tradition. Rural poverty is currently a
major problem in rural areas as a result of negative
demographic trends such as declining natural
growth, migration from rural to urban areas, de-
population and senile population, changes in eth-
nic structure and spatial distribution.

There is no single standard, universal defini-
tion of the term rural in economic theory. In de-
veloped countries, numerous indicators are rec-
ommended when defining rural, while in less de-
veloped countries, the term rural often takes on a
negative connotation. In developed countries,
there is a tendency to separate rural policy from
agricultural policy. The emphasis is on integrated
rural development, which implies a multifunc-
tional approach to development.

Defining rural areas

Certain difficulties and problems arise when
defining the term "rural". Namely, determining
the rural area, rural environment or rural area is
difficult, because they are defined differently in
different countries. Regardless of the fact that ge-
ographers, ethnographers, sociologists, architects
and other people have been systematically study-
ing rural areas in the Republic of Serbia, the prob-
lem still exists today. In the past, different criteria
have been used to analyze and define rural areas.



Table 1. Different criteria for defining rural areas

The amount of income
of the inhabitants in a
certain territory

Demographic criterion

The main activity of
the inhabitants in a
certain territory

Spatial criterion

Low and low-income ar-

ized by poverty

All sparsely populated .
P Y pop eas are considered rural
areas are considered ru-
cal Rural areas are character-

Rural space is a space that
has a different purpose
from the urban and in
which agricultural areas
predominate

All areas where the
main activity is agri-
culture are considered
rural

Source: Mili¢, B. 2011. Rural Development - Practicum for Local Actors, p. 12

Today, in Serbia, the term rural area means "an
area whose basic physical and geographical char-
acteristics are primarily the use of land for agri-
cultural production and forestry." According to
this definition, about 70% of the territory of Ser-
bia are rural areas and about 43% of the total pop-
ulation lives in them. On the other hand, according
to the definition of the Organization for Economic
Cooperation and Development (OECD), which
uses population density below 150 inhabitants per
km?2 as a criterion for defining rural areas, rural
areas cover 85% of the total territory of Serbia and
live more than half (55%). population.

When it comes to rural development policy,
having in mind the number of inhabitants living in
rural areas, it can be said that the Republic of Ser-
bia has a long tradition. Experiences in this area
date back to the period of the former SFRY, since
significant regional differences have always ex-
isted and have been a problem for all countries
within the SFRY. However, the existence of cer-
tain rural development policies did not lead to the
achievement of the envisaged goals because the
defined mechanisms were incoherent, unstable
and, above all, short-term and not long-term ori-
ented. In general, it can be said that the rural de-
velopment policy has been marginalized through-
out the period and viewed as an accompanying
and not an integral part of other policies. Because
of all this, over the years the approach has focused
on integrated and multifunctional regional devel-
opment.

The basics of integrated rural development in-
clude a multifunctional approach to development,
ie demographic renewal, development of non-ag-
ricultural activities, use of all available resources
for food production, education, culture, preserva-
tion of eco-environment or simply, creation of a
modern village (Babovi¢, Tasi¢ 2013, p. 262). All
this conditions that the rural policy of Serbia is
facing a great turning point and challenges, since
it is in the process of joining the European Union.
Therefore, it must adjust its rural policy to the
standards of the European Union, all in order to

encourage the development of agriculture and ru-
ral development.

For less developed countries, such as Serbia,
the examples of Spain and Switzerland are in-
structive. Spain has invested in industrial plants in
rural areas, which has resulted in the creation of
new jobs and the use of natural resources in rural
areas, while Switzerland has placed special em-
phasis on the development of tourism in rural ar-
eas (Gulan 2019, pp. 84-85).

Rural areas on the territory of Serbia contain
potentials, whether natural or anthropogenic, for
the development of various activities that would
accelerate economic development. One of these
activities is rural tourism (Gasi¢, Ivanovi¢ 2018,

p. 13).

Characteristics of rural areas in the Repub-
lic of Serbia

Rural areas in Serbia differ significantly in
terms of social, economic and demographic char-
acteristics. However, the main problems and
trends in almost all rural areas in the Republic of
Serbia in the last few decades are constant migra-
tion to urban areas, poor diversification of eco-
nomic activities, extensive type of agriculture,
high unemployment, lack of opportunities for em-
ployment, poor and underdeveloped infrastruc-
ture, low GDP per capita compared to urban re-
gions, etc.

All rural areas in Serbia face the same chal-
lenges, and the problems can be identified as com-
mon. Weaknesses are more dominant, ie. more
numerous in relation to the advantages of rural ar-
eas. In addition, numerous opportunities and
threats from the environment that rural areas will
have to face are expected in the future. At the
same time, certain influences represent at the
same time, opportunities and threats for rural de-
velopment, such as European integration, product
quality, foreign trade of agricultural products, etc.
(Gasi¢ 2017, pp. 35-36).



Among the opportunities, rural tourism occu-
pies a central place. By its effects, rural tourism
will become a constant and cheap means of social
progress of rural communities (Kataya 2021, p. 1).
In the last 20 years, Europe is a world leader in the
offer of rural tourism, and it is predicted that it will
remain so, mostly due to the rapid process of EU
enlargement, as well as the existence of well-or-
ganized associations, such as the Pan-European
Association of Rural Tourism Eurogites (Gasic,
Ivanovi¢, Komadina 2014, p. 38).

In an effort to identify similarities and differ-
ences between rural areas of the Republic of Ser-
bia, within the preparation of the Rural Develop-
ment Strategy Plan, a typology of rural arcas was
developed through cluster analysis. This analysis
identified four homogeneous groups of munici-
palities (regions) as representative types of rural
areas in the Republic of Serbia (Matijasevic-Ob-
radovi¢, Kuzman, Kovacevi¢ 2014, pp. 66-67):

Region 1: Highly productive agriculture and
integrated economy - This region includes the
northern part of the Republic of Serbia, ie the ter-
ritory of Vojvodina and the northwestern part of
Central Serbia. Compared to other rural areas of
the Republic of Serbia, the region has developed
human potential, strong entrepreneurship, diversi-
fied industrial sector and well-developed eco-
nomic and physical infrastructure, which ulti-
mately leads to favorable socio-economic indica-
tors of overall economic development.

Region 2: Small urban economies with inten-
sive work in agriculture - This region geograph-
ically extends through rural municiplities along
river valleys and includes the surroundings of ur-
ban centers and larger cities (northern part of Cen-
tral Serbia, Sumadija, parts of Mac¢va and Stig).
The general economic structure and productivity
rate of certain sectors show more favorable results
compared to other rural areas.

Region 3: Predominantly mountain economy
oriented to natural resources - According to its
geographical characteristics this region is very
heterogeneous. It is basically a rural region with
untapped natural resources and tourist potential. A
special feature of the region are unfavorable de-
mographic changes and lower population density.

Region 4: Large tourist capacities and poor
agricultural structure - This region covers the
western part of the Republic of Serbia and is char-
acterized by the highest rate of participation of the
tertiary sector in the economic structure. On the
other hand, the structure of agriculture is underde-
veloped and is mainly based on the use of natural
resources.

Simultaneously with the formation of the re-
gion for the needs of the National Rural Develop-
ment Program of Serbia, at the proposal of the
Ministry of Economy and Regional Development
in 2010, Serbia was divided into five statistical re-
gions.

Regional development inequalities and ru-
ral poverty in the Republic of Serbia

The problems of regional development in Ser-
bia are long-standing, numerous and quite com-
plex. Contrary to the proclaimed goals of faster
development of underdeveloped areas, from the
end of World War II until the breakup of the for-
mer Yugoslavia, polarization was permanently in
favor of northern-developed regions and damage
to southern-underdeveloped regions (Rosi¢ 1995,
p. 106).

The same practice has continued to this day.
The result of such a policy is the biggest regional
differences in Europe. Namely, “the ratio between
the most developed and the least developed ad-
ministrative district is 7: 1, while the ratio be-
tween the most developed and the least developed
municipality is 15: 1” (Arandelovi¢, Gligorijevi¢
2010, p. 60). Regional policy has failed to prevent
the process of excessive urbanization, on the one
hand, and the demographic depopulation of rural
areas, on the other. The economic situation at the
end of the 20th century (economic crisis, disinte-
gration of the SFRY, sanctions against the Repub-
lic of Serbia, hyperinflation, decline in living
standards and quality of life) only further aggra-
vated the current situation. As a result, the ex-
treme differences between developed and under-
developed regions have steadily deepened.

The Regional Development Strategy of Serbia
for the period from 2007 to 2012 is the first stra-
tegic development document in the field of re-
gional development, which in a consistent and
comprehensive way defines the basic develop-
ment priorities of regional development of the
country and ways to achieve them. In addition to
the Strategy, the Law on Regional Development
was passed in 2009, which defines the names of
the regions and the manner of determining the dis-
tricts that make up the region. After that, the Law
on Amendments to the Law on Regional Develop-
ment was passed, which reduced the number of
statistical regions from seven to five.

According to the level of development, the re-
gions in the Republic of Serbia can be divided into
three groups: developed, moderately developed
and underdeveloped regions. Developed regions,



which achieve the value of gross domestic product
above the value of the national average, include
the Belgrade region and the region of Vojvodina.
Insufficiently developed regions are regions in
which the value of gross domestic product is be-
low the value of the national average, and this in-
cludes the region of Sumadija and Western Serbia
and the region of Southern and Eastern Serbia.

The region of Kosovo and Metohija has the status
of an underdeveloped region. By the way, the lag
of the Republic of Serbia in relation to the average
of the European Union is evident. All regions in
Serbia are below the limit of 75% of the average
GDP per capita in the European Union. Other in-
dicators of the degree of regional inequalities are
shown in Table 3.

Table 3. Indicators of the degree of regional inequalities in the Republic of Serbia

Indicators
Average earnings Realized investments Unemployed Unemployed per
Region (in dinars) (in thousands of dinars) 1000 inhabitants
2020 2019 2020 2019 2020 2019 2020 2019
Serbia 60.073 54919 | 921.233.281 | 927.939.714 | 491.347 | 485.405 71 70
Belgrade 74.311 | 68.140 | 374.282.332 | 412.232.907 | 64.717 66.301 38 39
Vojvodina 57.186 | 51.965 | 290.544.900 | 287.063.658 | 99.510 | 101.955 57 55
Sumadija
and Western | 51.068 | 46.826 | 107.948.674 | 108.488.309 | 173.210 | 179.618 92 94
Serbia
Southern
and Eastern | 52.875 | 48.260 | 118.544.244 | 94.565.275 131.530 | 137.531 89 92
Serbia
Kosovo and - - - - - - - -
Metohija

Source: Statistical Yearbook of Serbia. 2020, 2021. Statistical Yearbook of the Republic of Ser-

bia, 2020, 2021.

Within individual regions, local self-govern-
ment units can be divided into certain groups,
namely four, depending on the level of develop-
ment-above the national average, ranging from

80% to 100% of the national average, ranging
from 60 % to 80% of the national average, below
60% of the national average and below 50% of the
national average (devastated areas).

Table 4. Level of development of local self-government units in the region of Southern
and Eastern Serbia in 2021

Degree of development

Municipalities

Above the national average

Bor, Ni§, Pozarevac

In the range of 80% to 100% of the national average

Vranje, Zajecar, Majdanpek, Pirot, Smederevo

In the range of 60% to 80% of the national average

Boljevac, Velika Plana, Veliko Gradiste, Kladovo,
Leskovac, Negotin, Prokuplje, Smederevska Pal-
anka, Sokobanja

Below 60% of the national average

Aleksinac, Babusnica, Bela Palanka, Blace, Bojnik,
Bosilegrad, Bujanovac, Vladicin Han, Vlasotince,
Gadzin Han, Golubac, Dimitrovgrad, Doljevac, Za-
bari, Zagubica, Zitoradj a, Knjazevac, KurSumlija,
Lebane, Malo Crni¢e, Medvedja, Merosina, Pe-
trovac na Mlavi, PreSevo, Razanj, Svrljig, Surdu-
lica, Trgoviste, Crna Trava

Below 50% of the national average (devastated areas)

Babusnica, Bela Palanka, Bojnik, Bosilegrad, Bu-
janovac, Vladi¢in Han, Golubac, Zitoradja,
Kur$umlija, Lebane, Medveda, Merosina, Presevo,
Svrljig, Surdulica, Trgoviste

Source: National Agency for Regional Development

At the level of the Republic, the first group
consists of 20 local self-government units whose

10

level of development is above the national aver-
age. The second group consists of 31 local self-




government units. The third group includes 47 un-
derdeveloped local self-government units whose
level of development ranges from 60 to 80% of
the national average. The fourth group consists of
44 extremely underdeveloped local self-govern-
ment units in the Republic of Serbia, whose level
of development is below 60% of the national av-
erage. A special group consists of devastated areas
(in which the level of development is below 50%
of the national average).

This situation is a consequence, among other
things, of the inadequate distribution of financial
resources by region. In the previous period, most
funds were allocated for the Belgrade region and
the least for the region of Sumadija and Western
Serbia. Namely, in the entire period of time, re-
gardless of the proclaimed goals of regional de-
velopment, the Belgrade region was in the lead in
the amount of allocated financial resources on the
basis of encouraging regional development.

Another major problem facing rural areas is ru-
ral poverty. In the Republic of Serbia, as in many
other countries, the percentage of the poor is far
higher in rural than in urban areas. Decades ago,
due to economic and cultural stagnation, poverty
increased dramatically. As a result, poverty has
become a "rural phenomenon”.

According to Deki¢ and Hafner (Pekic,
Hafner, 2013), rural poverty is caused by high de-
pendence of the population on agriculture (where
there are fluctuations in yield and income), insuf-
ficient diversification of income and activities of
rural households, unfavorable age, gender and ed-
ucational structure, unfavorable ownership struc-
ture land, insufficiently developed state incentive
policies regarding villages and agriculture, as well
as the unfavorable geographical position of cer-
tain rural areas and underdeveloped infrastructure.

The problems faced by rural communities,
mainly of economic and social nature, have re-
duced the quality of life and demotivated people
to stay in the countryside. At the same time, cer-
tain categories (youth, persons with disabilities,
women, children, certain ethnic minorities) are
particularly at risk of poverty. Poverty prevents
personal development and adequate education

while ultimately affecting the health and general
well-being of the rural population.

One of the biggest challenges of Serbia's re-
gional development policy in the coming period
will be dealing with increased regional inequali-
ties and concentration of economic activities in
the Belgrade region and the region of Vojvodina
in relation to the regions of Sumadija and Western
Serbia and Southern and Eastern Serbia. North-
South relationship. In addition to inequalities be-
tween regions, emphasis should be placed on ine-
qualities within the regions themselves, especially
in the urban-rural area. In order to prevent these
problems and ensure progress, it will be necessary
to take measures that are interconnected. The Re-
gional Development Strategy has taken the first
step towards this goal, but much remains to be
done to address regional inequalities and rural
poverty.

In order to overcome these problems, it is nec-
essary to promote a new approach to regional de-
velopment policy, in line with the Europe 2020
Strategy, according to which one of the main
goals is social inclusion and poverty reduction. In
this sense, a modern regional development policy
should be conceived in order to increase the long-
term well-being of rural communities.

Instruments and measures of rural develop-
ment policy in the Republic of Serbia

Realizing the importance of agriculture and ru-
ral areas, developed countries in recent decades
have begun to pursue a certain rural policy that is
a broader concept than agricultural policy. In es-
sence, this is a complex valorization of rural areas,
which in most countries cover up to 80% of the
national territory, where over 50% of the popula-
tion lives.

Serbia's rural policy is in the process of being
established, with the basic policy and direction of
development being the rural policy of the Euro-
pean Union. The differences in the issues related
to agriculture and rural development of the Euro-
pean Union and the Republic of Serbia are shown
in the following table.

Table 5. Differences between the European Union and Serbia in issues related to agriculture
and rural development

Area

European Union countries

Republic of Serbia

Socio-economic structure

18% of the population lives in predom-
inantly rural areas
20% of the active rural population
works in agriculture

Agriculture is the main and of-
ten the only activity in rural ar-
eas
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A small added value is achieved
through processing

Rural infrastructure

Well developed due to long-term in-
vestment in agriculture and rural areas

Poorly developed and addition-
ally unmaintained
Numerous rural settlements
without basic infrastructure

Economic structure

A strong urban economy that can con-
tribute to rural development
Diversified rural economy

An economy that contributes lit-
tle to employment

Agricultural production

Favorable agricultural structure

Unfavorable structure of produc-
ers due to fragmentation of land

holdings
. High education of rural and agricul- Low education compared to ur-
Human capital .
tural population ban areas

Regional policy

Developed regionalization
Significant funds within the budget of
the European Union

Underdeveloped regionalization
Non-established criteria and
funds to support regional devel-
opment

State of the environment

Developed awareness of the need to
protect the environment
Well-developed control system

Lack of understanding of the
need to preserve the environ-
ment
Weak regulatory system of envi-
ronmental protection

Financial resources

Defined and comprehensive

Occasional and modest

Local government

Developed for-profit organizations and
local action groups
Locally connected entrepreneurs

The small role of local self-gov-
ernment in connecting business-
men and economic development

Production connection

Most competition-based market chains
have been established

Small competition that largely
monopolizes certain markets

Social Protection

Well-developed social protection sys-
tem

Undefined system of protection
of farmers

Source: Evolucija ruralnog razvoja EU i analiza ruralne politike Srbije, Poslovna ekonomija, str. 392-
393.

Analyzing table no. 5 we can notice that there
are significant differences regarding issues related
to agriculture and rural development in general. A
special problem is the amount of funds allocated
for the financing of rural areas. So far, Serbia has
allocated a small amount that was not in line with
needs and set. The key instrument of Serbia's rural
policy is the agrarian budget. The decision on the
formation of the agrarian budget was made at the
end of 1995, and at the beginning of 1996 it be-
came an integral part of the state budget.

The implementation of rural policy measures is
carried out through the agrarian budget. Since the
establishment of the agrarian budget, there has
been a budget line for incentive measures aimed
at revitalizing the village, ie the development of
rural infrastructure, improving the processing and
marketing of agricultural products, as well as cre-
ating new jobs in rural areas. The funds envisaged
and placed through this measure of agrarian pol-
icy “can be considered the first allocations from
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the agrarian budget for rural development” (Peja-
novi¢, Radovi¢ 2013, p. 250). However, the well-
known adverse economic conditions in the late
1990s caused modest effects. Funds for the revi-
talization of the village were allocated from the
agrarian budget until 2000. In the first two years,
10% was allocated for the revitalization of the vil-
lage, while in the next three years, the funds were
continuously reduced. In the period from 2001 to
2004, incentives for the revitalization of villages
were abolished.

Since 2004, a radical shift in strategic commit-
ments and support measures has been made com-
pared to the previous period. In the structure of the
agrarian budget, an item of measures to support
rural development is introduced, which in 2004
accounted for 6.1% of the agrarian budget, and in
the following years the allocations for this pur-
pose will be halved. Incentive measures within the
measure of support to rural development were re-
lated to projects of revitalization and construction
of rural infrastructure, support of diversification



of the rural economy and support to young farm-
ers for the realization of investments.

In addition to the increase in the absolute
amount of funds for rural development, their rela-
tive share in the agricultural budget has stagnated
throughout the period. Regardless of the fact that
the Law on Incentives in Agriculture and Rural
Development from 2014 defines that the agrarian
budget must not be less than 5% of the budget of
the Republic of Serbia, data show that this is not
the case in practice and that the share of agrarian
budget in 2014 4.1% and in 2015 4.2%. State sup-
port to rural areas was also provided to other
budget lines and various funds, but the funds were
not sufficient to achieve the expected goals.
Among the institutions dealing with rural devel-
opment, in addition to the Ministry of Agriculture,
Forestry and Water Management, we should men-
tion chambers of commerce, cooperatives, the Di-
rectorate for Commodity Reserves, the Institute
for Agricultural Economics and Rural Develop-
ment, the Serbian Association for Rural Sociology
and Agriculture, etc. (Peki¢, Hafner 2013, p.
212).

In order to intensify rural development, it is
necessary to increase the share of agriculture in
the total budget of the Republic of Serbia in the
coming period. In addition, the share of incentives
and support for rural development in the structure
of the agricultural budget should be increased.
The development of rural tourism, as the most im-
portant segment of multifunctional agriculture
(primary agricultural production and all activities
that rely on it - trade, crafts, food industry, etc.)
would enable rural development, and thus reduce
regional disparities in economic development be-
tween urban and rural areas.

Conclusion

The experiences of the Republic of Serbia
when it comes to rural development policy in the
previous period are very modest. Although there
were no defined projects and strategies for rural
development, during the last century there were
certain actions that were moving in that direction.
Due to unfavorable economic conditions at the
end of the last and the beginning of this century,
the effects were absent. This has led to the phe-
nomenon of rural poverty and negative demo-
graphic trends have further burdened the disad-
vantage in rural areas.

Serbia's rural policy is in its infancy. Funds al-
located for rural development were insufficient to
achieve the set goals. Throughout the period, the
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instruments of rural development policy were in-
coherent and, above all, short-term oriented. The
possible solution to the problem is the European
Union's rural development policy, which is ori-
ented towards raising local rural potentials, devis-
ing a regional development concept, decentraliza-
tion, integration, connecting and creating a net-
work of relations between public and private part-
ners. The importance of rural development policy
is reflected in the fact that three quarters of the ter-
ritory of Serbia consists of rural areas where al-
most half of the population lives. Serbia's rural
policy should apply an integrated and multi-sec-
toral approach in line with European Union rural
policy standards. Implementation of efficient ru-
ral policy of Serbia implies compatibility of agrar-
ian, rural, regional and global development policy
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CHALLENGES TO THE INTRODUCTION AND IMPLEMENTATION OF A CULTURE OF
SOCIALLY RESPONSIBLE INNOVATION IN BULGARIAN SMALL AND MEDIUM
ENTERPRISES

Yanitsa Dimitrova

NNPEJU3BUKATEJICTBA IIPEJ BBBE/KJIAHETO U IIPUJIA'AHETO HA KYJITYPA HA
COLUAJIHO OTTOBOPHUTE NHOBAIIMU B BbJI'APCKUTE MAJIKH U CPEJJTHU
NPEANPUATHUA

Suuia JlumutpoBa

ABSTRACT: The culture of socially responsible innovation presupposes both the implementation of innova-
tions by business organizations and the perception and actions in the Concept of Corporate Social Responsibility.
A prerequisite for the above perception is the conscious management of corporate culture. This report's conclu-
sions are based on an empirical, representative study of 300 companies operating in Bulgaria.

Key words: corporate culture, innovation, CSR, the culture of social responsible innovation

Introduction models have been developed to explain the com-
plex nature and character of the construct. Some
In today's business environment, the com-  of them are Schein, 1992; Cameron and Quinn,
petitiveness of companies is determined by their 1999, 2011; Denison, 1984, 1990; Denison and
reciprocal relationships with key stakeholder = Mishra, 1995; Fey and Denison, 2003; Denison et
groups. By solving significant problems for com-  al., 2004, 2006, 2012; Johnson and Schoeles,
munities, they increase their overall performance. 1999, etc. The variety of theoretical concepts and
Mentioned requires the management of a corpo-  empirical research based on them show us the dif-
rate culture that supports the perception and action ~ ferent dimensions of corporate culture and the ef-
of companies in the context of the concept of Cor-  fort required to study and measure it.
porate Social Responsibility and the generation Corporate culture is also seen as strong, weak
and introduction of innovation. Such a culture is  and adaptive (Jumurposa, 2012). According to
the culture of socially responsible innovation. Un-  Kotter and Heskett (1992), the most appropriate
derstanding the importance and applicationis nec-  for the company's successful development is the
essary for Bulgarian companies, which must adaptive corporate culture. This culture encour-

adopt and act in unison with good practices. ages and enhances innovation, supporting its com-
petitive performance in a dynamic business envi-
Literature Review ronment. We can also define this type of culture

as "learning" because it assists the organization in
Corporate culture is seen as the set of values,  creating and implementing mechanisms that help
norms, and fundamental assumptions accepted it scan for changes in the business environment
and in unison with which the organization's mem-  and their adaptation to advantages that take it to
bers carry out their daily activities (Schein, 1992;  new levels of competitiveness and sustainability.
Miron et al., 2004). It represents the "shared social ~ Adaptive culture requires communication, facili-
knowledge" in the organization that influences the  tated by the hierarchical constraints of the organi-
attitudes and behaviour of employees through  zation's structure, allowing continuous interactiv-
rules, values and norms (Colquitt et al., 2009). ity between the organization's stakeholders and
The research literature reveals multidirectional ~ between the organization and its key stakeholder
approaches and paradigms for the evolution and  groups.
study of the construct of corporate culture (Smir-
cich, 1983; Martin and Frost., 2011). Various
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Corporate culture is an essential driver of or-
ganizational change. While not every organiza-
tional change necessarily requires innovation, the
introduction of every innovation is a condition for
change. Companies with a long-term strategic ori-
entation are more likely to innovate than others.

An influential culture is related to the compa-
ny's strategy and structure, and culture cannot be
shaped until the organization formulates its strat-
egy. One of the main criteria for the effectiveness
of culture is relevant to the strategy (Chatman and
Cha, 2003).

Corporate social responsibility (CSR) is a con-
cept that companies manage their corporate cul-
ture and strategy to take responsibility for their ac-
tions that affect society. It has three main pillars -
social, environmental and economic. The imple-
mentation of CSR by companies has a significant
contribution  to  economic  development
(McWilliams and Siegel 2000; Gregory et al.
2016) and reflects companies' commitment to re-
sponsible management of their actions.

The concept of innovation involves generating
and introducing new combinations of resources to
create and add value to and from the organization
and help increase stakeholders' well-being and
performance (Drucker, 1985; Baldwin and
Curley, 2007). Innovation can find in a variety of
forms (product, marketing, process, social), come
from different sources (closed and open innova-
tion) and is associated with other aspects of
change (incremental, radical, destructive)
(Chesbrough, 2003; MacGregor and Fontrodona
2008; dumutposa, 2017).

We can find the link between CSR and inno-
vation in the growing number of stakeholder
groups committed to the company (Deng et al.
2013). To this end, a balance needs to be struck
between the interests and needs of stakeholders
and management decisions (Jensen 2001; Porter
and Kramer 2011).

The implementation of innovations in CSR
leads to an increase in the overall organizational
performance by responding to specific societal
needs and current ones that require the implemen-
tation of innovations. Mentioned is with the pre-
sumption of deepening research and, more explic-
itly, defining the link between CSR and innova-
tion.

The balance between the interests of stake-
holders and the company contributes to the gener-
ation of innovations in search of answers to cur-
rent societal needs and to anticipate the influences
and emerging horizons of expectations and trends.
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The presumption of their sustainability includes
compliance with the principles set out in CSR.

Corporate culture, as seen above, is directly re-
lated to innovation and the concept of CSR. The
corporate culture that supports innovation in the
organization must be sensitive to understanding
innovation as an integral part of continuous
change. Must embed innovation in the "invisible
levels" of culture - basic assumptions and values.
The innovative behaviour of the organization
members is a result of the organizational norms
supporting the exchange of information related to
the changed approach to "doing things" in the cor-
porate reality (Amabile, 1988).

The culture of innovation can be defined as the
perception, way of thinking and behaviour that
creates, enriches and establishes values and atti-
tudes in the organization. It helps the organization
adopt and maintain ideas and changes needed to
improve the efficiency and effectiveness of all
processes. They must not be consistent with con-
ventional assumptions and traditional organiza-
tional behaviour.

As we have already emphasized, the corporate
culture is directly related to its strategy - its crea-
tion and implementation. The strategy influences
the corporate culture, and the harmony between
two constructs is a guarantee of long-term com-
petitive advantage. A necessary precondition for
above mentioned is the management of a culture
of innovation ([lumurposa, 2017).

For the successful existence of the organiza-
tion and the sustainability of its competitive ad-
vantage, it is necessary to adopt a culture of inno-
vation. In the context of perception and action in
line with the CSR concept's principles, the culture
of innovation supports the search for solutions to
meet societal needs by generating innovative so-
lutions and creating value.

The model of the culture of innovation (Dimi-
trova, 2018), based on the trinity of culture-strat-
egy structure, can be upgraded by including CSR's
principles and actions, which will give it social
sustainability. An essential component of this
model is the stakeholders, who are crucial both for
implementing innovations and for the understand-
ing and implementation of actions by CSR's phi-
losophy. In the context of each company's specif-
ics, its management will result in the search for a
balance between the interests of society and those
of the company.

An essential element of the culture of innova-
tion and the socially responsible culture of inno-
vation is the change. It postulates redefining the
business models by the requirements that impose



critical stakeholder groups' claims and needs.
Looking for trends and challenges arising from
the micro and macro environmenti Other vital
components are tolerance of uncertainty and risk-
taking—the perception of change as a positive
that helps to upgrade.

The socially responsible culture of innovation
is a culture of interaction between the organiza-
tion members and the external stakeholder groups.
It is based on open communication, free sharing
of knowledge, existing trust inside and outside the
organization. Mentioned is connected with the
perception and action by CSR's principles, under-
standing the importance of triple-bottom-line and
the orientation towards its sustainability.

The perception, action, management of a so-
cially responsible culture of innovation requires
an understanding of its importance by both leaders
and members of the organization. The leaders of
this type of organization must be ethical, innova-
tive, visionary. It needs to be harmonized with
strategies that include responsible innovation and
organizational structures that facilitate stake-
holder interactions. Finally, it is essential to real-
ize the organisation's lack of boundaries - not in a
purely physical aspect, but in terms of their ac-
tions in the spirit of CSR, which impact different
communities.

Empirical review

For this study, we consider the relationship be-
tween corporate culture, innovation and the appli-
cation of CSR principles in the context of Bulgar-
ian companies. The sample was compiled based
on the number of companies that implement inno-
vations in the Republic of Bulgari

according to NSI data. The surveyed compa-
nies' profile is as follows: the number of respond-
ents - 300 companies, the owners or managers of
the companies were interviewed according to a
pre-prepared survey with closed questions. The
survey was conductedin the period March-April
2020, under the project “Innovation inbusiness
and education. Development of a conceptualcom-
munication model for innovations in a business-
informationorganizational environment”. The
size of companies is determine according to the
European classification. From the demographic
profile, we see that the respondentsin the survey
are mainly representatives of SMEs. The follow-
ingareas of activity are presented - production,
services, light andprocessing industry, machine
building, energy, science andeducation, IT, con-
struction, design, engineering.
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The business needs a deeper understanding of
the importance of innovation implemented in the
concept of CSR among Bulgarian SMEs.



What are the possible prospects for introduc-
ing and managing a culture of socially responsible
innovation in Bulgarian SMEs?

Mentioned means the organization's interde-
pendence - with its key stakeholder groups, i.e.
reciprocity in their relationship. The latter is the
generation of profits by companies while solving
current community problems. Mentioned requires
an interactive communication policy, which, with
the presumption of all the conventionality of the
symmetric communication model (Grunig and
Hunt, 1984), applies it in establishing the claims
and needs of stakeholders in providing the appro-
priate answers. Showed above is related to the
company's ability to exist as a learning organiza-
tion - to scan the trends and challenges coming
from the surrounding, characterized by a high de-
gree of the uncertain business environment, pro-
vide appropriate answers and move to a new level
of competitiveness.

Increasing trust in the organization, empower-
ing employees, embracing innovation as an im-
perative, requiring risk-taking, knowledge man-
agement and increasing autonomy must be critical
components of corporate philosophy. The organi-
zational structure should have a minimum hierar-
chy that facilitates communication and decision-
making. The corporate strategy must be flexible
and include the orientation towards applying a
culture of socially responsible innovation.

Conclusion

Innovations and practices in the context of the
CSR concept must be part of the visible and invis-
ible levels of corporate culture, i.e. they must be-
come essential and inalienable components. How
could this process be facilitated? An obligatory
stage of the perception of the socially responsible
culture of innovation is its integration with the
corporate strategy because the organization's
strategy structure and culture are interrelated. To
this end, the corporate culture must presuppose
the acceptance of the values of the concept of
CSR. It must be connected to properly actions by
them, undergoing a change related to the under-
standing of the meaning of their leadership.
Therefore, it is necessary to facilitate access to
European projects that make it easier for compa-
nies to implement and act by the concept of CSR
and access to the generation and subsequent im-
plementation of innovations. The performance of
innovations also requires access to new technolo-
gies and opportunities for their introduction and
use, which harmonizes with different types of
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training, helping to increase the skills of employ-
ees and the "learning" process.

Gratitude: This article is under the project “In-
novation in business and education. Development
of a conceptual communication model for innova-
tions in a business-information organizational en-
vironment”, Fund of Scientific Researches, Bul-
garia, KI1-06-H-35/5-18.12.2019.
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BBPXY NIOTPEBUTEJICKOTO NOBEJIEHUE
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VERBALIZATORS VERSUS VISUALIZATORS - EFFECTS OF ADVERTISING INFLUENCE
OF COSTUMER’ BEHAVIOUR

Lyubomira Spasova

ABSTRACT: The aim of the research article is to study the achieved effects of the influence of verbal and
visual components of advertisements, according to the segmentation of users of verbalizers and visualizers. The
survey covers 316 respondents aged 18 to 65, participating voluntarily and anonymously. The questionnaire of A.
Richardson (1977) Verbalizer-Visualizer Questionnaire (VVQ) is attached, which found differences in the studied
effects. The main verbal and visual components in advertisements were measured in relation to the segmentation
of the respondents into verbalizers and visualizers, and a very strong dependence on the visual effects in individual
advertising media was found, which is confirmed by the results of other studies. There is a high degree of influence
of advertisements with bright images, as well as advertisements with stereotypical images in the visualizers. In
contrast, verbalizers respond positively to the central position of the text, as well as to inscriptions above figures.

Keywords: VVQ, Visual/verbal advertising effects.

Introduction

The verbal and visual components of
advertising are a very useful research topic among
researchers who study cognitive styles - verbalizer
versus visualizer such as information processing.
Each advertisement uses different visual and
verbal effects to influence consumers, and
research develops in different directions. In the
newspaper business, it is believed that news
photographs aid news processing in a variety of
positive ways (Mendelson, L.A. & Thorson, E.,
2006, p. 474). Researchers have differing views
on this topic in the social sciences (Wanta &
Roark, 1994; Zillmann, Gibson, & Sargent, 1999;
Mendelson, 2001; Mendelson & Thorson, 2003).
One view is that intriguing aspects of visual
information include the processing of cognitive
elements in advertising as an important part of the
user's experience in which pleasant or unpleasant
feelings are provoked (McQuarrie and Mick,
1999, cited by Lagerwerf, Hooijdonk &
Korenberg, 2012, p. 1837). Other studies have
found that the wvarious opportunities that
advertising offers allow advertisers to take
advantage of the moderating role of advertising
(Phillips, 2000; Gkiouzepas & Hogg, 2011). In
addition, each metaphor in the advertisement may
be interpreted differently by users with different
interpretations. There are various evidences that
individual differences in personality and
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belonging to one or another cognitive style
influence how variables affect users' end
reactions. In media researches, scientists are
interested in "viewing styles" or "eye fixations"
(Just, Carpenter, 1976; Radach, Lemmer,
Vorstius, Heller, Radach, 2003), as well as
“patterns of behaviour involving choices that in
some way affect attention and learning from
television” (Miron, Bryant, & Zillmann, 2001, p.
157). Despite this evidence of effective impact,
the researcher believes that the effects on
consumers who belong to one or another segment
of the advertising audience have not been
sufficiently studied. This is the reason why new
segments in advertising are being explored.

Literature Review

In many advertising researches, visual rhetoric
has been studied over the past twenty years with
advances in theoretical development (Scott, 1994;
Forceville, 1996; McQuarrie & Mick, 1999; Maes
& Schilperoord, 2008; Phillips, 2000; McQuarrie
& Phillips, 2005), and with additional empirical
evidence (Forceville, 1996; Phillips &
McQuarrie, 2004; Maes & Schilperoord, 2008),
testing some hypotheses for visual image
processing (Phillips, 2000; McQuarrie & Phillips,
2005; Van Enschot et al., 2008; Gkiouzepas &
Hogg, 2011). Equally interesting for researchers
are the different variations in visual structure



(Phillips & McQuarrie, 2004), which determine
the different perceptions and understandings of
the visual image in advertising, as well as all the
features of variations in verbal representation of
verbal components such as text position, size of
letters, use of fonts, and others (Kaplan, 1992;
Phillips, 2000). Another major aspect of research
is cognitive styles, which are also directly related
to research on visualization and verbalization.
Some researchers such as Mendelson and Thorson
(2006) argue that cognitive styles differ from
learning strategies, which are defined as ways
used to cope with situations and tasks (Riding &
Sadler-Smith, 1992). The affiliation of the user
with high verbalization means that he/she will
have a greater fluency with the words, will be
interested in ideas presented in the
advertisements, which brings him/her emotional
pleasure. On the other hand, the high levels of
visualization reported by other users will respond
more to the influence of images, as well as visual
games such as puzzles and others (Jonassen &
Grabowski, 1993; Riding & Ashmore, 1980;
Kirby, Moore, & Schofield, 1988; Riding &
Douglas, 1993, cited by Mendelson & Thorson,
2006). This is the reason why in research circles
cognitive styles are defined as a subset of
personality, because style according to Jackson
and Lawty-Jones is a fixed characteristic of an
individual (Jackson & Lawty-Jones, 1995, p.
297). Kogan (1971) defines cognitive styles as
“individual variation in modes of perceiving,
remembering and thinking, or as distinctive
ways of apprehending, sorting, transforming
and utilizing information” (Kogan,1971, p. 244).
Therefore, the user's belonging to one or another
style can provide many answers to questions
about how to perceive, make sense, and respond
to visual and verbal effects in advertising and
media.

Research methodology

In order to establish the segmentation of the
316 respondents, an online questionnaire was
used by A. Richardson (1977), which found
differences in the  Verbalizer-Visualizer
Questionnaire (VVQ), a 15-element study that
puts the two cognitive styles in one dimension.
Authors such as Kirby, Moore and Schofield
(1988) point out that VVQ requires more than one
bipolar dimension, that is, when developing an
extended questionnaire by a researcher, it can
record changes on a scale.
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Richardson's questionnaire (1977) is based on
a questionnaire prepared by Paivio (1971):
IndividualDifferences Questionnaire (IDQ) on the
ways of thinking and processing information with
86 points, the questionnaire was checked for
reliability and retested by other researchers
(Spoltore & Smock, 1983; Stevens, Rapp, Pfost,
& Johnson, 1986; Warren & Good, 1979).
Although the A. Richardson scale has been widely
criticized for placing each user in the group of
verbalizers or in the group of visualizers as
opposite ends of a continuum, its applicability has
become greater over the years. Riding (1977)
proposes a scale that places verbalization and
representation (Riding's term for visualization) as
the ends of a continuum. The Riding scale, called
the Cognitive Styles Analysis (CSA), although
widely used in his research (Riding & Sadler-
Smith, 1992; Riding & Douglas, 1993; Riding et
al., 1995), will not be applied in the present study
because this scale is difficult to apply to
advertising.

The surveys were conducted in Internet-based
survey management as the main method of data
collection. Data were obtained from the responses
of 316 participants who selected different items
from the Verbalizer-Visualizer Questionnaire
(VVQ), with the researcher adding other adapted
descriptors for both components. The main
criteria that are measured for verbalization are the
following: font size, font style, interest in
additional verbal anchoring, metaphors in the
advertising text and other variables. The main
criteria that are measured for visualization are the
following: presence of famous people, presence of
products, background of the image, brightness of
colours, location of figures and other variables. In
order to determine the most effective influence of
advertising and media, mixed variables are also
offered - visual-verbal such as the following:
placement of figures versus text, number of
figures versus number of verbal anchoring,
product presence versus presence of text, text on
the product against text outside product.

Data collection takes place from October 2021
to March 2022, and respondents must first
indicate the items that describe them and then
focus on the variables for visualization and
verbalization. The average age of the respondents
is 36.3, mostly students and workers. 39.7% of
men (141 respondents) and 49.1% of women (175
respondents) were found by gender difference.
The distribution by education is as follows: 7.59%
(24 respondents) with completed secondary
education, 59.18% (187) with completed higher



education - bachelor, 24.05% (76) with completed
higher education - master and 9.18 % (29) with
completed PhD. In the surveys, the respondents
were offered to evaluate 30 advertisements of the
companies - Puma and Nike with products and
services, Pluse + for online fitness with service,
Takeaway with products and services, Savex
products and services, Allura.bg products and
services, Keepingfinn with products, E-campus
with service, Kalapod. bg with products, Trading
for everyone with service, Versace for men with
products, Versace for women with products,
Versace for men and for women with products,
Dolce & Gabbana, Louis Vuittion for women with
products, as well as various issues of Vogue
media with images of famous people such as
Gisele & LeBron (2019), Justin & Hailey (2019),
Bacio (2017) - homosexual advertising, Vogue in
British Magazine New Frontiers (2018), Kim &
Kanye (2014) with products and services. The
choice of advertisements is determined by the
brightness of colours, the presence of people or
products, or both at the same time, also by the
number of verbal anchoring - only one verbal
anchoring as an advertising motto, or a verbal
anchoring with the name of the product.

The main research issues to be investigated are
the following:

Ri: Which of the inscriptions have a stronger
impact on the respondents and what are the
reasons for the success of this impact?

R,: Which of the images have a stronger
impact on the respondents and what are the
reasons for the success of this impact?

R3;: Can the success of the impact be achieved
by having a combined influence on the
respondents through verbal and visual means?

R4: Is there a connection between the
respondent's belonging to group of verbalizers or
to group of visualizers and the achieved influence
of a verbal or visual component?

Results and discussions

In the present study, after conducting three
studies on the verbal and visual components of
advertising and media, 12 variables were derived,
10 of which have got statistically significant
results. These variables are described in the
previous section, and each advertisement was
evaluated once for every variable. Measuring the
variables: background, colour, and brightness is
very important of impact of advertising because,
according to Mittal (1999), the visualization
strategy builds on the concept of brightness
(Mittal, 1999, p. 108, cited by Hill, Blodgett, Baer
& Wakefield, 2004, p. 156). In addition, other
contemporary researchers have found that
"images generate much stronger effects on
cognition, attitudes, and behaviour than words,
with some ambiguity as to how much they
contribute to improving these effects compared to
other variables" (Fahmy, & Alkazemi, 2017, p.
21). Measuring the visual and verbal effects in
advertisements helps to improve ‘“cognitive
effects” (Fahmy, Bock, & Wanta, 2014), because
these effects identify the ways in which the human
mind processes and interprets visual elements
when comparing external objects of internal
importance. Therefore, all images of characters,
products, backgrounds should be associated with
verbal elements, stimulating consumer behaviour
and thinking.

To measure the relationships between the
individual criteria for assessing verbal and visual
components, a five-point scale of Likert was
applied; Disagree; Slightly Disagree; Neutral;
Slightly Agree; Agree. The reliability coefficient
of the elements included in the factor analysis
(Cronbach's a) is 0.789. The distribution of
respondents on the A. Richardson scale (1977),
Verbalizer-Visualizer Questionnaire (VVQ), is
presented in Table 1:

Table 1: Summarized specification of the participants in the study

Place to live Sex Age Education Result from
VVQ

Sofia, Bulgaria - Men — 18-24 years old | Bachelor’s degree (from | verbalizers with high
77 people 115 people - 18 to 21 years old) — verbalization — 119 people

132 people 198 people
Plovdiv, Women — 25-34 years old | Master’s degree (from verbalizers with low
Bulgaria — 201 people - 22 to 45 years old) — 71 | verbalization — 20 people
41 people 78 people people
Stara Zagora, Other gender | 35-44 years old | PhD (from 35 to 55 visualizers with high
Bulgaria — -0 - years old) — 36 people visualization — 142 people
156 people 56 people
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Varna, 45-55 years old | Other education — 11 visualizers with high
Bulgaria — - people visualization — 35 people
42 people 50 people

More visualizers were present - 55.06% (174  advertisements  were  removed  because

people), and verbalizers - 43.99% (139 people).
The average score of the visualizer is 56.01 (SD =
7.66) on a scale that varies from 1 to 20 elements
to study visual effects. The value on the
visualization scale has a consistency of
Cronbach's alpha = 0.86. The average score of
verbalizers is 43.99% (SD = 8.34) on a scale that
also varies from 1 to 20, with 20 being the most
verbal. The value on the visualization scale has a
consistency of Crombach's alpha = 0.78.
Comparisons were made between the
responses of verbalizers and visualizers based on
derived variables with the largest statistically
significant values, using percentages and Chi-
squares. Chi-square values were derived by cross-
tabulating verbalizers versus visualizers. Degrees
of freedom in all cases equaled one. Finally, some
of the variables were combined to obtain the
factor with the greatest weight. Some of the

respondents gave negative answers. These are the
advertisements like: Nike and Puma without
famous persons, Allura.bg products and services,
Kalapod. bg with products, Trading for everyone
with service, as well as advertising from the
magazine Vogue - Bacio (2017) - homosexual
advertising.

A Chi-square measurement was performed to
examine the relationship between two traits, such
as measuring weaker scales. Only visual and
verbal scales are used in the study, as theoretically
the dream scale cannot be applied to media and
advertising research. This is also in consequence
of Kirby’s opinion (1988), who pointed out that it
is acceptable to use only the two-scale version of
VVQ instead of the three. The statistically
significant answers of the respondents, as well as
their affiliation to verbalizers or visualizers, are
presented in Table 2:

Table 2: Comparison between respondents ‘answers and different components in advertisements

Variables Verbalizers Visualizers Chi-square
(n=139) (n=177)

1. Image of people in | 34 (24.4%) 79 (44.%) 35.132

advertisements

2. Images of products in | 69 (49.6%) 77 (43.5%) 26.37*

advertisements

3. Brightness of colours 24 (13.5%) 57 (41%) 48.03*

4. Arrangement of figures | 10 (7.1%) 19 (10.7%) 7.73%

(centred)

5. Arrangement of texts | 28 (20.1%) 12 (6.7%) 6.04°

(cantered)

6. Number of figures (one | 7 (3.2%) 32 (19.5%) 24.26*

figure)

7. Number of figures (two | 18 (12.9%) 47 (26.5%) 41.37%

figures)

8. Number of captions | 47 (33.8%) 12 (6.7%) 39.562

(more than one)

9. Product presence (one) | 22 (15.8%) 24 (13.5%) 7.43°

10. Product presence | 14 (10%) 28 (15.8%) 15.66%

(two or more)

11. An inscription on a | 37 (26.6%) 18 (10.1%) 22.49*

product

12.  Inscriptions near | 44 (31.6%) 35 (19.7%) 1.36*

person
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13. Image of person in
relation to an inscription
(inscription ~ below /
person above)

31 (22.3%)

67 (37.8%) 40.33*

14. Product image versus
inscription (product
label)

79 (56.8%)

28 (15.8%) 46.91%

2 Significant at the 0.05 level.

The measurements were made on the basis of
the completeness of the problem of visualization
and verbalization, as the brightness of the colours
is an important component that affects the
visualizers - 57 (41%), which give a positive
response to this component, but to a lesser extent
on verbalizers - 24 (13.5%) and the value of Chi-
square is 48.03% According to some reserchers
brightness forms a "clear picture" of the benefits
of products and services offered in media and
advertising (Mittal, 1999, p. 108, Hill, D. J.,
Blodgett, J., Baer, R. & Wakefield, K., 2004, p.
156). Fahmy and Alkazemi (2017) point out that
“images generate much stronger effects on
cognition, attitudes and behavior than words”
(Fahmy, S. S. & Alkazemi, M. F., 2017, p. 1). The
results of the analysis do not show to what extent
the brightness of advertising and the media can
contribute to enhancing other effects in the
advertising (Spasova, L., Taneva, T., 2021).

"Image of people" is also measured as the
percentage for verbalizers is 34 (24.4%), for
visualizers it is 79 (44%), and the value of Chi-
square is completely satisfactory - 35.13% This
aspect of visualization is directly related to
stereotypes in  advertising, as Akestam,
Rosengren, Dahlen, Liljedal, and Berg (2021)
point out that “advertising images of women and
men have an alleged negative influence on others,
leading to higher levels of advertising response”
(Akestam, Rosengren, Dahlen, Liljedal, & Berg,
2021, p. 63). Other studies have found that men's
and women's responses to stereotypical images of
men and women, respectively, are influenced by
the supposed ultimate impact of images on the
opposite gender (Wan et al., 2003; Choi et al.,
2008; Akestam, 2018; Akestam, N. et al., 2021),
as well as from some psychological reactions to
advertising and media (Akestam et al., 2017a). In
the present study, no dependences of influence
between the two segments - visualizers and
verbalizers and gender differences were
measured. These findings are related to another
measured aspect of visualization - "Images of
products ", which shows that verbalizers have a
result - 69 (49.6%), which is very close to
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visualizers - 77 (43.5%), and the value of Chi -
square is 26.37*% Therefore, the respondents,
regardless of belonging to one of the groups, give
a large number of positive advertising and media
responses to the images, and those of people are
more influential than those of products. (Deaux &
Lewis, 1984; Barlett, Vowels, & Saucier, 2008;
Baxter, Kulczynski & Illicic, 2016) The level of a
person's visualizer is also factor in the pictorial
environment of advertising, because respondents
with a higher level of visualization - 34% of
respondents give more positive responses to
people in advertising, compared to the images of
products in advertising.

Regarding the "Arrangement of figures"
statistically significant results were reported in a
cantered position, compared to non-cantered, with
verbalizers giving 10 (7.1%) positive ratings and
visualizers 19 (10.7%), with a Chi-square value of
7.732. Therefore, for respondents, the location of
the figures is either not significant or is a factor
with very little influence, stopping the overall
influence of advertising or media. Completely
similar values are obtained from the analysis of
Chi-square is 6.04* for "Arrangement of texts", as
the higher reported level of verbalizers in this
group - 47% is a significant factor - 28 (20.1%),
compared to that of visualizers - 12 (6.7%).

In addition, it can be pointed out that not only
the position of the text in advertising and media,
but specific verbal elements that convey
information are a factor of impact. This statement
is supported by the result of one of the
measurements on "Product label", where
verbalizers with positive answers are 37 (26.6%)
and visualizers - 18 (10.1%), and the value of Chi-
square is 22.49%. The researcher believes that the
levels of verbalization affect the memorization of
information from advertising.

The analysis about arrangement of texts and
figures in the advertisement continues with regard
to visual structure versus verbal anchoring (text
below / person above), which establishes the
following dependencies: verbalizers with positive
answers are 31 (22.3%) and visualizers - 67
(37.8%), and the value of Chi-square is extremely



high - 40.33% The results show that people who
are in a higher position than the texts in the
advertisement can determine the two results for
abilities with relatively high values: verbalizers
have given positive responses to the assessed
situation. Similar results were found in Riding et
al. (1995), as in Casey, Winner, Hurwitz, and
DaSilva, (1991) in a study examining how people
with different cognitive styles approach the task
of reproducing figures. High visualizers are more
accurate in reproducing figures than verbalizers.

Respondents were evaluated by the component
" Product image versus inscription (product
label)", where verbalizers with positive answers
are 79 (56.8%), and visualizers - 28 (15.8%), and
the value of Chi-square is 46.91%. Comparing the
data from another component - "Product label" -
22.49* it was found that not the number of
products and figures (some of the values obtained
are statistically insignificant) affect respondents
as much as the position of the label and the figure.
Studies in this area show that unlike traditional
advertising, Internet advertising as well as 3D
visualization is able to offer consumers control
over product verification (Wright & Lynch,
1995), after that consumers can give the most
accurate assessment of products, demonstrating a
desire to use. Therefore, both the localization of
the advertisement (Aldershoff & Gevers, 2004)
and the location of the components in an
advertisement can form the final positive
responses of users.

Conclusions

Some research suggests that visualization and
verbalization may respond independently of each
other (Kirby et al., 1988; Mendelson & Thorson,
20006), although the user's affiliation to one style
or another does not provide reaction rate. This
statement is supported by some of the established
dependencies between visualizers and verbalizers,
as the brightness of the ads has a strong influence
on respondents with high visualization compared
to respondents with low. Regarding the images of
people in the advertisement, which are directly
related to the stereotypical images (Akestam, N.,
2017), they influenced the visualizers to a greater
extent than the verbalizers, who give much less
positive images. In contrast, the images of
products in the surveyed advertisements achieve
the same degree of influence in both groups of
respondents, but again the values in the visualizers
are higher.
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Measurements of the influence of the centred
position of figures and text are statistically
significant, but the values are satisfactory, with
the most positive answers given by the
respondents for product labels. Another
significant dependence in the position that is
established is the position ofperson relative to the
inscription. The dominant influence of the people
in the advertisement on the inscriptions is
established, and the position of a person must be
on top of the text, which is on the bottom. In the
last two measurements, the visualizers have
higher values. The summary assessment of all
results is that the visualization of advertising
achieves greater efficiency compared to
verbalization, which also applies to users with
high verbalization. Therefore, the results show
that high levels of verbalization do not improve
the overall impact of advertisements or increase
interest in them. In addition, the presence of
people associated with stereotypes in advertising
can also significantly increase the success of
advertising influence.
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GENDER STEREOTYPES IN ADVERTISEMENT AND MALE AND FEMALE
REACTANCE TO GENDER PORTRAYALS

Lyubomira Spasova

ABSTRACT: This research paper reviews gender stereotypes in advertising, which have been changing over
the years but also have a targeted impact. The current pilot study shares vision of the negative effects of gender
stereotypes in advertising, as well as the rejection of the extremely beautiful images present in mass advertising.
Factor influences of some elements of the gender stereotypes and the respondents’ gender are verified, and basic
dependencies are established through Varimax rotation. The results of the present study show that traditional
understanding of gender roles related to male and female attachment and the importance of each gender increases
the level of consumers’ confidence, with the surveys targeted at both genders. Reducing the reactance to sexy and
muscular images in advertising shows an increase in positive subjective assessment of users of both genders.

Keywords: gender stereotypes, reactance, gender portrayals vs. roles.

Introduction

Gender stereotypes in advertising have been
some of the most researched verbal-visual compo-
nents in the past few decades, with gender por-
trayals (gender images) undergoing many changes
(Grau, S. L. & Yorgos C. Zotos, Y. C., 2016, p.
761). All of this affects consumers’ mindset, the
way they perceive the advertising influence and
their consumption behavior. Gender roles in our
society have changed dramatically since the 1950s
and portrayals of men and women in advertising
have been researched since nearly the same time.
(Beaza, S. 2011, 89). Research interest has grown
even more in the last few years, with a focus on
the stereotypical portrayals of men and women. In
advertising communication theory, advertising
images of characters are formed that determine
the final reactions of consumers of both genders.
Therefore, stereotyping becomes problematic
when stereotypes lead to expectations and judg-
ments that restrict life opportunities for subjects
of a social category. This is the reason why public
policy, particularly in the European Union, is con-
cerned about marketing activities that promote
gender stereotypes (European Parliament 2008)
(Eisend, 2010, p.419). Therefore, the relevant
question is not only what are the main manipu-
lated stereotypes of male and female images in ad-
vertisements of different countries but also what
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are the consequences of the male and female reac-
tance to gender portrayals in advertisements. In
addition, research has shown a strong interest
in studying the portrayals of men and women
in advertisements, which was initiated by the
assumption that advertisements typically pre-
sent a male or a female viewpoints of the
world, leading to positive and negative conse-
quences for marketers, consumers and society
(Eisend, 2019, p.72).

Literature review

The first successful studies on gender stereo-
types and roles were conducted in U.S. television
advertisement in the 1970s (Dominick & Rauch
1972; McArthur & Resko, 1975), and appeared in
Europe in the 1980s (Furnham & Voli, 1989) and
in the 1990s on other continents (Cheng 1997
Sengupta, 1995). Some more recent views indi-
cate that gender roles are strongly stereotyped in
television advertising (Eisend 2010; Furnham &
Paltzer 2010; Taneva, 2009), with each researcher
exploring and analysing different variables. Using
content analysis methodology, researchers are
looking for the most accurate descriptors of the
stereotypical image in advertising, as well as its
characteristics. Gender stereotypes, sometimes
simply referred to as gender roles, have a long his-



tory in advertising, where they are still very fre-
quently used (Eisend, 2010; Eisend, 2019;
Akestam, Rosengren, Dahlen, Liljedal, & Berg,
2021). The process of creation of stereotypes in
advertising is very complex and continuous,
which according to S. Baeza, (2011) causes vari-
ous intended and unintended effects (Baeza,
2011) because stereotypes are created by the con-
tinual, extended exposure of consumers to pat-
terns of imagery (Paek, Nelson, & Viella, 2011).
Research on some problem areas regarding the
role of gender, as well as the increased stereotyp-
ical influence (Tuncay Zayer et al., 2020; Liljedal
et al., 2020; Azar et al., 2018) introduces concepts
such as: “femvertising” (Akestam et al., 2017a),
i.e. “empowered woman” (Grau & Zotos, 2016),
as well as “dadvertising” (Bukszpan, 2016), “the
father in advertising” (Walker & Gangadharbatla,
2019). Therefore, advertisers do not seem to
challenge the traditional rolesof paternal mas-
culinity sufficiently (Baxter, Kulczynski, &
Ilicic 2016; Fowler & Thomas 2015; Marshall
et al. 2014; Eisend, 2019).

The process of their establishment shows
which is the most frequently chosen role for the
man as well as for the woman in advertising.
However, the points of view have changed over
the years in two aspects: initially, advertisements
targeted at both genders portrayed women pre-
dominantly as “the glamorous sex kitten, the
sainted mother, the devious witch, or the hard-
faced corporate and political climber” (Website
World Savvy Monitor, 2011, cites an UNESCO).
These images of the woman have undergone
changes over the years because in more contem-
porary advertisements designed to influence only
women, female portrayals are different - the
woman as part of the family, the woman achieving
success in various professional images. Therefore,
the author claims that in the recent years a woman
is not seen as a 'sex object' but as one of the mem-
bers of the modern society, but the essential ques-
tion is whether she receives equal rights with men
according to the advertisements offered in differ-
ent European countries and the USA. The research
questions that advertising researchers want to an-
swer are whether the representation of women as
'sex objects' leads to a loss of it importance in so-
ciety. According to Akestam, Rosengren, Dahlen,
Liljedal, and Berg (2021) “advertising portrayals
of women and men have a presumed negative
influence on others, leading to higher levels of ad
reactance, which has a negative impact on brand-
related effects across model and participant gen-
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der, and for gender stereotypes in terms of physi-
cal characteristics and roles” (Akestam, Rosen-
gren, Dahlen, Liljedal, & Berg, 2021, p. 63).

Similar implications are also observed in men,
although in the initial period of affirmation of
male stereotypes in advertisements intended for
both genders, men also experience a shift in the
viewpoint. Men are rarely seen in commercials as
husbands, professionals, or spokespeople (Baeza,
2011, p. 90; Taneva, 2009). The stereotypical im-
age of the man is entering a new category of im-
ages - the sporty, muscular man with strength and
charm. Therefore, advertisers over the years have
judged that they can also “use” men as “sex ob-
jects” and main reason for this is that the new ad-
vertisements are intended for only one of the gen-
ders, in this case for women. Internationally, ad-
vertising still conforms to traditional gender por-
trayals. A meta-analysis of advertising globally
(Paek, Nelson, & Viella, 2011) found that women
are much more likely to be pictured as dependent
in advertising, and much more likely to be pic-
tured at home than males. (Paek, Nelson, & Vi-
ella, 2011; Baeza, 2011, p. 91). The reason is that
women's dependence is present in many tradi-
tional cultural patterns, with globalization forces
regional communities to redefine the traditional
values (Benkova, Georgiev, Raleva, Vlaeva, &
Taneva, 2021).

A secondary analysis of the latest research on
the stereotypical influence of gender has found
some harmful end results for men over the years.
The precarious manhood paradigm posits that
many men view their gender as a social status that
must be earned and maintained, and can be lost
(Parent M. C., & Cooper, C., 2020, p. 282). Offer-
ing hypermasculine advertisements to consumers
of both genders, or focusing on the male segment
of the audience, has negative consequences for
men as well. While male body exposure has his-
torically been outside the scope of advertising and
other media, the last few decades have shown an
increase in the use of the male body to promote
products (Baeza, 2011, p. 93). The consequences
are the perception of some Western ideals of
beauty as part of our everyday lives (Jacinto,
2011), but practice shows that no impact is ob-
served as a result of the influence of muscular
male and female images in different societies,
which lead to higher levels of ad reactance by us-
ers of both genders. Marilyn Monroe's standard of
voluptuous beauty in the 1950s has changed to
Tuigi's standard of modern beauty in the 1960s
and to supermodels such as Naomi Campbell and
Linda Evangelista in the 1980s (Baeza, 2011, p.



92). In male images, there is a transition from the
athletic images of Sylvester Stallone and Arnold
Schwarzenegger to Brian Shimansky, as "results
of a moderation analysis indicated that men in the
threat condition were more likely to view the hy-
permasculine advertisement as being masculinity-
enhancing, if they also endorsed the masculine
norms of Winning, Heterosexual Self-Presenta-
tion, and Power over Women" (Parent & Cooper,
2020, p. 282). These predilections can be further
explained by a theory called the match-up hypoth-
esis, which suggests that attractive persons are
highly effective endorsers for products that are
used to enhance the consumer's own attractive-
ness. Effectiveness in this case was measured in
terms of both consumer attitudes toward the brand
as well as their purchase intentions (Till & Busler,
2000; Taneva & Angelova, 2000).

Moreover, attractive endorsers are often con-
sidered more appropriate and a better fit than un-
attractive endorsers, regardless of the product
(Till &Busler, 2000). Furthermore, advertisers
operate within time and space constraints and this
is also a reason to rely on stereotypes in order to
establish a quick connection with consumers of
both genders, moving on to the more relevant
product and service information for the company.

Research design

The present study presents the results of a pilot
study of advertisements of Vogue magazine and
Internet advertisements of Versace, offered to
consumers of both genders in Bulgaria. The study
involved 116 respondents aged 18 to 35, with an
average age of 28.5 years. The selection of the ad-
vertisements was made according to prior re-
search among respondents of the same age group,
who reported that the medium from which they al-
lowed influence was television and the platforms
they used were Facebook and Instagram. Another

reason for the selection of Vogue magazine is that
a study by Phillips and McQuarrie (2011) goes be-
yond simple brand attitudes and finds that individ-
uals reading gendered fashion advertisements in
magazines like Vogue reported that they felt cre-
ative, interested, inspired, and enthusiastic. This
oppositional strategy helps to assure the continued
purchase of commodities; one product or even
several will never completely alleviate insecuri-
ties and the fear of being non-beautiful.
(McCracken, 1993: 136). The main objective of
this study is to establish the extent to which con-
sumers of these media and advertisements feel
threatened by the sense of inferiority built up by
the impact of an advertisement and whether this
would lead to an increase or decrease in consump-
tion of the advertised products and services. Gen-
der-role portrayals have been primarily investi-
gated in print and television advertising,
while research on gender-role portrayals in
online platforms is rare (An and Kim 2007;
Plakoyiannaki et al. 2008; Eisend, 2019, p.77).
Online advertising applies a variety of novel
formats that differ along several dimensions
from traditional advertising formats (Eisend,
2019, p.77).

Based on the theoretical framework, the fol-
lowing hypotheses can be made:

H; - The emergence of a feeling of insecurity
and inferiority leads to more frequent allowing of
media and advertising influence.

H; - The emergence of a feeling of insecurity
and inferiority leads to an increased desire to pur-
chase advertised products and services suggesting
overcoming of the feeling of inferiority.

The study covers 116 respondents, participat-
ing voluntarily and anonymously, with data col-
lection taking place over the period - October
2021 - April 2022. The main socio-demographic
characteristics of the users are presented in Table
I:

Table 1. Socio-demographic specification of the respondents

Gender Percentage
Male 37.2%
Female 62.8 %
Age Percentage
From 18 to 20 45.6 %
From 21 to 24 41.1 %
From 25 to 30 9.1%
From 31 to 35 4.2%

Although interest in the portrayal of gender
roles in advertising has persisted for many years,

30

the extent of gender stereotypes in advertising, the
possible changes reported in them have not been



studied sufficiently in the past (Eisend, 2010). The =~ Agree, with Crombach's Alpha consistency =
present study looks at the relationship between  0.81. The main stereotype variables that are stud-
stereotypes in advertisements and media, while ied, are the following: descriptors of traits - at-
another main objective was to examine the role of ~ tachment between the genders in Vogue and Ver-
stereotype influence on the feeling of insecurity  sace advertisements; physical descriptors - mus-
and inferiority in respondents of both genders. cularity and physical attractiveness of man and
The gender stereotypes come together in advertis- woman in Versace advertisements; role behav-
ing and generate a connotative meaning in the iours - marital and love pair in Vogue magazine.
mind of viewers. Hence, the research problem will  The statements they respondents have to agree
be investigating of the impact of gender stereo- with or reject were as follows: advertisement
types and aesthetics on consumers’ perceptions to-  makes me perceive woman as the more attractive
wards advertising. Researchers have been devel-  gender; advertisement makes me perceive man as
oped some coding schemes to assess the attrib-  the stronger gender; advertisement turns a woman
utes of men and women through content anal-  into something significant; advertisement makes
yses (Courtney and Lockeretz 1971; Goffman  me think about gender inequality and gender dom-
1979; McArthur and Resko 1975) and to ana-  inance; advertisement shows the strong power of
lyse the different male or female role in adver-  the man; the advertisement shows the superiority
tisements and media. Which of these schemes ofthe woman over the man. The more positive an-
the researchers will apply in his/her researches  swers the respondents give to these statements, the
depend on the following circumstances: specific  stronger the influence of the stereotype applied in
of target group, applicability of advertisements advertising, and the long-term effects of behav-
in a media, as well as achieving a lasting effect iour to overcome insecurity and inferiority are
on users of different genders and societies. achieved with more frequent purchases of prod-
In this article researcher suggest specific re-  ucts and services.
search directions about the gender stercotypes

that can be applied to some future researches. Result and discussion
The reason for these measurements is that, ac-
cording to many researchers, there is no gender To analyze the relationships between the indi-

equality, and they are perceived differently by  vidual variables describing stereotypical images
consumers in different societies (Eisend 2010;  and consumer behavior, factor analyzes of 25
Knoll, Eisend & Steinhagen 2011). components of advertising are used. The reliabil-
With additional measurements, some end-user ity coefficient of the items including the factor
reactions from the impact of advertisements analysis (Cronbach's a) is 0.76, and the analysis is
should also be established in relation to advertis-  based on the Varimax rotation table, using the
ing products and services. The respondents must ~ minimum load level of 0.50. The investigated
evaluate the advertisements of various media and  arithmetic mean factors and standard deviations
companies in advance with the presence of char-  are shown in detail in Table 2:
acters. A five-point Likert scale is used - Disa-
gree; Slightly Disagree; Neutral; Slightly Agree;

Table 2. Factor analysis of research variables

Sd. |E.val |Vary. | a
X | Factor Load
|Attachment between the genders in a two-gender stereotype 13.05 |21.3 .66
advertisement of Vogue magazine with Gisele & LeBron
[Vogue with Justin & Hailey

1. The advertisement made me perceive the woman as | 2.99 .691 1.10
the more attractive gender

2. The advertisement made me perceive the man as the| 3.27 733 1.48
stronger gender

3. The advertisement made me think about the 1.78 .593 1.25
inequality between genders

4. The advertisement made me think about the 1.21 .550 1.34

superiority between genders
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Brian Shimansky and Lara Stone

Musculature and physical attractiveness of man and woman
and a stereotypic two-gender advertisement of Versace Eros with

752 [17.41 | .89

1. The advertisement shows superiority of the woman
over the man

2.99

781 1.22

2. The advertisement shows the strong power of the
man over the woman

2.71

.601 1.98

3. The advertisement turns the woman into something
significant

1.67

.598 1.44

4. The advertisement shows the superiority of the
woman over the man

1.82

702 1.78

Significance and confidence of the gender in stereotypic
advertisements of Vogue magazine
Vogue with Kim & Kanye; Vogue - New Frontiers

7.88 [19.21 | 91

1. The advertisement shows women as beautiful
beings

3.11

.980 1.37

2. The advertisement shows the woman as a
significant being

3.34

791 1.06

3. The advertisement shows the strong connection
between the man and the woman

2.66

.663 1.30

4. The advertisement shows the power of the woman
over the man

3.75

553 1.25

Kaiser-Meyer-Olkin (KMO)

Sampling Sufficiency: 0.82;

Bartlett Test X?:7116,211  df:145; p:000
[Explained Total Variance: % 54,13

Barlett's test and the Kaiser-Meyer-Olkin
(KMO) test are used to assess the rotation results.
According to Barlett's test, significant differences
have been found between the components sub-
jected to factor analysis, where p = .000. The
KMO value was calculated as .89. The findings of
these studies are assessed as evidence that the
scale can provide valid and reliable measures of
strong impact on both groups of users — men and
women, as stereotypical presence of characters.
Items (statements) were measured, searching for
the differences between male and female presence
in advertisements, with women being defined as
beautiful, attractive and gentle and men as strong,
sexy and having power and authority over women.
The first factor that results form factor analysis is
"Gender attachment." The arithmetic mean of the
items in this factor is 1.21 to 3.27, and standard
deviations range from 1.10 to 1.48. The new char-
acterization factor introduced by the 4 items with
a minimum of .550 and a maximum of .733 in
terms of loading rates accounts for 21.3% of the
total variance. The reliability coefficient of the
said factor is Cronbach's o = .66 and eigenvalue is
13.05. The high values of the first items show that
men and women have not lost the traditional no-
tion (notion) of gender: men as strong and women
as attractive. Therefore, advertising in Bulgaria
still conforms to traditional gender portrayals
(Paek, Nelson, & Viella, 2011), and portrayals of
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men and women are more equitable (Craig, 1992).
It is expected that these images of men and
women will not provoke the reaction of consum-
ers of both genders to such advertising sugges-
tions.

In order to verify these statements, additional
measurements were made about the physical fea-
tures of the characters in the advertisements, pre-
senting them as athletic, muscular, and extremely
attractive. The high levels measured by these in-
dicators will be correlated to portrayals of male
athletes and female athletes because other studies
have found that advertisers more often portray
men as athletes or use similar portrayals with re-
spect to women. In addition, men's sports are far
more visible than women's sports, which is poten-
tially damaging to women's self-esteem (Baeza,
2011, p. 89). In everyday life, consumers do not
always see themselves with the best sports figures
because they realize that they are hard to reach.
This can lead to consumer opposition to these im-
ages as well as rejection of the advertised products
and services. Healthy lifestyle is one of the most
commonly researched issues in youth groups pre-
sent in more contemporary studies. (Andonova &
Taneva, 2021). Furthermore, stereotyping of
physical characteristics, such as idealized body
portrayals (slim female bodies, muscular male
bodies), was found to correlate with reduced body
satisfaction and self-esteem (Baird & Grieve,



2006; Dens, De Pelsmacker & Janssens, 2009;
Grabe, Ward & Hyde, 2008, citied by Eisend,
2019).

The second factor that results from the factor
analysis is “Musculature and physical attractive-
ness.” The arithmetic mean of the items in this
factor is 1.67 to 2.99, and standard deviations
range from 1.22 to 1.98. The characterization fac-
tor introduced by the 4 items with a minimum of
.598 and a maximum of .781 in terms of loading
rates accounts for 17.41% of the total variance.
The reliability coefficient of the said factor is
Cronbach's a = .89 and eigenvalue is 7.52.

According to other studies, both men and
women have entered these gender portrayals in
advertisements, and in the early years of advertis-
ing communication, women were shown physi-
cally beautiful but not having strength and power,
unlike men who were portrayed in their career de-
velopment. Additionally, the sexiness of the im-
ages, as part of the sexual aggression, leads to
lower levels of acceptance of feminism and under-
mined women's desire for equality (MacKay &
Covell, 1997, p. 573). Therefore, the advertising
images should be created with a higher level of
moderation in the suggestions, and the degree of
aggression present in the minds of the mass cul-
ture must drop to acceptable levels. A meta-anal-
ysis of advertising globally found that women are
much more likely to be pictured as dependent in
advertising than men, and much more likely to be
pictured at home than males (Paek, Nelson, & Vi-
ella, 2011). This is the reason why measurements
have been made to determine consumers' objec-
tive assessment of an individual's worth, regard-
less of gender (Taneva, T. 2001). The dependence
of each of the genders in the advertisement is an-
alyzed, and the results show that the female char-
acters have a greater influence in the advertise-
ment than the male characters (Spasova, 2021, p.
6)

The third factor that results from the factor
analysis is "Significance and confidence of gen-
der. " The arithmetic mean of the items in this fac-
tor is 2.66 to 3.75, and standard deviations range
from 1.06 to 1.37. The characterization factor in-
troduced by the 4 items with a minimum of .553
and a maximum of .980 in terms of loading rates
accounts for 19.21% of the total variance. The re-
liability coefficient of the said factor is Cronbach's
a =91 and eigenvalue is 7.88. The high values of
the items: the advertisement shows women as
beautiful with a value of Cronbach's o =. 980, and
the advertisement shows women as significant be-
ings with a value of Cronbach's a = .791, support
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the claim that women cannot be treated as sex ob-
jects. Regarding the viewpoint for the man, there
is also a change because it is not so important for
him to have a sporty, sexy look, but to take on the
role of protector of the woman. Therefore, the tra-
ditional roles of man and woman are reached
again, with the importance of the woman being
rated very highly by the respondents in the adver-
tisement on the cover of Vogue magazine of 2018,
where women of different races and religions are
featured.

Conclusion

Men and women today lead highly complex
lives with multiple societal roles (Baeza, 2011,
p. 89). Different societies require them to cope
with new demands and changes determined by
the circumstances in the society. A new under-
standing and new philosophy, entirely directed
towards the individual and his decent life have
been outlined in the Social Services Act (2019)
adopted in 2019. The services do not report only
the age but also the specifications of the respond-
ents (Benkova, Georgiev, Raleva, Vlaeva, & Ta-
neva, 2021). This gives a very strong reflection
of the goals and decisions of advertisers to pro-
mote goods and services related to gender por-
trayals in advertisements. Advertising portrayals
vary depending on the public environment in
which they appear, as well as the influencing
components through which companies want to
influence. The construction of positive, predis-
posing images, as well as aggressive ones, in-
voking positive and negative reactions of men
and women as consumers, has certain conse-
quences in shaping people's views, as well as in
shaping their role in society. “The iconicity of
visual images serves the process of giving rise to
some emotional disposition by making it possi-
ble for images to draw upon rich variety of visual
stimuli and associated emotions” (Messaris,
1997:34).

The results of the present study show that tra-
ditional understandings of gender roles related to
the affection between the man and the woman, the
importance of each gender, increases the level of
confidence in consumers, and reduces reactance
to sexy and muscular images in advertising. Re-
gardless of the variations of gender portrayals in
advertisements of Vogue and Versace, in case of
offering the traditional values in societies, and re-
ducing the mass perception of beauty instilled in
the past by the media, longer term effects can be



achieved, as well as greater consumer loyalty to
products and campaigns.
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CLASSIFICATION OF SCIENTIFIC RESEARCH IN THE TOURISM AREA

Zachariy Dechev

ABSTRACT: All tourism sciences study the phenomenon that is tourism from different aspects and that is why
they have different subject of study. It is the same with the separate scientific researches in tourism. The scientific
tourism research is aimed at acquiring new information about tourism as a social phenomenon, about the
processes and activities, related to the tourism services and industry. This text presents the classification of the
different types of scientific research in the tourism area, which are divided into historical, theoretical, empirical
and complex/mixed according to their typology, purpose and the subject of the scientific research activity.

Key words: science, research, tourism, classification, typology, purpose, scientific research activity.

BnBenenne

Hayunomo mypucmuuecko uzciedgane e npo-
yec Ha NOYYAsane Ha UHPOPMAYUsL 34 MypPUcmi-
yecKume s6leHUs U UHmMmepnpemayus Ha gaxkmu,
KOHTO C€ M3IOJI3BaT TIPH TAXHOTO OIHCAHUE,
00sICHEHHE U MPOTHO3UPAHE, KaTo Ce TOJIydaBaT
HOBHM HAayYHHU 3HAHUS 32 U3y4aBaHUTEC OOCKTH.
HIMeHHO MO CBOSI MPeAMET Ha H3CIEABAHE TO CE
pas3nruaBa OT IPyruTe Hay4HH n3cienBanus. Ha-
YKUTE MOTaT Jla UIMAaT 001 00CKT Ha U3CIIC/BAHE,
HO UMAT Pa3IHYHU MPEAMETH Ha MO3HAHUE.

Hayunomo uscneosane e npoyec na yeneHaco-
YEHO  OCHUWECMBABAHA  HAYYHO-NO3HABAMENHA
oetinocm, 2eHepupaua NoIy4asanemo Hda HO8d
Hayuna uxgopmayus 6 uscieoeaHama npeo-
memua obracm. ,,I3TOUHUIIM HA TpoOIeMaThuKa
3a HAyYHOTO M3CJEIBAHE MOrar Ja ObJaT: UCTO-
PHYECKHUAT OMUT — TEOPETHYHUTE KOHIETIHHA OT
MHUHAJIOTO; Pa3BUTHETO Ha OOIIECTBOTO — HOBUTE
COIIMAJIHU TOPBYKU; COOCTBEHOTO pa3BHTHE Ha
HAy4YHHs TIPOIEC — HEM30EKHO MOpaXKIaHEe Ha
HOBHU CHUTyalluM U THBPCCHC HAa HOBU PCHICHUS,
MOCTWXKEeHUsITa B Haykara u jap.” (Gavrailov,
2014, p. 15).

[lenTa Ha HACTOAIIOTO TEOPETHYHO H3CIIEII-
BaHE ce OTHACS JI0 PEICTaBsSHE Ha aBTOPCKa Kila-
cuduKaIms Ha BUIOBETE HAYYHH M3CIICABAHUS B
obsiactta Ha Typusma. HaydHHUTE TypHCTHYECKU
M3CIIEIBAHNS ChUETABAT Pa3IMYHH UCTOPUKO-TE-
OpPCTUYCCKHU, KOHUCIITYAJIHO-METOAU-YECKU WU
PaKTUKO-NIPUIIOKHN aCTEKTH, KOHUTO Ca CBBpP-
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3aHU C TYPHCTHYECKATa TCOPHS, UCTOPHSI, METO-
JIMKa, TEXHOJOTHS M MPAaKTHKA, IPHJIaraHa B Ty-
pUcTHYecKaTa JEHHOCT M W3BEJCHa KaTo Mpoyd-
BaHa MpoOJieMaTHKa B MpeaMeTa Ha HM3ciie/IBaHe
Ha Hay4YHaTa 00JIacT.

Knacuguyupanemo na nayynume uzcneosa-
HUs Ce U3BBPILBA B 3aBUCUMOCT OT H3IIOJI3BAHUTE
MO3HAHUS OT HAYKO3HAHHETO, MPUIIaraHUuTe U3C-
JIeIOBATENICKH ITOJIXO/IU, TIpEIMETa Ha N3CIe/I0Ba-
TEJCKa JCHHOCT W pa3ivyHU MPHU3HAIM, TPUH-
UK ¥ M3UCKBaHUs. B HaykaTa nMa obmionpuera
TaKCOHOMUSI Ha BHJIOBeTe H3cieaBanus. Kiacu-
(kanusATa Ha OTICITHUTE BUJIOBE HAYYHH H3C-
JenBaHUS Hai-00mo ce 00ACHSBA KaTo ChOTHA-
CAHE KBM JaneH OOCKT (eauHHIla OT CHBKYII-
HOCTTa) KbM ONpeEJeNicHa TpyIma, KOATO IpUTe-
JKaBa €THOBPEMEHHO HSKOJIKO XapaKTePU3UPAIIU
MPU3HAKA.

H3io:kenne

Cpo0pa3Ho TeopusTa Ha TO3HAHUETO — CTIOPET
A. Orypros (2008), HaydHUTE W3CIIEABAHMS HAl-
4yecTo ce 000co0sBaT B IBE HHUBA: TEOPETUYHU U
EMITUPUYIHH.

Teopemuunomo HUB0 Ha HaAyuUHUME U3CNE08a-
HUs Ce XapaKTepu3upa ¢ npeodiasaBaHe Ha JIOTH-
YyeckuTe (TEOPEeTUYHH) METOIU Ha mo3HaHue. Ha
TOBa HUBO NOJYYCHUTE 3HAHHUA U (QaKTH ce h3C-
neaBar ¥ 00paboTBAT C TOMOIITA HA JIOTHYECKUTE
MOHSTHSA, YMO3aKIIOUEHUS, 3aKOHU U JPYTH
(dhopMHu Ha MHUCIICHE.



Emnupuunomo pasnuwe na nayunume uzcieo-
6aHuUs CE XapaKTepU3upa ¢ peodiajaBaHe Ha ce-
TUBHOTO BB3NPHUATHE (M3CIEIBAaHE HAa BHHIIHUS
CBSIT C IIOMOIIITA Ha ceTuBara). Ha ToBa HUBO UMa
(dopMu Ha TEOPETUYHH 3HAHUS, HO T€ ca OT BTO-
POCTENEHHO 3HAYCHHUE.

BsaumMoneiicTBueTo Ha EMIUPUYHU U Teope-
TUYHU HUBA Ha U3CJICJIBAHE CE 3aKIII0YaBa;

(1) B chBKymHOCTTa OT (paKTH, KOHTO IMPEJIC-
TaBJIABAT IPAaKTUYECKaTa OCHOBA Ha TeOpUsTa
WIN XUIIOTE3aTa;

(2) BBB (pakTHTE, KOUTO MOTAT JIa TIOAKPETISIT
TEOpHATA WIIH Ja 51 ONIPOBEPIasiT;

(3) B HayuHus ¢akT, BUHAru MIPOHUKHAT C Te-
opusl, ThH KaTo He Moxe Ja Oblie (hopMyNupaH
0e3 cucreMa OT MOHATHS U WHTEpHpeTHpaH 0e3
TEOPETUYHHU KOHLETILINH;

(4) B eMnipHYHUTE U3CIIEABAHUS B ChBPEMEH-
HaTa HaykKa, KOMTO ca IMPeJBapUTEIHO OIpe/e-
JIeHW W HampamisiBaHu oT Teopusta (Ogurtsov,
2008, p. 9, 14).

[IpusHanuTe, B3 OCHOBA HA KOUTO CE U3BBP-
LB CUCTNEMATUSUPAHEMO (IMAKCOHOMUAMA) HA
sud08eme U3Cie08anUs 8 001ACMmMa Ha Mypusmda,
OpeArnonaraT pasiuyHi KiacupHUKalud Ha ca-
mute usciaensanusd. Ilonxomure uW IEWHOCTUTE
IIPH TAXHOTO IPOBEXKAaHE ca criequpUIHN, UHIHU-
BUAyaTHH (YHUKAJIHH MO CBOSITA CHIIHOCT), H3BE-
JeHH CHhOOpa3HO HAcOUeHOCTTa Ha mpobieMa u
CHPSIMO JIpyTW HAay4YHM M3CIeABaHUs (B 3aBUCH-
MOCT OT Hay4HaTa 00JacT), KaTo ClieZiBaT OTpee-
JIeHa JIOTUYHA MOCIIeI0BATEIHOCT.

B Hayko3HaHMETO BHIOBETE HAYYHU H3CIE[-
BaHUS HaW-001I0 ce KiIacupuIupaT cnoped suda
nosHanue u npobiemnama Hacovenocm Ha: QyH-
JaMEHTAIIHH, MPAKTUKOIPUIOKHN U TPUIIOKHH
(pa3Boitnm). B pasriexmanero ce crmpame Ha
TSIX, 3aL10TO UMAT CHIIECTBEHO 3HAUCHHE 3a aJICK-
BaTHHS M300p Ha BUAa HAYYHO M3CIIEABAHE CIIO-
pell aBTOPCKUTE CTAHOBHILIA.

I'. leryu T. Ur3ay (2006) or6ens3Bar, ye Kia-
CHUECKHUTE MIMPOKH pa3JieNiCHUs] Ha HAYYHUTE U3-
ClIeZIBaHUS ca HapedYeHU (yHAaMEHTaIHU U MPH-
JIOXKHHU u3cnenBanus. OyHIaMeHTaIHUTE (OCHOB-
Hute) n3cnenpanus (basic research) ca HeoOxo-
JUMH 32 TeHEpUpaHe HAa HOBH 3HAHUS U TEXHOJO-
THH 3a CIIPaBSHE C TOJIEMH HepeIIeH! POOIeMH.
Ot gpyra crTpaHa, NPWIOXKHUTE H3CIECIBAHU
(applied research) ca HeoOXoaMMHU 32 UACHTU(H-
[UpaHe Ha MPUOPHUTETHH MPOOJIEMHU U 3a paspa-
0OTBaHE W OICHKA Ha MOJIUTUKH U MPOTPaMH, KO-
UTO III€ OCUT'YPAT Hal-rojsiMa IoJi3a 3a o0ecT-
BOTO, KaTO C€ M3MOJI3BAT ONTHMAIHO HAJMYHUTE
pecypeu (Degu, 2006, p. 2).
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B pesynTar Ha (QyHIamMeHTaIHUTE H3CIEBa-
HUS B Typu3Ma — uzsicHsiBa M. Pu6os (2011), ce
OoTKpHBaT HOBH (hakTu. CTaBa BBIIPOC 32 HOBH SIB-
JICHUsT ¥ TEXHUTE 3aKOHH, NPUHIMIHN U Mexa-
HU3MH, KOUTO CIyXaT 3a M3rpaxJaHe Ha HOBH
¢hopMH Ha TeOpeTHYHO 3HaHHE. Te3u M3cIenBa-
HUSI HE ca MPSKO U HETIOCPEACTBEHO JCTEPMUHM-
paHM OT TypUcTHYecKaTa npakTuka. [Ipu Tsx Ha-
YYHOTO HM3CJIeIBaHE € 0OOBbPHATO KbM camara Ha-
yKa 3a TypH3Ma HJIM Hay4dyHO 3HaHue. B pesynrar
Ha (yHIaMEHTAITHUTE W3CIEJBAHUS CE pellaBat
TEOPETUYHHU MpPoOJIEeMU Ha HayKaTa 3a TypHU3Ma.
3aroBa u3cieBaHUATa 000TaTsIBAT HAyKaTa U Ha-
y4YHaTa NpaKkTUKa C HOBH 3HAHUS — XUIIOTE3H, Te-
OpHH, TapaJIurMu, KOHLENIHHU U T.H. OTTYK U He-
00xoanMocTTa 0T QyHIAMEHTAIHUTE HAYYHH U3-
CIICZIBaHUS 32 TOAXbP)KaHE HA OTHOCUTEIHO BH-
COKO TEOPETHYHO DPABHUILE Ha HaykaTa 3a Ty-
pHU3Ma M HayYHOTO MO3HAHUE. 3a pa3iuKa OT TAX
NPUIOKHUTE U3CIIEeIBAHNS UMAT 3a eIl IOCTHTa-
HETO Ha pe3yNTaTh ¢ MPaKTHYECKO 3HAYCHHE 32
Typu3ma. Te ce ocHOBaBaT Ha WU U TEOPUH, KO-
UTO CIIOMaraT 3a ONPEeIMETABaHETO Ha HAyYHUTE
3HaHus. Te3u u3cienBaHus MpecieaBar MpaKkTu-
YeCKH LeNu U 3afa4u. ChIIEeCTBEHOTO IPH TAIX €,
4ye NpOoLyLUpaT 3HaHUA, YPe3 KOUTO CE U3SCHSBA
KaKBH MIOJIXO/IU, METOJH, CPEJCTBA U MEXaHU3MU
Cce M3MOJ3BaT 32 ONPEAMETIBAHETO HA 3HAHUSATA B
TypHU3Ma.

3aenHO ¢ TOBA — JIONBJIBA aBTOPHT, HE OWBa J1a
ce MpeHeOpersa 1 U3MEHSIIOTO CE ChbOMHOUEHUE
Mmexncoy ynoamenmannume u NPULOANCHUME U3C-
nedeanus B Typusma. To ce u3passiBa B HapacTBa-
HETO Ha OTHOCHUTEJHUS 5T Ha MPHIIOKHHUTE U3C-
JeIBaHUs, KOETO WIIOCTPUPA NPEBPHIIAHETO HA
HaykaTa B HEIOCPEACTBEHAa IPOU3BOJUTEIHA
cuna. Hapen ¢ ToBa, M3MEHEHHETO Ha CTPYKTY-
paTa Ha HayYHWUTE W3CJICABAHUS B M0J3a HA MPU-
JIOXKHUTE € TOKa3aTes 3a MOpa)kAaHe Ha MHOIO
HEpELIeHH 3aJauy U MpodsieMu Ha TypusMa. To3u
Ipolec € MPOAYKT Ha TCHIACHUUATa Ha UHTErpa-
UsITa, HA B3aUMHOTO TPOHMKBAaHE HAa HAYKUTE
eJIHa B Jipyra.

U Hakpas ocraBa Jja CHOMEHEM M ellHa Apyra
0COOCHOCT BBHB B3aUMOOTHOLICHHUATA MEXKIY
(dyHIaMEHTATHATE U TPUIIOKHHUTE U3CIICBAHHMS.
CraBa BBIPOC 3a CBBP3BAHETO Ha (yHAAMEHTA-
HUTE U3CJICABAHUS C OCHOBHUTE JEMHOCTH U OT-
HOILIEHUs B Typu3ma. ToBa Haill-sIpKoO IpoJuyasa
B Ch3/J[aBaHETO HA HOBU TEXHOJIOT'HH 32 TYpU3Ma U
(opMHpaHeTO HAa HOB BHUJ HAYYHHU 33Ja4uH, Hape-
YeHU HAyYHOTIPUIIOKHU pazpadotku (Ribov et al.,
2011, pp. 11-12).



Hayunume uscneosanus ¢ obnacmma na my-
PUBMA HAll-4ecmo ce epynupam cvboopasHo npeo-
Mema, yeama U HACOYEHOCMMA HA U3Ce08a-
Hemo, Koumo onpeoensim u maxHama munoao2usl.
Taxconomusama noonomaza u noobopa Ha Mmemo-
oume HA HAYYHOMO U3Ce08aHe, KOUMO CbUo ce
U36bPULBA HA MA3U OCHOBA.

B HacToAmMOTO M3NOXKEHHE Ce 3acThIBA Te-
3ara, 4e B 3aBUCHMOCT OT MPEMETa Ha HAyYHOHU3-
cieoBareicKaTa JACWHOCT HAYYHUTE H3CIeaBa-
HUs B 00J1aCTTa HA TypH3Ma MOrar ja Obaatr Kia-
cU(UIIUPAaHU U CTEHCHYBAaHU CIIOPE] THUIOJIOTH-
STa ¥ HACOYEHOCTTA MM, KaTo:

* UCMOpUYeCKu;

* MmeopemuyHu,

* eMAUPUYHU,

* KOMNJIEKCHU/CMeCeHU.

Hcmopuueckomo u3zcnedgane W HCTOpHYEC-
Kara Hay4YHOM3CJIE/IOBATEIICKAa JEHHOCT WMart
Ba)XHO MSCTO B Typu3ma. Te ca GyHIaMeHTaTHA
ChCTaBHA YaCT Ha HAyKUTE 3a Typusma. cTopu-
aTa U MeTojojiorusata — nuie H. AmocrosioB
(2013), Ha xosTO M 1a OWIIO HAayKa € MPU3BaHa Ja
MOKaXKe Ha MJIaausl YYeH, Ha TO3H, KOHTO TOKY-
10 HAaBJIM3a B Hes (MJIM CaMO B €/IMH HEMH YaCTeH
mpo0JieM), KOsl € U KaKBa € TS, KOM ca HCHHUTE
Ch3JIaTeIH, 110 KaKbB T Ca MHHAJIU, KAKBO Ca OT-
KpUITK. Pe3ynTaThT OT TOBa 3all03HABAHE BHHATH
€ MHOTOCTpaHeH: 1) yckopsiBaHe U MHTEH3UUIIN-
paHe Ha HAyYHOTO W3CIIe/IBaHe; 2) TPaBUIICH W3-
00p Ha coOCTBEHA M3CIIEZIOBATEIICKA TEMATHKA; 3)
MUHUMaJIHA 3ary0a Ha BpeMme 3a ,,0TKpUBaHe  Ha
BEUC M3BECTHU HAYYHU JOCTHXKCHHS, 4) yJeCHs-
BaHE Ha )KU3HEHOHEOOX0IMMa HayYHA KOMYHHKA-
uust (Apostolov, 2013, p. 13).

Ha xpbcTonbTs Ha 0OpBIAHE KbM MUHAIOTO
(TIpemMeT Ha HCTOPHSATA) HEPSIKO BH3HUKBAT I'pa-
HUYHU HAYYHU TUCIMIUIMHU, KaTo Hanpumep Hc-
mopus Ha mypusma. BepXy TpaguIuOHHUS pe-
MET Ha HCTOpHYecKaTa U3clieioBaTescka JICHHOCT
ce Hacjarea oTpacioBa npoliieMaTHKa B ChUeTa-
HUE C METOJIU Ha U3CJIC/IBAHE OT APYTH HAYKH (TY-
PU3BM), KOUTO U3TPAXKIAT IIEJIOCTTA HA HOB HAy4-
HOM3CJIEAOBATEIICKH KOMIUIEKC (Hayka). B cBos
VHTEPIUCIUILIMHAPEH XapaKTep HUCTOpHsTa Ha
Typu3Ma ce OCHOBaBa Ha W3CJICJIOBATEIICKUTE Me-
TOJY Ha HaykaTa Mctopusi.

Hcropunure Ha TypusMma IOCOYBAT, Y€ W3C-
JIC/IBAHUATA HA COIMAITHUTE U MKOHOMHUYECKUTE
npoOJjeMy Ha Typu3Ma 3arouBaT Jja ce pa3BUBAT
npe3 MexayBoeHHus nepuoj — numie Ct. bocu-
aku (2005). Ilo ToBa Bpeme y4dyeHH OT MHOIO
CTPaHU MPOBEKAAT HHTEPECHU HCTOPUIECKO-TEO-
PETUYHU U3CJIC/IBaHUS, CBBP3aHU C Bb3ICHCTBH-
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€TO Ha MEeXIYHapOIHUs TypHU3bM BBPXY HallMO-
HAJIHUTE UKOHOMUKH, TUIATEKHUS OajJaHC U MKO-
HOMHUYCCKOTO AaKTHUBHPAHEC HAa TYPUCTHUYCCKHUTEC
peruonu (Bosiacki, 2005, p. 177).

HcTopudeckure u3cneaBanus B TypuMa — 1o-
sicasiBa A. bopucosa (2013), umar aBa romemu
pasnena. IIppBUAT € BEKOBHATA CBETOBHA (B TOBA
YHUCIIO HAIMOHATHATA) UCTOPUS HAa THTEIICCTBHU-
sITa, KaKTO U UCTOpHATa Ha (POPMHUPAHETO HA CHB-
PEMEHHUA MAaCOB TYPU3BM U TYPpUCTUYIECKATA UH-
nyctpust (oTpacki). Bropusar pasznen e ucropusita
Ha CTpaHWTE W HAPOJUTE, TO3HAHNUETO U pa3dupa-
HETO, KOUTO ca HEOOXOUMH 32 TIPABHUITHOTO ChC-
TaBsgHE HA TYPUCTUYECKH MIPOrpaMH U MapIIPYTH
(Borisova, 2013, p. 7).

B m3cnenBanusaTa CM HICTOPUITUTE HA TypU3Ma
paboTAT ¢ W3BOPOBU WM3TOYHHIIA U JTIOKYMEHTH
(MFiCMeHW W yCTHU W3BOPH, BEUIECTBEHH ITaMeT-
HUITY, 3alla3eHa apXWBHA KHIDKHWHA, Ororpaduu
¥ aBTOOMOrpaduu u 1p.), KOUTO CIIOMarar 3a pas-
KpHBaHE Ha OOraToToO W MPOTHBOPEUYHBO MUHAJIO
Ha Typm3Mma. Te cwOmpaT mcropudecku (akT,
NpOYy4BaT MHOXKECTBO (PAKTOPH, OMPEIEIsT XPo-
HOJIOTrUATA, aHAJIU3UPAT NPUUYUHUTE U MOCJICAU-
UTE HAa CHOWTHS OT MHUHAJIOTO, M3CIEABAT Kak
pa3IMYHUTE SBICHUS B Typu3Ma ca (hyHKIIMOHH-
paJin ¥ ca ce OCHLIECTBABAIN B Pa3IMYHUTE HCTO-
puuecku neproad. ChUI0 Taka U3ydaBaT UCTOPHU-
YEeCKHS MMPOM3XO]] Ha HACTOAIIUTE TYPUCTUIECKHI
NpakTUKK (pa3OupaHe 3a YHUKaJIHO W HEMOBTO-
pUMO) ¥ JOKYMEHTHpAaT HCTOPHUYECKUTE IPO-
menu. [lpu Te3u cimyuan, orbemnszBa EB. 'aBpan-
70B (2014), ocHOBHO BHUMaHHE CE OTIEIIS Ha Ha-
MHUpaHeTo 1 paboTaTa ¢ OPUTUHAIHHA U3TOYHHUIIH,
Ha Hal-IOOPOCHBECTHO NpPOYYBaHE HA OTAEITHH
(akTH B TAXHATA HAyYHA MHTepnpeTanusi. He Mo-
rar Jia IMaT BUCOKa Hay4Ha U IpaKTHYecKa CTOM-
HOCT OHE3H HU3CJIEeBAaHUA, B KOUTO (PaKTONOTUsITA
W JTOCaJHUTE MMOAPOOHOCTH JOMHUHHUPAT, a Ha 3a-
JIeH IJIaH ca OCTaHaJ OCHOBHHUTE WAEHU, Pa3KpH-
BAaHETO HA TIXHOTO BIMSHHE B CHOTBETHATa
€roxa, OlleHKaTa UM OT TOT'aBalllHH, & HE CaMO OT
naemHu mo3unmu (Gavrailov, 2014, p. 25). Otk-
posiBallM ca MO3WLMHUTE, CTAHOBUIIATA U TJE.-
HaTa TOYKa Ha OTACIIHUTE aBTOPU, KOUTO aHAJIU-
3UpaT U UHTEPIIPETUPAT UCTOPHUUECKUTE (HaKTH U
CHOUTHS, OTHACSIIY CE 10 TeHe3Uca Ha Typu3Ma,
Iopaau TBbPAE OCKbAHATa M3BOpoBa 0Oaza (mmc-
MCHHU U3TOYHUIIN U aBTCHTUYHU I[OKYMGHTI/I). Cp-
LIECTBYBAT OLIE MHOTO ,,0€JIi MeTHAa B UCTOPH-
sITa Ha TypU3Ma U B UCTOPHSITA HAa Typu3Ma B bbii-
rapusi, KOUTO BCE OlIe HE ca JIOCTaThYHO TPOY-
YCHU, U3ICHCHU U NOKYMCHTHPAHU.



HayunoTto w3cienBane mpuTeXkaBa HCTOPHU-
YECKHU XapaKTep, Korato 0b1e HaCOUYeHO KbM Ipo-
yuBaHE Ha reHe3rca U UCTOPHYECKOTO Pa3BUTHE
Ha OIpeesieHH 00J1acTh Ha TYpU3Ma, TYPU3MOJIO-
TUATa M HAYKUTE 32 TypusMa (audepeHnnanusaTa
B HAyKHTE 3a TypU3Ma MPEIOCTaBs U JUMHUTHPA
TsXHaTa uctopus). Uscnenosarenure B Ta3u 00-
JacT JJIOKYMEHTUPAT UCTOPHSTA HA TypU3Ma!

* Ha CBETOBHO, HAIMOHAIIHO WJIU PETHOHAITHO
HUBO;

* HA TypUCTHYECKAaTa MUCHI (TYPUCTHUECKUTE
TEOpHH), KaTO M3CIE/ABAT KUBOTA, JACHHOCTTA W
BB3MVICANTE HA BUIHHU JUYHOCTH OT OJM3KOTO M
JaleqHOTO MUHAJO0, paboTmiu B cepara Ha Ty-
pu3Ma;

* Ha TypHCTUYECKOTO oOpazoBaHme (Y HAC U B
qy)OWHa);

* Ha OTJEITHUTE HAYKH B TYPH3MA;

* Ha BUJOBETE TYPH3bM;

* Ha TYpPUCTHYECKaTa MOJHUTHKA U 3aKOHOJa-
TEJICTBO B OT/ICJTHUTE CTPAHU;

* Ha 3apaKJaHETO U Pa3BUTHETO HA TypH3Ma B
nmaneHa crpana (B bwirapus);

* Ha TypY3Ma B OIpeiesieH (ObITapCKu) TYpHC-
TUYECKH paiioH (Kpaif), JecTHHaIus, KypopT, ce-
JIMIIE, XOTEN, PECTOPAHT, KyXHs (KyJIUHAPHH SiC-
THS), aTPaKIUs, CTIEUATHO chOuTHE ((hecTrBan)
U TIp.

UzcnensanusTa mo UCTOpHs Ha TypU3Ma U TY-
pHucTHYEeCKaTa HayKa MMaT 3a [IeJT J1a MTOJIIOMOT-
HaT pa3paboTBaHETO HA ChBPEMEHHATA TYpPHCTH-
yecka npoodsieMaTuka (peodpasyBaHe Ha TypHUC-
THUYECKaTa MPaKTUKa), KaTo ce 0a3upaT Ha U3BEC-
THU ucToprueckn (axTtr. OTHpaBsHETO HA TOT-
Jiefa KbM TypUCTHYECKaTa IEHCTBUTEIHOCT B MU-
HAJIOTO HU Mpemnpaiia KbM HeWHaTta HCTOPHSL.
Besika (wactHa) Hayka, Karo KJIOH Ha HAyYHOTO
MO3HAHUE, CH IMa CBOSI HCTOPHSI M PA3TIMYHU HC-
TOPUYECKH €Taly Ha chlnecTByBaHe. HMcropuuec-
KOTO TIPOCIIeIIBAaHE HA OT/ACIHHU aBTOPCKHU Je(H-
HHUIUH 33 CBHITHOCTTa HA OCHOBHUTE TEPMHUHH M
MOHATHS, KAKTO M 32 00EKTa U IpeAMeTa, UEeInTe
W 3aJ]a4nTe Ha HayKaTa, pa3KpUBa HCTOPUIECKOTO
pa3BHUTHE HA HATPYIIAHUTE HAYYHH 3HAHHSA, KOUTO
ce aHauM3MpaT HEe M30JHMPaHo, a B ChUCTAHUE C
JpYyTH aBTOPCKK MHEHUs. M3Mon3BaneTo Ha TaKbB
HCTOPHKO-N3CIICOBATENICKH TOIXO]] yBeIM4YaBa
MaKCHMaJIHO OOEKTHBHOCTTa Ha H3CJIEIBAHOTO
SIBICHUE W AONPUHACS 32 HEroBaTa Hay4yHa CTOM-
HOCT.

Hcmopuko-mypucmuyeckomo uzcieosane
00sICHsIBa, pa3KpUBa U MPEOTKPHBA B XPOHOJIOTH-
YeH pell ChLIHOCTTA, ChIABPKAHUETO U LIEIUTE Ha
TYPHCTHYECKOTO Pa3BUTHE y HAC M B 4UyXOWHa,
KaKTO M JIOCTIKCHHUATA HA HAYKHTE 32 TypHU3Ma.
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To nmaBa BspHa OILIEHKAa 32 OTMUHAIUA TYpPUCTH-
YECKU CHOUTHA (TEOPUU M MPAKTHKH), KATO OCH-
rypsiBa MPUEMCTBEHOCT ChC ChbBPEMEHHOCTTA.

CrpykTypaTa Ha HCTOPUKO-TYPHUCTHUECKOTO
M3CIeIBaHe MOXKe J1a ObJ1e BEPTHKAITHA W XOpH-
30HTaNHA. BepTukanHara cTpykTypa ce onpeaens
KaTo XPOHOJIOTMYHA, 3all[0TO IpPU HEs Ce MOJ-
peXna JIMHEHHO TeMaTHKaTa BB BPEMETO ChOO-
Pa3HO MCTOpHYECKaTa Mepruoau3aus. XOpH30H-
TajgHata ce 000CHOBaBa M KaTO MPAaKTUKO-TEOpPe-
TUYHA, 3al[0TO OTHPAaBs HCTOPHYECKU TMOTJIE]
KbM IIPENICTaBSHE Ha IEJIUTe, CHhABPKAHUETO,
TEXHOJIOTHATA U TECOPUUTE, KOUTO U3SCHSIBAT KOH-
KpeTHaTa TYypUCTHYECKa ACHHOCT U mpodecus.
Pasrnexxnanute ocHOBHU cepu Ha neHHOCT (T10-
JUTHKA, JTUTLIOMAINs, CTOIAHCTBO, MHCTUTYIINH,
3aKOHOJIATEJICTBO, COIIMOKYJTYPHO Pa3BUTHE) Ha-
MHpPAT CBOETO MSCTO M UCTOPUUYECKO OTpa3siBaHE
U CHIBpPKATEITHO OOSCHEHWE BHB BCSKAa HAydHA
JUCIMILTAHA ¥ TEMa 32 OTPEICSICH XPOHOJIOTHUCH
OTPSI3BK OT BPEME.

ETo0 321110 uCcTOpUKO-TYpHUCTHYECKOTO H3CIIE-
BaHE, KaTo yCJIOBHO I10 BHJI, C€ MPUYUCIISIBA KbM
Kpbr'a Ka4eCTBEHU W3CJICJBAHUS, a KaTO THII CE
0003HaYaBa KaTO CMECEHO M3cienBane. B mo-ro-
JsIMaTa CH 4acT JaHHUTE, KOUTO Ce M3IIONI3BAT, ca
KaueCTBCHH, MaKap 4Ye Ce U3IOJI3BaT ChII0 KOJIHU-
YECTBCHU U CTATUCTHYCCKU.

HaydHOTO HMCTOPWKO-TYpHUCTHYECKO W3CIIE-
BaHE € MPOIIeC Ha CUCTEMAaTUYHO ThPCEHE Ha UC-
TOPUYECKH CBEICHUSI (JaHHH, (PaKTH) U MOpeana
OT CBOWTHS, CBBP3aHN C MHHAJIOTO Ha SBJICHUETO
Typu3bM (3HaHUE U CHHTE3 32 MUHAIOTO). V3BBp-
[IBaHATA U3CJIeI0BATEIICKA JSHHOCT IoMara Jia ce
pasbepe mo-go0pe ucTopuiecKaTa crernuduka Ha
Typu3Ma M [1a Ce aHAJIM3UpaT BEPOSITHUTE TPH-
YHHH 32 HETOBOTO Bh3HUKBAHE (3apakJaHe), pas-
BHUTHE U TOCHEACTBUSA. ToBa HAydyHO M3CIIEBAHE
r“Ma CBOM HaYYHH METONH (M3IMOJI3BAHU B €IUHC-
TBO M MHTETPUPAHOCT C IPYTH METOMM), C KOUTO
M3CIIe/IBa CBOSI OOCKT M MPEIMET U Ype3 KOUTO
JIOCTHTA J0 HAKOW UCTUHU U 00O0OIICHUS.

Teopemuunomo uzciedéane GOpMyIUpa U JI0-
Ka3Ba C HAYYHU METOJIU 3aKOHOMEPHOCTH OT ChXK-
JeHUsl 1 000CHOBaBaHE Ha MpaBuUIIa, OTPa3sBalU
CBIHOCTTA HA 3HAHUATA, KOMTO BEUE CHIIECCTBY-
BaT B ONpE/IEICHN HaydyHH Teopun. To ce Oazupa
Ha CHCTEMATH3WPAHETO W aHaju3a Ha JaHHHU Ha
MOJIYYCHUTE EMITMPUYHHM Ppe3yJITaTH MpPH 00pa-
0OTBaHETO MM Ype3 CHOTBETHHTE MAaTEMAaTHKO-
cTatucTuiecku MeToau. [IpTaT, mo KolTo ce u3-
BBpIIBa 0000111aBaHETO Ha chOpaHaTa uH(OpMa-
IKs, € MHAYKTUBEH WK IeAyKTHBeH. ToBa 3Hauu-
TEJHO TMOJAIIoMara mpu 000co0sBaHEeTO U paspa-



0O0TBaHETO HA TEOPUATA Ja CE OTKPOU 3aKOHOMEP-
HUST XapakTep Ha HEHHOTO JIOTHUECKO H3IPax-
JaHe M TO-JIECHO J1a c€ OOSICHU CBHCTOSIHHETO M
Pa3BUTHETO HA M3CIEIBAHOTO sBIEHHE. Teope-
TUYHOTO H3CJIE€[BAHE PErucTpUpa U aHaIu3upa
HaydHH (aKTH, KOUTO CE pa3indaBaT OT (PUKCH-
paHUTE BPB3KH MEXKIY SIBICHUATA. XapakTepHa
HETOBa 0COOCHOCT €, Y€ € HACOYEeHO KbM I0JTy4a-
BaHE Ha HOBU TEOPETUYHH 3HAHUS.

I'. Tace (2002) yTouHsiBa, 4e TEOPETUUHUTE
W3CIIEeBaHUS Ca Te3U, KOUTO ce 0a3upar Ha aKkCH-
OMH, 3aKOHH, NIPUHIIUIIN, TTIOCTYJIaTH U TEOPEMH,
T.€. Ha T€31 JIOTHYECKHU TOCTPOEHUsI, KOUTO ca pe-
3yNTar OT 0000IIeHNEe Ha MHOTOBEKOBHHSI OIHUT
Ha YOBEHIKOTO oOmecTBo. LleHHocTTa Ha Teope-
TUYHUTE M3CJIEBAHUS C€ ChCTOM B TOBa, Y€ TE
npeMaxBaT HEOO0XOIMMOCTTa OT MHOT'OKPAaTHO
MOBTApsIHE HA OMUTHUTE NP E€KCIIEPUMEHTAIHUTE
W3CTIe/IBAHNSA, KOUTO Ca TOCIYKWIH 33 OCHOBa
IpM YCTaHOBSIBAHE Ha aKCHOMHUTE, 3aKOHHTE,
NPUHLUIINTE, TOCTYJIATUTE U TEOPEMUTE, aKO UM
ce moguuHABaT u3ciensanute obekt (Tasev et
al., 2002, p. 66).

OcHoOBHaTa LIl B TEOPETUYHOTO H3CJCIBaHE
ce LEHTpHpa OKOJIO OTPa3IBaHETO Ha ChUTHOCTTA
Ha 3HaHUS, KOUTO BeYe CHIECTBYBAT KATO IISUIO
WIN 3a OTAETHHU CTPAaHHU, BPH3KU U OTHOILICHHUS,
MOCTUTHATH KaTO Pe3yATaTH U U3BOIU OT MOJTyye-
HUTE eMIIMPUYHU JaHHU. OChIIECTBIBAHOTO U3C-
JieIBaHE Ha OTJEJIHU CTPAHU Ha SIBJICHUETO Ce Ha-
COYBa KbM OTKpOSIBAaHE Ha HEropara LUIOCT, T.€.
OTJENTHN EMIUPUYHH a0CTpakHMU (MOCTAHOBKH)
WJIA MOJLYJTH, KOUTO MOTAT /1a ObJIaT CHHTE3UPaHH
U IpeACcTaBeHH B TeopeTnueH moaein. Ha mpenen
TUTaH U332 IPOHUKBAHETO B CHITHOCTTA Ha U3Y-
YaBaHOTO siBIIEHHE (OOEKT) M pa3KpHUBaHETO Ha
BPB3KHUTE U B3aMMOJACHCTBUATA, BETPEIIHUTE Me-
XaHW3MH, Ha OOIIOTO M CBHILECTBEHOTO, KOETO
MO3BOJISIBA AHAJIN3 HA JBW)KELIUTE CUIIM U yIIpaB-
JICHHE Ha TOBA Pa3BUTHE.

b. T'ocmomuaoB (2016) m3sicHsABa, We Teope-
TUYHOTO HAy4YHO H3CJE/IBAHE € HACOYEHO KbM
Pa3BUTHETO Ha MOHATHIHUS anapaT HA HayKaTa u
€ CBBP3aHO C yCHbBBPIIEHCTBAHETO HAa 3HAHUETO
3a 00EeKTMBHATA JACWCTBUTENHOCT U HEHHUTE 3a-
KOHU. 3a TEOPETHMYHOTO H3CJIE/BaHE € Xapak-
TEPHO TOBA, Y€ B JIOIIBJIHEHUE KbM IIperyiena M
KPUTUYHUS aHaJIU3 Ha JIMTEPaTypHUTE H3TO4Y-
HUIIM ca HaJIHMLE U COOCTBEHH DPAa3CHKICHHUA U
000011IeHNs Ha aBTOPa, HACOUYEHH KbM H3SCHSBA-
HETO W/WIM pa3peniaBaHeTo Ha H3CIeBAHUS
npobaeM. ToBa e MPUHOCHT HA aBTOpa KbM TEO-
pusiTa, HEFOBOTO HOBO BIJKIAaHE M OpHUIHMHAIIHA
rIeJHA TOYKAa KbM CBOTBETHHUS IpoOieM

(Gospodinov, 2016, p. 86).
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TeopeTnuHOTO WU3CiEqBaHE € OOBBP3aHO C
(hopMyIMpaHeTO M M3BEXKIAHETO HA 3aKOHOMEp-
HOCTH M TpaBHja, OCTUTHATH IO JIOTHYEH BT
ChOOPA3HO JOKA3aHH ChXKIACHHUS, YMO3AKIIOUCHHS
1 00001IeHe Ha HATMYHYN KOJMYECTBEHU JIaHHHU.
TakuBa wW3cieABaHMS TpEAIoiaraT CIoCOOHOCT
32 KPUTUYHO, KPEATUBHO U TBOPYECKO MUCIICHE,
Hay4YHa CMEJIOCT, CUTYPHOCT M PUCK Ha U3CIIE0-
BaTells, KOETO C€ JBJDKU Ha HEroBaTta BUCOKA Ha-
y4Ha MOJr0TOBKA B ChOTBETHATA HayuHa 00JIACT.

Emnupuunomo uscneosane ce chepeorouaBa
BBPXY MOCTUTAHETO HA OTpe/ieieHa MPaKTHIECKA
1IeJT ¥ M3UCKBA ChOMpaHe, aHaIM3UpaHe U IPeIC-
TaBsHE HA JaHHU OT KOHKpETHAaTa TYpUCTHYECKA
PEATHOCT, TONYYEHU Ype3 ChOTBETHUTE METOU
3a u3Ciie/BaHe. B eMMUPHYHOTO HM3CIeqBaHE ce
OTKpOSIBA M3MCKBAHETO 332 KOHKPETHA OpraHM3a-
IIUs Ha M3ClieioBaTesickara paboTa, P KOsATO ce
MOJTyYaBaT OMPECICHN EMITUPUYHH JTaHHH, KIia-
cU(UKaLUs U CpaBHEHHE Ha (aKTH, pa3KpHUBaIIH
JICHCTBUTETHOTO ChCTOSIHUE Ha U3CJICIBAHOTO 5B-
JIeHHe WU Tiporiec. To e HaCOYeHO KbM 00eKTa U
Ce OnMpa Ha TMOJYYCHHTE JIaHHU OT W3CJIC/IOBa-
Tenckara pabora. Pesynratute ce u3passBar BbB
BHJl Ha EMIHPUYHA OOOOIICHHS, KOUTO Ca CHC-
TeMa OT omnpejeNieHn HaydHu GakTh. [TomydueHute
CBEJICHHS U JJAHHHU CJIC]l TOBA CE OMKCBAT, aHAJHU-
3UpaT ¥ MHTEPIPETHPAT, KOETO BOAHM JI0 XHIIO-
TE3U, KOUTO C€ TPOBEPSIBAT M0 SKCTIIEPHUMEHTAJICH
BT, (OPMYJTUpPAT C€ MpaBWia W 3aKOHOMEpP-
HOCTH, ChCTaBAT CE TCOPETHYHU 0000IIICHUSI.

EmnupuyHOTO M3cienBaHe JOCTHra A0 ycra-
HOBsSIBAHE HAa HAYYHM W3BOJM HAa OCHOBara Ha
o0ocHOBaHUTE (HaKTU, CBEJICHUS U JAHHU, MOJTY-
YeHH B Tpolleca Ha wm3cienBanero. M3cienosa-
TeJICKaTa JEWHOCT € CBhp3aHa U C BHEAPSBAHETO
Ha Pe3yJITaTUTE OT U3CJICIBAHETO B PAKTUKATA U
MOBUINIaBaHE Ha €()EeKTUBHOCTTA HAa TPOQeCcHo-
HaJHATa NEHHOCT B TYpU3Ma U Ipolleca Ha B3au-
MOJICHCTBUE MEKY CyOSKTHUTE.

Cs. Kapab6enboB u Us. [lenera (2016) moguep-
TaBaT, Y€ BCAKO HAYYHO M3CJICBAHE € YHUKAIHO
I10 CBOSITA CHIIHOCT ¥ CE MTPOBEXK/Ia B 3aBUCHMOCT
OT Hay4HaTa 00J1acT, HACOUYEHOCTTA Ha pobIema,
U3CJICIOBATEIICKATE LIEIM M 3ajadd, O0eKTa |
npeaMeTa Ha M3CJIEABaHE U Ce ITOCTaBs B CyOop-
MUHAIKS OT HAYYHUTE KOMIIETCHIIUHN, HHTEPECH,
CTHIIa ¥ ONHTa Ha u3cnenosarens. HezaBucumo
OT Te3u OOCTOSTENICTBA, CIOPEA aBTOPHUTE, BU-
HArY ce CJIe/[Ba OMpe/iesieHa JOTHYHA MOCe10Ba-
TEJIHOCT OT MOCTAMHM JCHCTBUSA U CTHIKH B U3C-
nenoBaresckara aeiiHoct. Ilpu nmposexaHeTo Ha
EMITUPUYHM M3CIIC/IBAHUS, aBTOPUTE CE CIIMPAT Ha
CJICJIHUTE CTAllH:

1. Pa3zpaboTBaHe Ha MPOEKT Ha U3CJICBAHETO.



2. U3BbpiiBaHe Ha EMIHPUYHHTE H3MEpPBa-
HUSL.

3. AHanu3 Ha TaHHHUTE OT U3MEPBAHETO.

4. PazpaboTBaHe Ha HAyYHOU3CJICAOBATEIICKH
TpYyA.

5. IlpencraBsiHe u olieHABaHE Ha pa3paboTkara
(Karabelyov et al., 2016, p. 175).

[Tpu emMnupuIHNTE U3CIIEBAHMUS, CIIOPE]] aHA-
JM3a Ha JIAHHWUTE OT PE3yJITATHUTE, Ce IMpujarar
JIBA OCHOBHHM H3CJIEIOBATENICKU MOAXOAA: KOJU-
YecmeeH U Kauecmeen.

[Ipn mpunarane Ha kauecmeenus nooxoo ce
M3BBPIIBA O00XBallaHE, CTPYKTYPHO OMHCAHHE U
o0sicCHEeHHEe Ha JUHAMHKATa Ha OHE3W IPOLECH,
KOHTO Ca XapaKTepHH 3a NPOyYBaHATa PEaTHOCT.
To3u moxxoxa ce 0603HaYaBa 4€CTO KaTO ThPCEl]
(oTKpuBaII), OTBOPEHO MPOTHYAII, U CE U3II0JI3BA,
KOTaTO Cce 3Hae TBBP/IC MAJIKO WIIK 3a J]a Ce Hay4H
MoBeUYe 3a u3che[BaHus BbIpoc. [elicTBuTen-
HOCTTa C€ M3CIIe[Ba TaKaBa, KaKBaTo €, B AbI0O-
YUHA W NpoabnKuTenHo. [lopaan ToBa, B MHOTO
ClIlyda ce CIIOMEHaBa, Ue TeHepHpa HOBH XHIIO-
Te3W W TeopHuH. Toi ce OCHOBaBa Ha CHOMpaHETO
Y aHaJM3a HA KaYeCTBEHH JaHHU (HEYHCIIOBH) €11~
HOBPEMEHHO WM LUKINYHO (CHOOpa3HO H3BBP-
HICHUS TIpeHaMEPEH MoI00p Ha XOpa, KOUTO HIe
ObIaT WHTEpBIOWpaHU Win HabmomaBanm). [Ipu
MUKINYHOTO — TaHHUTE Ce ChOMpAaT, CJe TOBa ce
aHaTM3UpaT, HHTEPIPETHPAT U OTHOBO C€ ChOM-
parT orie JaHHM.

[Ipu mpuarane Ha Kouyecmeenus nooxXoo e
XapaKTepHO ChbOMPAHETO HA YMCIIOBU AaHHU. Tok
€ OpUCHTUPAH KbM MPOBEPKa Ha TEOPHH U XHIIO-
Te3W M ce 0003HaYaBa KaTo MOTBBPKIAABAIl. XH-
MOTE3UTEe OOMKHOBEHO CE M3BIMYAT OT HATMYHATA
TeopHs, a JTaHHUTE ce ChOMpAaT, 3a J]a Ce ONpeAeH
JTAJTA XUIIOTe3aTa, KaTo Pe3yNiTaT OT TeOpHsTa, Ce
noTBbpKaaBa. [Ipu n3mon3BaHe Ha TO3W MOJXOX
Half-4eCcTO ce pa3riiexaaT ABa OCHOBHH BHIA KO-
JUYECTBEHHU U3CJIE/IBAaHUS — OMMCATENHN (THPCAT
OTTOBOp Ha BBIpoca: ,,KakBo ce ciyuBa?*) u
OOSICHUTEJIHU (HACOYEHHW KBM OTTOBOP HA BbBII-
poca ,,3amo ToBa ce ciyuBa?‘). OnucareiaHuTe
M3CJIeIBaHNS Ce M3MO0JI3BAaT, 32 J]a Ce MoyYar 3Ha-
HUs 32 uIeHTU(UIHUpaHe Ha mpolieMa M clen
TOBa J1a c€ BBPBU KbM IMO-HATATHLUIHOTO MY H3C-
nensaHe. EMnvpudHuTe H3ciaenBaHus ca OOMKHO-
BEHO KoNM4ecTBeHU. Hampumep, npu Tectupane
WIN aHKETHpaHe Ce HaTpylBa TOJIIM MAacuB
(00GeM) OT AaHHHU, KOMTO MOJIeKAT Ha KOJUYECT-
BEH aHaJiM3 CJie/l ChOTBETHATA MAaTEMaTHKO-CTa-
TUCTHYECKa 00padoTKa.

EmMnupuyHOTO HM3cienBaHe € NpoabIDKUTENCH
W3CJIEZIOBATEIICKH MTPOIIeC, a PEABAPUTEIHO CUC-
TEeMaTU3UpaHaTa My eTalHa TOCJIeA0BATEIHOCT
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yliecHsiBa paborara (pealiM3upaHeTO Ha 3aMHU-
ChJIa) Ha U3CJIeI0BaTENs U [TOAIoMara nojgyJyaBa-
HETO Ha 000CHOBaHU pe3ynraTH. CTPYKTypHHUTE
0COOCHOCTH U €TaIli Ha W3CJICIBAHETO 3aBUCAT OT
o0eMa Ha Hay4YHHs eMIIMPUYCH TPy (MOHOTpa-
(us, cTyaus, cTaTus U TIp.).

Cmecenomo (KOMNIEKCHO, UHMEZPATHO) U3C-
Jnedsare (MCTOPUKO-TCOPETUIHO, TCOPETUKO-CM-
MUPUYHO, TEOPETUKO-CKCIIEPUMEHTAITHO, OMHKCa-
TEIHO-(PAKTOPHO, Ka4eCTBEHO-KOJIMYECTBEHO U
np.). Haii-uecto ce Tpanchopmupa oT eIuH TU B
JPYT, MPH KOETO €THOBPEMEHHO ,,CE M3BBLPIIBAT
W3CJICIBAHUS 110 JIMTEPATYPHU U EMITUPUYHU H3-
tounuiy” (Vasilev, 2008, p. 37). 3a Hero ¢ Ba-
JTUIHA OUXOTOMHara Tumnojorus (Qumocodpus u
TypHU3bM; Teorpadusi U TYpU3bM; UKOHOMHKA U
TYpU3bM; MApKETUHT U TYpU3bM; IEIaroruka u
TYPHU3bM; COLIMOJIOTHS U TYPU3bM; TICUXOJIOTHUS U
TYPHU3bM U T.H.) Ha B3aUMHO ChYETaHHE U JIObII-
BaHe. Ta3W JMXOTOMHOCT M MPECCYHH JIMHUH
MEXJy TAX JaBa pa3llIdpPeHa M M0-33bJI00YCHA
MpeJcTaBa 3a TYpPUCTUYECKATa PEaTHOCT, Karo
KOHKPETH3HMpa TAXHOTO BUIOBO MHOTr000Opasue u
tunojiorusi. OCBEH CMECBaHE M0 BEpTUKajaTa €
BB3MOKHO CMECBaHE U 0 XopH30oHTanara. Hakou
aBTOpH 0003HAYABAT CMECCHOTO M3CIIEIBAHE KATO
KOMIUICKCHO WJTH METOJHYECKO.

B mno-romsmMara cu YacT W3CICHBAaHUATA —
yrounsiBa ['. TaceB (2002), 6mBaT KOMILIEKCHU
U3CJIC/IBaHUS, T.€. CKCIICPUMEHTAIHO-TCOPETH-
YECKH, 3aI[0TO B OCHOBATa Ha TCOPSTHYHUTE U3C-
JIeIBaHUA € OMUTHT, a B 000OIIEHNEeTO Ha OIHUT-
HUTE JaHHU CE€ PAXKIAT HOBUTE TEOPETHUECCKH TI0-
JIOXKEHUS, KOUTO HAMUPAT MO-ITUPOKO MPIIIOKE-
HHE B TPAKTHKATa, OTKOJIKOTO 3aKOHOMEPHOC-
TUTE, YCTAHOBEHU CaMO Ha OCHOBAaTa Ha eKCIIepH-
menTa (Tasev et al., 2002, p. 66).

Hayunute wuscnensanuss B Typu3ma MHOTO
YECTO Ca OT CMECEH THM (TEOPETUKO-EMITUPHIHH )
U ¢ IpuiIokHa HacodeHocT. [lopaau cumHo u3pa-
3¢HaTa WHTErpalus MEXIy OTICIHUTE HAyKH,
ChBPEMEHHUTE HAyYHHU M3CIICBAHUS UMAT CHUITHO
M3pa3eH UHTETPAaTHBEH XapakTep. B ochimecTss-
BaHaTa HAYYHOM3CJIEIOBATEIICKA IEHHOCT ce 00e-
JUHSBAT CHIIECTBYBAIUTE W TPAAUIIMOHHO pa3-
JICJICHN HAy4YHHU 00JIaCTH W HampaBiieHUs. MHOTO
4YecTo B MpoIleca Ha HM3CliefoBaTelckara paboTa
KOMIUIEKCHO c€ OOEIMHSBAT WM CMECBaT pas-
JIMYHU aCTCKTH Ha HAy4HHUs IIPOOJIeM Ha U3CIIeI-
BaHE WM ce TpaHCc(HOPMHUPAT OT EAWH THIT B IPYT
ChOOPA3HO UCTOPUICCKUTE HITH TECOPETHKO-EMITH-
puuHUTe peanoctaBku. Criope]] MHTerPaTUBHUS
XapaKkTep Ha HAYYHWTE W3CJICIBaHUSA, CIICLH-
(u4Ha e ¥ pas3riexaaHaTa HaydHa pobieMaTHKa



(ompenenena mpeaMeTHa 00J1acT), KaTo IICJICHA-
COoueHa, MOTHBHpAaHa, IUIAHUPaHA W OPTaHH3H-
paHa Hay4dHOM3CIIEIOBATENICKA JICHHOCT.

Brrpeku MeTonoiornyHata CTOMHOCT Ha U30-
JTUPAHETO Ha EMITUPHUYHOTO U TEOPETHIHOTO — pa-
3scasBa B. IlTanpko (2003), HE € BE3MOXKHO Ha-
ITBJIHO /14 C€ OT/AETAT Te3U JIBE HUBA B UHTETPall-
HUS [IpOIieC Ha MMo3HaHue. PasnensHeTo Ha eMITu-
PUYHU U TCOPETHUYHU HHBA € YCJIOBHO, OTHOCH-
TEJHO, MoJABMXKHO. HUTO enHo ommcaHue Ha na-
JIeH akT He ce U3BBLPIIBa 0€3 J1a ce BKII0YBA Te-
OpETUYEH apceHal oT 3HaHu4. Jlopu npu Haii-ene-
MEHTapHOTO HaOIIOJIeHNe U (PUKCHUpaHe Ha eKC-
MEPUMEHTAHNA JTaHHHW, HHWE W3MO0J3BaMe Teope-
TUYHM KOHIeNuu U kateropuu (Shtan'ko, 2003,
p. 86-87).

HayunouscnenoBarenckara npobiemMaruka B
CMECEHOTO (KOMITJIEKCHO) M3CJIC/IBAHE € CIIeIU-
¢udHa, TS B3aMMHOCBBP3aHO UHTETPHPA HCTOPH-
YEeCKHU, TEOPETUYHH U EMITUPUYHY 3HAHUS, KOUTO
ca HACOYEHHW KBbM KOHKPETEH H3XO[l, T.e. pe3yl-
TaTa oT 00EKTHBHOTO MY NpoBexxaane. B To3u ac-
MEKT Ype3 M3BBHPIIBaHATA HAYYHOM3CIIEIOBATE-
CKa JEHMHOCT ce pa3KpuBa HCTOpHYECKaTa WU
MPaKTUKO-NPUIIOKHATA HACOYCHOCT Ha U3CiIe Ba-
HETO CHOOpa3HO HM3TpajicHaTa TEOPETHKO-H3CIe-
JTOBATEJICKa OCHOBA.

3akiouenue

B 3aksroueHue 1me 0TOSNeKnM, 9e HAYUHOUIC-
nedosamenckama  Mypucmuyecka — OelHocm
MHO20 4ecmo ce peanusupa Kamo meopemuro-
EeMRUPUYHO U3CTE08AHe, CHUeMasaujo meopemu-
YyecKu U NPAKMUKO-NPULONCHU ACNeKMU Om my-
pucmuyeckama npooiemMamuxa.

OTTyK MOXe Ja ce Kaxe — 06o0masa EB. ['aB-
pamtoB (2014), ye HaydYHWTE W3CIEIBAHUS Ce
MPOBEXKIAT 3a:

* W3y4aBaHE Ha HOBU SIBJIICHUS, OTKPHUTU B
X0Jla Ha Pa3BUTHE HA ChOTBETHATA 00JACT Ha Ha-
YYHOTO 3HAHHE;

% ODSCHSIBaHE Ha MO-PAHO HEM3BECTHH (PAKTH,
C KOUTO ce CONbCKBA YOBEK B IMpOIeca HA CBOS
JKUBOT, paboTa v 3a00UKAIAIINS TO CBSAT,;

* pa3KpUBaHE Ha CHIIHOCTTA HA MPOTHBOPEUH-
STa Ha CTAPHUTE MPEJCTABU 32 U3BECTHU (PAKTH C
HOBH JIaHHH, OTIPOBEPTaBallly TIAXHOTO TPIUIH-
onHo passutue (Gavrailov, 2014, p. 15).

Pasnuunume 6udose u3zcneosanus 6 00-
Jacmma Ha Haykume 3a mypusma moeam 0a 0v-
dam Knacupuyupanu cvobpasHo uzbpauusi me-
MOoOo02UYeCKY (HayyeH) nooxoo om usciedosa-
mens. OnpenensHeTo Ha BUJa Ha WU3CJIEBAHETO
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Io/IrIoMara Iporeca, HerOBOTO TUTAHUPAHE U Op-
ra”Hu3alys, OBUIIaBa KAYECTBOTO HA U3CJIEI0BA-
TeJlcKaTta paboTa W OKa3Ba BIMSHHE BbpPXY aHa-
JM3a Ha SMIIMPUYHUTE JaHHH U OOCKTHBHOCTTA
Ha TIOJYYCHHUTE PE3yJITaTH.

JlenieHneTo Ha TYPHCTUYECKOTO HAYYHO H3C-
JIe/IBAaHE HAa HCTOPHYECKO, TCOPETHYHO, EMIIHU-
PUYHO WM CMECEHO € JIOHSKBJIE YCIOBHO. TouHa
pa3IeNuTeNHa JIMHAS MEXIYy TSAX €Ba JIH € Bb3-
MOJKHO Ja Objie IpOKapaHa, 3apajd TCOPETUKO-
MPUIOKHUS XapaKTep Ha Typu3Ma KaTro Hayka.
TeopeTHUHOTO MO3HAHUE 32 KOSATO U JIa € Hay4dHa
00J1acT B Typu3Ma MMIUIMIUTHO OTKPOSIBA BPbH3-
KaTa ¢ TYpUCTHYECKATa MpaKTHKa. XapaKTepHa
0COOCHOCT €, Y€ TOJTyUYCHHUTE PE3YJITATH OT EMITH-
PHUYHOTO MO3HAHKUE ce 00OCHOBABAT U PAa3KpUBAT
ChOOPA3HO YCTAHOBEHHUTE BHTPEILITHH BPh3KH C TY-
pucTHveckata Teopus. be3crmopHo ToBa MOATO-
Mara U3BBPIIBAHETO HA TO-IBIOOKU 0000IIEHS
3a caMHus TPOIEC HA ITO3HAHHWE, 33 OTKPHUTUTE
(hakTh ¥ eMITUPUYHYU 3aKOHOMEPHOCTH M U3SICHS-
BaHE Ha MOHATUHHHMS arapar.

Jlureparypa

Apostolov, N. 2013 Geografiyata na turizma.
Edin vek razvitie i dostizheniya. Varna, izd.
,,Nauka 1 ikonomika*, Ikonomicheski universitet.

Borisova, A. 2013 Metody nauchnykh
issledovaniy v turizme. Yaroslavl'. Yaroslavskiy
gosudarstvennyy universitet.

Bosiacki, St. Economic problems of tourism
as a subject of scientific studies in
Poland.Tourismin scientific research. University
of information technologyand management in
rzeszow. Krakow. 2005.

Degu, G. T. Yigzaw. Research Methodology.
University of Gondar. 2006.;
https://www.cartercenter.org/resources/pdfs/healt
h/ephti/library/lecture_notes/health_science stud
ents/In_research_method _final.pdf (30.07.2021)

Gavrailov, Ev. 2014 Osnovi na nauchnite
izsledvaniya. Varna, izd. Varnenski svoboden
universitet ,,Chernorizets Hrabar.

Gospodinov, B. 2016 Nauchnoto
pedagogichesko izsledvane. Sofiya,
Universitetsko  izdatelstvo  ,,Sv.  Kliment
Ohridski*.

Karabelyov, Sv., Iv. Peneva. 2016 Etapi v
provezhdaneto na empirichno izsledvane. V: Sb.
nauchni trudove ,,XXV Mezhdunarodna nauchna
konferentsiya za mladi ucheni 2016“. 2-3 yuni
2016 g. Blagoevgrad, Yugozapaden universitet
»INeofit Rilski®. Sofiya, izd. ,,Avangard Prima*.



Ogurtsov, A. 2008 Osnovy nauchnykh
issledovaniy. Khar'kov, izd. Natsional'nyy
tekhnicheskiy universitet »Khar'kovskiy

politekhnicheskiy institut”.

Ribov, M., D. Tadarakov, T. Parusheva i dr.
2011 Osnovi na turizma. Chetvarta chast. Sofiya.
Universitetsko izdatelstvo ,,Stopanstvo™.

Shtan'ko, V. 2003 Filosofiya i metodologiya
nauki. Khar'kov. KHNURE.

Tasev, G., V. Grigorov, An. Smrikarov. 2002
Zakonova baza i struktura na disertatsionniya
trud. Ruse, Rusenski universitet , Angel
Kanchev*.

43

Vasilev, D. 2008 Eksperimentalna
pedagogika. Sofiya, izd. ,,Daniela Ubenova”.

Assoc. Prof. Zachariy Dechev, Assen Zlatarov
University — Burgas, Department: Marketing and
Tourism, e-mail: prkrai bs@abv.bg



VIIPABJIEHUE U OBPA3OBAHUE MANAGEMENT AND EDUCATION
TOM 18 (2) 2022 — VOL. 18 (2) 2022

MPOPUJ HA HIOTPEBUTEJIMTE HA CIIA M1 YEJIHEC TYPU3MA B BbJII'APUSA
3naruna Kapamxoa, Ceerna Illonosa
PROFILES OF SPA AND WELNESS TOURISM USERS IN BULGARIA
Zlatina Karadzhova, Svetla Shopova

ABSTRACT: Existing as a variety of health tourism, spa tourism is gaining widespread popularity globally
and is becoming increasingly popular with mass tourists. According to data from the Global Wellness Institute
(GW1), the global wellness economy registers 4.4. trillion dollars, and the forecast is that by 2025 it will reach 7
trillion dollars. Experts in the field of tourism conclude that with each passing year the interest in spa tourism will
grow, as more and more tourists are looking for opportunities to combine rest, adventure and health in one.

The purpose of this article is to consider the characteristics of users of spa and wellness services in Bulgaria.
For this purpose, the authors set themselves the following tasks:

- to consider the essence of spa and wellness tourism and to highlight the specifics between them;

- to analyze the prerequisites for their development;

- to emphasize their place and role in the positioning of Bulgaria on the international market of this type of
recreation.

In conclusion, the factors leading to increasing the competitiveness of Bulgarian spa and wellness tourism are
exposed.

Key words: spa, wellness, recreation, alternative type of tourism, factors and conditions.

BbBenenne Ha JKMBOT, KO3METUKA, MEIUTALUA, pelaKcalus,
JIyXOBHA U COI[MajIHa aKTUBHOCT. [10]
OT ucropruyecka rieaHa TOYKa, KOPCHUTE Ha

CITA morar na ObJIaT THPCEHH OIIIE OT ermoxaTa Ha Cna u/uin yeanec?
Hpesen Pum, umiito mbpBooOpa3 ca Pumckute
Oanmu, IPUCBHCTBAIM HAa TEPUTOPHATA HA IsgaaTa Ceiaoctra Ha CITA Typusma € ,ZIC(bI/IHI/IpaHa

UMIICPHs U BIIOCJIC/ICTBUEC, EBOJIIOMPATIH B KOMI-  or Mesxaynapoanara CITA acormanus, KosTo or-
JIEKCH 3a OTMOpa M pasBiedeHus, monobuu Ha  pexenst CITA Kato MsCTO, KBAETO Ce MOCTHUra I10-
ceBpemennute CIIA xommekcn. Cropen Apyru  noGpsBaHe Ha 0OIIOTO GJIAroChCTOSHHE YPE3 Pas-
nannu, CITA ce cBbp3Ba ¢ OeNruiCKUs TPajx  ju4HH NPO(ECHOHATHU YCIYTH, KOUTO ITOANOMA-
CITA, KoiTO OWJI TIPOYYT C TOPELIMTE CH MUHE-  raT Bb3CTAHOBSBAHETO HA Ch3HAHHMETO, TSAIOTO U
paJIHU U3BOPH, 32 KOMTO C€ BIPBAJIO, Y€ UMAT JIe-  qyxa.

yeOHM cBOCcTBa. [15] ChINO Taka, HHTEpEC Tpe/- Bs Bpemero konnemnmusaTa 3a CIIA ce pas-
CTaBJIsIBA U IJIe/IHATA TOYKa, criopen Kosato CITA  BuBa, KaTO OT MSCTO C €CTECTBEHH TEPMATHU H3-
Ce CBbp3Ba C IMETO Ha 3IpaBHUS KypopT ,, Eca”,  Bopu, kouTo momarar 3a 00J€K4aBaHETO HA CUM-
U3rPaZieH BbPXY TEPUTOPHATA HA H3BOP C JIe-  QITOMHTE WM 32 JICUCHUE Ha JaJIeHO 3a00IIsIBaHe,
ueOHu Bozu. [14] CIIA 3anoyBa fja ce Bp3IpHEMa U KaTO MsCTO 3a

YenHechT € OpHEHTUPAH KbM MOJUTBPXKAHE HA  (DM3MYECKO, CH3HATETHO M €MOIMOHAIHO 00JIeK-
ONTHMAJIHO 31paBe M OIaromoiy4ue Ipu KOETO  yapaHe Haii-Beue upe3 BoAa. B 0OACHEHHETO 3a
¢usukara, yma u qyxa ca obemuHenu 3a mbiaHO-  CITA ce Biara u pa3OMpaHeTo 3a Teparusi, KOsSTO
LICHHA UHTETPalys Ha HHAMBKA B OOIIECTBOTO U BKJIFOYBA HC CaMO BOJia, HO M JpYTrH TECparneB-
oxonHara cpena. [lonaruero ,,wellness® ce mos-  tuunm popmm KaTo Macak WM #ora, KOUTO aK-
BsiBa B cpezara Ha MuHanust Bek B CAILl 1 MOKXe  nenTupaT BhpXY pesakcauusTa u 00JIeKYaBaHeTo
Jla ce ThIIKYBa KaTo ,,ChCTOSIHME HA CIIOKOMCTBME  Ha Ch3HAHHUETO, TAIOTO U AyXa. [12]

n ypaBHoBeceHocT . ToBa e mpouec ¢ abaroc- B Oyksanen mpeson, CIIA o3HauaBa ,,31paBe
POYHHU pe3yJTaTH, HACOUYCH KbM XapMOHU3UpPaHe  ype3 Boma” (“Sanus per Aqua”) — akpoOHMM Ha
Ha TSJI0TO, MECTTUTE U yXa, 31paBocioBeH HaYuH  CIIA, xoeTo naBa ocHoBanue Ha ['. Paamosa na
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onpenenu CIIA Typu3ma KaTo HEIOCPEICTBEHO
CBBP3aH C MHUHEPATHUTE BOJH, KOUTO ca C JI0Ka-
3aHHM JeueOHH CBOMCTBA. [5]

Ot npyra cTpaHa TEpMUHBT C€ M3MO0J3BA, 32 1a
0603Haun cyOekThT, KoiTo mpmirara CIIA mpo-
IIYKT - 00CITy’)KBaHe, 0a3upaHo Ha TIPUJIaraHeTo Ha
BOJIY, C LIEN MOJIOKUTEITHO 3IPABHO BB3/IECHCTBHUE
BBPXY YOBEIIKHS OpPraHW3bM. B TO3M cMHCHI
CIIA wmorar ga 0bIaT IIEHTPOBE, XOTEIN, KOMII-
JIEKCH, KypOopTH U 11p. [7]

CIIA TypusmbT OuBa pasriexkaaH U KaTo Ty-
PHU3BM, YUSATO OCHOBHA IIEJT € MPOPUITAKTHKA, VK-
penBaHe, Bb3CTaHOBSIBAHE WM CTaOUIN3HUpaHe Ha
3/IpaBEeTO, KAKTO U MOCTHraHe Ha HENPEKbCHATO
nonoOpsiBaHE Ha TOHyCa W aJalNTHBHOCTTa Ha
mmaHoctTa, upe3 CIIA yenyru. A, CIIA ycmyrure
ca Te3W, IIpH KOUTO ce MpuwiaraT BOJHHU Ipole-
JIypH WM C€ M3MOI3BAT MPOTYKTH, KOUTO Ca M3B-
JICUCHH OT BOJHH CPEJICTBA — JiedeOHa Kall, JIyra,
BOJOPACTH U Ap., U3NOJI3BaHNU Hal-Beue MpH H3-
BBPILIBAHETO HA MAcaxu. [6]

Wutepec npejcraBnsBa U JNeUHUIUATA 32
CITA Typu3msM, YTBBpJEHa B MEXIYHApOJAECH
IUIaH, CIIOpPeJ KOSTO TOBA € ,,TYPU3bM, POKYyCHpaH
BBPXY pelaKcaluira U JeYeHHUETO Ha TSAIOTO OC-
HOBHO 4pe3 MPOIEAYPH BKIIOYBAIIN U3IIOI3BAHE
Ha BOJAa — MHHEPaJHH M TEpPMalHU OacelHH,
napHu 0aHu W cayHH. AKLEHTBT cielBa Ja Objae
MOCTaBeH BBHPXY JICUCHHETO, PEeXaOMIUTALUATA
Wi 0OHOBJIGHUETO Ha TsI0TO”. [13]

Cnopen Mexaynaponunara CIIA acoumanus,
CIIA morar na 0baat Kaacu(GUIMPaHH B HAKOJIKO
paznuunu Tina: [11]

- CIIA ¢ MuHepaJIHU HU3BOPH, KOUTO H3-
MOJI3BAT HANMYHUTE W3TOYHWIIM HA MHUHEpaHa,
TepMaJTHa WM MOPCKa BOJa;

- Kuy6 CIIA, koiiTo pa3unTa OCHOBHO Ha
¢uTHEC KAaTO 3APaBHO-BH3CTAHOBUTEICH MOJIXOJ
Y TIpejiara pa3inuyHu npo(ecnoHaIHO aIMUHHUC-
TPaTUBHM yCJIyTd Ha JHEBHA 0a3a;

- CIIA pectunamus c pa3paboTka Ha
3IpaBOCTIOBHU HABUIIH, KATO OCHOBEH MOJXOI;

- CIIA xoren u CIIA kypopT, KOUTO ca
PasIoNIoKEH! B XOTEN WU KYypOpT;

- Menmununacku CIIA, xoiiTo mpemara
npoQ)eCHOHANHN 3JJPaBHU TPUKH C MEIUIMHCKH
HAJ30p BbB BCUUKU MPEJIaraHU YEIHEC U MEIIU-
[IUHCKHU YCIYTH;

Taka nanpumep, CIIA xoTtenuTe ca MHOTO
MIPUBIIEKATEHN 32 TYPUCTHUTE, Thil KaTO Tpeasia-
raT M3KIIOYUTEITHH PElIaKCHPAIId Bb3MOXHOCTH
3a X0pa, KOUTO JKeJasAT Ja u30sraT OT eKeTHEB-
HUS CTPEC U J]a ChYETaAT CBOATA BaKaHLIUS C Bb3-
CTAaHOBUTEIIHW W PpeNaKCHpaIld TPOLEIYpPH,
KaKTO M Ja TOJ0OpPST CBOS CTHJI Ha XHUBOT. OT
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cBos cTpaHa, xotenckure CITA neHTpoBe ce OTK-
pOsIBaT C TOBA, Y€ Ca MHOTO MO-T'OJEMH MO TJIOMI
OT IHEBHMTE U IIpeJIaraT Ha CBOUTE TOCTH U KJIU-
CHTU HOLIYBKH. T€3U LEHTPOBE MpeasiaraT ChLIio
W IIUPOKA rama OT JOIBIHUTEIHU YCIIYTH U KITH-
SHTUTE UMaT Bh3MOXKHOCTTA J]a y4acTBaT B MHO-
TOOpONHM JAEWHOCTH B 3aBUCHMOCT OT PasIoJio-
»keHueTo Ha xorena. Axo, CITA xortenure ca pas-
MOJIOKEHU B TUIAHMHATA, T€ MOTAT J1a PEAJIoKaT
Ipe3 3uMara CKH, CHOyOOpIl, pasXolIKH C HMICHHH
U T.H. @ XOTEJIUTE, Pa3oI0KEeHN Ha MOPCKHUS Opsr
MOTraT Jia IpeAsioxKaT 'MypKaHe, BETPOXOACTBO U
Ipyru. B xorenckute cna HEHTPOBE MHOT'O YECTO
ce BKITIIOYBAT U 3aJIH 33 aepoOuKa u uTHeC.

3a pasnmuka ot CIIA xorenuTe, LEHTpOBETE
npeanaramm MeauauHcku CITA ce oTkposiBaT ¢
TOBA, Y€ IIPU TAX OCHOBHO Ca 3aCTHIICHHU aJITEpHA-
TUBHHUTE METUIIMHCKU TEXHHUKH 3a jieyeHne. Exu-
BT OCHOBHO € ChCTaBEH OT JIEKapH U JpYT KBa-
TuQUIUpPaH MEAMLUHCKH II€PCOHAN, KOMTO ca
IIOCBETEHHU Ha MOJJ00PSABAaHETO HA CTUJIA Ha )KUBOT
U 3]IpaBOCIOBHOTO CHCTOSIHUE HA MOCETHTEIIUTE
4ype3 MpuilaraHe Ha HeTPaJULMOHHU U aJITepHa-
TUBHHU MEIULMHCKU TEXHUKHU. TE€XHUKUTE U MPO-
LEeAypUTE B TE3H LICHTPOBE Morar Jaa Obaat Oui-
KOJICUCHHE, XUPONPAKTHKA, XOMEOIAaTHs, aKy-
MyHKTYpa, (U3uoTepanus U 6aTHEOIOTHS.

Pasrpannuenue Mexnmy ,,0amHeonedeoen (Me-
mukben CITA) neatsp®, ,,CIIA menTsp®, ,,yennec
LEHTBP W ,,TaJJacOTEpaleBTUYEH LEHTBP ce
mpasu ¥ B Hapen6a Ne 4-14 ot 09 oxromBpu 2019
r., Kosito otMeHsi Hapenba Ne 2 ot 29 sHyapu
2016.

banneoneueben (meouxvn CIIA) yenumwvp €
TO3H, B KOMTO ce mpuiiarar 3ApaBHU MPOLEAYPH,
0asupaHM Ha eCTeCTBEHHM JieueOHu pakTopu (MU-
HepaJiHa BOJA W/WJIM JiedeOHa Kall), ¥ ce Ipe/ia-
rat pa3HooOpa3HU TeparneBTHYHH MPOrpaMu, KO-
UTO Ce MPOBEXIAT B CHELUAIN3UpaHO 000pyn-
BaHM KaOWHETH, 3aJIM W MIOMELICHUS, TIPe/THA3HA-
YEeHU 32 OCBIIECTBSIBAHE HA JIMArHOCTHUKA, Jieue-
HHE, pexaOuIuTanus 1 NpoQuiIaKTrUKa.

CIIA yenmvp € TO3H, B KOWTO CE MpUIIaraT pas-
HOOOpa3HH MpPOLEIypH, MPOrpaMH U PHUTYaIH,
BKJIIOYBALIH M3II0JI3BAHETO HAa BOJa — MUHEpaJIHa,
W3BOpHA W Jpyra, pa3pelieHa OT 3aKOHa, H/HMIIH
nedeOHa Kaj, W/WIM MOPCKa BOJA, W/HIU APYTH
€CTECTBCHU NPUPOIHHU (PAKTOPH, Upe3 Mpuiarane
Ha KJIaCHYECKH ¥ HETPAAULUOHHH TEPANIEBTHYHH
METOJHM Ha BB3/EHCTBUE, LSS aHTHCTPEC, pe-
JIAKC U NMCUXO0-(PU3NIECKO BH3CTAHOBSIBAHE, KAKTO
1 HaCOYEHM KbM KpacoTaTa Ha YOBELIKOTO TSUIO.

Yennec yenmwvp € 1031, B KOUTO ce mpeajgarat
pa3zHooOpa3HU pEeKPeaTUBHHU U KO3METUYHO Pa3K-



pacsiBalii MPOLEAYPH, MPOTPAMH M AHTHUCTpE-
COBH pHUTyanH, Oa3upaHd Ha ChUETaHWE OT IPH-
poIHY JIedeOHU PECYpPCH M XOTUCTUYHH ITOIX0TU
3a MOCTUraHe Ha (PU3MYECKO, EMOIMOHAITHO, JY-
XOBHO, MHTEJIEKTYaTHO, TPOPECUOHAIHO H COIHU-
aJTHO OJ1aroChCTOSIHUE HA JINYHOCTTA, & U3I0JI3BA-
HETO Ha BOJIa U €CTECTBEHU MPHUPOJHU (HaKTOPU
HE € 3aIbJDKUTEITHO.

Tanacomepanesmuuern yeHmvp € TO3HU, B
KOWTO Ce TmpeasararT nporpaMu U PHUTYaly,
BKJIFOYBAIM M3MOJ3BAaHETO HAa MOPCKa BOJa
W/WIM €CTECTBEHHU MIPOU3BOIHU MPOIYKTH, W/ WU
JUMaHHA KaJI Ype3 KIACUYECKU U HeTPaIUITUOHHU
TEparneBTUYHN METOJU Ha BH3ICHCTBUE, LENSIN
BBH3CTaHOBSIBAHE HA MICMXOEMOIIMOHAIHOTO U (H-
3MYECKOTO 37paBe, KAKTO U HACOUEHHU KbM Kpaco-
TaTa Ha YOBEIIKOTO TSJIO, KOUTO CE MPOBEXIAT B
CHEIMATU3UPAHO 000PYABaHN KAOMHETH, 3] U
MTOMEIICHHUSI.

HezaBucumo ot paznuuusra B CIIA nanuue ca
HSIKOJIKO OCHOBHU TPUHIIMIIA, KOUTO C€ HajlaraT B
usnata CITA ucropus, a umeHHO [2]:

Ha mepBO MsicTo ce oOpblla BHHMaHUE Ha
KJIMEHTA, KATO OCHOBHO C€ MpUJIara XOJIUCTHYHUS
MOJXO0/I, CIOpe] KOHWTO TOM ce pa3riexiaa KaTo
€THO 110, KOMOWHAINSA OT PU3NIECKO, TYXOBHO
Y TICUXUYECKO ChCTOSHHE.

Ha BTOpO MsICTO, aKIIEHT Ce OCTaBs Ha M3MOJ-
3BaHHUTE O3JPABUTEIHU MEXaHH3MH, KaTo IpH
CIIA TepanusiTa OCHOBHO C€ NpUJaraT HEMHBa-
3WBHH METOJIY U MPUPOJIHU NPOAYKTH, KATO HAaIl-
pHUMeEp JIEKapCTBa, B IIOMOII] Ha OPraHu3Ma, YUSITO
1IeJ € J1a aKTUBHpa COOCTBCHHMTE 3alIUTHH CHIIU
Ha YOBEKa.

Ha tpero mscTO, BOJCIIO 3HAUYCHHUE CE OTAaBa
Ha BOJIaTa, KAKTO M Ha MPUJIaraHeTO Ha TOIUIMHA,
Macaku, OWJIKH, YIPaXXHEHHS, U IPYTH ,,HATYpPO-
MaTUYHU TPOAYKTH’ M (OPMH Ha MpHpOJJIeUe-
HUE, a UMEHHO JICKyBaHe 0e3 JieKapcTBa U orepa-
THBHM HaMECH W TPOBOKHpAHE Ha BH3MOIKHOC-
TUTE HA €JIMH OPTaHU3bM CaM Jia Ce H3JIEKyBa.

3a pazsuruero Ha CIIA Typusma e HeoOXo-
JIUMO J1a UMa MPEIOCTaBKK 3a TOBA, KOUTO Hal-
001110 MOTaT Ja ce MPEACTABAT 110 CIeTHUS HAYuH
[11]:

[IppBara BaykHa MpeIIIOCTaBKA € 1a UMa 100pa
00€3MEeYCHOCT B JICCTUHAIUATA OT MPUPOJIHU pe-
CypCH, B YaCTHOCT MUHEpaIHAa BOJa, KOSATO € Hall-
BaXHHS pecypc 3a pasputre Ha CIIA Typu3bM.
Ha cnenBaro MscTo e BaxHO Ja uMa 100pe 000-
cobeHa oOmiecTBeHa HHPPACTPYKTYpa U TYPUCTH-
YyecKa Cymnep-CTPYKTypa, KakTo U J0OBp MOTEH-
LMaJ OT IJIeJHa TOYKa Ha OajaHca: HaceJeHUE —
pasmonaraemu noxoau. ChIIO Taka € BaXHO Jia
ChIIIECTBYBa paboTela npaBHa paMKa OTHACAIIA
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ce 710 OTfa3BaHe Ha OKOJIHATA CPe/ia U IPUPOIHUTE
pecypcH, KOUTO UMaT MPSKO U KOCBEHO OTHOIIIE-
HHUE KbM CcpeziaTa 3a pa3BUTHE Ha 3paBHUS TypH-
3bM U B yacTHOcT Ha CIIA Typusma. Pa30upa ce,
kato Qakrop, xoito crumynupa CITA Typusma e
¥ TOBa B KOHKpETHAaTa JeCTHHAIUS Ja ca HaJUIe
100pu B3MOXKHOCTH 3 Mpejjiarane Ha KOMOMHU-
paHu TYPUCTUYECKH MPOIYKTH, KOUTO BKIIOYBAT
TPaJWIIMOHHN KOMIIOHEHTH KaTO 3UMEH U JIETEeH
TYPHU3bM U APYTH ANTEPHATUBHU (POPMHU HA TypH-
3BM KaTo KyJITYypeH, eKo, celcku u ap. Cpex ¢ax-
TopuTe, cTUMynupany passuruero Ha CIIA Ty-
pHU3Ma ca U Te3U, KOUTO CE OTHACAT 0 HAJTMYUETO
Ha 3HaYUTEJICH IIOTOK Ha BHTPELIHHU TYPUCTH, KO-
uTO N1a ce Bb3noa3Bar oT CIIA yciyrure, KakTo U
Ja uMa paborela cTparernyecka ypenda, KosTo
Ja Hachp4aBa yCTOWYMBOTO Pa3BUTHE HA 3paB-
Hus Typu3bM U B yacTHocT CIIA typusma.

Ha mepBo mscro, CITIA TypuzMa uMa BaKHO
HKOHOMHMYECKO 3HAu€HHEe, KaTo IOIpHHACcCS 3a
yBeJIMYaBaHe HA MPUXOANUTE HA MECTHATa UKOHO-
MHUKa Ha JecTHHanuATa. ChbOTBETHO, MPUXOIUTE
OT €JIMH TYPHUCT Ca [10-TOJIEMH, B CPABHEHHE C Ma-
COBWSI BAKaHIIMOHEH TYypU3bM, Thil Kato CIIA Ty-
pU3Ma ce MpaKkTUKyBa B MTOBEUYETO CIyyau OT Ty-
PHUCTH, KOUTO UMAT MO-BUCOKH JTOXO/IH.

3aemnHo c ToBa, CIIA Typm3ma Moe Jia ce Bb3-
IIpueMe U KaTo (GaxkTop, KONTO HachpuaBa Mpexall-
pUEMaydecTBOTO, JaBallku BBH3MOXKHOCT Ha pas-
JIMYHY QU3UYECKH M IOPUANYECKH JIMIA J1a OTBa-
PAT HOBH 0OCKTH, 1a pas3IIupsABaT HIIA HOI00psI-
BaT 0a3arta, TypuCTUYECKUTE YCIyrd U ap. Cpio
taka, CIIA Typusma oka3Ba MOJOXKHUTEITHO BIUSA-
HUE U BbPXY Pa3BUTHETO HAa OTAEIHUTE PalioHH ,
B KOUTO C€ MPaKTUKYBa U B KOUTO C€ MPUBIHYAT
TYpPHCTH, KaTo ce MoJoOpsiBa TpaHCIOPTHATa H
IbTHaTa MHQPACTPYKTYpa, HACTAaHUTETHATA 0a3a,
u ap. CITA typu3ma nMa BakHa POJIS U 32 YBEIH-
YaBaHEe Ha 3a€TOCTTa U HHBECTUIIMUTE, 3a 10100~
psiBaHE IIOJ3BAHETO HA IPUPOAHUTE peECypcH,
KaKTO U ChJeliCTBa 3a Pa3BUTHETO Ha HOBU U BeYe
CBILECTBYBAIIY OTPACIH.

Ha Bropo mscro, CITA Typusma uma couu-
anHo 3HadeHue. OT eHA CTpaHa, TOH MOXeE Ja
BB3/IeHCTBA BbPXY MOBUILIABAHE HA 0JIATOTIOTYYH-
€TO W JKU3HEHUS CTaHJapT Ha MECTHOTO Hacele-
HUE, Ch3JlaBaHeTO Ha paboTHM MecTa M aAp. OT
Ipyra cTpaHa, Ype3 HEero ce HachpyaBaT Ipolie-
CHUTE Ha MHTEpHALIMOHAJIM3ALKs, Thil KaTo TOi ce
NPaKTUKYBa ¥ OT MEKIYHAPOIHU TYPUCTH, TIPHB-
JICUCHH OT JIeYeOHHUTE CBOMCTBA Ha BOJaTa B KOH-
KpeTHaTa JecTuHauus. Beska gecTUHAIMS, KOSITO
passuBa CIIA Tpy3pM e HeoOxomumo [na o0e3-
MeYX CUTYPHOCTTA Ha TYPUCTUTE U TEXHHS COIH-
ATHO-TICUXWYEeH KOM(]OPT KaTo 3aelHO C TOBa ce



IPUXKM U 32 MECTHOTO HACEJIEHUE, 3al1a3BaiiKky He-
TOBUTE XUTEHCKH LIEHHOCTU U HAYMH Ha XHUBOT.
Cpiio Taka, BHUMaHHe € HEOOXOOUMO Ja ce
0o0bpHe 1 Ha ToBa, ue CIIA Typusma crocoOcTBa
3ar1a3BaHETO Ha aBTEHTUYHOCTTA U YHUKAJIHOCTTA
Ha peruoHa u o01HocTTa. TypucTure He IpeBb3-
XO0XJIaT MECTHHUTE X0pa [0 YUCIEHOCT, N305rBa ce
CTPECHT, Ma3apbT € OTHOCUTEIHO MOCTOSTHEH 0e3
PE3KH CIaI0BE U MMHKOBE.

Ha tpeto mscro, CITA TypuszMa uMa 3apaBHO
3HAa4YCHUE U TO MOXKe O € Hall-Ba)KHOTO, ThI KaTo
BB3CTAHOBSIBAHETO W PA3BUTHUETO Ha (QU3MUEC-
KHUTE 1 ICUXHUUYECKUTE CUIIM Ha TYPUCTHUTE CE SIBSI-
BaT OCHOBHA LieN 3a MPEIIIPUEMAHETO Ha TypHUC-
THYECKO IbTYBaHE OT TAXHA CTpaHa. 3APaBHOTO
3rauenue Ha CIIA Typusma ce nmposiBsiBa, 4pe3 He-
roBus jeyeOeH ¥ Npo(UITaKTHUEH aCleKT, KOMTO
ce TMOCTHra 4Ype3 M3MOJI3BaHETO Ha MHUHEpajHa
BOJIa, ieueOHa Kall, Tyra, CI'bHUEBH, Bb3AYIIHU H
BOJHHM OaHM, KJIMMAaToJieueHHe, apoMaTepanus,
HAJIMYMETO Ha YUCT BB3AYX ChC CIELUPUYHH Xa-
PaKTEepUCTUKH, KOHCYMallds Ha eKOJOTUYHO
YHCTH AUBHU IJIOAOBE U Jp. 3APaBHOTO 3HAUCHHUE
Ha CIIA Typu3Ma HENpPEKbCHATO HApPacTBa IMO-
paav yBeJIMYeHHUETO Ha ypOaHU3alusITa U HHIYC-
TpUANTH3aLUATa, 00E3ABIKBAHETO U 3aTIBCTSBA-
HETO Ha HACEJIECHUETO, YBEJIMYaBAHETO Ha cTpeca
Ha pabOTHOTO MSCTO U IPYTH OCOOCHOCTH B OUTa,
€XeJlHeBUETO M TpyAoBaTa JIEHHOCT Ha CbBpe-
MEHHUS YOBEK.

Ha geTBBpTO MsicTo, CITA Typu3ma cbieiicTBa
3a OIla3BaHE HAa IIPUPOJHATA CPela, 3aT0Ba MOXeE
Jla ce mpueMe, 4e TOW MMa M €KOJIOTMYHO 3Hade-
Hue. Hanmuuero Ha npupoIHU pecypecH, B 4acT-
HOCT Ha MUHEpATHHU BOAM, MOJIXOJAI] KIUMAT U
Jp. ChAEUCTBAT 3a 10-100pOTO CTONAHUCBAHE HA
JecTUHANKATA, 332 HOJIbpXKAHEe UHTEpeca Ha Ty-
PHUCTHUTE U 3a€IHO C TOBA 3a PAa3BUTHE U HA APYTH
anTepHAaTUBHU (OPMU Ha TYpU3BM CBBpP3aH C
HIPUPOAHUTE 3a0€JICKUTETHOCTH, KOETO OILE BE-
HBX 1oka3Ba, ue CITA Typusma chieiicTBa 3a 1mo-
BUILIaBaHE KOHKYPEHTOCHOCOOHOCTTA Ha HaceJle-
HUTE MECTa, B KOUTO CE€ pa3BUBA.

Ha mero mscro, CITA Typusma Moxe ma ce
BB3NpUEME U KaTo (aKTop, KONTO chAelcTBa 3a
M3rpaXIaHETO Ha J00pH  MEXOyAbp:KaBHH
BPB3KHU U MTAPTHHOPCTBO B cpepaTa Ha NKOHOMH-
KaTa, HO 3a€JHO C TOBA ChAEHCTBA U 3a U3rPaxKk]a-
HETO Ha KOHKPETEH MMHWIX Ha JeCTUHALUATA, B
KOSITO TOM ce MpakTHKyBa. ToBa Moxke 1a 00sCHH
¢ ¢axra, ye npakrukyBamure CITA Typu3bM 3a
XOpa CbC CPaBHHUTEIHO BHCOKO 0Opa3oBaHHE H
KBaJM(UKaLus, CpeIHN U BUCOKU AOXOAU U pas-
HOOOPa3HU UHTEPECH, TIPEOIOJISUTH TOTPeOUTENC-
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KHsI MAaHTAJIUTET, BH3NPHUEMAIIH HOBOTO U yBaXKa-
BaIllH Pa3IMYHOTO, OTKPUTH B OOIIYBaHETO C MEC-
THOTO HaceJIeHHe, KaKTO U pa3nojaramiy ¢ IHpPOK
KpPBT OT AETIOBH KOHTAKTH. [ 0JIAM "acT OT TsX 3a-
narat Ha CIIA Typu3sma, 3a 1a npeanoaT HOBO U
Pa3IMYHO MPEKUBABAHE HA CBOUTE FOCTHU U MapT-
HBOpHU B OHM3HECA, KATO €THOBPEMEHHO C MPHUSAT-
HOTO TpEeKapBaHe, peJlakcaluaTa U Bb3MOXK-
HOCTTa 3a JOMUp C NpUpoJaTa Te periaBaT 1 pas-
JIUYHU JIEJIOBY 3aJla4M U BBIIpocH. ToBa ce oTpa-
3s1Ba ITOJIOKMTEIHO M 32 KOHKpETHaTa JeCTHHa-
mus Kpjaeto ce nmpaktukyBa CITA Typusma, Thi
KaTo TS MOXe Jja Objie mpernopbyuaHa 3a nocele-
HUS ¥ Ha APYTH XOpa.

Oruuraiiku Bcuuku Te3u 3HadeHue Ha CIIA
TypHU3Ma HsMa J1a € IPECUIICHO 3aKITI0UCHHUETO, e
passutueto Ha CIIA Typusma oborarsBa Typuc-
TUYECKOTO IpeJUlaraHe M ChACHCTBA 3a MPHUBIIU-
YaHETO Ha MOBEYE TYPHUCTH.

CIIA Typu3MbT € WHTEpecHa U crenuduyna
¢dopma Ha 3IpaBHUS TYypU3bM, MPEICTABISBAIL
aJTepHAaTHUBA HA MacoBUs Typu3bM. Toll OTKpHBa
XOPH30HT 3a pa3BUTHE Ha TEPUTOPUU BBHB BBT-
PEIIHOCTTa Ha KOHKpPETHaTa CTpaHa U 3aellHO C
TOBa J1aBa Bb3MOXKHOCT 3a ITBJIHOLIEHHO H3IOJ3-
BaHE Ha IPUPOJHUTE U aHTPOIIOI'€HHHU PECYPCH U
pa3bupa ce, reHepupa MPUXOAUW B CHOTBETHATA
MeCTHa WKOHOMHKa. [Ipemocrassm Oorara rama
OT OCHOBHHU W JOIBJIHUTEIHU TYPUCTUUECKHU YC-
nyru, CIIA TypusMa ocurypsiBa Ha MpakTHKYyBa-
LIUTE 'O TYPUCTHU MO-OJU3BK JOCET C IPUPOIHATA
cpela ¥ IPUPOJHUTE PECYPCH U IOCTUTaHETO Ha
XapMOHMS Ha QU3UUYECKO, ICUXUUYECKO U TyXOBHO
HUBO.

VYenHec Typu3sMbT € OPUEHTHPAH KbM yKpell-
BaHE 3[]paBETO HA 3/[PABUTE XOpa. Y eJIHECHT € Ha-
YHH Ha )KUBOT, OPUEHTHUPAH KbM ONTHMAIHO OJia-
TONoJy4re, IpU KOETO TSOTO ((unvecku ac-
HEKT),yMbT U JyXbT (€MOLMOHAJICH U UHTEJIEKTY-
aJIeH acIeKT) ca 00eIUHEeHH OT MHIUBHIA, 33 /12
JKUBEE MO-ITBIHOLIEHHO B 00IIECTBOTO (COLUAIICH
aCIeKT, MPUPOIHA U paboTa cpeaa, a He MPOCTO
nrca Ha 6oJiect. YeIHeChT € eIMH OT HAYMHUTE
Jla HalIpaBUM CBOSI JKUBOT PaJOCTEH M XapMOHHU-
yeH. [9]

JlHec roBOpUM 3a yEIHEC TYPU3bM WIH IIBTY-
BaHeE ¢ 1ieJ1 yenHec. Mmailiku npeaBus OCHOBHUTE
XapaKTEepUCTHKH Ha yEIHECa, B TECEH CMUCHII MO-
KEM J1a OIIPEeIeSIUM yEIHEC Typu3Ma KaTo: nomiy-
6ane ¢ OCHOBeH MOMUE NOCMUZAHEN O, NONYIA-
pusupanemo u nooOvbPIHCAHEMO HA MAKCU-
Mano 000po usuuecko 30pase u 61a20cbCMo-
Anue. To3u BUA TYypU3bM € CBBP3aH C UAesTa Ja
ObJieM aKTUBHY B HAMUPAHETO Ha HOBU HAYMHU 32
MOAIBPKAHETO Ha MO-3PABOCIOBEH U MO-MaJKO



cTpecupal] Ha4vH Ha *kuBoT. CTaBa ayma 3a Ha-
MHpaHETO Ha 0ajaHC B )KMBOTA. Taka Typu3MbBT
Ype3 yeJTHec pa3sHOBUAHOCTTA CH OCBEH HKOHOMHU-
YECKH acIeKT - TYPU3MbT KaTO MKOHOMHYECKH
oTpachi, hopmupall cwinectBeHa yact or BBII
Ha penuIia CTPaHu Mo cBeTa, BKItouuTenHo u EC
(10% ot BBII) u bearapus (9.8% ot BBII), npu-
no0uBa u OOMIOYOBEHIKKM M AOpH (HHUI0COPCKU
CMHCHJI — TIOJIO0OpsIBAaHE Ha 3PaBETO M HAMHpaHE
Ha 3JIaTHaTa cpela MeX1y padoTa 1 mouuBka. [3]

VYennec Typu3MbT BKIIIOUBA Cla MPOLEAYPH,
pa3nuyHu (pUTHEC MPOrpamMH W CIIOPTOBE, 31pa-
BOCJIOBHO XpaHEHe, ora 1 MeAUTAIHs, KyITypHH
MPEKMBSBAHUS, H3y4aBaHe Ha PUPOJIaTa, BCIKa-
KbB BHJl BIBXHOBSBAIIA JCHHOCTH W MHOTO
npyru. Unesita My e 1a n3osirame OT ekeJHeBHATA
cpeza 3a ompeesieH IepHoj OT BpeMe, Aa ce OT-
ITyCHEM U JIa TIOCBETHUM EHEprusra cu Ha cebe CH U
cemeiictBoro. [1]

VYennec TypusMbT € OPHEHTHUPAH KbM YKpeT-
BaHE 3[paBeTO Ha 3IPaBUTE XOpa. Y eTHECHT € Ha-
YHH Ha )KUBOT, OPUEHTHUPAH KbM ONTHMAITHO OJia-
TOTIOIy4YHre, TIPH KOeTo TsutoTo ((pr3udecku ac-
MEKT), YMBT U AyXbT (EMOLMOHATEH U WHTEJCK-
TyaJIeH acleKT) ca 00eIMHEHU OT WHANWBU/A, 33 14
JKHUBEE MO-ITBTHOIIEHHO B 00IIECTBOTO (CommaleH
acIeKT, IpUPOIHA U pabOTHA Cpefia), a He MPOCTO
nurcata Ha 0ojecT. YenHechT € €AWH OT Hauu-
HUTE J1a HAllPaBUM CBOS JKUBOT PaJIOCTEH U Xap-
MOHHUYEH.

CIIA u Yennec e cucteMa OT IpaBuia 3a 1oc-
TUTaHE Ha MO0-100Bp KHUBOT Ype3 MOJ0OPSIBAHETO
Ha (PU3UYECKOTO M JYXOBHOTO CBHCTOSHHE IPH
BCHUYKH BB3pacTH u npodecuu. [IpaBumHOTO KOM-
OWHMpaHe Ha OTICITHHUTE €JIEMEHTH M Tpuiara-
HETO UM B €KEJJHEBUETO € B OCHOBATa Ha M3TPaxK-
JAHEeTO Ha JKM3HeHaTa Quiocous 3a 31paBoCcyio-
BEH HAYMH HA XUBOT. [8]

[Ipe3 mocneannTe roauHU OBP30TO Pa3BUTHE
Ha SPA u Wellness Typu3ma npeau3BUKBa ,,eKCII-
J103Ms” OT MHBECTULMH 32 PEHOBUPAHE U MPeobo-
pyABaHEe Ha XOTENH, KaKTO M H3rPaXJaHETO Ha
HOBH, CIIELIMAITHO MpPEJHA3HAYEHU 3a Ta3H IeJl.
BoraTcTBoTO HM OT MHUHEpAIHU U3BOPH, U APYTH
MPUPOAHU PECYPCH KAaKTO W MHOTOTOAWIIHUTE
TpaguItiy B OaHEoJoTHATa, 00ade He ca JIOoCTa-
ThYHH (pakTOpH 3a pazpurre Ha SPA Typu3ma. Ha
To3u etann SPA pecopsT ce pa3BuBa XaOTHYHO,
0e3 SICHM KOHIEIINH, KOETO BOIU J0 He3aJI0BO-
JIUTEJIHU pe3yaTaTu. B JIpyru eBpomnencku Abp-
YaBU pa3BUTHETO HA SPA yciyrure € npuopuTeT
B TYPUCTHUYECKHsI OpaHIl, KOETO HE MOXE Ja ce
nocouu u 3a bearapus. [4]

Twpcenero Ha SPA TypuUCTHYECKH YCIIYTH B
Bwarapus e HapacHano 3 mbTH 3a MOCIeAHUTE 7
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roauHu. B cBeTOBEH Mamabd TepceHeTo Ha SPA, ¢
1IeJT MbTyBaHE € HapacHaJo 2 IbTH 3a CHIIUS Tie-
puon. B bearapus npuxoaute ot SPA Typuzsm
HapacTBaT CPEJHO TOJUIIHO ¢ okoio 28 %. Te
MIPEJICTABISABAT OKOJIO 5 % OT o0muTe MpUXoau
ot TypusMa. Okono 40 % oT TypucTure, mocemia-
Baiu bwarapus, ca rotosu ga nonseat u SPA yc-
JyTH.

IIpoyuBaHe Ha aMepHUKAHCKOTO CIHCaHHE Spa
Finder coun, ye Haii-rosiMa € MmocemaeMocTTa Ha
SPA 1nieHTpoBE B MECTaTa, KbACTO XOpaTa KUBESIT,
cJIe/IBaT OTHAJeUeHUTE Ha 1-2 yaca IbT C aBTOMO-
Om1. 3aeHO C TOBA CE 3aCHJIBA TCHACHIIUATA KbM
yBEJIMYaBaHE HA PA3CTOSIHUATA, KOUTO MOTPEOU-
TEJNTE ca TOTOBH JIa TIPEOOJIEsT, KaKTO U JKea-
HUETO UM J1a OTHAAT Ha mo-ek3otuyau SPA nec-
TUHAIUH,

Cnopen mnpoyuBane Ha FEuropean Travel
Monitor (ETM) ce moBumiaBa ACIbT Ha aKTHB-
HUTE, 3/[PABOCIIOBHO OPUEHTHUPAHU MTOYUBKHU. XO-
pata, KOUTO Tl MPEATIOYNUTAT, B MOMEHTA Ca HaJ
15% ot eBpomeiickus TypucTHYeckd mazap. B
TOBA YHCJIO HE Ca BKJIFOYCHU TE3U, KOUTO MPEJIII-
puemMaT TakvWBa NHTYBaHHUS B COOCTBEHUTE CH
CTpaHU. Cropen CBIIOTO Mpoy4YBaHe
Health/Wellness Typu3bm mpe3 2018 r. ca mpak-
TUKyBanu Haj 14 munnona nymu. Hail-romsm e
MPOIEHTHT HA TEPMAHCKUTE TYPUCTH, KOUTO Te-
Hepupat okono 50% OT MpUXoauTe OT TO3U BUA
Typu3bsM B EBpomna.

XapakTepucTHKH Ha MOTpeduTeINTE HA
cma M yesiHec yciayru B brarapus

HuBoTO Ha pazBuTHE HAa TYPUCTUYECKUS MPO-
IykT 3a Oanneo, SPA u Wellness B boarapus e
CPaBHHUTEITHO BUCOKO H € Ha BTOPO MSCTO (¢ 6,6%)
OT CHENHANU3UPAHNTE BUOBE TYPU3BM CIIEH KYJI-
TypHus. [Ipeanarannre npoayKTH B TO3U BUT TY-
pUcTHYecKa ACHHOCT HE ca MACOBH U YHU(DHIIH-
panu. ChlecTByBa Bb3MOXHOCT 38 MHIMBHIYa-
JU3UPAHETO UM CIPSMO HYXIUTE Ha BCEKH TY-
puct. OTeHUTE XOTEH MPEJOCTABSIT PA3TUIHU
YCIYTH ¥ MPOAYKTH, HO MHOT'O Y€CTO TYypPHCTH-
YECKUTE areHTH TpeisiaraT caMo HacTaHsSBaHE, C
BKJIFOUCHH oOmpeseieHn makeTd 3a SPA u
Wellness (Ctpaterusita 3a yCTOHYHUBO pa3BUTHE
Ha Typu3Ma, xopu3oHT 2030).

SPA Typu3MBbT € €IUH OT BOACIIINTE NKOHOMH-
yecku cexktopu B brarapus. enst My ot OpyT-
HUst BbTpeneH nponykt (BBII) Bb3nu3a Ha okomo
0,25%. bpoar Ha TypuCTHTE Tpe3 TOCIEeTHUTE
MeT TOAWHHU C€ YBEIN4YaBa C BHCOKM TEMIIOBE.
SPA Typu3mMbT € Ha BTOPO MSICTO IO MPUBIUYAHE



Ha 9y>KJIECTPaHHU TYPHUCTU CJIEJl MOPCKUS TypH-
3BM.

Cropen mpoyuBanusita Ha benrapckara aco-
uanus o OamHeoTypHU3bM, Uy KACCTPAHHUTE TY-
puctu ca 15% ot o6mms 6poii u cpen TIX peod-
JajaBaT CKaHAWHABCKHUTE, aHTIHUICKUTE U pycC-
kure. 13% ot Obnrapure u 18% OT dyxaeHIUTE
mpakTuKyBat SPA Typu3bM 10 JaHHH Ha MUHHKC-
TEPCTBOTO Ha Typu3Ma.SPA TypusMbT ce chye-
TaBa U C IPYTy BUIOBE TYPU3BM.

Boarapus uma 58 OanHeonornyHu KypopTa u
Ta3W CTATUCTHKA KJacupa CTpaHaTa Ha BTOPO
msicto B EBpomna, ciex Mcnanaust mo Hanmuuue Ha
MHUHEpaJTHH W3BOPH Ha TJlaBa OT HACEIICHHETO.
OcHOBHU KOHKYpEHTH Ha bbarapus B obmacrtra
Ha OaJTHEOJICUEHNETO ca YHrapus u Yexwus.

[Ipodunpr Ha moTpeOurenute Ha SPA m
Wellness moka3Ba, 4ye cpeIHaTa UM BB3PAacT e
0K0J10 48 roiMHU, MPECTOSIT € ChC CPeHA NMPo-
OBJKUTEJIHOCT OT 6 10 8 mHu, kato npeobnana-
BaT IbTYBAaHUATA B COOCTBEHUTE UM CTPAHU WJIH
rpanndeny crpand. [lorpedutenurte na Wellness
YCIIYTH Ca M0-B3UCKATENIHH - 3a TSAX ca BaXKHH 00-
CIIy’)KBaHETO M HMH(pOpMauusiTa, Karo ce yBeH-
YaBa JYKCO3HHUSAT Xapakrtep Ha npectos. Wellness
€ BaXKEH MOTHB 3a IOYMBKA M OCTaBa OCHOBHA
TeMa 3a )KEHUTE.

Typuctnueckuar SPA mnponykT € HacodeH
NPEMMHO KBbM MOTPEOUTENH, KOUTO JKUBEST Ha
BHCOKH OOOPOTH U CE HYXOASIT OT ePUKACHO U
OBp30 pelakcupaHe, KOETO He Ha BCSKa IIEHA ¢
CBBP3aHO C MUHEpAIHA BOJA, a IM0-CKOPO C KOM-
(hopT, criokolcTBrE, peKpearys, OAXO AN Ma-
CaXH W JIPYTH MaHyaJ HH TEepaluy, KO3SMETHYHH
npoLeaypH U OaJlaHCHPaHO XpaHEHE.

CommanHusaT npodun Ha YyXIECTPaHHUTE
norpedurenu Ha SPA ycnyru B bearapus e yHu-
BepcaJieH 3a CTpaHarTa ¥ 3a IOBeYe OT eBpoIIeic-
KUTE TbPIKaBU:

o SPA/6Ganneo TypuCTUTE Ca MOYTH PAaBHO
pasnpeaesieHu 10 TO0JI, C JIEK IPEeBeC Ha JKEHHTE.

e 56% OT TAX ca Xxopa Ha BB3PacT MEXKIY
36 u 55 roguHM.

e 24% ca )KUTEIUTE HA CTOJIUIIH.

e 73% ot SPA/ 6anHeo TypucTHTe ca pa-
ooTemy;

¢ 58% ca xopa c BucIIe 00pa3oBaHuE.

Haii-ronsam e nensT Ha npakTUKyBamuTe SPA/
Oamneo Typu3bpM y Hac oT bamkanute(38%), ot
3amagna EBpoma(23%) u ot U3rouna Es-
poma(22%) (Ctpaterus 3a yCTOHYHMBO pa3BUTHE,
xopuzonT 2030).

Hammonannoctra Ha SPA moTtpeOurenute He
BJIMSE CBHIIECTBEHO BHPXY TEXHHUTE MPEAIOYHTA-
HUS ¥ n3uCcKBaHusI(Tabmuia NeS):
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bep3ute TemmoBe Ha pa3ButHe Ha SPA cek-
Topa B bbiirapus npespsbiiia rpajioBe kato BenuH-
rpan, Xucapsi, Cannancku, [laBen Oans, banks,
HesuH, Ilomopue u ap. B mpeanouutanu SPA
nectuHaruu. [lapamerpure Ha ThpCceHE Ha OBJI-
rapckus SPA motpeburen Bce mnoBede ce A00u-
KaBaT 710 poduiia Ha TOTPEOUTEITUTE OT CTPAHU
¢ Tpaaunuu B SPA Typrsma

3aKiIouyeHue

Cna u yenHec pekpeanusta ce YTBbpKIaBatT
KaTo eIHa OT NpeAnoYrTaHuTe GOpMH Ha TypH-
3bM OT MOJICPHUSI YOBEK, O3BOJISIBALLA MY €IHOB-
peMEHHO TpO(UITAKTHKA, YKpEIBaHe, Bbh3CTaHO-
BsIBaHE U CTa0WIIM3UpaHE HA HETOBOTO 3/paBe.

Peguua ¢axrtopu uMaT pemaBamio 3HAYEHHUE
3a MPEBPBIAHETO HA TO3H BUJ] TYPU3BM B €IHH OT
BOJICHINTE WMKOHOMHYECKH cekTopu. Cpen Te3u
(hakTopu ca riodamuzanuATa, THOEpaTU3auUITa,
TEXHOJIOTHYHUST HAIPEABbK, Pa3BUTUETO HA TPaH-
criopta, nHpOpManuATa, HapacTBalaTa NpoIbi-
XKHUTEIHOCT Ha JKUBOTA, YBEJINYABALIOTO CE CBO-
001HO BpeMe, HaBM3aHeTo Ha home-office u pas-
Oupa ce, yBeIMYaBalIOTO Ce 3HAUYCHHE HA MHOBA-
nuuTe B cdepara HAa Typu3Ma, KOUTO BOIAT 1O
yBEeJIMYaBaHE Ha HEroBaTa KOHKYPEHTOCIOCOO-
HocT. Bece nmosede mpe3 mocienHUTE TOAWHY Ha-
Oupa MoNyJISIPHOCT aJTePHATHUBHUS TYPH3bM, IPH
KOITO OCHOBEH aKLIEHT € JI0Cera ChC ChXpaHeHaTa
IPUPOAHA Cpena, aBTEHTWYHaTa arMmocdepa H
KyXHSl, 3al1a3eHUTe TPaAULIMH, JIUIICaTa Ha 3arpo-
3sgBamuTe Oene3n Ha ypOanuszma. Crna u yemHec
TypU3MBbT Ca €IHa TakaBa alTepHAaTHBHA (opma
Ha TypU3bM, MOCPEACTBOM KOSTO CE€ OTKpOSBAT
HOBH NEPCIEKTUBH 32 Pa3BUTUE HA TEPUTOPUH OT
BBTPEIIHOCTTa Ha CTpaHaTa, KaTo IMapajeiHo C
TOBa CE€ M3IOJ3BAT ITBJIHOLEHHO NPHPOJHHUTE U
aHTPOIIOTeHHU pecypcu TaMm. KaTo anrepHaTHBa
Ha MacoBHUA TYpPU3bM, TOU ChAEHCTBA 3a OCHIIEC-
TBSBAHETO HA M0-0JIM3BbK KOHTAKT C IIPUPOAHATA
CpeZa W 3a Ch3JaBaHETO Ha MPHUATHH MPEKHUBSIBA-
Hus. ChIIO Taka, Ha HEero cieBa Ja ce riefia KaTo
Ha CPEICTBO, Ype3 KOETO Ce IOCTUIa UKOHOMHU-
YecKa U COLMaIHa MHTerpanus, KakTo 1 Bb3MOXK-
HOCT 3a OrpaHMYaBaHe Ha OeTHOCTTa B €11a00 pas-
BUTUTE U M30CTaBaly paiioHd. ToBa ca mpuyu-
HUTE, NIOopaJu KOUTO PAa3BUTHETO HA T€3U HOJBU-
JIOBE Ha 3/IpaBHUS TYpU3bM TpsiOBa Ja ce MOAK-
peris, Hachp4aBa U MPHOPUTH3HPA.
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BB3MOXKXHOCTU 3A YCBBBPIIEHCTBAHE HA KOMIIVIEKCHUSA TYPUCTUYECKHA
HNPOAYKT HA BAKAHIIMUOHHUTE AITAPTAMEHTHU B K.K. C1BHYEB BPAI'

Mupa JIxennosa-JlyneBa

OPPORTUNITIES FOR IMPROVEMENT OF THE COMPLEX TOURIST PRODUCT OF
THE HOLIDAY APARTMENTS IN SUNNY BEACH RESORT, BULGARIA

Mira Dzhendova-Duneva

ABSTRACT:As a response to the growing interest in holiday apartments as accommodation establishments,
they are attracting attention and actively participating in the tourism industry, especially after the beginning of
the pandemic. Tourists no longer rely mainly on hotels, but rediscover and show curiosity about the opportunities
offered by holiday apartments. As part of the alternative hospitality, holiday apartments form and offer their
complex tourist product similar to the traditional hospitality with certain differences, which are considered and
explored in the article. Through situational analysis and questionnaire research of the state of the tourist product
of the holiday apartments, a number of opportunities for its improvement are outlined in the largest resort on the

Bulgarian Black Sea coast - the resort. Sunny Beach.

Key words - tourist product, alternative hospitality, holiday apartments, Sunny Beach

BLBenenne

BakaHnnoHHHTE anmapTaMeHTH NPUCHCTBAT U
ca OTHOCHMH KBbM XOTEIHEPCTBOTO OT €IHa
CTpaHa ¥ OT Ipyra Crajar KbM CEKTOpa Ha HEJIBH-
xumute UMoTH. [Ipn knmacudukanuure B xoTeNu-
€pCTBOTO BAaKAHIIMOHHUTE allapTaMEHTH CHajar
KbM aJITEPHATHBHOTO XxoTenuepcTBo. Cropen
Knacu(UKAIMUTE HAa HEIBWKHMHTE HMOTH Ba-
KaHI[MOHHHUTE arapTaMEeHTH Ca OTHECEHU KbM
THPTrOBCKU HEIBUKUMH HMOTH.

Ienra Ha cTaTHATa € Upe3 TEOPETUUHA OCHOBA
Y CUTYallMOHEH aHaJIN3 Ja C€ U3CJe[Ba ChCTOSHU-
€TO Ha TYPUCTHYECKUS NPOAYKT HA BaKaHIIHMOH-
HHTE anmapraMeHTH B K.K. CirbHYeB Opsr. Ot mo-
Jy4YeHUTE pe3ynTaTh ce Habens3BaT BH3MOXK-
HOCTH 32 YCHBBPIICHCTBAHE HA TYPHUCTHYECKHS
HPOJYKT B JMHAMUYHA CpeJla Ha TypUCTHYECKaTa
unnycrpus. Taka ¢opmynupaHarta men € Bb3-
MOYKHa C TIOCTaBSHETO Ha CJICIHHUTE W3CJIeA0Ba-
TEJICKH 33/1a4H:

» nebuHHpaHe W pasriiexIaHe Ha ocole-
HOCTHTE Ha TYPHCTHYECKUS IPOIYKT HA BaKaHIIH-
OHHHTE allapTaMeHTH;

» aHauM3 Ha CHCTOSHHETO W TIPOIIECHUTE,
npe3 KOUTO MPEMUHABA TYPUCTUYECKUS IPOIYKT;

»  Ha0Oens3BaHEe HA BB3MOXKHOCTH 32 HEroO-
BOTO T0/100peHNE B YCHhBBPIICHCTBAHE.
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[Ipenmer Ha u3cieaBaHe € KOMIUIEKCHUAT TY-
pucTHYecKd MpoayKT. OOEKT Ha U3cIeIBAaHETO ca
BAKaHIIMOHHUTE arapTaMCHTH B K.K. CabHYEB
Opsr. Ot mony4eHnuTe pe3yiTaTd ce Hadems3BaT
BBH3MOKHOCTH 32 YCHBBPIICHCTBAHE HA TypPHCTH-
YeCKHs MPOAYKT B AMHAMHUYHA CpeJla HA TYPHCTH-
gyeckaTa HHAycTpus. Taka ¢popMynupaHara 1ei e
BB3MOKHA C TTOCTaBSIHETO HA CIEAHUTE U3CIIENI0-
BaTEJICKH 3a/1a4H:

» neduHHpaHe M pa3rieKAaHe Ha 0cobe-
HOCTHTE Ha TYPUCTUYECKHS TPOILYKT HA BaKaHIIH-
OHHHTE anapTaMeHTH;

»  aHaJ M3 Ha CBCTOSIHUETO M MPOLECHUTE,
npe3 KOUTO NPEMHUHABA TYPUCTHUECKHS TIPOIYKT;

» Ha0ems3BaHE HAa BB3MOXHOCTH 3a HEro-
BOTO MOJOOpEHHUE U YCHBBPILICHCTBAHE.

[Ipenmer Ha u3cieaBaHe € KOMIUIEKCHUAT TY-
pucTHYIECKH IpoayKT. OOCEKT Ha N3CIICABAHETO ca
BaKaHIMOHHUTE amapTaMeHTH B K.K. CirbHYEB
Opsr.

MeTtonoJorus

B craTusTa kaTo OCHOBa 3a ChOUpaHe 1 0000-
[IaBaHe HA JAHHH CE W3IOJI3BAT CHUTYAllHOHHHUST
aHAITU3 U JCCKPUTNITUBHUSIT METOJ] KaTO HA/ICK THH
WHCTPYMEHTH 32 W3CJICJBAHE HA TYPUCTHUYCCKUS
npoaykT. HeroBoTo mpHIOKEHHE € TOJIe3HO
KaKTO 3a MaKpo, Taka U 3a U3CJICABAHE HA MHUKPO



cpenaTa Ha OpraHU3aIUNTE, CH3IABAIIH TYPHCTH-
YeCKUsl TMPOXYKT HAa BaKaHIMOHHUTE amapra-
MeHTH. [loa3uTte npu npuiioKeHneTo Ha CUTyalu-
OHEH aHaNu3 ca 3a Ou3Heca, 3a HaOI0JCHUE U U3-
clie/BaHe Ha JaJIeH MPOIYKT, TOTPEOUTEINH, KOH-
KypeHTHa TpyIa Wi 1masap. 3a IeJIuTe Ha HaCTo-
AaTa pa3padoTKa B YaCTHOCT Ha TYPUCTHYECKHS
MPOAYKT Ha BAKAHIHWOHHUTC alapTaMCHTHU, TOM
MpoTH4a B 4 OCHOBHU eTara:

- Eman ua npodykmosama cumyayus 1o
OTHOILIECHHE Ha ChCTAaBa Ha €IEMEHTHUTE HA TYpHUC-
TUYCCKHUA MNMPOAYKT Ha BAaKaHIIMOHHUTEC amapTa-
MEHTH, CETMEHTUPAHE, PpEeaHN U MOTCHIHATHH
NOTPEeOUTENH;

- Eman na konkypenmna cumyayus — cpaB-
HUTCJICH aHAJIN3 C MPEAMMCTBA U HEAOCTATHUU C
TYPUCTHYECKHUSI MPOIYKT Ha KIACHYECKHTE XO-
TeJNH;

- Eman mna anamuz na gaxmopume na
Makpo cpedama — COUUOJOTUYECKH, UKOHOMH-
YeCKH, HOJIUTHICCKH U JIP.;

- Eman na cumyayus na pasnpeoenenue —
KaHaJIM 33 JUCTPUOYIHSA, MapTHHOPCTBA, BbB3-
MOXHHU TIOCPEIHUIM TIPU TIpeUIaraHeTo Ha Ty-
PUCTUYCCKUA NPOAYKT Ha BAKAHIUOHHUTE ariap-
TaMEHTH;

M3BoamTe OT BCEKM €IMH €Tall yTOYHSBAT 4pe3
SICHa KOHKPETHKA M PEATHOTO ChCTOSHUE Ha Cpe-
Jlata, B KOSITO TYPUCTUYECKUS IPOAYKT HA BaKaH-
IIMOHHUTE amapTaMeHTH ce hopMupa U Moaudu-
upa.

B anketHOTO mpoyuBaHe 0000IaBaMe pe3yJ-
TaTH NOJYy4YEeHH OT AonuTBaHe 3a nepuoxaa 20.09-
10.10.2020 Ha 93 TypuCTH BBHB BaKaHIIMOHHH
anapTaMeHTH. YYacTHETO Ha PECHOHACHTHUTE €
HaI'bJIHO Clly4yaiiHO, 6€3 MpeaBapUTeNHO MOCTa-
BCHM M3WCKBAHHS W Ype3 IMOCOYCHUTE OTTOBOPH
TE J]aBaT CaMO U €AWHCTBEHO CBOUTE IPEIIIOYH-
TaHHs, MHEHUS! 1 KOMEHTapH KaTo OTPayKeHHE Ha
TSXHOTO BB3MPHUATHE 32 TYPHUCTHUECKUS TPOTYKT
Ha BaKaHIIMOHHUTE arlapTaMeHTH.

1. ledpunupane u 0cO0EHOCTH HA KOMILIEK-
CHHUS TYPUCTHYECKH MPOAYKT HA BaKAHIIMOH-
HHUTE anapTaMeHTH

TypUCTHUYECKHUAT TMPOIYKT € MPOIBIKUTEITHO
M3CTIeIBaH OT TEOPETUYHA U MMPAaKTUYECKa IIIeqHa
Touka. OOIII0 U3BECTHUTE My 0COOEHOCTH, KOUTO
crioMarat Toi J1a ObJie 1e(pMHUpAT ca HETPAHOCT
Ha MPOAYKTa, GUKCHPAH KaNalUTeT U XeTePOreH-
HocT. [leununus, kosto e npemioxena ot COT
¢ ,,KOMOHMHAIUS OT MaTepUATHUA U HEMaTepPUAITHU
€JIEMEHTH, KaTO NPUPOJHH, KYJITypHU W Ch3Ja-
JICHH OT YOBEKa PECypCH, aTpakiuHh, ChOPBKE-
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HUS, YCIIYTH U JIEHHOCTH OKOJIO KOHKPETEH IICH-
THp Ha MHTEPECH, KOWTO NPEJICTABIISABA SIPOTO HA
MapKETHHIOBHS MMKC Ha JCCTHHAIUATa U Ch3-
JlaBa IUIOCTHO WM3KHUBSBAHEC HA ITOCETUTEIIHTE,
BKJIFOUMTEITHO €MOLIMOHATHH aCIIeKTH 32 TOTEH-
[IUATHATE KIUEHTH. TYpPUCTHYECKUST MPOIYKT Ce
OIICHSIBA U ITPOJIaBa upe3 KaHa K 3a JUCTPUOYIIHS
u uma xxusHed nuken’ (COT, 2021). [pyra nepu-
HuiMs Ha J[pOeBa 3acsra KOMILJIEKCHOCTTa Ha
,»TYPUCTUYCCKUAT MPOIYKT MPH 3aBEICHUATA 3a
HacTaHsIBaHE € KOMIJIEKCEH 3apajiy CI0)KHATa CU
CTPYKTYpa, KaTo C€ CTPEMH J1a YAOBIETBOPH KOM-
IJICKCHO YOBEHIKU moTpeOHocTH. [Ipu moBwuiie-
HUE M HapacTBaHE Ha M3MCKBAHUATA HA KIIMCH-
THUTE Ce€ TIOBIIMABA M KoMIuiekcHocTTa “(JIn0eBa;
JlykanoBa, 2017). HemkoB n KaszanmkwueBa ce
(doxycupaT nipu JAeGUHUPAHETO HA TYPUCTHYEC-
KHsI TIPOAYKT B TIOCOKA OYAaKBaHUATA HA TypHC-
tuTe- ,,KoMnaHunTe, KOHKYpHpAaIIH ce Ha TypucC-
TUYECKUS Ta3ap TPsAOBa Jia pa3BUAT CIIOCOOHOCT
TOYHO W BSPHO Ca MPEABWKIAT OBJCIIUTE MPO-
MEHHU B MIPEIMTOYNTAHUATA ¥ U3NCKBAHUATA HA TY-
puctute. Heobxoanumo e npeiaraneTo Ha pa3Ho-
00pa3Hu Bh3MOKHOCTHU 33 M300p Ha HOBU TYPHC-
TUYECKH IPOAYKTH U YCIYTH U OTIEPATHBHO BHEI-
psABaHE Ha HOBH TEXHOJOTHH B OOCITyXKBa-
Heto“‘(Hemkos; Kazanmxuesa, 2009).

TypUCTUYECKUAT TPOAYKT CE OMpPEILNs KaTo
CHBKYITHOCTTA OT (PYHKIIMOHATHO B3aMMHO 3aBH-
CUMH MaTepUAIHA M HEMAaTECPHAJIHU CJICMEHTH,
KOHUTO Ce MpeJiaraT Ha TypUcTa KaTo eJHa oomia
ISUIOCT CTIOPE] TYPUCTUIECKUTE PECypCH B OCO-
OenocTn Ha jaectuHanmaTa. Kato HocuTenm Ha
MOJI3M TYPUCTHYECKUSAT MPOIYKT yIOBJICTBOPSBA
KaKTO ITbPBUYHHTE, TaKa W BTOPHYHU TYPHUCTH-
yecku notpedHoctu (Koutoulas, 2015).

Ot nocoueHUTe JeUHUINN J0 TYK CE IMOCOY-
BaT OCOOCHOCTHTE HA TYPUCTHUYCCKHUS TPOIYKT,
KOHWTO Ca BCJIEJCTBHE BKIFOYUTETHO U Ha MMa3apHU
perynanuu, KOUTO 3acaraT ¥ ca IPUIOKUMH IPU
BaKaHIIMOHHHUTE allapTaMEHTHU.

[Ipu ot Te3u HayYHH HAOIIOACHUS Aa ObaaT
aJanTHPaHd KbM BAaKAHIIMOHHUTE arapTaMEHTH
3a0ens3BamMe, 4e TYPUCTUYCCKUAT MPOIYKT MPHU
TSAX UMa CIETHUTE OCOOCHOCTH:

TypUCTUYECKUAT MPOIYKT HA BAKAHIIMOHHHUTE
anapTaMeHTH € ,, unmezpanen  MOXe J1a ce Ipo-
JlaBa CaMOCTOSATEIHO Ha TYPUCTHYECKHS Iazap
(camo HOIIYBKa, HOIIYBKa C BKJIFOUCHO HM3XpaH-
BaHe);

- Jonvanumennu yciyeu ca  HaUYHU
Cpelly JoMJjallaHe WM ca BKJIIOYEHH B LieHaTa
(opranusupane Ha TpaHcdep, NIOYHUCTBAHE, Map-
KHHT | JIp.)



- Besnanammuu oonvanumennu yciyau, KOUTO
ca JIOTBJIBAIIY U TpUIaBaT CTOWHOCT, HO HE MO-
raT ca ObAaT 3asBEHH OTACTHO (BB3MOXXHOCT 3a
244, o0ciyXBaHe, ICHOHOIIHA OXpaHa, KOHTPO-
JUpaH IOCTHII, MHMOPMAITHS 32 PETHOHA | JIp.)

Te3n KOMIIOHEHTH MOTaT Ja ce KOMOWHHpar
MOMEXY CH KaTo ObJaT 0OCIWHEHH B €IUH TY-
PUCTUYECKH MIPOIYKT ¢ 00IIIa [IeHa CIIope] Thpce-
HETO OT CTpaHa Ha TYPUCTHTE.

Ot apyra cTpaHa MPUWINKHATE C TYPUCTHYECKHUS
KIJIACUYECKU MPOAYKT, KOUTO C€ OTKPOSIBAT Ca!

- TIpeloCTaBsiHE Ha Oe3nIamHu YCayeu Kato
IOJI3BaHe Ha OacelHW, NEeTCKU IUIOIAIKH, Oe3r-
JIaTHA JIeTCKa aHuMaIlvs;

- HalIu4®e Ha 060cobena peyenyus C aMu-
HUCTPATOPH U o0cIyX)BaHe 244.

- u3XpaHBaHe — 000py/ABaHEe Ha OJIOK MacH,
Cra3BaHe Ha XOTEJNHMEPCKU CTaHIAPTH 3a Kadec-
TBO;

- nouucmeaHe — eXeIHEBHO, 3apekKIaHe Ha
CHATHO O€JTbO KaKTO MPH KIACUIECKUTE XOTEIH;

- pasHOOOpa3ue Ha OONbAHUMENHU YCAYeU
Cpely 3arJamaHe- CIOPTHH aKTUBHOCTH, EKC-
KYp3UH, MaCaXkul U JIp.

CwcrosiHEeTO M (opMara Ha TYPUCTUUECKUS
NPOAYKT Ha BaKaHIIMOHHHUTE amapTaMCHTH ¢
CHJTHO TIOBIIUSIH OT PA3NIMKATE KaTo BHJ 3aBejle-
HUS 332 HACTaHsBaHE.

OCHOBHHTE OmIUYUmMenHY Yepmu TPH BaKaH-
[MOHHATE amlapTaMeHTH CHPSIMO KJIACHYECKOTO
XOTEJIHEePCTBO ca:

1. ,,Ycemniane 3a gomMa “— HaJIU4HU yno0CTBa
noMOOHM Ha anapTaMEHTHTE B O KWIHIIHUTE
crpaau (HampuMep- o00opyIBaHN KyXHH, XJIaIHJI-
HUK, TICPaTHS, ChIOMHSLITHA U JP.);

2. Bp3MOXXHOCT 32 HACTaHSIBAHE Ha CEMEHCTBO
3a TPOABIDKUTENICH MPECTON MPH MBTYBAHUS 10
puMepa Ha KPaTKOCPOYHO WIIH IBITOCPOYHO
npeOMBaBaHEe BbB BaKaHIIMOHCH allapTaMeHT;

3. KonkypeHTHH pa3xoy OTHOCUMH KbM Tpy-
raTa Ha yCIIOBHO OCTOSTHHUTE Pa3XxoH (EKCILIo-
aTaIlMOHHU U TPYJOBH) U TPOMEHIMBUTE Pa3XOH
(pa3xony 3a BBHIIHU YCIIYTH, IPOU3BOJICTBEHHU,
MapKEeTUHTOBH ), KOUTO 3aBUCAT OT 0OeMa Ha pea-
JTU3UPAHUTE HOIIYBKH;

4. Crierupu4HOCT Ha COOCTBEHOCTTA — WH]IU-
BUyaTHA WM WHBECTUTOPCKA,

6. [Tomy4yaBane Ha TOXOM OT CTpaHa HA WHIH-
BHJTyalTHUs COOCTBEHUK Ha BaKaHIIMOHEH arapTra-
MEHT — rapaHTUPaH JI0XO0/1 Ha OIPeIeICH IePHO/I,
criopei Opost HOLIYBKH M 3a€TOCTTa Ha BaKaHIIU-
OHHUS MMOT WJIA TapaHTUPaH % BB3BPHIIAEMOCT
Ha TPOJIYKHATA IIeHa Ha ToAMIITHA Oa3a.
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7. I'bBKaBU BB3MOXXHOCTH 32 (hMHAHCUpPAHE
NpU MHBECTUIIMATA HA BAaKaHLMOHHUS amapra-
MeHT (Szreder, 2020).

KaTo yact OT anTepHaTUBHOTO XOTEIUEPCTBO,
BaKaHIMOHHUTE allapTaMeHTH Ce BKIIIOYBAT B JIe-
¢uHuIMs npemioxkena ot JnpbeBa m Jlykanoa
,,Hali-00I110 TIpe/ICTaBeHN, OOCKTUTE Ha alTepHa-
THUBHOTO XOTEJIMEPCTBO Ca HETPAJULIUOHHH, TE Ca
AQHTUIIO/l Ha MacOBOTO M CTAaHIAPTHOTO, HO Cb-
IEBPEMCHHO TCEXHUTC CO6CTBeHI/II_[I/I n MCHHU-
JDKBPH TTOKa3BaT HOBO (XyMaHHO, COI[HAIIHO OTTO-
BOPHO) OTHOIIICHUE KbM COOCTBEHATa CH AEHHOCT
u kauentute “(n0era; Jlykanosa, 2017).

OT M3NOXKEHOTO JOTYK 00oOIIaBame, ye Ty-
PHCTHYECKHUSAT IPOAYKT Ha BAKaHIIMOHHUTE arap-
TaMEHTHU € C XUOPHAEH CHhCTaB, TMHAMHYIHO I'bB-
KaB BBbB BPEMETO, CIEIBall] TEHICHIUUTE IPU-
CBIIM TPU KIACHYECKOTO XOTenuepcTBo. Taszm
B3aMOBpB3Ka Ch3/1aBa ION3U M OapHepH mHpen
Pa3BUTHETO My, KOUTO C€ MOTBBP)KAABAT 4pe3
NPUIIOKEHUETO Ha CUTYAIIMOHEH aHAIIU3 U JIECK-
PHIITHBEH METO/I.

2. AHATU3 HAa KOMIUIEKCHHSI TypHCTHYec-
KUl MPOAYKT HA BaKAHIMOHHHTE amnapTa-
MeHTH B K.K. C1bHYeB Opsr

K.x. CnpHYEB OpsIr € Hail-roJIeMUsIT KypopT B
Bbrarapusi ¢ HALMOHAIHO 3HAYEHHUE OTIPEEIiCH OT
Munncrepcku cbBer mpe3 2005r., koeto nasa
00sICHeHHE 3aI110 TYpPUCTUYECKA JEHHOCT, 3aeIHO
CBhC CTPOUTENHUTE NEHHOCTU B KypopTa ca ¢ Haii-
BUCOKHS MHTEpPEC OT CTpaHa Ha MHBECTUTOPU U
Typuctd B bearapus. Crnen HaganoTo Ha maHjae-
musata ¢ COVID-19, k.x. CrbHUEB OpsT 3ama3Ba
CBOSATA IO3MLUA Cpell OBIrapcKUTe KypOPTH.
ToBa TBBpIEHHE 3a0emsI3BaMe Ype3 CTaTHCTUIEC-
KWTE JaHHU 32 00111 Opoil GyHKIMOHUpAIIX MECTa
3a HacTaHsBaHE, PEAM3UPAHU HOLLYBKH, IPEHO-
LIyBaJIM JIMIA U MPUXOJ OT HOILYBKH MPEeaoCcTa-
Benn or HCHU u nmocouenu B Tabiuna 1.

ITbpBOHAYaIHaTa CTpaTEerus MIpU Ch31aBaHETO
1 m3rpaxaaHeTo Ha K.K. CTbHUEB OpAT € 3a pas-
BUTHE Ha CEMEECH TYpU3bM, KOHTO Ja NpHUBICUE
TYpPUCTH OT CpeIHOEBpOIeHcKaTa Kjlaca KaTo B
MOCJIEACTBYE TOBa ce peaiausupa’ (yedcaiT bap-
ceno Posn buity, 2021). TpaguunoHHuTe TypHUC-
TUYECKU Taszapu 3a K.K. CapHYEB OpAr cropen
JaHHM Ha ,, CrpHYeB Opsar'® A/l ca pycku, HeMCKH,
CKaH/AMHABCKH U BelIMKoOpuTaHcku nasapu. [pu-
CBhCTBAT W Mas3apu karo Mspaen, bemxapyc, Mo-
IIoBa, PyMBHUS, KOUTO clie/l cTapTa Ha MaHAEMHU-
ATa Ce yBeIM4yaBaT IMOETaIHO Ha TOAMIIHA 0a3a.



Tabauna 1. CpaBHUTEITHH CTATUCTUYCCKN JaHHN Ha YepHOMOPCKH KypOPpTH 3a TypUCTHUIECKA JCH-

HOCT mpe3 2020r.

Kypopmu bpoii Jlezcna Jleenoonu | Peanusu- IHpenowy- | Obwo npu-
Mecma 3a | Opoi panu HO- | eanu auya | Xo00u om Ho-
Hacma-ws- WyeKu WYBKU 8 JI8.
same

Anbena 22 9283 901 061 346 616 70 617 25 630 067

3nammnu nacvyu 78 31745 3525936 1163 058 281 096 70 638 230

Cs. Koncmammun u 45 6 420 1113559 | 256383 63 384 13 441 287

Enena

CnvHues 6psie 117 42 343 4204 888 1364 008 285 866 77 616 333

Wsmounux: HCH

K.x. CnpaueB Opar nonana B HOxen Yepno-
MOPCKH TYPUCTUYECKH PETUOH criopen 4. 16, an.
1 ot 3akona 3a typusMma (3T) mo yTBbpacHA KOH-
menmus ot 20151, 3a TypucTHYeCKO paiioHHpaHe
Ha bearapus (3akon 3a Typusma, 2021). PaiionsT
€ CBII0 U3BECTEH U C JIeueOeH U clia Typu3bM, Ka-
JIOJIEYeHNE U JTyToJIeueHre, MOpEJIeYeHNE U KITH-
MaToJIEYEHNE, KOHIPECEH, MPUKIIOYEHCKH U €KO-
TypU3BM, 3[paBEH, CEJICKH, CIIOPTEH, KyJIMHAPEH,
(ecTrBaNeH, PEIUTHO3EH U MMOKIOHHUYECKU TY-
pu3bpM (MuHHCTEpCTBO Ha Typu3ma, 2021).

KnuMaTtsT ce oTiin4aBa chC CIIBHUEBO JIATO U
cpenHu 1oJcku Temmeparypu 22-23° C. Ilmax-
HaTa uBHIA € abiara Hag 10 KM 1 Ha MecTa € IIH-
poxa Hax 60 MeTpa. DUHUAT NSACHK, €CTECTBEHUTE
MSACHYHU JIOHH U TUIABHOTO MOPCKO JBHO MPHUB-
JUYaT CTOTHIM XWISAU TYPUCTH OT ISUT CBST.
[Inaxbsr Ha CinpHueB Opsar e Hocuren Ha CuH
¢mar mpe3 2011 r. — oTyiMYme 3a YKUCTa OKOJHA
cpena (Cun duar, 2021).

Ilopanu cBosita momynsipHOCT K.K. CIbHYEB
Opsr 4ecTO ydacTBa B Pa3IMYHU MEXAYHAPOIHU
knacaruu. Criopes; TOIUIIHUS J0KiIan Ha Post
Office Travel Money uutupan ot [eiinun Meiin,
CnpHUEB OpsAT € KIIacupaH KaTo Ha-eBTHH €BPO-
MEeHCKH KypopT CHOpes TypuUcTUTe OT Benukoo-
putanud. Cropes Ta3u Kjacalysi- KOJKO CpPEIHO
CTpyBa IIOYMBKA HA YOBEK HAa JIEH B MAyHIH, K.K.
CnpHueB Opsr € cpaBHsABaH C (OaHHH OT
debati.bg,2022):

1. CapuueB Opsr, bearapus (27.71 maynpa,
11.2% cnan)

2. Mapwmapuc, Typuus (42.07 naynma, 6.5%
cria)

3. Anrapge, llopryramus (44.14 maynna, 13%
cran)

4. Kocra aen Con, Ucnanus (57.98 naynpa,
7.3% pweT)

5. Madoc, Kumsp (62.98 maynzaa, 2% cma)

Ipe3 3umara na 2021, Euro news o0bpHa BHU-
MaHue Ha 5 Hali-KpacHBH I1aka o bearapckoro
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UepHoMOpHeE KaTo 3a1109Ha TBPBO ¢ K.K. CITbHYCB
Opsir TTOCOYBAMKKA 8 KM. IUIaXKHA WBHIIA M TOJIS-
MOTO pa3HOOOpa3ue Ha 3aBE/ICHUS 32 XPaHU U Ha-
MMUTKA KakTo U Omm3octra n0 Crapus HeceObp
KaTo KyJATYpHO HAcIeJCTBO B CHHChKa Ha
KOHECKO.

ITopanu nurca Ha OPUIIMATHO U3CIIEIBAHE 3a
peasTHusl KarmauTeT Ha KypopTa IpaBUM OIHT Ja
ce yrouHu Kanamnutera Ha K.K. CirbHUEB Opsr,
CIIOMEHAaBalKH IaHHU OT HaryoHanHus TypucTu-
YECKHU PErucThp B Tabmuma 2.

Tab6amnna 2. Kareropusupanu Mecra 3a HacTa-

HsaBaHe B K.K. CirbHUeB npe3 2021r.
Buo bpoii

Typuctuuecku anap- 1
TaMEHTHH KOMIUIEKCH
BakaHnuonnu amapra- 797
MEHTH
Xorenu 159
CemeitHN XOTeH 22
Xocrtenn 23
Ksmia 3a roctn 9
Cras 3a rocT 5

Msmounux: Hayuonanen mypucmuuecku pe-
eucmop, 2021

B noptdonnoro Ha k.k. CIpHYEB OpAT OTCHC-
TBaT W3ILUIO 3aBEJCHUS 332 HAacTaHJIBAHE Karo
BUWJIHO CeJHIe, OyHrana, MOTeJl U II04YMBHA CTaH-
sl

Cnopen 3akoHa 3a Typu3Ma, BaKaHITHOHHUTE
amapTaMeHTH CIajatr B JIBa OTAeNnHu kinaca. [Ipu
WHAMBUAYyallHA KaTeropusalus OT CTpaHa Ha
BCEKM €IMH COOCTBEHHK 3aKOHBT /1aBa BH3MOXK-
HOCT Jia ce knacuduuupar karo Knac B ( cras 3a
TOCTH WY anapTaMeHTH 3a roctu). [Ipe3 2016 ro-
IuHa Oelle AajeHa Bb3MOXKHOCTTa Ha MEHaKUpa-
IIUTe KOMITAHWY JIa MOJIydaT eaHa olIa KaTero-
pu3alus 3a W3BBPIIBAHE HA TYpPUCTHYECKA AEH-



HOCT 4Ype3 ympaBlieHHe Ha OIpeJeneH Opoil Ba-
KaHLIMOHHHU anaptaMmeHTH. [Ipu To3m BapuaHT Ka-
TeropusTa caga keM Kiac A — AnaptaMeHTH Ty-
pUCTHYECKH KOMIUIEKCH (3akoH 3a Typusma). B
K.K. CirpHYEB OpAT chITlecTBYBa camo 1 Op. kare-
TOPU3UpPAH TYPUCTHYECKH alapTaMEHTEH KOMII-
nexkc (Kackanac ®emunu Pusopt) u 797 6p. kare-
TOPU3WPAHNA CaMOCTOSITEITHN BaKaHIIMOHHU amap-
tameHTH. OT Te3n JMaHHU ce HaOJroAaBa €BEHTY-
aJlHa aJMUHHACTPATHUBHA TEKECT W JIBJTH IMPOLle-
Iypu TpU KaTerOpU3MpaHe Ha TYPHCTUYECKH
amapTaMeHTeH KOMIUIEKC.

Cnopen nannu Ha ["amakcu MHBecT™MBHT ['pyn
322021 (koMITaHus CrielUaTn3upana B U3rpax/ia-
HETO M YIpaBiieHHEe Ha BaKaHIMOHHU amapra-
MEHTH), OCHOBHUTE BHHIIIHU Ma3apHy ca OT CTPaHH
Pymbaus, Cepboust, Makenonus, MongoBa 1 Yk-
paiiHa. [TounBkaTa BbB BaKaHIIMOHEH allapTaMEHT
€ C 2 OCHOBHH LIEJH:

- ©IWHCTBEHO IMOYMBKA BHB BaKaHIIMOHEH
anapTaMeHT;

- C VHBECTHUIIMOHHU HAMEpEeHMs U e 3a
MOKYTIKA HA BAaKAaHI[MOHEH alapTaMeHT.

Ot pa3Ho0Opa3HOTO TOPT(POIHO HA KOMI-
JIEKCH C BaKaHLIMOHHM amapTaMEeHTH BKIIIOUBaMe
B €lHa 00IIa CeJIeKIMs 3a U3cieIBaHe Ha TypHUC-
THYECKUS MPOAYKT 0010 14 0b6exTa, KOUTO TpH-
CBHCTBAT W ONEPUPAT HA TYPUCTHUECKHUS Tazap He
M0- MAJIKO OT 5 TOAMHM, C pa3INYHA KaTeropHs U
KamanuTeT. ToBa BaXXKHO yCIIOBHE € IOCTaBEHO
IIPH MPOBE’KJaHE Ha HACTOAIIOTO M3CIIEJBaHE, 32
Jla MO>Ke TIOJyYeHHUTE pe3yaTaTu Aa Obaar oT Ho-
3ULUS HA O0EKTH, KOUTO ca MPUCHCTBAIH 3a TO-
TOJISIM TIEPUOJ] OT BpEME B TypHUCTHYECKaTa Jei-
HocT. B k.x. CipHUEB OpAr HaOMrOIaBaMe KOMII-
JIEKCH C BaKaHIIMOHHM allapTaMeHTH, KOUTO ca ce
TpaHc(hOpMHpaIIN TO-CKOPO B XKIIUIIHA CTPAJIH,
C TIEpHUOJINYHA CMSHA Ha MEHHMKMBHTA ¥ MEHa-
JKUpalaTa KOMIaHus, ¢ JUICa WIK HUCKO Kadec-
TBO Ha MOAJPHKKA HA TYpUCTHIEeCKaTa HH(pacT-
pykrypa (Iloceiinon- 3 3B., k-c CrHCeT 3 1 4).

Karo pesynrar or HampaBeHOTO Npoy4BaHE
CUCTEMaTH3HpaMe, Y€ KOMIUIEKCUTE C BaKaHIU-
OHHM amapTaMeHTH MPHUCHCTBAT B 3 OCHOBHH
dhopmu:

- KOMIUIEKC CaMO C BaKaHI[MOHHU arapTa-
mentH (Postt CoH, Haytunyc Kiy6, ITosto Pesopt
M JIp.);

- KOMIUIEKC C XOTeN U BaKaHIIMOHHHM arap-
tameHTH ( k-c KotBa, I'pann xorten Oasuc, x-1
Tapcuc);

- XOTeJ] IpeyCcTPOEH B KOMIUIEKC C BaKaH-
IMOHHU anaprameHTH (k-c¢ Cardup).
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Wzcnenpanero Ha hopMaTta v €IEMEHTUTE HA
TYPUCTHYECKHS TPOJYKT MOKa3BaT, Y€ KbM OC-
HOBHATa ycCJlyra- HOIIYBKaTa, IPA BaKaHIMOH-
HUTC allapTaMCHTHU IIPUCHCTBAT U BKIIIOYCHO U3X-
paHBaHe (3aKycKa, TIOTyIaHCHOH, ITbJICH TAaHCHOH
U OJI-MHKIIY3UB), IOIBIHUTEIHU YCIYTH Karo
noi3BaHe Ha OaceifHu, mapkuHr, QuTHeC, crop-
THU CHOPBKCHHS W aKTUBHOCTH, aHWMAIUS 3a
Jlera ¥ Bb3pacTHH U Jp. JlOMbIIHUTEHUTE yCITyTH
MOBHIIIABAT KOMIUIEKCHOCTTa Ha MpeJylaraHe u
Ka4ecTBOTO Ha MPOAYKTa KaTo J00aBsT CTOHHOCT
KBM ISUTOCTHUS TYPUCTHYECKH MPOIYKT. Jombi-
HUTCIIHUTE YCJIIYTU Ca U U3TOYHUK 3a MPUXOJU U
M0-100pH HKOHOMHUYECKH PEe3yNTaTH, T€ MOICHII-
BaT MPOAYKTa KaTO WTPasT POJii HA MApKETHH-
roBo npeanmctBo (Kamuesa, 2015).

Kommiaekcure ¢ BaKAaHIIWOHHU alapTaMCHTH
NpPUBJIMYAT CEMEMCTBA C JAela, IBOMKH, KOHUTO
THPCAT 1MO-0f0/pKkeTHA TounBKa. CeMmeliHaTta Ba-
KaHIHsI € 0COOCHO ONaromnpusaTHa 3a ChUeTaBaHe
Ha CcBOOOJHOTO BpeMe c oOpa3oBaTeTHH K-
HOCTH. TypHCTHTE TIOKa3BaT HOBH U ChBPEMEHHHU
npeaAnoYnuTaHus, mpodaBABaT TCHACHIHUA KbM
3IpaBOCIOBHMST HayuH Ha >kuBoT- LOHAS
(Lifestyle of Health and Sustainability), xoeto
MOBIIMSIBA HAa PEIICHHWETO 3a M300p Ha MOYMBKA
KaTo AECTUHALUS U 3aBE/ICHUS 32 HaCTaHsBaHE.

3a qUCTpUOYIUS HAa TYPUCTUYCCKUST MPOTYKT
Ha BaKaHIIMOHHWTE arapTaMEHTH Ce H3IIO0JI3BAT
MO3HATHUTE TPU KJIACHYSCKUTE XOTEIIH TTOIXOIH:

- OupekmHo npeoiazane — 4pe3 COOCTBEH
yeOcailT, OHJIaifH KaMIIaHWH B COIIMATHUTE MEIHH
¢ o 3a pe3eprartus, napecTrpane B SEO;

- upe3 OHAAUH pe3ep8ayUoOHHU CUCmeMU
- Booking.com, Expedia.com,Trivago,
Tripadvisor Rentals, Arendoo.bg

- upe3 myponepamopu/ mypazenmu- Coi-
Bekc, bon Typ, Anma Xomuneiic, Knyo Marenan,
Coau Typc, HoBoTOH 1 1p.

OT mpOBECHOTO OT aBTOpPa aHKETHO MPOYY-
BaHE TIocouBaMe 5 30paHu BBIIPOCA, KOUTO MPH-
eMame 3a ChIIECTBEHH NIPH U3CIIe/[BaHE HA TYpHUC-
TUYCCKUA MNPOAYKT Ha BAKAHIIMOHHHUTE arapra-
MeHTH. [Ipu pa3peneHnero no moi B JONUTBAHETO
yaactue ca B3enu 61,30% ( 53 gymm)- xeHH U
38,70% (36 mymm)- mbxe. [1o BE3pacToBO pasii-
pedeneHue Hail-rojsAMara Tpyla PECHOHACHTH
nomagat B 35-44r. — 76,30%, ciaenBaHu OT rpy-
mata Ha BB3pacT Mexnay 45-54r.- 15,10%. Haii-
MaJIKO ca yYaCTHHLUTE OT rpymnata Hax S5r. Ilo
MpHU3HAKA HA CEMEIHO MOJIOKEHNE KaTO OUYePTaHO
NpeoYnTaHNe U332 Ha MIPEJIeH IJIaH rpymnaTa
Ha ,,ceMeeH ¢ nena“ ¢ 46,20% ( 43 mgymmwm), noc-
JeaBaHa oT ,, cemeeH 0e3 mema“ ¢ 41,90% (39
JTYIITN).



Tabémmna 3. M3crneasann KOMIUIEKCH ¢ BAKaHITMOHHU armapTaMeHTH B K.K. CITbHYEB Opsr
ume Kamezopua | Kanayumem 6uUo Typ. npodykm

Kackagac Pemmm | 4 3B. 1200 6p. Camo c¢ Bakaunmuonnu | Ilakerm ¢ BB, HB, amwin-

Puzopr anmapTaMeHTH TOCPOYEH HAaeM 3a Mecel]

I'pann Kamenust 3 3B. 400 op. Camo c¢ BakanmuonHu | Camo HOITyBKa
anmapTaMeHTH

Kotsa 3 3B. 150 op. Xorten+  BakaHIIMOHHM | [lakeTw ¢ ON-MHKITY3WB
anapTaMeHTH

I'pang xoten Oasuc | 4 3B. 70 op. Xorten+  BakaHIMOHHM | [lakeTw ¢ ON-MHKITY3WB
anapTaMeHTH

Hayrunyc kiny6 3 3B. 60 Op. Camo c¢ BakaHuuoHHH | CaMoO HOILyBKa
anapTaMeHTH

T'epbep 1,2, 3 3 3B. 350 op. Camo c¢ BakaHuuonHu | CaMo HOIIYBKa
anapTaMeHTH

Cangup 3 3B. 80 op. Camo ¢ BakaHuuoHHU | CaMoO HOLIyBKa
anapTaMeHTH

Cpau OopT 3 3B. 90 op. Camo c¢ BakaHuuoHHu | Camo HOILIyBKa
anapTaMeHTH

Tapcuc Kiry6 4 3B. 180 op. Xotent+  BaxkaHuuoHHU | IlakeTu c on-MHKITy3UB
anmapTaMeHTH

JroH PesunbHe 4 3B. 47 6p. Camo ¢ Bakaummonau | Ilaketn ¢ BB
anmapTaMeHTH

Kacmun xi1y6 3 3B. 70 Op. Camo ¢ Bakanmuonnu | Ilakern ¢ BB
anmapTaMeHTH

Posit Cru 3 3B. 550 op. Camo c¢ BakanmuonHu | Camo HOITyBKa
anmapTaMeHTH

IToso pezopT 3 3B. 162 6p. Camo ¢ BakanmuoHHu | Camo HOITyBKa
anmapTaMeHTH

entpan Bro Cayr | 3 3B. 150 6p. Camo ¢ BakanmuoHHu | Camo HOITyBKa
anapTaMeHTH

Hsmounux: mabauyama e cbcmagena om asmopa

Ha Bwmpoca ,,Korato mianuparte cosita mo-
YUBKA KaKbB THIl BAKAHIIMOHEH anapTaMEHT W3-
Ooupate Haii-uecto?. ITocoueHu ca 4 Bb3MOXKHH
otroBopa (l.crymmo; 2.1ByCTaeH amapTaMeHT;
3.TpucCTacH anapTaMmeHT; 4.BakaHIIMOHEH anapTa-
MEHT C TIOBeY€ OT 3 CTaM) KaTo Hal-TOJISIM ST OT
oTroBopute croupa cryauo ¢ 61,30%, cien Tosa
oTroBopure ca 3a apycrtaeH ¢ 38,70%. [Ipenmnouu-
TaHUATA 3a TPUCTAllHM WU MHOTIOCTalHHU arapra-
MEHTH Ca CHJTHO JTUMUTUpPaHU. YacT OT y4acTHHU-
LIUTE ca MOCOYMIIU, Y€ UM CE€ € CIyYBaJIO IIPU pe-
3epBallys 3a IByCTaCH arlapTaMeHT Ja ObJIaT Hac-
TaHCHU Ha ChINATa IIeHa B TpucTacH. [[puHIMITHO
TOBa HE CTUMYJIUPA TYPUCTHUTE MIPU CJIEABAILO I1O-
CELIEHUE J1a pEe3epBUPAT MO-TOJISIM KATO IUIOII Ba-
KaHITMOHEH arapTaMeHT IPEeIUMHO 3apaad IeHO-
Bus Qaxtop. CienBanusT BEIIPOC U3CIEABA Yec-
TOTaTa Ha MOCEHICHUE OT CTpaHa Ha TYPUCTHUTE
BBHB BaKaHITMOHEH anapTaMeHnT. [Ipemioxenu ca 4
BB3MOXKHM OTroBopa ( 1. BemHBX; 2.1Ba MbTH,
3.Tpu-yetupu sTH; 4.10Beue). B pamkure Ha 1
kanengapHa roguaa 40,90% nocousar ,,BeAHBXK
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n 36,60% (1m0 nBa mpTH). Te3u OTroBOpH ca CBBP-
3aHHU C TIPOIBDKUTEIHOCTTA Ha CPEIHUS MPECTOMN
kato 54,80% nocousar 110 5 HomyBkH, 37,40% no
3 HomryBkH. T03U pe3yiaTar € Ho-BUCOK OT Cpell-
HUS TIPeCToi 3a Kpaitbpexxaute 30HA. CpemHusIT
mpecToit 3a Obirapcku maszap 3a Jiato 2021 e us-
gucneHn Ha 3,4 nau (Mbau bI', 2021). [pyr BBII-
pOcC TleNn 1a IPOBEpH MPH MOBHUIIIEHA TUTHTAIH-
3alusl Mpe3 IMOCIEeNHOTO AECETHIIETHE OT KbJe
HaW-YeCTO TYPUCTHUTE MOJydaBaT uH(OpMAIUs 3a
BaKaHIIMOHHUTE almapTaMeHTH KaTo MSCTO 3a To-
yuBKa. Be3MoxkHUTE OTroBopH ca obmio 3 (1. un-
TEPHET/CONMATHN MEIUH; 2. Tpernopbka oT OJIu-
3BK/TpUATEN W 3. TPAAWINOHHH Meaud (paiuo,
TeneBu3us, nedaTHu Menuu). OT BCHYKHA ydacT-
Hunu 62,40% nocodyBaT MHTEPHET U COLMAIIHU
menun, 37,60% Bce mak pa3ynTaT U OIEHST Ipe-
rmopbKaTa oT 6;u3bK/ mpusaren. [locaeAHUAT BBIT-
poc mpoyuBa o0IaTa OLUEHKa 32 ChbCTOSIHUETO Ha
TYPUCTHUYECKUS TPOJYKT Ha BaKaHIMOHHUTE
amapTaMeHTH KaTo OTTOBOPHTE IIOCOYBAME B
mabauya 4.



Tabauna 4. O01m1a oreHKa 32 ChCTOSIHUETO Ha TYPUCTHUSCKISI MPOIYKT Ha BAKAaHITMOHHUTE arapTa-

MCHTHU

Buxme nu npenopsuaiu Ha Bawwu 6ausku nouueka 6ve 6AKAHUUOHEH anapmamernm ?

Yecrora %
Ha 64 68,8
ITo-ckopo na 22 23,7
Hwuro na, HuTo He 7 7,5
006110 93 100,0

Ot Bcuuku otroBopu 68,80% KaTOroOpu4HO ca
MOCOYMIIH C ,,Ja‘, npyrara rpymna ot 23,70% ca
OTTOBOPHIIH C ,,IT0-CKOpO Aa“, 7,50% umat HeyT-
paJiHa MO3ULHMs C OTTOBOpA ,,HUTO J1a, HUTO HE™.

Ot uz3noxenata uHGOpMALUSI 10 TYK MOXKEM
na 006001mmMM, Y€ BB3MPHUSATHETO W OYaKBAHUATA
KbM TYPUCTHUYECKUS MPOAYKT HA BAKAHI[HOHHUTE
anapTaMeHTH € II0-CKOPO TMOJIOKUTENICH. AanTH-
paHeTo Ha MPAKTUKU M MOJUTHKH OT Kiachuiec-
KOTO XOTEJHEepPCTBO CE MpHeMa 3a yCIellHa WH-
Terpauys Ha TO3W BHJ 3aBEICHMS 32 HACTAHSBAaHE
B oOmaTa KapTWHA Ha XOTEIHUEPCTBOTO B K.K.
CapHYeB Opsir.

3. Bb3MOKHOCTH 32 YCBBBPIICHCTBAHE HA
KOMILIEKCHHSI TYPUCTHYECKH MPOAYKT HA Ba-
KAHUUOHHUTE anmapTaMeHTH B K.K. CrbH4YeB
opsr

[TocpencTBoM NpOBE/ICHUSI CUTYallMOHEH aHAa-
JIN3, MIPUIIOKCHUA JECKPUIITUBEH METO/ 3a CcLOu-
paHe U aHaTU3UpaHe Ha WHPOPMALUs U pe3yJITa-
TUTE€ OT IPOBEICHOTO AHKETHO IPOYYBaHE Ce
ouepTaBar CIIeJIHUTE aKIIEHTH, KOUTO LIe PeoC-
TaBsAT 100aBeHa CTOMHOCT M MOCOKA 32 YChBBP-
LICHCTBaHE HAa KOMIUIEKCHUS TYPUCTHYECKH MIPO-
AYKT Ha BAKAHIIMOHHUTEC allapTaMCHTH:

Heobxooumocm om cmanoapmu3ayus Ha my-
pucmudeckust npooyKm

Ot u3ciiegBaHnTe 00CKTH 0000IIaBaMe, Ye Ma-
TepualHaTa-TEXHUYeCcKaTa CYNepcTpyKTypa Ha
KOMIUIEKCUTE € M3KIIOYUTEIHO Pa3HOBUIHA IIO
BHJI, pa3Mep, yA00CTBa, Mu3ailH U 003aBexIaHe
Ha BAKAHIOUOHHUTE allapTaMCHTH. I[OH'BHHI/ITGJ'I-
HUTE YCIIyr ca GOpMHUpPaHU ¥ OPraHU3UPaHU IPH
OTpaHUYEHMSTA Ha Te3U OOCKTH- MaJKu IO pa3-
Mep OOIIHU YacTh U TPYJHOCTH TP pa3paboTBaHe
Ha THProBCKU Tuiomu. [Ipu Te3n 00eKTH TypHc-
TUTE M3MOJ3BAT yCIYyTH B KOMOWHAIUS ChC cOOC-
TBeHuUu. [Ipu npouecute Ha MOKyNKa Ha TypHUC-
THUYECKHU MPOAYKT CHIIECTBYBAT Pa3IMYHHU IMOJH-
TUKHU TIPH pe3epBalysl, 0 BpeMe Ha MPecTos Ha
TFOCTUTE NOYMCTBAHETO MOXE Ja € cCaMo IIPH Hac-
tansBane (Haytunyc kimy0) mnm Ha exenHeBHa
6a3a (Kackamac ®emunmm Puzopr). [lopann te3m
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Banunen % Kymynatusen %
68,8 68,8

23,7 92,5

7,5 100,0

100,0

MPUYMHU CE OYepTaBa HEOOXOIUMOCT OT CTaH-
JapTU3alus Ha TYPUCTHUYCSCKHS MPOJYKT Ha Ba-
KaHI[HOHHHUTE alapTaMEHTH, KOWTO € ¢ HeU3CIe -
BaHHU B3MOXKHOCTH. BHe/IpsiBAHETO Ha MOJTUTHKA
3a CTaHAapTH3AIU HA TYPUCTUIECKHUS TPOYKT €
KJIFOYOBA 33 TIOCTHIaHE HAa KAYCCTBEH TYPU3BM.
OcHoBHATa 1Ie1 HA Ta3W TOJIUTHKA € J1a Ch3JajIe
MaKCUMYM IOJI3H 32 KIIFOUOBHTE YYACTHHUIH U 3a-
WHTEPECOBAHU CTPAHU B PErMOHA M MHHUMH3H-
paHe Ha OTPHUIATEIIHUTE BBL3JCHCTBUS HA TY-
pusma. TypUCTHYECKHAT MPOIYKT CE CTPEMU KbM
Ch3/1aBaHE HA BUCOKOKAUECTBEHO M3KHMBSIBAHE HA
MOCETUTEIIHUTE U J1a MOIBPIKA CKOJOTHMUYCH, COLIU-
alleH W KyIaTypeH e(eKkT Ha JIeCTHHAIUATA
(Varghese, 2015).

Jlueumanuzayus u aemomamusayusi Ha pa-
bomuume npoyecu

BB3MOXKHOCTHTE W HEOOXOAMMOCTTA OT TIO-
BeYe JUTUTAINU3AIIS U aBTOMATH3aIHs Ha paboT-
HUTE TIPOIIECH € TeHICHITHSI, KOSITO HaOro1aBamMe
MPU KIACHYCCKUTE XOTEIH MPH BCUYKHU CTAH Ha
TYPUCTHYCCKUS MPOAYKT- MPH Tpoleca Ha To-
KyIKa, TIPU MPECTOs] Ha TYPUCTUTE U CJIe]] 3aMU-
HaBaHe Ha TypUCTHUTE. IHBECTHIIUATA B agmoma-
mu3upare Ha BaKaHIHOHHUTE amapTaMEHTH TO-
Ka3Ba, 4e B OBJCII IIepHUo € J00po pemiecHue a
ce YIpaBlsiBa WUMOTa JUCTAHIMOHHO, OT €JHa
CTpaHa ce HAMaJSIBAT Pa3XOJUTE 32 /1. CHePTUs U
BOJI, OT JIpyTa MPeJI0CTaBs MO-ToJIsIMa CUTYPHOCT
u oesomacuoct (Hostfully Software Newsletter,
2020).

TypUCTHUECKUAT MPOAYKT HA BAKAHIIMOHHUTE
armapTaMeHTH ce popMupa crope] O4aKBaHHUITA U
MOTPeOHOCTUTE HA TypHCTUTE. TypUCTHTE OCH3-
HaBaT CBOSATA POJIT B TO3W MPOIEC W HU3pa3siBaT
KeJlaHHWe Jla y4acTBaT MO-aKTHBHO B IMPOIECHUTE
Ha MoJI0OpsIBaHE HA ChCTOSTHUETO HA TypUCTHUYEC-
KHs TIPOIYKT HAa BaKaHI[MOHHUTE anapTaMEHTH
MOCPE/ICTBOM aHKETH 3a 00paTHa Bpb3Ka Ha Mpo-
AYKTUTEC W YCIYTHTEC W IOJUTHKa 3a JIOAJIHU
roctu. [IpUI0KEeHHETO Ha BB3MOKHOCTUTE HA JTU-
TUTANH3AIUATA € OT 3HAUCHUE, Mopaan (akTa, 4e
MOTPEOUTEIUTE MMAT HEOTPAHWYEH JIOCTBII JI0



nH(pOpMAaIUs 32 TYPUCTHUECKUTE MMPOTYKTH U YC-
JyTH, BB3MOXKHOCTH 32 CIOJIENITHE, PE3EepPBUpPAHE
u 3aKymyBane (Jumutposa, 2015).

[Tpu MecraTa 3a HACTaHSIBAaHE € HAJMIIC TpeE-
JIU3BUKATEJICTBO IO OTHOIIEHHWE Ha T. HAp. ,,lI0-
TOYHA JIUHUA HA TYPUCTUUYECKUAT MPpoayKT. Eta-
MUTE, Ipe3 KOUTO NMPEMUHABA € ICTICTUPaH Ha pa3-
JUYHU CcyXutenn/ otaend. [loBedeTo TeXHOMO-
TUYHU pEeIIeHHs 3a TypUCTHYECKaTa HHIyCTPHS
ca CBbp3aHH C HEOOXOAMMOCTTA 3a yIpaBlieHHE
Ha IApUYHUTE ITOTOIU, HHBEHTAP, TSKYIIIH MapKe-
TUHTOBHU JaHHHM (3a€TOCT, CPEIHH 1IeHH, OpOH JIer-
JOHU U Jp.). Jururanuzamus ¥ aBTOMaTH3Upa-
HUTE MPOIIECH CTIOMArar 3a ChKpalllaBaHe Ha Bpe-
MCTO U IMOBUIICHUC HA JOCTOBCPHOCTTA Ha WH-
¢dopmarusta (Ecole hoteliere de Lausanne, 2018).

Tlepconanuzayus npu nompebieHuemo Ha my-
pucmuieckusi npooyKm

Ilepconanuzanuara € enHa OT TEHACHIIUUTE,
KbM KOWTO MEHOKUPAIIUTE KOMITAHUY TPOSIBSIBAT
naTepec. B k.x. CapHYEB Opsr HaOmOgaBame, de
MCHAXHPAIIUTES KOMIIAHMM Ha BaKaHIIMOHHU
anapTaMeHTH ChOUWpAT JIMYHHU JJAHHHU 32 TOCTHUTE
CH, Ch3/1aBaT MOJUTUKH U TPOTPaMH 32 CBOUTE
JIOAJIHU T'OCTHU, MPEAOCTABAT TAJIOHU U BAayUCpPHU C
OTCTBIIKA 3a 3aBCJACHMATA 3a XpaHU U HAITUTKU Ha
TAXHA TEPUTOPUSL.

Ch3maBaHe Ha aHTAXHUPAHOCT Yy TypUCTa €
Mpoliec, KOMTo 3armoysa npe3 BUpTyalHa cpea U
ce pa3BHBa B peanrHo cheTosiHue. [Ipumepwn 3a yc-
Jyra ¥ MPOAYKT C HaCOYEHA IMEepPCOHAIM3AINS ca
OTHOIICHUC U I'pHKaA 3a MHAUBUIAYAJTHU HOTpe6-
Hoctu Ha kinenTa (Ball, Coehlo, Vilares, 2006).

[Ipen MeHaKMpanUTe KOMIAHAN HA BaKaHITH-
OHHHU amnapTaMeHTH ce Mopa)kaa HeoOXOJUMOCT
Jla ch3JaBaT yCIyTH, KOUTO UMAT 3a Led Ja OCH-
TYpsIBaT JINYHO W €MOIMOHAITHO MPEeKUBIBAHE 3a
BcekH moTpeduren. EMonnonamHaTa eHHOCT ce
TpaHchopMHpa B MKOHOMHYECKA LEHHOCT HIIH
MapuyeH n3pa3 Ha YyBCTBATa, KOTAaTO TYPHUCTUTE
MMaT TO3WUTHBHHU HM3KUBSIBAHUSI OT TPOJYKTHUTE
WM YCIIYTHTE Ha IaJieHa opranu3samus. Te3u npo-
uecu opOpMAT T.Hap. ,,AKOHOMHUKA Ha U3KUBSIBA-
HUATA™, B KOSTO TIOTPEOUTEITUTE UMAT O9aKBAHUS,
4e NP BCEKH €Tall OT MOTPEOICHUETO Ha TypHUC-
TUYECKUS MPOJYKT CE Ch3/aBa y TAX MO3UTHUBCH,
E€MOITOHAJIEH W 3armoMHsI ce MoMmeHT (["aifma-
pos, 2021).

Bw3moocnocmu 3a npucnocobumocm ma my-
pucmuieckusi npooyKm

TypucTraeckusiT NpOAyKT Ha BAKAaHIIHOHHHUTE
amapTaMeHTH Ce IPOMEHS IO BIUSHUETO HA TCH-
JIEHIINY Ha TYPUCTUYECKHUS Ta3ap, KOHKYPEHIIH-
ara u camuTe notpedburenu. [Ipucnocodmmoctra
Ha TYPHCTHYECKHS TMPOJIYKT CE€ OdYepTaBa Karo
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B)XHO YCJIOBHE 32 YCTOWYHMBOCT Ha TO3H BHI 3a-
BeleHus 3a HacTaHaBaHe. [Ipucnocobumoctra Ha
TYPUCTHUYECKUSI TPOAYKT € CIOCOOHOCTTa 3a
e(EeKTHBHO aJalTHpaHe M TMpPEoJosBaHEe Ha
tpynuu ycnoBus (Tugade, Fredrickson, 2004).
[IpucnocoOumMocTTa Ha TYPUCTHIECKHUSA TPOIYKT
Ha BAaKaHIUOHHUTE alapTaMC€HTH OTKpHUBaM€ B
ONTHMH3HPaHE Ha PaOOTHUTE MPOLECH, CHICH
(oKyc BBPXY KJIMEHTa upe3 pa3paboTBaHEe Ha
IIPOAYKTHU C IIOBEYEC NPCKHUBABAHUA, CHeHBaﬁKH
TYPUCTUUYCCKUTE IMa3apHU IMPOMEHU U TCKYUIUTC
pasmopendéu B EMUIEeMUOIOTHYHA OOCTAHOBKA.
[IpucnocobumocTTa MPUCHCTBA HA BCUYKH HUBA,
MHKpPO, Me30 U Makpo. Hanpumep mpucnocoOu-
MOCTTa Ha MHKPOHHMBO € CBBpP3aHa C YOBEIIKaTa
YCTOHYMBOCT KaTO JINYHA MOTHBAIMSA U JIHIEPC-
TBO. Me30 MpHUCnocoOMMOCTTa € YCTOHYUBOCTTA
Ha OpPraHM3aIMATA J1a ONTHMHU3HPA MPOLECHTE Ha
pa3nuuHM HUBa. Makpo MpHCHOCOOMMOCTTa CO-
[MajTHaTa YCTOMYUBOCT) ce (POKYCHUpa BEPXY Ch3-
JaBaHC Ha CTPATCTHUU U IOJIMTUKH, KOUTO CIIOMa-
rar 3a mojoOpeHHe Ha TYPUCTUYECKUS TPOTYKT
Ha JajZieHa JEeCTHHAIMS, KOETO HEChbMHEHO Ile
Jazie CBOETO OTPAKCHUE U BHPXY ChCTOSHUETO Ha
TYPUCTHYECKHSI TPOAYKT Ha BaKaHIMOHHUTE
anapramenTs (Linberg; Sundelius, 2013).

3akiIrouyenue

W3Benenure n3Boau U 0000IIEHNS B HACTOS-
11aTa cTaTus J0Ka3BaT MbPBOHAYAITHO MPeIoKe-
HaTa Te3a, Y¢ KOMIUICKCHUAT TYPUCTHICCKH MPO-
JNYKT Ha BaKaHIMOHHUTE almapTaMEHTH € CHIJIHO
MTOBJIUSIH Y 33aBHCUM OT TCHJCHIIMUTE TIPU TPaJIU-
[UOHHUS XOTEIHEePCKH TPOAYyKT. Pa3sHooOpasu-
€TO OT KOMITJICKCH C BaKaHIIMOHHH arapTaMeHTH
€ M3KIIOYMTEIIHO HACUTEHO M MaladHO B K.K.
CapHYeB OpsAT KaTo Hall-roseMusi KypopT B CTpa-
HAaTa.

W3BoauTe, KOUTO MOKEM Jla U3BEAEM OT U3JI0-
KEHOTO MO-TOpe ca:

v TIpuChCTBHETO HA KOMILIEKCH C BAKAHIIU-
OHHM anapTamMeHTH B K.K. CITbHUEB OpST € U3KITIO-
YUTEIHO UHTCH3UBHO, Pa3HOOOPA3HO U HACUTECHO
0 OTHOIIICHHUE HA BHJI, KAMAUTET 1 KaTeropusa-
us;

v CslecTByBar 3 OCHOBHH (JOPMH [IPH H3-
TrpaXIaHeTO Ha KOMIUIEKCH C BAKaHIIMOHHU anap-
TaMEHTH (KOMILJIEKCH CaMO ¢ BaKaHIIMOHHU anap-
TaMEHTH, KOMITIEKCH C XOTEJICKA YacT U BaKaHIIN-
OHHM amnapTaMEHTH W TIPEYCTPOSHU XOTEIH B
KOMIIJICKCH C BAKAHIIUOHHU allapTaMEHTH;

v" QuepTaHu ca OCHOBHMTE TIPUIIMKU U pas3-
TUYYS Ha TYPUCTHUYECKHS MPOYKT P BaKaHIIH-
OHHHUTE arlapTaMeHTH;



v' Tlomarar ce yCWIHS TYPHUCTHYCCKHUST
IPOAYKT Ha BAaKAaHIMOHHHTE alapTaMEHTH na
Obae OMM3BK M aganTHpaH KbM TPaIULUOHHHS
XOTEIHEPCKHU POAYKT 3apaiy OYaKBAHUS M H3UC-
KBaHUS HA TYPUCTUTE U MOCPEIHUIIUTE IIPHU TIPO-
naxOara My Ha BBTPELIHU M MEXKITyHApPOIHH Ia-
3apu;

v OrieHka 3a ChCTOSIHMETO Ha TYPHCTHYEC-
KM ODPOAYKT Ha BAKAHIIMOHHUTE aIrlapTaMEHTHU €
HI0-CKOPO TIOJIOKHUTEITHA.

v TlpemioxeHure crocodu ca mogpoopeHue
1 YCBBBPIICHCTBAHE Ca NOBJIMAHU OT CbBPEMCH-
HHUTE TCHICHIMH B XOTEIMEPCTBOTO, KOUTO BCE
omie He ca J00pe Pa3BUTH M NMPUIOKEHUE MPU
KOMIIJICKCUTE C BAKAHIIMOHHU allapTaMCHTH.

JlutepaTtypa

Ball, D., Coelho, P. and Vilares, M.J. (20006),
“‘Service personalization and loyalty’’, Journal of
Services Marketing, Vol. 20 No. 6, pp. 391-403.

Barcelo Roal Beach, official
website, https://www.barceloroyalbeach.bg

Blue flag, official
website https://www.blueflag.bg

Bulgarian Law of Tourism, 2021

Dabeva, T., G. Lukanova (2017), Hotelierstvo,
Nauka 1 ikonomika- IU Varna, str. 58

Dabeva, T, G. Lukanova (2017), Hotelierstvo,
Nauka 1 ikonomika- IU Varna, s. 95- 110

Debati BG https://debati.bg/slanchev-bryag-
pak-e-nay-evtiniat-kurort-v-evropa

Dimitrova, R. (2015) ,Integriran risk
menidzhmant v  hotelierskite  turisticheski
predpriyatiya®., Universitet :Prof. d-r Asen
Zlatarov*- Burgas, s. 109-111

Ecole hoteliere de Lausanne ( 2018),
HOSPITALITY INNOVATION INDUSTRY
REPORT, p.27

EuroNews,https://www.euronews.com/travel/
2021/12/14/these-are-bulgaria-s-best-beaches-
for-a-2022-summer-holiday

Gaydarov, N. (2021), Ikonomikata na
izzhivyavaniyata po vreme na  kruizna
turisticheska programa, Spisanie ,,Dialog*, br.2

Hostfully Software Newsletter (March 2020),
Tips on vacation property management

59

Kadieva, Sn. (2015), Tehnologiya na
obsluzhvaneto v hotela, Nauka i ikonomika- IU
Varna, s. 173

Koutoulas, D. (2015), Understanding the
Tourism Product, Interim symposium of the
Research Committee on International Tourism
(RC 50)

Lindberg, H., & Sundelius, B. (2013). The
whole of society disaster resilience: The Swedish
way. In D. Kamien (Ed.), The McGraw-Hill
homeland security handbook: Strategic guidance
for a coordinated approach to effective security
and emergency management (pp. 1295-1319).
New York: McGraw-Hill.

LOHAS official
- https://www.lohas.se

Mani BG (2021),“ Prez avgust turizmat pochti

website

se  varna _ predpandemichnite  si  niva“,
(www.money.bg)

Minitry of Tourism- Bulgaria, official
website https://bulgariatravel.org

Neshkov, M., V, Kazandzhieva 2009)
~lkonomika i upravilenie na turisticheskoto

predpriyatie, Nauka i ikonomika, IU- Varna, s.
135

Szreder, J., Walentynowicz, P. (2020), Factors
for development investment successes in the
holiday property sector. Real Estate Management
and Valuation, 28(2), pp 1-12

Tugade, M. M., & Fredrickson, B. L. (2004).
Resilient individuals use positive emotions to
bounce back from negative emotional
experiences. Journal of Personality and Social
Psychology, 86, 320-333

Varghese, B. (2015), Application of
Standardized Quality Policy & Quality Assurance
of  Tourism  Products, published  in

researchgate.com

World Tourism Organization (UNWTO),
officialwebsite, https:/www.unwto.org/tourism-
development-products

Mira Djendova-Duneva

Organization- University of Economics-Varna
Department- Department of Economics of
Tourism management

e-mail: mira.djendova@abv.bg


https://www.barceloroyalbeach.bg/
https://www.blueflag.bg/
https://debati.bg/slanchev-bryag-pak-e-nay-evtiniat-kurort-v-evropa
https://debati.bg/slanchev-bryag-pak-e-nay-evtiniat-kurort-v-evropa
https://www.euronews.com/travel/2021/12/14/these-are-bulgaria-s-best-beaches-for-a-2022-summer-holiday
https://www.euronews.com/travel/2021/12/14/these-are-bulgaria-s-best-beaches-for-a-2022-summer-holiday
https://www.euronews.com/travel/2021/12/14/these-are-bulgaria-s-best-beaches-for-a-2022-summer-holiday
https://www.lohas.se/
http://www.money.bg/
https://bulgariatravel.org/
https://www.unwto.org/tourism-development-products
https://www.unwto.org/tourism-development-products

YIIPABJIEHUE M OFPA3OBAHUE
TOM 18 (2) 2022

MANAGEMENT AND EDUCATION
VOL. 18 (2) 2022

HPEOAOJISIBAHE HA CBIIPOTUBATA Y CJOYKUTEJIUTE YPE3 EGEKTUBHO
YIIPABJIEHUE HA TPOMEHUTE

AnbGena flnakueBa

OVERCOMING RESISTANCE IN EMPLOYEES THROUGH EFFECTIVE CHANGE
MANAGEMENT

Albena Yanakieva

ABSTRACT: In a state of crisis, mastering the methodology of implementing change must be in the direction
of moving the unstable state of the organization in the future, improved status quo. This requires mastering specific
management mechanisms for reforms in the system, in accordance with environmental factors. When change is
necessary, the resistance of employees is high and skillful management techniques and decisions are required to

overcome it.

Key words:. change management, resistance, human resources

BnBenenne

[locnegauTe TOMWHN HA HAJTOXKHUTEIHO, TUHA-
MUYHO MPHUCIIOCOOSBaHE KbM IPOMEHUTE BHB
BBHIIIHATA, PECIEKTUBHO BBHTPEIIHATA Cpela Ha
OpraHM3alOHHATA ISUIOCT, 0sXa MepHoj Ha W3-
MUTaHMS 32 MEHUIKBbPCKUTE yMeHus. [lannemu-
sita ot COVID — 19 noHece HOBU peaTHOCTH U OT-
paHUYCHUS U NPUHYIUXa PHKOBOIUTEIUTE Ja CEe
CTIPaBsT, OCBEH C TIOCJIEAMIIUTE OT HACTHITHIIATA
KpHu3a B 00IIOTIIO0aIeH acleKT, U ¢ popMHUTe Ha
CBIIPOTHBA CpeUly HEOOXOAMMHUTE IMPOMEHH.
Hyxnmarta ot wuHpOpMaMOHHA MPO3PavyHOCT,
TOYHH U SCHU WHAWKATOPH 3a IOCOKAaTa Ha IMpo-
MsIHa U JOCTHUTAHETO Ha MOJOXKUTEITHU CTpaTeTH-
YEeCKH IeNIM, Ca M3KIIOYUTEIHO BaKHU WHCTPY-
MEHTHU 32 NICHXOJOrMYecKaTa Harjiaca Ha Iepco-
HaJa ¥ 3a TpreMaHe Ha rpomsiHaTa. KoraTo ca Ha-
JUIE OCH3HABAHETO, KOMYHHKAIMATA W aKTHUB-
HOTO y4acTHe Ha CIY)KUTEIUTE B MHUI[ATUBUTE
3a pedopMu, Te HAMA Ja IMaT PalHOHAIIHA apTy-
MEHTAIVsI 32 HeChITIACHETO CH C Hesl. 3aTOoBa € He-
00X0/IMMO JIa C€ OCUTYPH MOJXO/SIIa METOI0JIO-
THsI U SICHH LIEJIA B YIIPABJICHUETO Ha MIPOMSIHATA,
3a HaChpYaBaHETO M W MPEOJOJISIBAHE HA CHIIPO-
TUBaTa y CIIy>KUTENHUTE. [§]

IIpouecbT Ha cb3ugaTeaHa TpaHcdopma-
uus

IIpomsiHaTa e npolec Ha H3MECTBaHE Ha OIpe-
JeNICHH MapaMeTpH, TpaHchopMmalus Ha ChCTOS-
HUE WM CUTyalus, B3aWMO3aBHUCHUMa OT COLH-
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QJIHU B3aUMOOTHOLICHUS, HATrJIaCH, EMOLUH, JH-
(epeHIMpana BIACT U CUiIa B opranu3anusara. Ha-
MHUPAHETO Ha KOHKPETHUTE (OpMH 32 eEeKTHB-
HOCTTa Ha TO3H NPOILIEC CE pealn3nupa upe3 CTpyK-
TYpHpaHETO Ha MOJIXO/IAIIa CHCTEMa 3a OpraHn3a-
sl U yIpaBlieHHEe Ha TMPOMEHUTE, 10 OIpe/e-
JICHW TOKa3aTeld, Kacaelly Pa3IMyeH acleKT Ha
neitnoct. [lpu daxTopu Ha HecTaOMIIHOCT, MOC-
JeIBaHN OT HAJIOKUTEITHH MTPOMEHH, PBKOBOJICT-
BOTO TpsiOBa Ja OBJajee CICHUPUIHHUTE YIIPaB-
JICHCKH MEXaHU3MH 3a pe()OPMH B CHCTEMATA, BbB
Bpb3Ka ¢ OOKpmkaBamara s cpexa. Korato ce
CTHTHE JIO YCJIOXKHEHHE B Pa0OTHHS IUKBJI Ha
NpEeNNPUATHETO, TPSIOBA J1a ce B3eMaT aIeKBaTHU
YIPaBIIEHCKH PEIICHHUs, CbOOPAa3eHH C pEaKIHUTE
Ha CITy)KUTEJIUTE U EKUTINTE U CTETICHTA Ha JIe3UH-
TEerpalys U ChIPOTUBA B KOJIEKTHBA. AKO IPOMSI-
HaTta € HeoOXoaMMa M BB3HHKBA B NEPHOJ HA
KpH3a, 9YeCTO TSI € C HETaTHUBHU IOCIIEANIN BEPXY
HarJacuTe Ha ciyxkurenute. HeedekTuBHOTO M
yrpaBJeHne TpsAOBa Ja Oblle MPEOHOsTHO, Thil
KaTO TOBAa € CBBP3aHO C LIEJIEChOOpPa3sHOCTTa Ha
(yHKIMOHMpPaHE HA OpraHu3anusTa, ObIeImOoTO 1
pa3BuTHE U Bh3cTaHOBsBaHe. [10]

B peanra nmurepaTypHU U3TOUHHIN MOXKEM J1a
HPOCIIEANM TIOIXOIM KbM KOHIICTIIHATA 33 IPO-
MSTHa U TTOCTIEIBAIIOTO 1 €PEeKTUBHO yIpaBiiCHHE.
CUHOHUMHTE: peopraHu3alysi, NPECTPYKTYPH-
paHe, CHKUBSIBAHE, OPraHU3ALMOHHA TpaHchOp-
Malus, WHOBalusg, MeTamopdo3a HIM MPOCTO
CMsIHa Ha yNpaBJICHHUETO, Ca YacT OT aHaIM3a Ha



TepMHHA ,,lipoMsiHa®. JlyHOBCKa MuIlle, Y€ ce U3-
TI0JI3Ba U PENHKCHEPUHT 32 OCHOBHH pedopMu Ha
NPOLIECUTE B OPraHM3alUATa U C€ ThIKYBa KaTo
BHEZIPsIBaHE HAa PaAMKaIHA OPTaHU3AIMOHHHU IIPO-
MEHH, CTUMYJIATOP 32 (yHIAMEHTATHO TOI00ps-
BaHE Ha Ipolieca, HauMHa Ha MUCJICHE U II0BEJe-
HUETO Ha cimyxurtenute. [2] Penuua uscnenosa-
TENH S CMATAT 3a TMpolec Ha TpaHchopmanusg B
HEIIO JPYyTo, KaTo pa3inka OT MPEIUIIHOTO ChC-
TOSIHUE, KaTO 3aMECTHUTEN OT €IMH Ha JpYyT Bapu-
ant. [pyru aBropu ([n Kamn) onpenenst npomsi-
HaTa KaTo Hemlo, KOeTo Tps10Ba /Ja HamlpaBuM, 3a
Jla HAMEpUM OTHOCHTENTHO HOBa CTaOWIIHA TO3U-
must. Tperu (Kotsp, Ansun Todursp) npeaBux-
JIaT, 4e B Kpas Ha 60-Te TOAMHU TOCTHH/IyCTpHAII-
HOTO OOIIECTBO III€ € C MOBHUIIEHAa YeCToTa Ha
NPOMEHHU U aJanTauusiTa KbM CUTyalHATa IIe €
camo BpeMeHHa. TomaH 060011aBa MOIXOJUTE 3a
NPOMSIHA B CBETA B JIB€ OCHOBHY KOHIETIIINH 1 Bb-
BeXJa KOHIeNuusITa 3a Mmeramopdusbm. Toi
CMsTa, Y€ MUHAJIMAT BEK € CBHJICTE] Ha paju-
KaJHU MpEeBpaTH, a Mpe3 HOBUS BEK NPOMEHUTE
me ObJaT MOCTENEeHHH, IJIaBHU, HO IO-YECTH U
Oe3kpaiinu. Taka BMECTO peMH)KEHEPHUHT KaTo pe-
BOJIIOIIMOHEH IPOIIEC, Il 3all0YHe Mpoliec Ha Me-
Tamopdu3upane, KOHTO IIe MMa EBOJIIOLUOHEH
xapakrep. [2]

Cnopen ncuxonosute Jasun I'neiikep u Ap-
Typ JIuThi, eeKTHBHOCTTAa HA YCHIIMATA 3a MIPO-
MSHa ~ 3aBHCH  OT  CIEOHHUTE  (PaKTOpH:
C=(AxBxD)-X kpaero:

C - epeKTUBHOCT Ha ITPOMsIHATA;

A - HUBO Ha HEYIOBJIETBOPEHOCT OT CEralllHOTO
MOJIOKCHUE;

B - scua Bu3mMs, pazdupane 3a ObACIIOTO CHCTOSI-
HHE;

D - npakTuuecku mbpBU CTHIIKY;

X - eHara, KOsITo xopata TpsiOBa ja IaTsr. [7]

Cnopen Hanemmrsp u Sko0Oc, 3a ga ce oCh-
[IECTBU OpTaHU3allMOHHATa MpOMsHA TpsAOBa Aa
ca HaJIMLE CICTHUTE BaKHU (DaKTOPH:

DxVxF x CL >R, kp1eTo

R - cbnpoTtuBa

D - HenoBOJICTBOTO OT TOBA, KK CTOSIT HELIaTa
cera;

V - BU3H 32 TOBa KaKBO € Bb3MOYKHO;

F - KoHKpeTHH CTBIIKH, KOUTO MOTaT J1a ObIaT
NPEANPHUETH 10 OTHOLLICHUE HA BU3USTA;

CL - xpeaTHBHO JHAEPCTBO, 3a Ja c€ MPHU-
BI)KM OpraHM3alisITa KbM HadyepTaHaTa BH3HAL
[10]

3aBHCHUMOCTTa MEXIy TIX, OTpa3eHa dpe3
(dopMmynara 3a H3BBPIIBAHETO HA MPOMSHATA,
CIIy’)KM 32 MOJEJ 3a OLICHKAa Ha OTHOCHTEIIHUTE
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CHJIH, 3aCsATallll BEPOSTHOCTTA 32 yCIIEX Ha opra-
HU3aIMoOHHATa mpoMsiHa. CuiiaTa v OChIIECTBSIBA-
HETO Ha MPOMSHATA € CBbp3aHa C MPOU3BEICHU-
eTo Ha Te3u (haKTopH, KoeTo TpsiOBa Ja € mo-ro-
JSIMO OT CHIPOTHBATa cpenry mpomsiHata. [Ipo-
MsSHa MOXKE Ja HACTBIIM M aKO CBHIPOTHUBATA €
paBHa Ha MPOW3BENIEHUETO OT Te3U (PAKTOPH, HO
aKo HSIKOM OT (DaKTOPUTE OTCHhCTBA WJIU € Ha
HUCKO HHMBO, UMa BEPOSTHOCT TS Ja HE CE peau-
3mpa.

3a npeojoIsIBaHe Ha CHIPOTHBATA CPEIILY MPo-
MsHATa U 3aCHJIBAHE HA YyBCTBOTO 32 HEOTIIOXK-
HOCT, MCHH/DKBPBT TPsOBA Ja ONpECN Tpen
CIY)KUTEIUTE MOTCHIIMATHUTE 3aIlIaxy 3a opra-
HU3ANMSITa U Ja pa3padoTh aITepHATUBHH CIICHA-
puu. Kato eneMeHT Ha ChIIPUYACTHOCT KbM MHE-
HUETO Ha CIYKHUTEIUTE, TPSAOBA J1a CC HHUITMHPAT
MUCKYCHHU TI0 TeMaTa 3a HaJIOKHUTEIHATa IIPOo-
MsIHA, Upe3 aJcKBaTHU €KCIIEPTHU MHEHUS | J1a CE&
nonoepart ,,CbMHUIUICHUITN HA Tpolieca. SIcHa u
pazbupaeMa (GOpMYIMpPOBKA HA JCHCTBUATA TI0
MIPOMSTHATA, M3SCHABAHETO HA IICHHOCTUTE, Upe3
KOHUTO IIie ce nmoctura 1, acraiiien SWOT ana-
JIM3 Ha MEJHUTE U MPOEKTUTE, CTUMYJIHMpaIa CUc-
TeMa 3a BB3HATPAKICHUE TIPU TTOJIOKHUTEITHU pe-
3yATaTH Ca W3KIIOYNTEITHO BAKHH CTBIIKU TIPH
MPaBUIIHOTO U3rpaXJaHe HA BUZUSITA U CTPATETHU-
STa 3a MPOMSHA.

IIpuunau m GopMu Ha OpPraHU3aLMOHHH
NpoOMeHHU

VYnpaBieHHeTo Ha IPOMSIHATA € I'bBKaB IPO-
IeC 110 MPOSKTHPaHe Ha HOBOBBBEICHHS U HaJIara
MpUBIMYaHE Ha MEPCOHala KbM pEOpraHHu3alu-
ATa, HO aJallTUBHOCTTA HA CITy’KUTEINTE KbM Hes
MOXKE [1a € C PeaKTHBEH WM MPOAKTUBEH Xapak-
Tep.

B 3aBucHMOCT OT CTeNeHTa Ha JleNerupane Ha
npaBaTa, OT eJlHa CTPaHa YIPABICHCKUSIT Karaiu-
TET ILIE CE OJIMLETBOPSABA OT YOBEIIKUS (HaKTop,
CBBp3aH c mpeanpustueTo (0poii, CTpykTypa, Ka-
4ecTBa), a OT JIpyra cTpaHa oT GakTOpH, CBbpP3aHH
C IIMYHOCTTA Ha MpearnpueMada, HeoOXOAUMUTE
MPENOCTaBKH 32 HaeMaHe Ha NPO(EeCHOHATHH
YIIpaBIEHCKH KaJAPHU W/UITK Pa3BUTHETO HA YIIPaB-
JICHCKUTE KOMIICTEHIIMU CpeJl Ch3/aTelIuTe Ha
enanH OusHec.[4]

[MpyuunHKTEe 32 OpraHU3alMOHHUTE MPOMEHH
MoraT Jna ObJar Hai-pa3HooOpa3Hu, peduiek-
TOPHU Ha BHTPEIIHN WM BHHIIHH BIASHHUS:

- Ta3apHU NPOMEHH, O0Ia cTarHauus, Ha-
TUCK 3a HamallsiBaHe Ha Pa3XOJHTe. KOHKYpEH-
LHsT;

- HOBO pPBKOBOACTBO B OpraHHU3aIMATa,
HOBA TEXHOJIOTHSI, HOB IIPOAYKT/yCIyTa, IPOMSHA



B CTaH/IapTHUTE 3a KaYeCTBO HA MPOIYKTHUTE U yC-
JyTUTE;

- pacTex Ha OpraHu3alusiTa, CIMBAHUS Ha
3B€HA W HOTIBLIaHUSA, HEOOXOAMMOCT OT IPECT-
PYKTypupaHe;

- TpaHchOpMalMM B OpPraHU3ALMOHHATA
KyJTypa, 3ary0a Ha JIOSUTHOCT Ha CITy)KHTEIUTE;

- (junancoBa HecTaOWIHOCT, MPOOIEM C
npoaaxOuTe, ChKpaleHNsT Ha TIepCoHalla, OTIIHB
Ha KJIMEHTH, TPYAHOCTH NpU HAOWpaHEe Ha HOBU
KJIMEHTH;

- (¢opcMaKOpHU 00CTOSITEICTBA M KPHU3H —
NPUPOJHU OCICTBUS, ENMHICMHUH, NPOMHUIUICHH
aBapHu, TCPOPUCTUYHH aKTOBE M JIPYTH, KpU3a ¢
BOCHHOTIOJIUTHYECKH XapaKkTep - BOCHHH KOH(]-
JMKTH, C pa3INyHa HHTEH3UBHOCT, BHTPEIIHOIIO-
JUTUYECKAa KpH3a — MPOLECH, CBbP3aHH C HEYC-
TOHYMBA CTAOMJIHOCT M HECUTYPHOCT B IBbpKa-
BaTa, Kacaeux oOIIeCTBEHUTE HHTEPECH;

- TpoOJeMH OT TEXHUYECKH XapaKTep;

- YOBCIIKHA I'PCIIKH U IP.

Bcuuku Te3u n3MeHeHHs BbB BHHIITHATA Cpeia
BOJIAIT JIO CTEIIEH Ha JIe3MHTErpalys, 3aToBa pas-
BUBAIIUTE C€ OpraHU3alul THPCAT e(HEeKTUBHU
HA4YMHU 32 YNPaBJICHUETO HA MPOMSHATA MPEan
BCHYKO Ype3 MHAWBHIYAITHHTE TPaHC()OpPMAIIUH.
CwMsiTa ce, 4e TIOJOKUTEITHN Pe3yNTaTh MoraT aa
ce IMOCTUTHAT CaMoO KOTaTO OTACTHUTE CITyKH-
TEJM, 3aCeTHATH OT NMPOMSHATA, IPHEMAT HOBHS
HauWH 32 WM3BHPIIBAaHE Ha pabOTHUTE CU JeH-
HocTH. KoraTo nmpoMsiHaTa € Hallo)KUTEIHa, CIel-
CTBHE Ha €KCTPEMHA WIIN KPU3NCHA CUTYAIHSL, TO-
raBa ChIIPOTHBAaTa KbM Hes 1€ € MHOTO IO-TO-
JsiMa, ChITBTCTBAaHA OT Hepa30upaHe 1 1yBCTBO 3a
HECUTYPHOCT OT CTpaHa Ha IepcoHana. Bpemero
3a peakuus ¥ KOHTPOJI OT MEHHIDKBPA € KPaTKo u
0OMKHOBEHO TOH Mpuiara UMIEPaTHBHO BIACTTa
CH, 32 JIa ce CIPaBu ¢ KOHKpPETHAaTa CUTyalusl, 6e3
yOexxgaBaHe Ha Xopara B HEOOXOJUMOCTTa OT
NPOMSHA M TIPHJIaraHe Ha CIIPATETHH 3a MPEOJIo-
JsIBaHE Ha CHIIPOTHBATA. J[ManorsT 4ecTo JHICBa,
SICHO ¥l TOYHO C€ ITOCOYBAT KOHKPETHUTE TPOMEHH
¥ IMa CTPEMEXK caMO KbM KOOPANHHUPAHE Ha YCH-
JUsITa HA TIEPCOHAJa, 3a /1a Ce MOCTUTHE KpaiHaTa
Hesl. AKO CIy>KUTEJIUTE YCETAT, 4e HAMa Jia ce
CTIPABAT ¢ IPOMSHATA, TOBA I € THOIIHO 3a MO-
TUBALUSTA UM, HAYaJTHUTE Oe3ycreimHu (asu ra-
paHTHpPAT ¥ JIMIICaTa Ha CHTYCHa3bM MO-HATATbK.
CerpoTnBara ce u3siBaBa U CIEICTBUE Ha MPUII-
PSIHOCT ¥ JIUIICA HAa THPIUMOCT y ChTPYAHULINTE,
HSKOW TyOST OBp30 MOTHBAIMs, a MPOMSHATa
M3UCKBA BpeMe M pecypcH. To3u mpobiem Moxe
7a € B pe3ysITaT Ha Hepa3OupaHe Ha LENUTe, aKo
T€ ca MOCTaBEHU HESICHO WJIM CIISACTBHE Ha JIO-
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IIUTE B3aUMOOTHOILEHUS U OPTaHU3ALMOHHA KYJI-
Typa, WM HECUTYPHOCT B MEHUJKBPCKUTE CIIO-
cobHocTH. [5]

[Ipn opranu3zanroHHaTa CHIPOTHBA, CIOPEX
Usaitno CTOsSHOB, peakuusiTa Ha KagpuTe 00X-
Ballla ISUIOCTHATA CTPYKTYpa Ha OpraHu3aIusTa.
ToBa noBnusiBa OBICIIOTO M Pa3BUTHE, Thil KaTO
CBHIPOTHBHUTEIHOTO MOBEJCHNE BH3HUKBA OT He-
TaTUBHOTO OTHOIIIEHHE HAa XOpaTa KbM OpraHu3a-
[IMOHHATA KyJITypa U Kiumart. Te He CbOTBETCTBAT
Ha IIpeJIcTaBaTa Ha Xxopara 3a IpoMsHata. AKo op-
raHu3alroHHaTa KyNTypa HE MOXKE J1a aKTHBU-
3upa JeHHOCTTa Ha XOopaTa, peakuusaTa UM IIe
ObJle HeTaTUBHA, a IPOMEHUTE HAMA J1a Ce pealu-
3upat. ETo 3a110, opraHn3ainoHAAAT KIUMAT OIl-
penens U TMOBENEHUETO Ha YOBEIIKHS (aKTop B
X0Jla Ha IPOMSIHATA, Thi KaTo ce (hopMHpaT “BbT-
pelHnTe TpaBuia’” Ha pabOTHHS MPOLIEC U BB3II-
puemanero my. Koraro xopara He ca yOeneHu B
MIPOMEHHUTE € HAJUIIE ChIIPOTHBA, BOJIEIIA 10 Op-
raHU3aIOHEH KOJIATiC, a IMEHHO: BhBEX/IaHE Ha
MpoMsHATa — HeTaTUBHA peaklvs Ha KaJpHUTe, B
pe3ysTaT Ha opraHu3alloOHHa KyJITypa (OpraHu-
3allMOHEH KJIMMAaT) — OpPraHU3allMOHHA CHIIPOTHBA
— OpraHM3alMOHEH Komarc. [6]

Bb3 ocHOBa Ha CTemneHTa Ha HAJIOXKHUTEITHOCT
MpoMsiHaTa OMBa: TIOCTENICHHA, OaBHA (MHKPEMCH-
TalHa) U OCHOBHA, TOJisIMa (paauKaiHa, TpaHc-
¢dopmupama). HezabaBaute m QyHIaMEHTATHH
MIPOMEHU Ca €JHOKPATHO SBJIEHHE, ChCPENOTO-
YEeHH MPEJUMHO BbPXY 00JIACTHTE HA HOBUTE TEX-
HOJIOTHH, 000PYABAaHETO, BHEAPSABAHETO HA MHO-
Balli¥ B YIIPABIEHUETO W CE OCBHIIECTBABAT 3a
KpaThK Nepuoj oT Bpeme. [ obanHuTe npoMeHn
ca HacOuYeHW KbM OpraHHM3alMOHHH pedopmu, B
X0J1a Ha KOUTO C€ JOCTHUTA JI0 M3MEHEHHE Ha LIeH-
HOCTH, CTPEMEXKH U TIOBEJICHUE HAa X0pa, KaKTO U
Ha IPOILECH, METOIU, CTPATETUH U CUCTEMHU. Mo-
KEM J1a TIOCOYMM IHaJieKTUYHATa IMPOMsHA, KO-
STO € paJIuKaliHa [0 CBOSATA CBHITHOCT - ChIECTBY-
Bal[OTO MOJOXKEHHUE CE MPOMEHS U3 OCHOBH U Bb3-
HUKBAa HAITBIHO HOBAa cHCTeMa. EBOIIOIHMOH-
HaTa MPOMSHA € TPOoIec Ha OOHOBSIBAaHE C HOBH
€JIEMEHTH U MOBeJICHHE, KOUTO ca MoJIe3HH, PyH-
KITMOHAJTHU U HeoOXoaumu. baBHarta (WHKpeMeH-
TajJHa), TMOCTHIIKOBA MPOMSHA, 3a MPUCTOCO0s-
BaHE KbM CHUTYyalUsITa, OPTaHU3ALUUTE OCHILECT-
BSIBaT 0€3 Ja MPOMEHSAT ABIO0YNHHATA CU CTPYK-
Typa. IlomoOHu ca WHTErpupamuTe IPOMEHU -
HENPEeKbCHAT MpoIlec KbM 0e300JIe3HEHO U HaH-
e(heKTUBHO MPOTHYAHE HA JIEHHOCTHUTE B YCIOBU-
ATa Ha MPOMEHSAIIA Ce CPela, a CIYKUTEIUTE aK-
TUBHO y4YacTBAaT CHhC 3HAHUS M KOMIICTCHIIUU,
TOBa ca TMPOMEHW B cucreMarta. Pedopmupa-
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[IUTE TPOMEHH Ca CBBP3aHU ChC CHIIECTBEHH H3-
MEHEHHSI B CTPATETUATa, PECTIEKTUBHO B CTPYKTY-
pata, IpolecuTe U Xopara, TOBa ca MPOMEHH Ha
cucreMara. lluknuyHaTa mpoMmsiHa € TpeacKa-
3yeM TpoIec, HanmpuMep WKOHOMUYECKHST IH-
KBJI, ¢ JBe (ha3u: cTarHamus u pactex. Bresan-
HUTE U CIIOpPaJIMYHU POMEHHU B aCIIEKTH KaTO: He-
SICHO pa3/ieJieHre Ha OTTOBOPHOCTUTE, HEKOPEK-
THO JeJeTHpaHe Ha MPaBOMOIIUS, HEJIOTHIHO
npepasIpeelieHne MEeXIy OTISITHHUTE paOOTHHU
MeCTa U OpraHU3alMOHHU 3BE€HA MOTaT Ja J0Be-
JIaT 0 peakIysl Ha ChIIPOTHRA U Ja TIPEIU3BUKAT
3aHI)KEHA MOTUBALUS U HETIOSUTHOCT CPEJI CITYKH-
TenuTte. [§]

ChbnpoTuBara KaTo MMaHEHTHA peaKnus
Ha MPOMSIHATA

B neproau Ha kpu3a o01aTa opraHu3aluoHHa
CBIIPOTHBA CE IBJDKU Ha (PaKTOPH, CBBP3aHU ChC
CTpax 3a pa3sBUTHETO HAa OPraHU3ALMATA, KAKTO U
C penuna OMOPOKPATHYHM WIM (PUHAHCOBH 3aT-
pyAHEHUSA.

[lpn pagukanHata NpPOMSHA, HapylIaBamia
Ch3IaJeHUsI KOM(OPT M CTaTyKBO, CE€ IPEIH3-
BHUKBa OTPHLIAHHE OT CTpaHa Ha TepcoHaa, Thi
KaTo 3acsra MPOLECH, Kacaelld CTpaTeTusiTa,
CTpPYKTypaTa, KoHTpona. Korato xopara Bb3NpH-
emat cebe cu Karo Try0emy B mpoleca Ha Mpo-
MsiHa, MMIUIEMEHTHPAHETO Ha TpaHchopMarms
NpEeIN3BUKBA CTENIEH HAa CBHIPOTHBICHHE OT
CTpaHa Ha mepcoHana. To MOXe Ja € MacHBHO,
KaTo JIICA Ha OTAaJCHOCT Ha IEJIUTEe Ha KOMIIa-
HUATa, WK aKTUBHO, I1IOJQ (bopMaTa Ha OTUPEKTHO
MPOTHUBOIIOCTABSHE WU MOAPUBHA JEUHOCT. Pe-
AKIIMHUTE Ca MHOI'OACIICKTHU — OT CTaTHYHO CbII-
POTHUBIICHHUE JI0 TaHMKa W HeyBepeHocT. ChIpo-
THBaTa € OTrOBOpP Ha peajlHa WM He 3aryba Ha
Ho3HaTaTa cpefa M TIO0JI3M, HOPMaJHa YOBEIIKa
peaxys KbM HEU3BECTHH JI0CEra 00CTOSITEICTBA,
CTpax, 4e MpoMsHaTa MOXKE J1a He JOBeJe JI0 Ke-
nanute pesynratu. [Ipum mbIHO CHIPOTHBIECHHE
0u TpaOBaso Ja ce mpennpuemMe M300p Ha BIAC-
THO — MPUHYIUTEHA, afalTHBHA CTPATETUs WIH
KoMOWHanus Mexay Tax. [Ipu cmaba cempoTiBa
npueTara cTpaTerus TpsioBa qa Obae eMIMPUIHO
— panuMoHallHa WJIM HOpPMaTHBHO — o0Opa3oBa-
temHa. [9] Cropen penwiia aBTOPHM OCHOBHHTE
NPUYUHN 32 CHIIPOTUBIIIBAHETO CPEIly IPOMS-
HaTa ca:

1. OrpanndeH JUYEH HHTEPEC — KETAHNETO 1a
He 3ary0sT Hello, KOeTo ca MMaJIy;

2. [lorpemno pazbupane 3a mpoMsiHATa U TOBA,
KOETO cJe[[Ba OT Hesl;

3. BsipBane, 4e npoMsSHaTa HE € IPUIOKUMA U
e Oe3cMucieHa;
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4. Hucko HHMBO Ha MPUEMCTBEHOCT KBM IIPO-
MEHU BHOOIIIE.

Criope/; MCUX0JI03W B yIpaBiCHCKaTa IpaK-
THKA, IPUYHUHUATE 33 CBIIPOTHUBATA CPELLY IIPOMsI-
HaTa ca CBbpP3aHH C:

- Jlumca wnu HerocTaTbuHa MHDOpPMAIIHS

- HenoBepue u HECUTYPHOCT B KOMIIETCH-
[UHTE HAa PHKOBOJCTBOTO;

- HescHOTa OTHOCHO TPYIOBHS CTATYT;

- HescHora npen OBICIIOTO pa3BUTHE HA
KOMITAHUSTA;

- Pa3znuums B oljeHKaTa Ha CUTyalHsATA U B
HEOOXOJUMOCTTa OT NEHCTBUSITA 33 IMPEOIOs-
BaHE Ha MPOOJIEMUTE;

- Ycemane Ha JUrca Ha KOHTPOJ HAJ CH-
TyanusTa;

- Tlapanu3a u cTpax OT MOCIICICTBUSITA;

- TlpenyGexaeHus u peapasChIbIy;

- Bosi3pH oT TmuHy 3aryou;

- UysctBo 3a 3aryba Ha mpod)eCHOHAITHA
penyTanus ¥ HEYBEPEHOCT B COOCTBCHHTE Bh3-
MOXHOCTH;

- JluckomgopT, CBBp3aH C HEOOXOAM-
MOCTTa OT MOOWJIM3UpAaHE W aKTHUBU3UPAHE, OT
NPOMSIHA B HABUIIMTE W YTBBPJCHUTE CTEPEO-
TUIIH;

- Jlurica Ha sicHa BU3HS 32 OBACHIETO U IIe-
JIUTE Ha MPOMSIHATA,

- Jlumca Ha TOJIEPaHTHOCT KbM IIPOMEHUTE
BBOOIIIE;

- IIspBOHaYaNHU TPEIIKKA MPU UMILICMCH-
THPAHETO Ha TTpoMsIHaTa. [7]

IIponsxon Ha pa3IW4YHUTE BHI0BE CHIPO-
THBa cpelly IPOMsIHATA

Cnopen Kactpo n baren, 4oBemkuar Mo3bK ce
CTPEMHU J1a OITUMU3UPA CBOUTE PECYPCH, PECTIEK-
TUBHO [1a 1aBa IPUOPUTET Ha CTAOMIIHOCTTA, IIPE]
xaoca 1 HecurypHoctra. [IpoMsiHaTa criocoOcTBa
3a TbpPCEHE Ha AJITEPHATUBHU OTTOBOPH, KOETO
BOJM 110 chllpoTuBa. Korato npomsiHata He moc-
TUTa BPEMEBUS CH KPEOUT OT ajanTauusi U He
ObJe mpueTa, OTPHYAHETO yBEIUYaBa pazoyapo-
BaHUETO U TPEBOXKHOCTTA. 3a J]a CTAHE NpUEM-
JIMBa, AOCTBIIHA 3a CIY)KUTENIHUTE, T TpsiOBa Ka-
YECTBEHO J]a CE OHATJIEAM Mpe TAX, 3a J1a ce CIpa-
BAT C HOBWUTE Npeau3BuKaresncta. Pakropure,
peduexTrpany BppXy ChIPOTHBATa CPELLy IIpo-
MSHATa, ca CbCTOSHUSI Ha:

1. Puck — cunHara chbnpoTHBa € MPEeIU3BUKaHA
OT MpHUHYJaTa /1a ce IPEMUHE OT 30HaTa Ha KOM-
(hopT 1 CUTYPHOCT KbM ChCTOSHNE HA PUCK, HECH-
TYPHOCT M HESICHU OBJICIIN MEPCHeKTHBU. ToBa
MPEeIN3BUKBA UyBCTBO Ha CHUJIEH CTPAX M HEXela-
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HUe 3a npoMsHa. Hampumep, mpomsiHa B Tpyao-
BHA CTAaTyC MOXeE Ja JIOBEJE /10 TO3H BUJI CHIIPO-
THBA.

2. HedopmaiH1 OTHOIICHHS - KOTATO TIPOMSI-
HaTa Ipejnoara TpaHcopManys Ha penaoH-
HaTa AWHaAMUKa. Pa3MecBaHeTo B OpraHu3aiu-
OHHO-YTPaBJICHCKATa CTPYKTYpa Ha CITY)KUTCITUTE
0 3BEHA W Pa3AeTHETO Ha €KHIH, Ch3/Iaiu Oa-
JaHCHpaHU He(OPMATHN OTHOIICHHUS, CHIIO Ch3-
JlaBa CHJIHA CHIPOTHBA U MOXE Jla C€ OTpa3u Ha
KauecTBOTO Ha paboTaTa W Ha MOTHBAIUATA,
CBBp3aHa C OTJOAJICHOCT M CHIPUYACTHOCT KBM
MMOCTUTAHE HA OPTaHU3AIUOHHUTE LICIH.

3. OpraHu3zaluoHHa KyJTypa - ChIPOTHBATa
Cpelry MpoMsiHaTa MOXKE Jla MPOM3THYA OT KYJI-
TYpPHO CIIOJICJICHH BAPBaHUSI, IIEHHOCTH U CTEPEO-
THUTIU Ha ciTy)kutenute. [[pomsiHaTa moHsikora 3ac-
TpaiaBa UIEHTUYHOCTTA W COLMATHA BU3MUS, KO-
SITO CTIOJIENSI eKUIBT OT CHTPYIHUIN U CHIIPOTH-
BaTa ce pa3BHBa KaTo PeICKTOPEH MEXaHU3bM
3a 3all[UTa Ha Ta3u 4acT OT HallaTa ChIIHOCT.

4. KoHMNUKT Ha WHTEpPECH - CHIPOTHUBATA
Cpelry mpoMsiHA MPU 3acsITaHe Ha UHTEPECH, MOT-
PEOHOCTH, CTPEMEXKH, KEIaHUsI U 1SN € Pe3yli-
TaT OT JIOTHYCH U CHCTEMaTHYeH aHaJN3 Ha CUTY-
arusita. Koraro ce HapaHsIT BBKAEICHHS, MTOPO-
JICHU OT BBTPEIIIHA WIA BHHIIHA MOTHBAIUSA, €
CHhBCEM €CTECTBEHA PEAKIIMATA HA HEraTUBHA ChII-
poTuBa.

5. HepaszOupane u HesicCHOTa — TMPOMSIHATA
M3KCKBA ITBJIHA MPO3PAYHOCT HA MH(DOpMAIHUSATA,
MOpajifi CKOPOCTTA, C KOSITO MMPOTHYA U KaHAJINTE,
0 KOWTO JOCTHra a0 anapecarute. HescHure
CTBIIKH TP UMIUIEMECHTHUPAHETO Ha MPOMSHATa,
KaKTO W OOSICHEHWETO M Ha Hepa30oupaeM 3a ChT-
PYIHUIIUTE €3UK, KPHUE PUCKOBE OT aKTUBHA ChII-
pOTHBa, PEIOM C HEKEJaHUE 3a ChACHCTBUE MPHU
HEHHOTO MPOBEXKIAHE U JIUTICA HA MOTHBAIIUS, BO-
nera 10 ObpHAYT eheKT.

6. Hecurypuu pe3ynrat - ako e()eKTHBHOCTTA
€ HECUT'ypHA U HE MPUCHCTBAT YIPABICHCKU UHC-
TPYMEHTH, TapaHTUPAIIN PE3yJITaTH, TOBA MOXKE
7la TIpeIN3BUKA CHITHA CHIIPOTHBA MIPH XOpa C T0-
KOHCEPBATUBHO MHUCIICHE.

7. IIpHO OTpUYaHEe HA OOCKTUBHH PEaTHOCTH
— NPUHLMIOBT Ha ,llpayca’, HeXeJaHue Ja ce
MOTJIeIHE OOCKTUBHO Ha MPOMEHUTE, Ype3 OTPHU-
YaHe Ha ChINECTBYBaHETO M. OTpUYAHETO € Jie-
3aJIaNTHBEH 3alIUTeH MEXaHU3bM, KOMTO ce ChC-
TOM B ITPeHEOpEerBaHe Ha CIIyYBaIoTO CE, Upe3 OT-
puvaHe Ha mpoMmsiHaTa. TO3W THIT CHIIPOTHBA €
YecTO CpemiaH, 0COOEHO aKo HsMa TCHXOJIOTH-
YEeCKH PECYPCH 3a CIIpPaBsiHE C MPOMEHUTE.
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8. HaTpymBane Ha MHKPEMEHTATHH, MOCTHII-
KOBH M YECTH NIPOMEHHU — TICUXOJIOTHIECKO TIpe-
TOBapBaHE W NMPEMUHABAHE OTBB]I Ipara Ha Thp-
MUMOCT W TOJICPAHTHOCT KbM TpoMsiHata. [lopu
Hal-T'bBKABUTE U QAlITUBHU CHTPYIHUIIA MOTAT
Jla U3MHATAT CHIPOTUBA CPEILy HEs, aKo TBBHPIE
MHOTO TPOMEHU C€ HATPYIAaT 3a KPaThbK MEPHOJ
OT BpeMe, HIKOU BayKHM WK (pyHpaMeHTaiHu. B
TO3U CiIy4ail € pa3OupaeMa ChIPOTHBATA KbM
BCsAKA €{HA MPOMsIHA, HE3aBUCHUMO B KaKBa IO-
COKa Ha JeicTBHE €, JOpU U NoJoKUTenHa. [1]

CempoTrBaTa Cpemnry MpoMsHATa MPOW3THIA
OT CIIOMEHATUTE OOIIM MPUYMHU: 3aryOu, WHEp-
LUs, YAOBIETBOPEHOCT OT TEKyIlaTa CUTyallus,
Hepa3OupaHe, HETOJICPAHTHOCT KbM TpaHChop-
MaIlid, CTpaxX OT HECUTYPHO CTaTYKBO, pa3IMueH
aHaJIu3 Ha CbCTOSHHUETO Ha KOMIAHUATA OT CIIy-
JKATETUTE ¥ OT HEMHOTO pPHhKOBOJICTBO. B reproia
Ha enuIeMHYHaTa OOCTAaHOBKA, HAJOXEHA B pe-
3yaTat Ha nanaemusita ot COVID — 19, 3anbmku-
TETHOTO U3MCKBaHE 32 (PU3NYeCKa AUCTAHIUS Ha-
JIOKU MpakTHKaTa “home — office”. Penunia npen-
MPUATHUS CpelIHaxa CbIPOTUBA IPU BHBEKIAHETO
Ha Ta3W ajTepHATHBA 32 HEMpPEKhCHAT pabdoTeH
mporiec. HeBb3MOKHOCTTa 32 TPEKU COIHMATHU
KOHTaKTH U KOMYHHUKAIIMSITA B €IEKTPOHHA Cpefia
JIOBEJ0Xa MPU MHOTO OT CIYKUTEIUTE 0 3aHU-
JK€Ha MOTHBAIWSI, HHAU(DEPESHTHOCT KbM IEIIUTE
Ha MPEANPUIATHETO W MACUBHA WU SIBHA CHIIPO-
THBa KbM HAIOKEHHUTE OTBHH MPOMEHH. 3aTOBa
TYK HJBa pOJIATa Ha aKTUBHO M3IIOJI3BaHE Ha He-
(h)MHAHCOBHUTE W MOPAIHH CTUMYJIH, OOHYCHHTE
CHCTEMH 3a BB3HATPaXKICHHE, TOOIIPsSBAHE Ha
KOHKPETHU PE3yJITaTH, CBbpP3aHU C IIEIUTE Ha
MpoMsiHaTa, yBeJIMJaBaHe Ha I'bBKaBaTa 4acT Ha
BB3HATPAKICHUATA, KAKTO ¥ CTUMYJIH Upe3 TpeI-
CTaBSHE Ha pe3yntatu. Hakou oT MepkuTe, CBbp-
3anu ¢ COVID-19 3a ekunute, BKIFOUBAT BHBEXK-
JlaHe Ha pOTalKs Ha JOMAIIeH OQHC C ASKYPCTBA
Ha pabOTHOTO MSICTO, CHIIPOBOJICHU C PEIOBHHU
cpemu 4pe3 oHiaiH ruiatgopmu. ToBa mompu-
Hacs 3a peaii3UPaHeTo Ha paOOTHHU IMPOCKTH 03
YCIIO)KHEHUs, 0e3 MpeKbCcBaHe Ha HH(OPMAIHOH-
HaTa Bepura. [10]

OCHOBHHU METO/IH 32 MPEO0JisIBAHE HA CHII-
poruBara

OobmoBanuaauTe eheKTUBHU METOIH 32 IIPEO-
JOJIsIBaHE Ha CHIIPOTHBATA Ca!
Undopmupane u ybOexxnaBaHe — SCHA,
HaBpPEMEHHA, pa30rpaeMa U apryMEHTHUpaHa HH-
¢hopmupaHocT;

e [loakpena — NPUIOKKUM METOI 32 CITYKH-
TEJH, IEMOHCTPHUPAIIH CTPaX KbM MPOMSHATA;



e CepyuacTtue — npuoOIaBaHe KbM HICATA

32 HEOOXOAMMOCTTa OT Ch3UAATENHA TpaHchop-
Mallus;

e [IperoBopu — HEOOXOOUMOCT OT EIHHO-
MUCIHE Ype3 JBYIIOCOUYHU KOMIIPOMHCH U ChIJIa-
cue;

e [IpunyxnaBaHe — HEONTHMAJIEH BapUaHT
C KpaTKOCPOYHH PE3YJITaTH U C PUCK 3a O0paTHa
peakmust. [10]

[Ipu ykpenBane Ha JOBEPHUETO B HAJIOXKUTEN-
HUTE€ M3MEHEHMS C€ BKJIIOYBA M IOAKpEenaTra u
pa3OupaHe KbM IIJIaHa 3a [IPOMSIHA - Hali-/1eIUKaT-
HaTa 4acT OT peopranuzauusaTa. He e Bb3MOKHO
Jla ce CTUTHE 10 OJ1aronpusTeH pe3yiaTaT Ha peop-
TaHU3AIMOHHKS TUIAaH M UMITIEMEHTAIusATa Ha
NpOMsIHATa € Hee)eKTHBHA, aKO B OpraHM3alusITa
HE CBHIIECTBYBA IIUPOKO YOEXKAEHHE, Ye TS € He-
o0xoauma u npasmiHa.[8] JIosTHOCTTa KbM KOM-
MaHUATa U JIOBEPUETO B HEHHOTO PBHKOBOJICTBO
HaMajsBaT 3a TE3U CIYXHUTENH, KOUTO HE ce
UICHTH(PHUIUPAT C TPOMEHUTE U TIXHOTO €CTeC-
TBO U moi3u uM yosarsat. Ilpuumnara, cmopen
nicuxonosute Podept Kuran u Jlaiiza Jletixu, e, ue
uMa ,,KOHKYpHUpall C€ aHTaXUMEHT — HEeoCh3-
HaTa, CKpHUTA e, KOSTO € B KOHIIUKT ChC 3asBe-
HUTEe aHraxxuMeHTu. [3] Yecra rpemika npu npu-
JlaraHeTo Ha MPOMEHH € MHCJIEHETO, Ye IpoMe-
HHUTE MOTaT J1a ObJaT MPHIOKEHN CaMO Ype3 yII-
PaBJIEHCKO pELIeHHE.

3aroBa € HE0OXOANUMO:

e  PazsdcHenue - scHO J1a ce OOSACHST Ha CITy-
JKUTENIUTE HETaTUBHUTE TIOCHEIUIM OT MPOIbJI-
JKUTEIIHOCTTA Ha CeramrHata CUTyalus W Ja ce
HanpaBy OEHUMAPKHUHT aHAJIU3 C KOHKYPEHLIUATA.
Benuky npudnHM 32 MIPOMEHUTE (pacTeX, HOBH
LIeJIH, TEHACHLIMU B IKOHOMHUYECKaTa cpefia v ip.)
TpsiOBa ma OBAAT pa3siCHSIBAHHU Ha CIY)KHUTEIHTE,
Ipeay U3BBbPLIBAHETO HA ChLUIMHCKUTE aHATIN3H U
Jla ce CTUTHE /10 KOHCEHCYCHO pEeIlIeHuE.
[locrosiHeH auanor — BKIIOYBaHE Ha
BCHUYKH 3aWHTEPECOBAHU CIYKUTEIH C LEN TO-
MainadHa, MO-IbJIHOLCHHA OPraHU3alMOHHA HAC-
Tpoiika. [Inanupane Ha 1OCTaTHYHO BpPEME 3a KO-
MYHHUKaIHA, KOMEHTApH, TUCKYCUH U TIPEAJIONKE-
HUSI 32 TOBa Kak Omxa MOIJTM Ja padOTAT BBPXY
MpoIieca 1Mo MpoMsHaTa Mmo-eQeKTHBHO. | apaHTu-
paHe, 4e 1€ TOCTIOACTBAa OPTaHMW3AIMOHHA eTHKA
¥ pabOTHHTE 3a7aul HsMa Ja ObAaT MPOMEHEHH,
0e3 mpenBapuTeNHa JUCKYyCHs 1 MHeHHA. M3pazs-
BaHETO Ha COOCTBEHO MHEHHE HOCH yCEIIAHETO 32
CBIIPUYACTHOCT KbM HACTOSIIATa CUTyalHs U €
KaTaJIn3aTop 3a ThPCEHE Ha pelcHHE.
HxoHomuuecka M counuainHa eQeKTHB-
HOCT — ChJICHCTBHE Upe3 yyacTUe B OpraHU3aIH-
OHHHUTE MPOMEHH, KOUTO IIe ObJaT HACOYCHU HE
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caMo KbM IOJ00psiBaHE Ha HUKOHOMHUYECKHUTE pe-
3yJITaTH, IIPEONOJIsIBaHE HAa NPOOJIEMHUTE, CBBP-
3aHU C yNIPaBICHUETO, HAMAJSIBAHE HA BPEMETO 32
B3eMaHE Ha PEILCHHS B OPTraHMU3alusITa U Jp., HO
CBIIO TaKa ¥ KbM MOJ00psBaHE HA OTHOIICHUSTA
Mexnay ciyxurenute. [IpenoppuntenHo € aa ce
Jane Bb3MOXKHOCT Ha CIYXHTEIHUTE, KOWUTO IIe
ObJlaT 3acerHaTd OT MPOMEHHTE, Jla y4acTBaT B
TAX, Upe3 JeNIeTupaHe Ha 3aJ1a4M 3a Ch3J]aBaHe Ha
CBOS COOCTBEHa BM3MA 3a HeoOXoauMaTa Mpo-
MsiHa. KoHcynTaumm cbC CIyKUTENUTE IONpPU-
Hacs 3a pa30upaHe 3a MpeUI0KEHUTE IPOMEHH.
Crparerndyecku TOAXOJ 3a JeJIerHpaHe
Ha OTrOBOPHOCTU W TOETallHa HepapXuiHa HH-
(GopMHUpPAaHOCT HA CITYy)KHTEIUTE M EKUIHNTE Ha
npomsiHa. Creqy kKato OBbAAT B3ETH PEIICHUS OT-
HOCHO OCHOBHUTE LI€JH, 3aJI0’KEHH B HOBHUS Opra-
HHU3aLIMOHEH IUIaH C€ IIPUCTHIIBA KbM aHaJIM3a Ha
METO/IUTE, M3MOJI3BAHN 33 MPOEKTUPAHETO MY U
KOHKPETHH 3aJauH 3a u3nbianenue. Mapopmaru-
ATa 3a IUIAHUpaHaTa PeopraHu3alus ce Mpeaoc-
TaBsl Ha IUIOTO TPEANPHUATHE OT HaH-BHCIIETO
PBKOBOJICTBO KbM BCEKH CITY’KUTET Ha KOMIIaHHU-
sITa, KOWTO TpsiOBa Ja Hay4YH 3a HPOMEHHUTE, KOUTO
ro 3acsiraT (IPOMEHHU B JUTHKHOCTTa My WU pa-
OoTHHUTE mMeHHOCTH, mo3unmu). HunupaHe Ha
CHBET HA CIY)KUTCIUTE HAa KOMIIAHUSTA, KBAETO
PBKOBOJICTBOTO, C MOJKPENaTa Ha PHKOBOIUTEIS
10 TpaHchopManusTa, 00sCHsIBA ISIIOCTHHS IJTaH
3a npomsiHa. OOsSICHEHUATa 32 MPOMEHUTE MOrat
CBIIO /2 CE€ Pa3NpOCTPaHsIBAT €IHOBPEMEHHO B
NKMCMEH BUJ. BapuaHT Ha TOBa peuieHue ca cpe-
HIUTE OTTOPE HAJOJy, 10 BpeMe Ha KOUTO PBKO-
BOJUTENHNTE O0SICHIBAT HOBaTa (hOpMa Ha OPTaHu-
3al[MOHHA JEHHOCT Ha CBOMTE MOJYMHECHHU, KOUTO
PECTIEKTUBHO MHQOPMUPAT CBOUTE MOTIUHEHH.
Ponesu ¢pynkimn, koontauus. CbropoTh-
BaTa Ce MPEOI0JIsBA Ype3 HaJlaraHe Ha YyBCTBO Ha
HOJIE3HOCT U CHIIPUYACTHOCT KbM OPIaHU3aIOH-
HuTe nponecu. Korato To3u ¢axT e peaom ¢ om-
penenena poneBa QyHKUUS, KOSTO TpsOBa 1a U3-
I'BbJIHSBA AJEH CIIY>KUTENl [IPU yIpaBJIEeHUETO Ha
NpOMSIHATA, TOBa IIOBHINABA YCENIAHETO 3a
OLIEHKA Ha CITIOCOOHOCTH M KOMIIETEHIINH 10 TS
KbM e(DeKTUBHA TpaHCHOPMAITHSL.

e  VYmnparienue Ha Bb3Harpaxaenusra. [Ipu
npuiIarane Ha IPOMEHUTE BCHYKH (OpMU Ha BbB3-
HarpaxjaeHue (3amiaTty, OOHyCH, IPEMHUH, HEMO-
HETapHU CTUMYJIH — OOy4yeHHs, MpeKBaTu(HUKa-
1M, TIOBHUIIICHUE, BAYYEPH 38 HAMAJICHHUSI, IOCTHIT
110 KITyOOBE U KyATYPHHU MEPOTIPHUATHS, Bb3JIaraHe
Ha WHTEPECHHU NPOEKTH U Jp.) TpsaOBa na ObmaT
npepasriie/land U aJaliTUPaHi KbM HOBUTE YCIIO-
BUSI M POJIH B IpoIleca Ha nmpoMsiHata. MoTuBHpa-
miata CUCTeMa 3a BB3HAIPAKICHUS MOXeE Ja



BKJIIOYBA CHIIO U aBTOHOMHOCT 3a Ch3[aBaHE Ha
BBTPEIIHHU MIPAaBHIa U HOPMH 32 IapajeinHa To4-
KOBa CHCTEMa 33 Harpaay U CTUMYJIH.

xon KoTwp, mpodecop, moueTeH CbTpyAHUK
Ha Harvard Business School u npyru MeHTOpH 110

JTUAEPCTBO CTPYKTypUpaT W 0000maBaT MeTo-
JIUTE 32 OBJIAJSIBAHE HA CHIIPOTHBATA B CIICAHUTE
CTpaTeruu, KaTto ce IOCOYBAT W CUTYAIUHTE, 3a
KOUTO BCEKU €IMH OT TAX € TIOXO/ISIIII;

Taoauma 1:

puiiom

Curyanus

Ilonoxutennu CTpaHu

OTpuLIaTETHH CTPAHHU

1. HemnpekscHata
KOMYHUKAIHS

CHryaluy Ha OCKb/IHA HH-
(dopmanus v aHAIH3H.

IIpu pazacusaBane ciyxu-
TeJuTe pa3dupar CMHUCHIA Ha
IIPOMSTHATA.

T'onsam pecypc Ha Bpeme
IIpY MHOT'O XOpa, 3aCErHaTH
OT IIPOMSIHATA.

2. CtemneH Ha CbT-
PYIHHUYECTBO B
mporeca Ha IIpo-
MsHa (ydactHe u
aHTaXHUPaHe)

[Inanupanero Ha npomsHaTa

HE C€ OCBLIECTBSBA PH ITBJIHO-
LIeHHA UH(OPMAaLUS U TIEpCOHA-

JIBT pasnojiara € roJieMu Bb3MOXK-

HOCTH 3a CbIIPOTHBA.

[lepconansbT cbTpyIHUYN
B peaM3UPaHETO Ha MPOMS-
HaTa, BKJIIOUBAMKHU LisIaTa HH-
(dopmanus, ¢ KOSTO pasmoa-
rar.

I'onsim pecype Ha Bpeme
IIpU HETIPELU3HO U HeroOpe
TUTaHUpaHa MIPOMSHA.

3. VnecusBaHe u
MoJIKperna

ChIpoTHBa IpH npodIeMu Ha

IIPECTPYKTYPUPAHETO.

Tosa e Hali-noOPUAT MO~
XOJ[ B cIyyasl.

Tomsim pecypc Ha Bpeme u
CpEACTBa.

4. IlperoBapsine u

Crny4an Ha 3acerHaTH Hera-

IIperoBopure ca HauMH 3a

TNonstm pecype Ha cpenc-

KOHCEHCYC TUBHO OT IIpOMsAHAaTa Jiula u 1mpo-

THUBOIIOCTaBAIINA ¥ ce.

n30sTBaHe Ha ChIIpOTHUBATA.

TBA, YECTO CE CHITBTCTBA OT
olre mo-0ypHa ChIIPOTHBA.

5. YoexnaBane AnrepHatuBa Ha Ipyru Ge3pe-

Bbwp3 npuiiom, 6e3 pazxon

Hexopekren npuiiom B

CKpuUTa nNpuHyaa YCHUE CKOPOCTTA Ha IIpOMsHAaTa.

4ype3  MaHUIyJIH- 3yIATaTHU CTPATETHH. Ha PecypcH. MOBEYETO CIy4aH, KOHTO BOIM
paHe JI0 TIO-CHJIEH OTIIOP.
6. SlBHa  wmm Curyanuu, B KOUTO UMa 3Ha- Bbwp3una u ciocobHOCT 32 Merton, KOITO MOXe Jia

Ipeoa0sIBaHE Ha BCsAKa CbII-

JOBEAC 10 HETaTUBHO OTHO-
HICHUEC KbM ITpOMsIHATA.

poTuBa.

B 0000men Bug morat ga ce dopmyiupar
CJIEIHUTE CTBIIKM 3a MOJANOMAaraHe Ha CIIy>KUTe-
JIUTE BBB BCsKa (a3a Ha IpoMsHATA!

1. Crapo cTaTyKBO — Hachbp4YaBaHE Ha CITyKH-
TENUTE A2 THPCAT HH(QOPMAIHS U KOHIETILIUH, BO-
JeLH 10 yChBbPILIEHCTBAHE.

2. CpnpoTHBa — HOATIOMOTHE Ha CIYKUTEIINUTE
10 IIBTS HA TIpUEMaHe Ha MPOMSHATA, Ype3 MPeo-
JOJIsIBaHE Ha IIOBEACHUE HA OTPUYAHE WK U304r-
BaHe.

3. Xaoc — cp3naBaHe Ha Oe30macHa cpeza, Ko-
ATO II03BOJISIBA Ha Xopara Jia ce€ ChCpeloTouaT
BbPXY CBOMTE UyBCTBa, /1a IIPU3HAAT IPUTECHE-
HUSTA CH U J1a U3M0JI3BAT CHCTEMH 3a TIOAKpena.

4. UnTerpanust — CIry>KUTeauTe TpsOBa Ja 1mo-
Jy4aT yBEPEHOCT OT CTpaHa Ha PbKOBOJCTBOTO,
3a e()eKTHBHOCTTAa Ha HOBUTE NMPUHOMHU 3a cIipa-
BSIHE C IPOMSHATA.

5. HoBo cTaTtykBoO - MOMOINI HAa ChbTPYHULIUTE
Jla ce 4yBCTBaT B 0e30MMacHOCT, 3a Ja MoraT Ja
KOHCOJNIUAMPAT U WMIUIEMEHTHpPAT HOBUTE IPAaK-
TUKH. [11]
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3akIoueHne

CerpoTuBaTa cpenly npoMsHaTa ce M3passiBa
B OTPHIIATEIIHM pPEaKIUd Ha PabOTEIIUTE IO
(opMaTa Ha OTUYKJCHOCT, IMACUBHOCT, WUHEPT-
HOCT, HHAU(PEPEHTHOCT, KOH(PIMKTHOCT, ObPHAYT
u nap. Pa3Oupanero Ha MOTHMBaIuATa 3a CHIPO-
THBa WM OOWKOT € OTIIpaBHATa TOYKa, 3a Ja MO-
JKeM Ja 00IlyBaMe KOHCTPYKTUBHO C KOHKPETEH
YOBEK OTHOCHO MpoMsiHaTa. Ako TpsiOBa Jia mpo-
MEHUM HArJIaCUTE Ha CIY)KUTEIIUTE W KOMITaHU-
ATa Ce TPHKK CUCTEMHO 3a TOBa, OTBOpEHATa KO-
MYHUKAIHS MOXKE JIa HAPaBy TOBEYE OT JUPEK-
THA TIPUHYJIa, TOBA MOXE JIa TIPEUYYIU CHIIPOTH-
BaTa, a ObopbaTa cpenry mpoMsHaTa Bede HiAMa Ja
ObJe TpHKpHUTA. 3amuTaTa € €CTECTBEHA, Thi
KaTO HECHUTYPHOCTTA WJIA HESICHOTO OBJCIIO pa3-
BUTHE Ca CHIO €CTECTBEHA YaCT OT MPOMSHATa,
PECIIEKTUBHO M PE(IICKTOPHUTE YOBEIIKH pPeak-
nuu KbM Hesl. [IpH OTKpUTa KOMYHUKAIHs 3a
€BCHTYaJTHUTEC HETaTUBHU WM OOJC3HCHU ITOCIIe-
TN OT TIPOMSIHATA, C KOHKPETHU TPEITIOKCHUS
3a TIOJIKpena Ha 3aCeTHATUTE CIYXKHUTEIH OT Hesl,
CTETICHTa Ha JIOBEpHUE IIe CE 3aCHJIA U CHIIPOTH-
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BaTta mie ObAe HeyTpanmsupaHa. Te3um crpaTeru-
YECKH CTBIIKA 3aBUCAT OT IUIUIOMATHYECKUTE
YMEHHS Ha PHKOBOJICTBOTO U Ha MPEKUTE MCHU-
JOKBPH. 3a YMENHTE PHKOBOJWUTENH, C OMUT U
KOMITETCHIIMU B 00JIacTTa Ha yIpaBJIeHUE Ha Y0-
BEIIKUTE PECYpPCH, PEAKIIMUTE Ha CHIIPOTHUBA OT
CTpaHa Ha CITY)KUTEIIUTE MOTaT Jia ca WHIAUKATOP
32 HECHBBPILIEHO MPOYYEH IMPOIEC U CUTHAM, 4Ye
MpeIoKeHaTa MPOMSIHA W3UCKBA AOMBIHUTEITHO
MPOYYBAHE U BCIYIIBAHE B OLICHKUTE HA CHTPY/I-
HUIIHTE.
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KPBI'OBA HKOHOMHWKA, YCTOMYUBO PABBUTHUE U EKO-UHOBAIIUH

Benmnucnasa HukomoBa-MuHkoBa

CIRCULAR ECONOMY, SUSTAINABLE DEVELOPMENT AND ECO-INNOVATION

Ventsislava Nikolova-Minkova

ABSTRACT: The aim of this study is to highlight the role of the circular economy in achieving sustainable
development, to map the place of eco-innovation in the transformation process. In order to achieve this objective,
the following is done: the essence of the circular economy is clarified and the concept of sustainable development
is defined; the scope of eco-innovation is defined and the dynamics of patent activity in the field of environmental
technologies for the period 2012-2021, carried out through the European Patent Olffice, are tracked.. In
conclusion, some of the difficulties in achieving the objectives of the circular economy and eco-innovation are

presented.

Key words: circular economy, sustainable development, eco-innovation, patents

BnBenenne

Konnenmusara 3a KpbroBa HKOHOMHKA
(circular economy) IpuAOOMBA CHITICCTBEHO 3HA-
YyeHue Tpe3 nocieauute roguHu. HeitHata posist
KaKTO 3a YCTOHYHMBOTO DPa3BUTHE Ha WKOHOMHU-
KaTa, TaKka U 3a yIpaBJIeHHEeTO Ha OKOJTHATa Cpea
e 6e3cropHa, KOeTO MpeIoNpeaess BACOKUAT HH-
Tepec Ha U3CNEIOBATEINTE B Ta3u 00JIACT.

3HauuM JBUTATENl HA TPOIECHTE MO TPaHC-
(hopmarus Ha MKOHOMHUKATa OT JIMHEHHUS MOJIEN
,»JJOOMB — MIPOU3BOJICTBO — MOTPeOJICHNE — OTIa-
IBK* KbM KPBI'OB MOJIENI HA HKOHOMUKA CE SIBSIBAT
“HOBaIuuTe. Te CTOAT B OCHOBaTa Ha TpaHCchOp-
MHUpaHe Ha OTPACIIUTE B IMOCOKA HA YCTOWYHBOCT
IO OTHOIIICHHE Ha OKOJIHATA Cpela.

Llenra Ha HACTOALIOTO H3CJIENBAaHE € HYpe3
MpeICTaBsAHE Ha POJIATA HA KPhroBaTa MKOHOMHKA
3a TIOCTUTaHE Ha YCTOWYHMBO pa3BHUTHE, Ja Ce
ouepTae MACTOTO Ha €KOJOTHYHUTE WHOBAIIMH B
nporeca Ha TpaHchopmanus. 3a MOCTUTAaHE Ha
Taka W3BEJeHaTa IeJl € HaIMPaBeHO CJEIHOTO:
M3SICHEHA € CBHIIHOCTTA Ha KPhroBaTa HKOHOMHKA
U ¢ AeGuHUpaHa KOHIICIIMATA 32 YCTOHUMBO pas-
BUTHE; OIPEIIEICH ¢ 00XBaThT HA CKOJOTUYHUTE
WHOBAIIMH U € TIPOCIIe/IcHa THHAMIKATa Ha TIaTeH-
THaTa aKTUBHOCT B 00JjacTTa Ha E€KOJOTUYHUTE
TexHosioruu 3a nepuoga 2012-2021 r., ocwiect-
BeHa upe3 EBponeiickust maTeHTeH oduc.

B 3akmouenne ca M3BeACHW HAKOU OT TPYA-
HOCTHUTE Tpe]] peaTU3UPaHETO Ha [ETUTE Ha KPb-
roBaTa MKOHOMHUKA U €KO-MHOBAIIUUTEC.
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Konnenuusi 3a KpbroBa HKOHOMHKA H
BPB3KaTa i ¢ KOHUENIMSTA 32 YCTOHYHBO pa3-
BHTHE

Komnrenmusra 3a kxpbroBa UKOHOMHKA CE Ch3-
JlaBa B OTrOBOP Ha HApacTBAIIOTO MOTpeOIeHUE
HA OTPaHUYCHHU HEBB300OHOBSIEMHU PECYPCH B CBeE-
TOBEH Mallad U eKOJOTUYHUTE TOCIICIUIU, KOUTO
TOBa MOTpeOJIeHUE MPEeTU3BUKBA, KOCTO Hayara
KOpEHHA IMPOMSHA B MpWJIaraHus JeCEeTHUIICTHS
Hape]| JIMHECH MOoJIe] Ha MKOHOMUKa (Qurypa 1).

Komnmernmusita 32 KpbroBa HKOHOMHKA € HKO-
HOMHYECKa CHCTEMa MPH KOSATO BCEKU €Tam OT
JKU3HEHUS ITUKBJI Ha MPOJIYKTa € ChOOpa3eH C Bb3-
MOXKHOCTTa 32 MaKCUMAJTHO €()EKTHUBHO H3IIOJI3-
BaHE Ha peCypCUTE W HamassiBaHE JI0 MUHHUMYM
HAa HETATHUBHOTO BJIMSIHUE BbPXY OKOJIHATA Cpeia.

ITo oTHomIeHUEe HA €(EKTHBHOTO H3IMOJI3BAHE
Ha pecypcH, KpbroBaTa NKOHOMHKA:

- ouepTaBa IBTS 32 HaMaIsABaHE Ha pecypc-
HaTa 3aBUCHMOCT Ha UKOHOMUKATA;

- MIPEIBWXKA MPOU3BOJCTBO M MOTpeOIICHUE,
HACOYCHO KbM HaMaJissBaHE Ha 3aryOuTe Ha pe-
CypCcH 4pe3 TOBTOpHA ymorpeda, peMOHTHpAaHE,
pelUKINpaHe W JPYrH JEHHOCTH, MO3BOJISBAIIH
MaTepUATHUTE PECYpCH Ja OCTaHAT BBH3MOXKHO
HaW-TTBJIBT TIEPUO]T B IIUKBJIA HA KPHroBa UKOHO-
MUKA.

Konnenmusita 3a yCTOWYMBO pasBUTHE OT
Jpyra cTpaHa ce OCHOBaBa Ha HJEATa 3a ,, npoyec
Ha NPOMANA, NPU KOUMO eKCHI0amayusima na pe-
cypcume, HACOYEHOCMIMA HA UHGecmuyuume,



OPUEHMUPAHEMO HA MEeXHOL0UUMe U HA UHCTIU-
MYYUOHAIHUME NPOMEHU Cd 8 XAPMOHUSL NO-
Medcoy cu u ygeruyasam mexyuus u Ovoewus

NOMEHYUAT, C KOUMO 0a ce OCUYPABAM YO8eui-
xume nompeodonocmu u cmpemedxcu‘’ (Our Com-
mon Future, 1987).

LINEAR ECONOMY
@ Resource supply
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Nzrounuk: Wyman (2019).

®ur. 1. Ot 1uHCEH MOJACI Ha UKOHOMHKA KbM KPbIroBa UKOHOMHUKA

ITocoyeHoTO 00OCHOBABA U MO3MIIUATA HA Pe-
mura asropu (Bakker, den Hollander, van Hinte,
Zijlstra, 2014; Bocken, Short, Rana, Evans, 2014;
MacArthur, 2013; Rashid, Asif, Krajnik, Ni-
colescu, 2013), copen KOUTO KPbhroBaTa UKOHO-
MHKa Ce Bh3MpHEMa KaTo peIraBaIil MO 3a yC-
toiunBo passutue. Ghisellini, Cialani & Ulgiati
MOCOYBAT, Y€ ,, KPb208AMA UKOHOMUKA NPeooc-
maesi HA0eHCOHA PAMKA 34 PAOUKATIHO HOO0Opsi-
6ane HA HACMOAWUSL OU3HEC MOOeN KbM NPesaH-
MUBHO U PE2eHEePAMUBHO eKO-UHOYCMPUATIHO PA3-
sumue, KaKkmo u NOSUEHO DA20CHCMOSIHUE 8b3
OCHOBA HA 6b3CMAHOBEHAMA YANOCH HA OKOJ-
nama cpeda” (Ghisellini et al., 2016, p. 27).

Cpen aBTOpUTE, ThPCEIH BPb3Ka MEXKIY KPb-
ropaTa HWKOHOMHKA M YCTOHYHBOCTTa ca W
Geissdoerfer, Savaget, Bocken & Hultink (2017).
Te nebuHupaT KpbroBata UKOHOMHKA Kato ,, pe-
2CHEPAMUBHA CUCEMA 6 KOSMO GJIOJNCEHU pe-
cypcu u omnadvyl, eMucul U U3MuYane Ha eHep-
2usl ca ceedeHu 00 MUHUMYM upe3 3abassine, 3am-
sapsiHe, U CMeCHA8AHe HA MAMePUAIHUMe U eHep-
eutinume eepueu’ (Geissdoerfer et al.,, 2017,
p.766). ABTOpWTE TOCOYBAT OIE, Y€ YCTONIH-
BOCTTa TPEICTAaBISIBA ,, OQIAHCUPAHA UHME2pPa-
Yus HA UKOHOMUYECKU Pe3VIMmamu, COYUALHO
npuobwaseare U YCmouuusocm HA OKOJIHAMA
cpeoa, 8 noaza Ha Hacmosuwume u Ovoewu NoKo-
nenusa” (Geissdoerfer et al., 2017, p.766). B cBo-
€TO M3CJEBAHE TE PA3KPUBAT MPEAMOCTABKUTE
KpbhroBaTa HKOHOMHKA JIa C€ IpHUeMa KaTo ycCIIo-
BHE 338 YCTOWYMBOCT HA NKOHOMHKATA U PA3TIICK-
JaT ChHIICCTBYBAIUTE TPUINKH, Pa3NUKd, |
BPB3KU MEKIY KOHIICMINATA 3a KPhroBa HKOHO-
MHUKa U KOHIICIIIUATA 32 YCTONYHMBO pPa3BHUTHE.
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Kirchherr, Reike, & Hekkert nedunupar xpb-
roBaTa MKOHOMHKA KaTo ,, UKOHOMUYECKA CUC-
mema, Kosimo 3amMecmea KOHYenyusima 3a ,,Kpas
Ha Jcugoma *“ upes pedyyupane, NOGMOPHO U3NOI-
38aHe, peYyuKIUpare u 6b3CMaHoBa8ane Ha Mame-
puanume 6 npoyecume Ha NPOU3BOOCME0/ pa3n-
pedenenue u nompebaenue, [...J], ¢ yen da ce noc-
MucHe YCMOUYUeo passumue, Kamo cobujespe-
MEHHO ce Cb30a6a Kauecmao Ha OKOIHAma cpeod,
UKOHOMUYECKU NPOCHepumem u COYUaIHa Cnpa-
8€0IUBOCH 8 NOA3A HA HACMOoAWUmMe U Ovoewume
noxoaenus “ (Kirchherr et al., 2017, p. 299).

Brrpeku, ue ycTOMYMBOTO pa3BUTHE CE OCHO-
BaBa BbPXY TPH OCHOBHHU M3MEPCHHUSI — HKOHOMHU-
YECKO, COIMAITHO M CKOJIOTUYHO, KPhroBaTra KO-
HOMHKA TPUOPUTU3NPA MKOHOMHYECKOTO H3MeE-
peHHe, Ype3 KOETO ce TeHEPUPAT MOJI3U OCHOBHO
3a IKOHOMHUKaTa ¥ OKOJIHATA CpeJia, JOKATO COIH-
QJIHUTE TT0JI3U Bh3HUKBAT CIICJICTBHE Ha ITOI00pe-
HusAta B okonHata cpena (Geissdoerfer et al.,
2017).

NsrorBeHuAT KpaThk 0030p Ha CHITHOCTTA Ha
KpbhroBaTa UKOHOMHKA W BpBh3KaTa M C yCTOWYU-
BOTO Pa3BHTHE HH MO3BOJISBAT J1a U3BEJCM CIIC/I-
HUTE PabOTHH AePUHUIHN:

[IppBoO, KpBOBAMA UKOHOMUKA NPEOCMABNA8A
KOHYenyusl, 6 4usmo 0CHO8A e NOCMABEHA Udesima
30 pAouKaiIHo NpeopueHmupane Ha OetiHoCmma
HA 3QUHMepPecosanume CmMpauu, CbOOPA3eHO C
BbIMOINCHOCIMA 30 MAKCUMANIHO — eheKmusHo
ONON30MEOPABAHE HA OCPAHUYEHUmME pecypcl,
npu ycroeusama Ha MUHUMATHO 2eHepupane Ha
OMNAOBYHU MAMEPUATU U NPU pedyyuUpaHe omne-
4AMBbKA 8bPXY OKOIHAMA Cpeod.



Bropo, ycmotiuusomo pazeumue e konyenyusi,
npuU KOSIMO UKOHOMUYECKOMO pa3eumue Ha 00-
Wecmeomo ce c8bp36a ¢ OANAHC MeNCOY COYUA-
HUme U eKolocUYHUme NPUHYUNU, NPU Moea ce
0CHUWECmE6a ¢ YCMOUYUBU 88 BPEMEMO MeM-
noge 3a onazéane Ha HAIUYHUmMe pecypcu 3a Hac-
mosiu u 3a 6vOeusu NOKOACHUSL.

Pasz0upa ce, edekTbT OT KpbroBaTra HKOHO-
MHKa 3aBHCH H3ILUIO OT BCECTPAHHOTO OOBBP3-
BaHE Ha JICHHOCTTA HA MPEINPHUATHATA U HIEATA
32 YCTOMUYMBO pa3BUTHE W TMpHUJIATaHe MPHUHIU-
MUTE Ha KPBroBa MKOHOMHKA, OTHACSIIM CE€ JIO:
M3MON3BaHE HAa BB30OHOBSIEMH  CHEPTUHHU
M3TOYHHMIIM; OMAa3BaHE HA OKOJHATA Cpena; Mpo-
KapBaHe Ha MHOBAIIWH, CBHP3aHU ChC 3HAHMS 32
npupoaara u ap. V3IbIHEHHETO Ha TIOCOYECHUTE
NPUHIMIN OT Jpyra CTpaHa M3MUCKBA 3a1bJ00Ya-
BaHE Ha HM3CJICJOBATEIICKUTE Pa3pabOTKH U Thp-
CeHe Ha WHOBATMBHHU PEIIEHHUS, KOUTO Ja TIOII0-
MOTHAT TIpolleca Ha TPEMHHABaHe OT JIMHEHHA
KbM KPBroBa HKOHOMHKA, ITPU TOBA B KOHTEKCTA
Ha ycroitunBocTTa. TOBa Mpenonpeesns mossaTa
M Pa3BUTHETO HA KOHIICTIIUATA 32 €KOJOTHIHUTE
WHOBAIIUH.

Exo/J10r1i4yHu HHOBAIUH

Konmemnusra 3a €KOJIOTUYHUTE HHOBAIUU €
CPaBHHUTEIHO HOBA, MOPagy KOETO € MOCTaBeHa
BBB (hOKyca Ha TOJSIM KPBI U3CIICAOBATEIH, KO-
WTO TOCTOSIHHO S JOPa3BHUBaT W obOoraTsBar. 3a
O3Ha4YaBaHE Ha MHOBALIMUTE B 00JacTTa Ha OKOJ-
HaTa Cpejia 4eCTO CE MU3MOJ3BAT Peauia MOHITHS:
€KO-UHOBAIIMU, CKOJIOTWYHW WHOBAIIWH, 3CJICHU
HMHOBAaINlM, YUCTHU MHOBAIIUHU.

PaznooOpasuero ot neuHUIMK 32 €KO-HHO-
BaI[UUTE € MPOJUKTYBAHO OT PA3JIMYHHUTE BBH3T-
JIeId Ha aBTOPHUTE, 4acT OT KOUTO CBhP3BAT UHO-
BaI[MHTE C TSXHATA EKOJIOTHYHA LIEJ, a IpyTa yacT
MOCTaBAT B TSIXHATA OCHOBA TIOJOXKHUTCITHUST
edeKT BbpXy OKOJHATA Cpefa.

TpsabBa na ce orOenexu U GakThT, 4e HE BU-
Haru eKO-MHOBAIMATA MOXE Ja JOBEJE 10 HaMa-
JIsIBAHE HA BpejaTa 3a OKOJIHATa cpelia, 0COOSHO B
cllyyauTe, B KOUTO MMa YBEIMYEHO ThPCEHE Ha
HOBHTE TEXHOJOTUH U MPOLYKTH U TAXHOTO THP-
CeHe, MPOW3BOJCTBO M TOTpeOJeHHe HapacTBa
HETPECTaHHO, KOETO BOJH JIO TeHEpUpaHe Ha OT-
naJbyHA MaTEepUaU ¥ TIOBHIIABAaHE HA HETATUB-
Hus (Makap 1 MUHUMHU3HPaH) €(eKT BbPXY OKOJI-
HaTa cpeja.

Ot Tyk crnenBa, 4e pelicBaHTEH KPUTEPUH 3a
knacuGUIpaHeTo Ha JajicHa WHOBAIMS KaTo
EKO-MHOBAIMs, € Ja IPUYMHIBA TO-MaJKO BpeaAn
3a OKOJIHATa CpeAa B CPABHEHHUE C allTePHATUBHU
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TEXHOJIOTHH. B TO3M CMHCHI € U u3BelIeHaTa OT
OpranuzanusiTa 32 MKOHOMHYECKO ChTPYJHIYEC-
TBO U paszsutie — OMCP (Organisation for Eco-
nomic Co-operation and Development — OECD)
JTepUHUTMS 32 €KO-WHOBAITUHTE, CIIOPE]] KOSITO TE
ca HaCOYEHU KbM ,, Cb30d8aHe Uil 6HeOpABaHe Hd
HOBU UMY 3HAYUMETHO HOO0OpPeHU NpPOOYKMm,
npoyecu, MapKemuH2o8u Memoou, OpeaHu3ayu-
OHHU CMPYKMYPU U UHCTUMYYUOHAIHU DA3NO-
peodu, Koumo 800sim 00 NOOOOPEHUs HA OKOJ-
Hama cpeda 8 CPAasHeHUe CbC CbOMEemuume ai-
mepnamusu “ (OECD, 2009).

OGcepBatopusita 3a eko-uHoBaru — OEU
(Eco-Innovation Observatory — EIO) ompenens
E€KOMHOBAIIMATA KaTO ,, 8b8eHCOAHE HA BCEKU HO8
UL 3HAYUMETHO N0000peH NPOOYKm (CmoKa uiu
yenyea), npoyec, OpeaHu3ayUOHHA NPOMAHA UMY
MApPKemuH2080 peuleHue, Koemo HAMAlA8ad Uus-
NON36AHEMO HA NPUPOOHU pecypcu (8KI0OHuU-
MeNHO Mamepuany, enepaus, 600a u 3ems) u Ha-
Manaea omoensHemo Ha 8peoHU euecmsed npes
yenus ocusnen yuxwi  (E10, 2012)

Cnopen Kemp & Pearson, kouto mpeja-
raT eHa OT Hal-IMMPOKO OoOXBaTHHUTE AcHUHU-
1, “Exounosayusma e npouzeoo0cmeomo, yc-
805186aHEeMO UNU eKCNAoamayuama Ha HpooOyKm,
npouU3BOOCmMeEeH npoyec, yeayea un ynpagieHue
unu OusHec Memoo, Koumo e Ho8 3a Op2aHu3ayu-
ama (paspabomeanemo uiu NPUeMaHemo my) u
KOemo 600U 00 HAMANABAHE HA PUCKA 3d OKOJ-
Hama cpeoa npe3 Yeaus HCU3HEH YUKvl, 3aMbpCsi-
eame u Opyau ompuyamenHu 6b30etUcmasusi Om u3-
NOA36AHEMO HA pecypcu (8KIIOUUMENHO U3NOIL3-
BAHEMO HA eHepaus) 8 CPABHEHUE CbC CbOMEem-
nume aimepramusu.”’ (Kemp & Pearson, 2008, p.
7)

Astopure Carrillo-Hermosilla, Del Rio Gon-
zalez, Konnold, (2009) mocouBat, ye eKOMHOBa-
[USATA € ,, UHOBAYUS KOSIMO NO00OPs8a eKON02UY-
Hume noxazamenu‘ W AONBIBAT, Y€ ,, UKOHOMU-
yecKume u COYUAIHYU 8b30CUCMBUS USPASIN PeLua-
8awya posisa 3a HEUHOMO pasgumue U npuiazane u
C1e008amenHo onpedeisam HelHus Nom Ha pas3n-
pocmpaneHue u RPUHOC KoM KOHKYPEHMOCNoCco0-
HOoCmma U YALOCMHAma  ycmouyugocm
(Carrillo-Hermosilla et al., 2009, p. 8).

0O060011eHO, eKOMHOBALMUTE ca crieludpuyeH
BUJ] WHOBAIIWHU, TCHEPUPAIIH 100aBeHA CTOMHOCT
3a OmsHeca W morpedurenure (Makara, Smol,
Kulczycka & Kowalski, 2016) upe3 3HauuTen-
HOTO HaMaJCHHE Ha BB3JICHCTBUETO WM BBHPXY
OKOJTHaTa Ccpelia, KOETO Ce SBSABa OCHOBHATA MM
OTIUYMTENIHA CTPaHa CIIPSIMO OCTaHAJUTE BUOBE
WHOBAIIWH.



IIpennoxenure AePUHUTHBHUA 0COOCHOCTH Ha
€KO-MHOBAITUUTE, YNUTO XapaKTep € U3CIICIBAH OT
peauiia aBTOpU U HE CE OrpaHMyaBa J0 MOCove-
HOTO B HacTOsIIaTa pa3padoTKa, HH TI03BOJISABA Ja
W3BEIEM CIICIHOTO PabOTHO ompeaeneHue: Exo-
UHOBAYUAMA NPEOCMAsIABA MaKasa pPAa3HO8UO-
HOCM HA uUHosayuume, Npu Kosamo cieocmesue Ha

Taoauna 1. Tumnonorus Ha eKO-HHOBAIIUNTE

HelHOMO Npuiaeane Couecmeysa 3HAYUMETHO
HaMaieHue Ha He2amueHus epekm 6vpXy OKOI-
Hama cpeda npe3 yeaus HCU3HEH YUKbIL 8 CbOm-
8emMCMaUE CbC COUECBYBAUUMe ANMEPHATNUBU.

Ot rieaHa Touka Ha 00XBaTa Ha NeUHUIIMHUTE
3a €KO-MHOBAIMATa, MOTaT Ja ce 000co0sAT Hi-
KOJIKO BHJIa €KO-MHOBaIuu (Tadumna 1).

BugoBe eko-nHOBA-
187001

XapakTepucTHKA

Exonornunu nnosa-
103978

BrurouBat TEXHOJIOrMH 32 KOHTPOJI Ha 3aMbPCSIBAHETO, 3@ MPEUYUCTBAHE HA OTMAIHU
BOJIM, TEXHOJIOTHH 32 HAMAJIIBaHE Ha eeKTa OT BEUE CH3AaJCHOTO 3aMbpPCIBAaHE, HOBU
mo-e(peKTUBHH MPOM3BOJICTBCHN IPOIIECH, TEHEPHUPAIIH MT0-C1a00 3aMbpCcsABaHE, MO-
HUTOPHHT Ha OKOJIHATA CPEeJia, 3€JICHH CHEPTUIHH TEXHOJIOTHH U JIp.

OpraHu3aliOHHN UHO-
BaLlMHU

CxeMmHu 3a IpeI0TBpaTsIiBaHe Ha 3aMbpcsiBaneTo: CUCTEMH 32 yIIpaBlieHUe Ha OKOJIHATA
cpena u omut (EMAS, ISO 14001), YrpaBneHune Ha BEpUTHUTE HA TOCTABKH, CHTPY/I-
HHYECTBO MEX/y KOMIIAHUHTE 33 M305rBaHe Ha IETUTE BbPXY OKOJIHATA CpeJia Mo IIsi-
JlaTa Bepura Ha CTOMHOCTTA (KOHIIETITHS OT JIFOJIKATa 10 Tpoba).

IIponykToBu nHOBa-
LU, MTpeJyIaraiu
€KOJIOTHYHU T0JI3U

HoBu nimn exoaorudaHo HOL[O6p€HI/I MaTepuaJIHA MPOAYKTH, BKIFOYUTCIIHO €KO KbIIU
" Crpajau, 3¢JICHU (I)I/IHaHCOBI/I MNPpOAYKTH (GKO-HI/ISI/IHF U KIIMMaTU4YHHU I/IHOTCKI/I), CKO-
JIOTUYHU YCIYyTU (praBHeHI/Ie Ha TBbpAU OTIIAABUNU U BOAU, CKOJIOTUYHU KOHCYJITA-
III/II/I), YCJIyru, BOACHIN 10 HaMaJIsIBAHC Ha 3aMBbPCIABAHETO (CHO[[e.]'IfIHe Ha aBTOMOOHIIN

u Jip.).

Mnosauuu B 00-
JIaCTTa Ha ,,3€JICHATa
cucrema’

AHTepHaTI/IBHI/I CUCTEMHU 3a MPOU3BOACTBO U HOTp€6J'I€HI/I€, 6HaFOHpI/I${TCTBaHII/I BBbPXY
OKOJIHaTa cpe€aa, KaTo OHOJIOTMYHOTO 3CMCACIINEC U eHepl"HﬁHaTa cucrema, 6a31/1paHa
Ha Bb300OHOBSICMH HU3TOYHHUIIH.

M3tounuk: agantupano no Kemp & Pearson (2008, p. 10-11)

Ot moco4yeHoTo B Tabnuna 1 crasa sicHO, 4e B
oOxBaTa Ha EKO-MHOBAIIMHUTE TIOMaja IIMPOK
CHEKTHP OT HOBOBBBEJECHHSI U TEXHOJIOTHUH 32 Bb-
300HOBSIEMa €HEeprus, PEeUWKIUpaHe Ha IUIacT-
Maca, XapTusl, CThKJIO U XUMHUYECKH MPOAYKTH Ha
oprannuHara xumus (Panayotova, 2018a, 2018b,
2020) pemeHus 3a MpEeYNCTBAHE HA BOAUTE U BH3-
JyXxa, HaMaJsiBaHe Ha OTMAJIbIUTE U 3aMbpCsBa-
HETO Ha OKOJIHATa cpejia, Ono MpOU3BOICTBO U 3€-
MeJieNie U JIp, OKa3Ballld BIUSHHUE BbPXY TPHUTE
OCHOBHHU CEKTOpa Ha eKo-MHoBanmuTe ((purypa
2).

Crnopen npyra knacudukamus (OECD, 2009)
€KO-MHOBAIMHTE CE Pa3TpaHUyuaBaT B 3aBUCUMOCT
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OT OCHOBHHTE ILIEJTH Ha WHOBAIMHUTE, MEXaHM3-
MUTE 3a TAXHOTO TIOCTUTaHE U BIUSHHUETO, KOETO
cb3aaBar. Llenure ca (hokyca Ha eKO-HHOBALIUUTE
U C€ OTHACAT /0 MPOAYKTUTE (CTOKH M YCIYTH),
MPOLECUTE, H3MOJI3BAHUTE MAPKETHHTOBH Me-
TOIW U OpPTaHU3aLMUTE WIM UHCTUTYyLUHUTE. Me-
XaHU3MBT C€ OTHACSH A0 KOHKPETHHUS METOJI, Upe3
KOITO Ce OCBhIIECTBsBA €KO-UHOBALMTA U CE I10C-
TUra HeiiHata 1en. M3mon3BaHUTE CTpaTerdH B
Ta3¥ HACOKa ca: MOAU(pUKALUS;, peIu3aiiH; H3M0I-
3BaHEe Ha aJITepHATHBH; Ch3/laBaHe. BiousHuero Ha
€KO-MHOBAIMATA 3aBHCH OT IOCTaBeHaTa LEN U
W3I0I3BAaHUST MEXaHU3bM M M3pa3siBa Ch3Jale-
HUSAT OT Hesl eEeKT M CTENCHTa Ha BB3JCHCTBHUC
BBPXY OKOJIHATa Cpeaa.



Change

ﬁvﬁ’%

Environmental
Management

. - Purchase &
e Procurement
3 L
Clean Tech Clean Tech ﬁ wly
Resources Firms Products
Wastes

Water

Energy

Raw materials 3

Etc. Climate m

Economic

Environmental

Uzrounuk: Jang, Park, Roh, Han (2015, p. 12593).
®@ur. 2. Exo-MHOBAIIMOHHU CEKTOPHU

OECD (2012) pa3rpanndyaBa HHOBAITUUTE CITO-
pel CTeNeHTa UM Ha Bh3JICHCTBHE Ha!

- TIOCTETIEHHH — MOAU(DUIIMPAT U YCHBBPIICH-
CTBAaT CHIIECTBYBAIUTE TEXHOJIOTHUH U TIPO-
IIECH 32 MOBUIIaBaHe e(DeKTUBHOCTTA HA W3-
MOJI3BAHHUTE PECYPCH;

- pa3pyIIUTEIIHY — WU3MEHAT METOIMKATa Ha
M3IIBJIHCHNE Ha crenuuuHn (QyHKIUN, HO
0e3 M3MEHEHHE Ha OCHOBHHUS TEXHOJOTHYCH
npoIiec;

- paIMKaJHU — U3MCHSIT TEXHOJIOTHUTE M MO-
raT Ja JIOBEAAT JI0 ChINECTBEHN U3MEHEHVIS B
HMKOHOMHMKATA.

MHoroo0pasueTo oT KiacupUKaIud Ha €KO-
WHOBAIIMHATE HE Ce OTpaHHYaBa JI0 MOCOYEHOTO.
Cropen Rennings (2000) eko-mHOBaIuuTe ce Je-
JIAT HAa TEXHOJIOTUYHU ¥ HETEXHOJIOTUYHH (B TOBa
YICIIO0: OPTaHU3AIMOHHM, COIMATHU U WHCTHUTY-
nuonanHu), a Andersen (2008) onpenens chimec-
TBYBAHETO Ha JIOIBJIHUTEIHU €KO-MHOBAIIUH, HH-
TErPUPAHH €KO-MHOBAIlUU, AJITCPHATUBHU IPO-
IIYKTOBH €KO-WHOBAIlMW, MAaKPOOPTraHU3AI[OHHU
€KO-WHOBAIIMH ¥ €KO-MHOBAIIUY ¢ 00III0 TpeaHa3-
HaYCHHE.

CrIiecTByBaIiaTta Bpbh3ka MEXIy Kpbrorara
WKOHOMHKA M €KO-WHOBAIIMHMTE, OCHOBABAIlla CE
Ha (hakTa, e eKO-HHOBALMUTE Ca €IHO OT CpeJc-
TBaTa 3a MOCTWUTAHE NPUHININTE W IeUTe Ha
KpbhroBaTa UKOHOMHKA, € M3CIEABaHA OT IIUPOK
kpwr' aBTopu. De Jesus, Antunes, Santos, Men-
donga (2018) mocousar, e opraHu3aMOHHUTE U
MPOIIECHUTE €KO-WHOBAIIMU Ca BOACII (PakTop 3a
npexoaa KbM Kpbrosa nkonomuka, a EIO (2016)
MOCOYBAT, Y€ COPTYSPHUTE €KO-MHOBAIINH, HEOO-
XOJIUMH 33 KphroBaTa HKOHOMHUKA CE€ OTHACST JI0
W3IIOJI3BAaHUTE YMEHUS, CKCIICPTHH 3HAHUS 1 OU3-
HEC MOJIEH, KOMTO III€ TMOANIOMOTHAT TpaHchop-
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MarusaTa KbM KPbroBa MKOHOMHKA, a Xapyep-
HHUTE €KO-MHOBAaLMU 00XBAallaT TEXHOJIIOTUUTE M
TEXHUYECKUTEe MHQPACTPYKTYPH, Upe3 KOUTO OT-
MaJbLHUTE IIE CE€ IPEBBPHAT B PECYPCH.

Wzxoxnaiiku oT akTa, 4e EKOMHOBALMUTE Ca
JKU3HEHOBAJKEH €JIEMEHT OT YCHJIMATA 32 TPaHC-
(dopmanus kbM Kpbroa ukoHomuka, EIO (2016)
pasrpaHnYaBar IIeCT BUAa €KO-WHOBALMH 32 KPb-
rOBa NKOHOMHKA:

- Exo-uHOBalMu B MPOJYKTOBUS NU3aKH — 1€~
JST MUHUMHU3HUpaHe Ha ISUIOCTHOTO Bh3/eiic-
TBHE Ha IPOJYKTA NPE3 KUZHEHUS MY LIUKBJI
BBPXY OKOJIHATa cpena. To3u BHUI eKO-WHO-
BallMM CbH3/1aBaT BH3MOXKHOCT 3a PEMOHT,
MMOBTOpPHA ynoTrpeba, pelnuKiInupaHe, Kac-
KaJHO M3IMOJ3BAHE Ha MaTepUaId U KOMIIO-
HEHTH.

IIponiecHn €KO-MHOBaMM — CBBP3aHU C
e()eKTHBHO W3IOJI3BaHE HAa MaTepHaiu, BO-
JIeII0 10 HaMajsiBaHE BPEIHUTE €MHUCHH U
OIIACHUTE BEUIEeCTBA, JOCTUTAIld IO OKOJ-
Hata cpena. IlocoueHoTo ce moctura 4pes
pepaboTKa, TOAMIHA U PEMOHT, Pasrioos-
BaHE W BH3CTaHOBSIBaHE, (YHKIMOHAIHO pe-
LUKIMpaHE, IPOU3BOACTBO MPU HYJIEBU OT-
naabUy, HYJEBU EMUCHUHU.

OpraHu3alliOHHU €KO-MHOBAllUM — peopra-
HU3alUsA Ha M3MOJI3BAHUTE METOAM M CHC-
TEMH 32 YIOPABICHHE C LEJN 3aTBapsHE Ha
MIPOM3BOJACTBEHNUS IMKBJI U IIOBUIIABAHE
e(eKTHBHOCTTa OT M3IOJI3BaHE Ha BIIOXKE-
HHUTE PECYPCH.

MapkeTHHIrOBU €KO-MHOBAllUU — IU3alH Ha
CTOKHU U YCIIyTH, TUCTPUOYLHSI, TPOMOLIHS 1
eHooOpazyBaHe 3a TOMyJspuU3upaHe Ha
MHOTOKpaTHaTa yrnoTpeba 1Mo mpegHa3Have-
HUE Ha €HU U ChUIM CTOKH (OyTUIIKH, ypeau



U Jp.) WIK TIOBTOpHA YIIOTpeda ¢ pa3IudHa
1ell, eKO-CTHKETUPAHE, 3eJICHO OpaHInpaHe.
CornaiiHu eKo-MHOBAIMK — M3MCHEHHUE B Ha-
YHHA HA )KUBOT U MOBEJICHUETO Ha MOTPEOU-
TETUTE — CIIOZCIICHO MoTpedaeHue (Ha ToMa-
KUHCKH YpeIH, KHUTH, UHCTPYMEHTH ), HHTE-
JUTEHTHO M OTTOBOPHO MOTPEOJICHNE Ha pe-
Cypcure.

CHCTEeMHU €KO-WMHOBaIllMM — Ch3JaBaHe Ha
WHOBATUBHU CHCTEMHU C HOBU W Pa3lIUYHU
(hyHKIIMY, HaMaJsgBallld HEraTWBHATA Bpena
BBpPXY OKOJIHATa cpena (WHTEJIWIeHTHU TIpa-
JIOBE, HOBO I'PAJICKO yIPaBJICHUE, IEPMAKYJI-
Typa (CHBKYIMHOCT OT METOJU 32 yCTOHYMB
JIM3aifH Ha 3eMsTa, Ype3 KOUTO Ce Ch3llaBar
YCTOWYHBH U MPOAYKTHBHHA CHCTEMH, YIOB-
JICTBOPSBAIM YOBCIIKUTE MOTPEOHOCTH) H
ap. (EIO, 2016).

TpsibBa na ce mocoun U (HaKTHT, Y€ CIAWH OT
HAU-ITUPOKO Pa3NpPOCTPAHCHUTE WHIUKATOPH,
ype3 KOWTO MOXKE Jla C€ YCTaHOBH TpaHchopma-
UsITa KbM KPbhroBa HKOHOMHUKA Ca MATEHTHUTE 32
EKOJIOTHYHHUTE WHOBaNuu. Upes TiIX ce pasKpuBa
Pa3BUTHETO HA MHOBATUBHATA JICHHOCT HA KOMITa-
HUUTEC U BB3MOKHOCTTA TE3M NHOBATHBHU TCXHO-
JIOTUU Ja U3MECTAT CBHUICCTBYBAIIUTE IIPOLICECH,
MPOAYKTH YU MaTEPHUAITH.

JIMHAMMKA HA IATEHTHATA AKTUBHOCT B 00-
JIACTTa Ha eKO-HHOBAIMMTE, OCHIIEeCTBEHA
ype3 EBponeiicku natenTeH opuc

ITaTenTuTE Ca 3alIUTEH TOKYMEHT, Ype3 KOUTO
ce YAOCTOBEpsBAa HAIMYMETO Ha MpaBHA 3aKpHia
BBpPXY M300peTeHue uiu Meto]]. Te nmpeaocTaBsT
Ha TATEHTONIPUTEXATeNs HM3KIIOYNTETHH IpaBa
BBpPXY NPaBHO 3aIUTEHUSI OOEKT 3a OIpeAeiicH
nepuoJ ot Bpeme (Haii-uecto 20 TOAWHU) U B paM-
KHUTE Ha TEPUTOPUATA HA JIbpKaBaTa (peTHoHa), B
KOWTO € MOoJIy4eHa MpaBHaTa 3akpuia. M3kmrodn-
TEJIHUTE NPaBa BbPXY H300PETEHUETO 0OXBAIIAT:

- IIpaBoTO Ha MoON3BaHE;

- [IpaBo Ha pasmopexaHe ¢ MaTEeHTOBAHOTO
n300peTeHune;

- [IpaBo Ha 3a0paHa cpelly TpeTH JHIa J1a 13-
MOJI3BaT 0€3 ChIIIaCHEeTO Ha MaTeHTOIpHUTe-
JKarteJsi MaTeHTOBAaHOTO U300peTeHue.

[TaTenTH ce mpenocTaBsIT 3a U300peTeHNs, OT-

roBapsily Ha U3UCKBAaHUITa 32 HOBOCT, H300peTa-
TEJCKa CTBIIKA M TNPOMHIUIEHA MPHIOKUMOCT,
opaau KOETO MATEHTHO-0a3upaHUTe
WHAMKATOPHU Cca €IHU OT Hall-ueCTO U3MOI3BaHUTE
MoKa3aTeNd 3a NpOy4YBaHE Ha CHCTOSHHETO U
JUHAMMKaTa Ha TEXHOJOTMYHO Ppa3BUTHE U 3a
HU3MEpBaHe pe3ynTaTure oT
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JEHHOCT Ha
HaIlMOHAJIHO,
paBHUILLE
Nikolova-

Hay4YHOU3CIIEAOBaTEICKaTa
MEXIyHapOJHO, PETHOHAIHO,
OTPacioBO M  MHCTUTYLIMOHAIHO
(Georgieva, 2011; Georgieva,
Minkova, 2019; OECD, 1997).

[NaTtenTHata uH(OPMAIIHUI Y€CTO CE U3IOJI3BA
3a U3MEPBaHE HA TEXHOJIOTMYHUTE HHOBALIUU, ThI
KaTo JaHHUTE 3a MaTeHTHATa aKTUBHOCT OTpa3s-
BaT pe3ysiTaTa OT U300peTaTeNICKUS TMPOIEC
(Hascic¢, Migotto, 2015).

Nmatiku npensun crierudukaTa Ha €KO-UHO-
BaIlMHTE, U3pa3siBallia c¢ B HOBA WX IOI00OpeHa
€KOJIOTMYHA TEXHOJIOTHS, MPOU3BOJICTBEHA MHO-
BallMsl, MHOBAIlMOHHA €KO-yCIIyTa, BbBEXKAaHE Ha
HOB OM3HEC METOJ| MJIU 3eJIeHa MHOBAIIUs, TPsOBa
J1a ce B3eMe I10]] BHUMaHUE U (haKThT, U€ HE BCIKA
OT MOCOYEHUTE €KO-HHOBAITUH MOJXKE JIa C€ MaTeH-
ToBa. BBIIpPeKn MOCOYEHOTO, MATEHTHO-O0a3Upa-
HUTE WHANKATOPH CE€ M3MOJ3BAT YCIEIIHO 3a U3-
MEpBaHe Ha:

- PaBHULIETO HA €KO-WHOBALIMOHHUTE JAcH-
HOCTH M HACOKHWTE Ha M3CJICJIBAHEC B OIpee-
JIEHU €KOJIOTUIHH O0JIaCTH;
3HAHUATA HAa OpraHM3alMuTe B 00JIacTTa Ha
€KOJIOTUYHUTE TEXHOJIOTHH;
nudy3usaTa Ha TEXHOJIOTHH 33 Ola3BaHE Ha
OKOJIHATa CPeaa;

HM3TOYHUIIUTE Ha €KO-WHOBAIIMHUTE;
TEXHOJIOTHUTE 3a Ola3BaHe Ha OKOJHaTa
cpena Ha oTAenHUTe IbpxaBu u np. (Oltra,
Kemp, de Vries, 2008).

[IpoyuBaHe Ha €KO-MATEHTHATAa AKTUBHOCT HA
otaenuute abpxkaBu B EC-27 ce ochiecTBsiBa OT
EBponeiickaTta KOMHCHS BbB Bpb3Ka C U3FOTBSIHE
Ha MHpekca Ha eko-uHoOBauuuTe. PaHxupaHeTo
Ha nbpxkaBute 3a 2021 1. e u3BeneHo Ha Qurypa
3.

Ot mpencraBeHara Ha gurypa 3 uHQOpMAIHS
ce BWXKJA, Y€ JbpKaBUTE ca 000COOCHU B TpHU
IPYIH, B 3aBUCUMOCT OT IOCTUTHATOTO Pa3BUTHUE
B 00JIaCTTa HAa €KO-UHOBAIIMHUTE, YACT OT KOETO €
U €KO-TIaTEHTHATa aKTUBHOCT:

- Exo-I nunepu — lanus, I'epmanus, [lIBenus,
Dunmangms, Agctpusa, Hunepnannus,
Opannus, JlrokcemOypr u Mcnanusi.

- Cpenuu exo-1 m3nbauutenun — EC-27, ben-
rust, Upnanaus, Ecronus, Urtanus, Yexus,
Crnosenns, I'spuns, JlaTteus, [lopryranms.
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N3zrounuk: European Commission
@ur. 3. [laTeHTHA aKTUBHOCT Ha IbP:KaBUTE OT
EC-27 322021 1., cBBp3aHa C €KO-HHOBAIIHH

- IwpxaBu, norousamu eko-I — [Tomma, Co-
Bakusl, YHrapusa, Pymbuus, JIuta, Kunsp,
XwpBarusd, bearapus.

ITo 3anpnOoYeH aHaIM3 BBPXY EKO-TIATCHT-
HaTa aKTUBHOCT Ha JBP)KaBUTE MOXKE J1a Ce H3-
roTBH OT Gurypa 4, KosITo BKIHOYBa HHPOPMAITHS
3a JMHAMUKATa B OpO¥ OJaIeHH 3asBKH 32 MEPH-
oma 2012-2021. 3asgBuTenckara eKo-IraTeHTHA aK-
TUBHOCT € OChlllecTBE€Ha upe3 EBpornelickus mna-
tenteH oduc (EIO).

JlanHuTe 32 IMHAMHUKAaTa Ha €KO-TIATEHTHATa
AKTUBHOCT B 00JIaCTTa HA TEXHOJIOTUHUTE 3a OIla3-
BaHE Ha OKOJHATa cpella 00XBamlaT AbPiKaBUTE-
unenku Ha EI1O, Kuraii, fAnonus, CAILL, Pemry0-
nka Kopes. 3a nscienBanus nmepuos ce HabIo-
JlaBa OTHOCHUTETHA CTAOMITHOCT B €KO-TIATCHTHATA
3asIBUTEJICKA aKTUBHOCT. Hali-chIiecTBeHO n3Me-
HEHUE ce OTYUTa B OpOii MO ICHH 3asBICHUS 32
MaTEeHTOBaHE OT SMOHWMS, PU KOUTO € OTYETEH
cnag ot 6mm3o 54% (ot 372 Op. 3asBku 3a 2012
no 172 op. 3asBku nipe3 2021), mim HamaleHUEeTo
e cpenHoroauirHo ¢ 69,6%. ToBa ¢ u Haif-roje-
MUST CTaJl B TATEHTHATA 3asSBUTEIICKA aKTHBHOCT
3a nepuoga 2012-2021 r.
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Uzrounux: EPO

®@ur. 4. [lareHTHa 3asgBHUTENICKAa aKTUBHOCT 3a mepuoma 2012-2021 r.,
CBBp3aHa C TEXHOJIOTHH 32 OTIa3BaHE Ha OKOJTHATA Cpejia

OO6m1a TeHAeHINS KbM CTaJl B aKTUBHOCTTA Ha
3asBUTENUTE, MaKap U ¢ MUHUMAITHO HaMaJIeHUE
Ha Opoii Mo1aJIcHN 3asIBKU 3a MTATCHTOBAHE B U3C-
JieIBaHUsI TIEPHOJL, € OTYETEHA U MTPH 3asIBUTEITUTE
ot CAIl] (akTHBHOCTTA CTIa/ia CPETHOTOIMIITHO C
0,39%) n gppxaBure-wienku Ha EIIO (namane-
HUETO € CpeAHO ToautHo ¢ 1,23%).

74

TenneHus Ha PBCT B €KO-TIATEHTHATA 3a5BU-
TEJICKa aKTUBHOCT ce oT4yuTa oT Kuraii u Pemy0-
nuka Kopes. KuraiickaTa 3asgBUTeNICKa aKTUBHOCT
HapacTBa cpearoroauinHo ¢ 30,78%, a cpenHOTO-
JIATITHOTO YBEJIMYCHHUE HAa KOpEHCcKaTa aKTHBHOCT
e 11%.

AHanm3upaiiku OposT MaTeHTOBAaHU TEXHOJIO-
TUH B 00JIacTTa HA OKOJIHATA CPe/Ia 3a CHIIUS TIe-
puox 2012-2021 (durypa 5), BneuaTieHue IpaBu



3HAYUTENHUS PHCT B aKTUBHOCTTA Ha MATEHTOII-
puTexkaTenu oT abpxkaBu-wieHkH Ha EIIO ot
2014 (441 natenta) no 2019 (892 narenra), kato
CPEHOTOIUIITHOTO HApACTBAHE B CHITUS MEPHOJ
e 16%. [laTeHTOBaHNTE TEXHOJOTHH 32 IIETUS U3~
cinenBan nepuox 2012-2021 mapacTBar CpemHO
roauniHo ¢ 4,6%.

AHAJIOTUYHO € W3MEHEHUETO B IOIYYCHUTE
ugpe3 EI1O marentu ot CAILl, cpemqHOroARIIHOTO
yBeIuueHue npu kouto € 6,9%. Ot 2019 go kpas
Ha W3CJICJBAHU MEPHUOJ, MATCHTHATA aKTHBHOCT
HaMaJsBa ¥ JOocTUra 224 maTeHTOBaHH TEXHOIIO-
rum nipe3 2021 r. cnpsimo 278 mpes 2019.

CpeIHOroAMIIHOTO YBEIMYECHUE Ha KOpeiic-
KaTa maredTHa aktuBHOCT OoT 2012 mo 2021 r. e
13,5%, xaro 3a menusi U3CIEABaH IMEPHOJ Hal-

CHJIHO HM3pa3eH phCT e oroernssan ot 2014 (10 na-
tenrta) no 2019 r. (49 marenTa), KOraTo aKTHUB-
HOCTTa HapacTBa CpeAHOroaAnnIHo ¢ 39,7%.

Haii-ronsim pbeT B Opoii maTeHTOBAHU TEXHO-
JIOTHH 32 OKOJIHA CpeJia ce OTUMTA IIPU TaHHUTE 32
Kuraii, KaTo CpeJHOTOIUIIHOTO YBEIHYCHUE OT
2012 (3 matenTa) no 2021 r. (48 marenra) e 6130
45%. 3a 1menus U3cleBaH MEPUO]] HE € OTUYCTEH
Craj| B MaTCHTHATa aKTUBHOCT.

Haii-guHamMu4Ha € maTeHTHaTa akKTUBHOCT HA
nateHronpurexarenu ot SAnonus. 3a nepuona
2012-2021 r ce oTuMTa CPEIHOTOAMIIHO HAMalle-
Hue B akTuBHOCTTA ¢ 0,4%. CuileH pbCT B aKTUB-
HocTTa ce otOens3Ba ot 2014 mo 2017 r. (cpenHo-
rojuiiHo ¢ 34,9%), cnensan ot cnax g0 2021 r.
(cpennoroaumiHo ¢ 18,6%).
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Usztounuk: EPO

®ur. 5. ITaTreHTOBaHU TEXHOJIOT'MH 32 ONa3BaHE HA OKOJIHATA cpeaa 3a nepruoga

2021 r.

AHanu3upaHuTe JaHHU Ha 3asBUTEJICKATA Ta-
TEHTHA aKTUBHOCT U 32 TATEHTOBAaHHUTE H300peTe-
Hus B epuona 2012-2021 r. ca moka3aTeaHH 3a
JMUHAMHYHOTO Pa3BUTHE Ha TEXHOJOTUUTE B ce-
para Ha ona3BaHe Ha OKOJIHATa cpena. Pa3bupa ce,
U3BBHH 00XBaTa Ha HACTOSIIINS aHAITU3 OCTABAT T'0-
JIsiMa 4acT OT HHOBAaTUBHHUTE TEXHOJIOTUH, UMAII!
MOJI30TBOPEH e(DEeKT BHPXY OKOJIHATA CPENIa, Cpe
KOUTO: 6I/IOTCXHOHOI'I/II/ITC, H3II0JI3BAHU  IIPHU
pEIUKINpaHETO U 00paboTKaTa Ha OTMAbBIIH,
KaKTO ¥ T[IOYHUCTBAHETO HA 3aMBpPCEHU OT
WHJIyCTPUAIHA JICHHOCT 30HU; TEXHOJOTHHTE B
cthepata Ha BH30OHOBSIEMUTE CHEPTHUHHHU H3TOU-
HUIM; WHOOPMAIMOHHUTE U KOMYHUKAIIHOHHH
TEXHOJIOTHH ¥ MHOTO JIpyrH. ToBa OT CBOSI CTpaHa
MOKAa3Ba, Y€ MAaTCHTOBAHUTE TEXHOJIOTHH 32 I0-
JIoOpsiBaHE YCIIOBUATA Ha )KUBOT 4pe3 00BbP3BaHE
C CKOJIOTHYHUTE IICJIM U LEIHUTE 32 YCTOMYUBO
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2012-

pa3BHUTHE ca MHOTOKPATHO MOBEYE U IIE HAPacT-
BaT U 3a OBJIEIIE.

3akiroueHue

B 3akmoyenne Ha mpencTaBeHara pa3padoTka
TpsiOBa Ja ce Mocouu, ye ObACUIOTO pa3BUTUE HA
00IIECTBOTO 3aBHCH B MHOTO TOJisiMa CTETEH OT
CJIeIBaHETO Ha LIEINTE Ha KPhroBaTa MKOHOMHKA
1 KOHLENIHUATA 3a ycToW4YnBO pazsutre. Ho moc-
TUTAHETO Ha TE3UW LEIM He 3aBUCU OT UHIUBUIY-
QTHOTO JKEeJIaHWe Ha OTJICIHY JIMIIA, & € CBhP3aHO
C ISUTOCTHO MPEOPUCHTUPAHE HA MTPHUJIATaHUS Jie-
CeTHJIETUS Hape] IMHEeEH MO/Ie)l HA MKOHOMUKA U
MpWjiaraHe Ha €KO-WHOBAIIMUTE B JEHHOCTTa Ha
3aWHTEPECOBAHUTE CTPaHH, KOETO € CBBP3aHO C
penuna TpyAIHOCTH, CPel KOUTO:



- Jlurca Ha pecypcw — HMHBECTHUIIUWTE B
VHOBATUBHHA TEXHOJOTHH, BOAEINHA 10 HAMAJIi-
BaHEC Bpejara 3a OKOJHATa Cpela W eIHOBpE-
MEHHO C TOBA, WM3MBJIHABAIIA MPUHIUINTE Ha
KpBroBata MKOHOMHKA, Ca TOJISIMO TIEpO B Or0-
JOKeTa Ha KoMIaHuure. JIuIcara Ha IOIBJIHH-
TEJIHU pPecypcH M (UHAHCHPAHE Ce SIBSIBA MPE.I-
MOCTaBKa 3a OTKa3 OT IpHIIaraHe Ha €KO-HHOBa-
THUBHHA peIHeHI/ISI.

- B®3BpbIIacMOCT Ha WHBECTHIMATA, Ta-
3apHa HECHT'YPHOCT — HANPABCHUTE WHBECTUIUH
3a paspaboTBaHe WIW MpHUAOOMBaHE Ha WHOBA-
TUBHU €KO-TE€XHOJIOTHH ITOBHINIABAT 3HAYUTEIIHO
IeHaTa Ha KpailHus IPOYKT, KOETO € CBBP3aHO U
C MOKYIaTeIHATa CIIOCOOHOCT Ha IIOTPEOUTEITUTE.
ChIleCTBYBa OMACHOCT KPaHHUAT MOTPEOUTEN 1a
OTKaKe J1a TUIATH TIOBEYE 3a CKOJIOTHYHO ChoOpa-
3€H MPOJIYKT, MPH TMOJOKEHHE, Y€ Ha Tasapa ca
HAJIMYHHU AaAHAJIOTUYHU HpOI[yKTI/I C IIO-HHUCKa
[[CHA, MaKap U He €KOJIOTHYHO ChOOPa3HHU.

- Jlunca Ha CTEUMYJIH, JIMIICA Ha OJIaronpu-
SATHO 3aKOHOJATEJICTBO 3a PasBUTHE W BHEAPS-
BAaHE HA €KO-UHOBALUH.

- HeusmMeHYMBOCT Ha MOTPEOUTEICKOTO
MOBEJICHNE, OU3HEC PYyTHHA — MOXE OW eIHa OT
Hali-3HauMMuTe OapHepu Npe] BbBEXKJaHE Ha
WHOBATUBHUTE TEXHOJIOTHH B OKOJHATA Cpefa €
notpebutesnar. HeroBata He3aMHTEPECOBAHOCT
KBbM OBJICIIETO U HEBb3MOXKHOCTTA (B HIKOH CITy-
Yan ¥ HE)KEJIaHKe) Jla 3aIIaTH [T0-BHCOKA II€HA 32
€KOJIOTUYHO ChOOPa3HH MPOLYKTH HIIH Ja H3MEHH
HOTpe6HeHHeT0 CH 110 HAa4YMH, HaMaJIsiBall yHOT-
pebaTa Ha BPEIHHU 3a OKOJHATA Cpea MPOAYKTH
CTUpa pa3BUTHETO HA €KO-MHOBAIlMHTE. B ycio-
BUATA HA MMa3ap, B KOWTO MOTPEOUTENAT € JBH-
JKella CUla U U3UCKBA OT KOMIIAaHUUTE M OPTaHu-
3aIlUKTE Ja CIIeABAT MPUHIMITATE 3a Olla3BaHe Ha
OKOJTHAaTa cpela W Ja Mpejjiarat eKO-IPOIAyKTH,
MOCTUTAaHETO HA YCTOWYMBOCT M TpaHCGHOpPMAIIH-
sTa KbM KPhroBa HKOHOMHKA OWXa MMOJTYYHIIH CH-
JIEH TJIACHK B CBOETO Pa3BHTHE.
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HEPCIIEKTUBHU 3A PABBUTUE HA KIIMMATOJIEYEBEH TYPU3BbM B BbJII'APUSA

Enena Nnuesa

PERSPECTIVES FOR CLIMATE HEALING TOURISM DEVELOPMENT IN BULGARIA

Elena Ilieva

ABSTRACT: Tourism industry forms a big part of the world GDP and is an important industry in terms of
employment giving livelihood to more than 334 million people worldwide. Health tourism is one of the fastest
growing parts of the tourism industry which indicates 10% to 12% annual increase worldwide and between 12%
and 15% in Europe, according to PwC. Health tourism is one of the prioritized forms of tourism in Bulgaria
according to the National Strategy for sustainable development of tourism in Bulgaria, 2014-2030. One of the
forms of health tourism, which has great traditions in Bulgaria, is the climate healing tourism. This type of tourism
has multidisciplinary nature and is also connected with use not only of the atmosphere conditions of the region,
but also of all nature resources of the place — mineral water, healing mud, solar conditions etc. The main purpose
of the current article is to investigate the perspectives for climate healing tourism development in Bulgaria taking
into consideration the existing natural on infrastructural conditions for the process.

Key words: Health tourism, medical tourism, wellness tourism, climate healing tourism, Bulgaria

BnBenenne

31paBHUAT TYPU3bM € €IIUH OT NEPCIEKTUB-
HUTE BUJIOBE TYPU3bM OT IJIeJHA TOUYKA HAa yCTOM-
YUB TEMI Ha PAaCTEX B Pa3BUTHETO CH Mpe3 Moc-
nexaanute roguHu. Cropes CBETOBHUTE aHHU T'O-
TUIITHUAT PACTEX 32 TOCIEIHUTE TOIUHH € MEXTY
10% u 12% Ha 6a3a Opo# moceTUTEN! ¢ e 3Apa-
BEH Typu3bM [9], a B pamxure Ha EC pacTexsT 1o
ChIMS TIOKa3aTesl Ha TOMWIIHA 0a3a Bapupa
Mexnay 12% u 15%. [7] 3apaBHUAT TypU3bM ce
MpOosiBsiBa B Pa3lIWYHU MOABUAOBE U GPOpPMHU KaToO
Hai-yecTo 3acsaranute ca MeaunuHCKuAT, CITA u
yenHec Typu3MbT. ENUH OT Hail-ctapute B UCTO-
PHUECKH IJIaH CIEUUATU3UPAaHH BUAOBE TYPHU3bM
B paMKHTE Ha 3[paBHUS TypHU3bM € KJIMMaroJie-
qeOHUAT Typu3bM. CBeIeHUS 3a MTPAKTUKYBAHETO
My CBIIECTBYBAaT OLIE€ OT 3 XWJ. I. mp. Xp. NpH
Pa3BUTHETO Ha afopBeANYHATa MenulHa. B bbi-
rapusi ChLIO CHIIECTBYBAaT CBEJIEHHUS 3a aKTUB-
HOTO TMPaKTHKyBaHE Ha KJIMMaToyiedeOeH TypH-
3bM oule npe3 oT 50-te ronuHu Ha 20-TH BEK, KO-
rato OBJITapCKH AEPMATOIO03U M3MOI3BAT KINMa-
ToJieueOHa Tepanusi ¢ MeJUIUHCKH 1enu. [lo ot-
HOLIEHNE HA BTPEIICH TYpU3bM, KIUMaTOIe4deO-
HUST TYPU3bM C€ U3II0JI3Bal MHOT'O TIIPEIU TOBA C
MEIUIMHCKA, KaKTO M C IpeBaHTHBHA IIeN OcC-
HOBHO NpPH NOAPACTBALIM C JIUXaTeIHH NpoO-
nemu. KimumatoneueOHUAT Typru3bM He ce O6a3mpa

78

€IVHCTBEHO Ha T.HAp. acpoTepanus, OCHOBaBamla
ce Ha crienupIHUS XUMUYEH ChCTaB Ha Bb3yXa,
a € MHOIO IO-KOMIUIEKCEH BUJ Typu3bM. Ts
BKJIIOUBA B ce0€ CH M HM3MOJI3BAHETO HAa BCHUYKH
KJIIMMaTHYHU JAJE€HOCTH Ha TYPUCTHYECKHUS pa-
HOH, BKJI. IPUPOJHH KaTO JIeYeOHH MHUHEPaTHH
u3BOpH, JeueOHa Kall U Ap., KOETO MoJuepTaBa
LIMPOKOCTIEKThPHUS 00XBAT 110 JIMHUA €] Ha TY-
PUCTHYECKOTO IocenieHue. bearapus nma Heoxo-
JUMUTE KIMMaTUYHU U IPUPOJIHU JAJECHOCTH 32
IIPAaKTUKYBAHETO HAa KJIMMaTojeueOeH TypU3bM,
KaTo TOBA € OWJI €IUH OT BOJEILIUTE BHIOBE IIpaK-
TUKYBAaHU BUJOBE IIPHU BbTPEIIHUSA TypU3bM. ETO
341110, OCHOBHATa U3CIE[0BATEIICKA LIeJI Ha Ta3u
CTaTUs € J1a U3Cae06a U KIacupuyupa Kiumamo-
JleYeOHUsl Mypu3vLM 6 pamMKume Ha mypucmuyec-
Kama cucmema u 0a UHOUKUPA CbUjecmey6a-
wume npeonocmasxku ¢ bvacapusa 3a npakmuxy-
6aHEMO MY, HA YUAMO OCHOBA 0d Ce OYeHAM nep-
cnexmugume npeo pazeueaHemo Ha Kiumamose-
yebeH mypusvm 6 Cmpanama.

O0ocobsiBaHe M MO3NLMOHMPAHE HA KJIMMA-
TOJIe4YeOHHUsI TYPU3bM B TYPUCTHYECKATA CHUC-
TeMa

Knumarorepanusra € €uH OT Hail-CTapuTe U
JIOKa3aHU BBHB BPEMETO HAYWHHU 3a JICUCHHE Ha
pa3Tu4YHU 3a00JsIBaHKS Upe3 KIIMMATHYHU U TIPH-



ponuu nageHoctH. CBeIeHUS 3a TO3H O3[[paBHUTE-
JeH croco0 Ha BB3IEHCTBHE BBPXY OpraHH3Ma
¥Ma OIlle OT BpeMeTO Ha XUIOKpaT, KOUTO € Cuu-
Taj, ye OOJIECTUTE Ce TIOSABSBAT MPHU HapyIllaBaHE
Ha T.Hap. XOMeocTa3ara — OajlaHca MeXIy Hi-
KOJIKO (IIyHIa, ¥ TOBAa MOXKE J1a CE KOPUTHPA Upe3
IpyT by kaTo Boia, HapuMep.

BbB BpeMeTo KIUMaTOTEepanusaTa U KINMaTo-
neueOHUsT Typu3bM ca OWIM HM3ydaBaHH OT pas-
JUYHU CIEIUAINCTH W HAyYHW OPraHU3alIuH,

KaTo MPOYyYBaHUATA Ca HACOUEHH KbM TOA00ps-
BaHE Ha 3HAHHMETO 32 KJIMMAaTOJIeueOHMs TypU3bM
U TOMYJISIpU3UpaHe Ha MO3UTUBUTE OT HETOBOTO
npakTukyBane. Crenuanu3upanuTe NpOyYBaHHS
natupat ot 70-te roguan Ha 20-TH BEK M ca ce
pasBUIIM 3HAYMTEITHO MO 00XBAaT, CeNU(UKA U
HACOYEHOCT Mpe3 FOAUHUTE.

Ta6anna 1. XpoHosiorus Ha U3CIeABAHNUATA 32 KJIMMATOJIeYeOHUS TYPU3bM

Ilepuon

Pesyarat/IIpunoc

70-t¢ romuuu Ha 20-TH BEK
(Besancenot et al.,, 1978;
Crowe et al., 1977,
Danilova, 1974)

pr3ma

Brnusiaue Ha KnMMaTa BEPXY HKOHOMHUYECKHTE CEKTOPH € (POKYC Ty-

80-te roauuu Ha 20-TH BEK
(McBoyl et al., 1987,
Mieczkowski, 1985)

Cnapn B M3cinenoBarenckara AeHHOCT M MHTEpeca KbM KIIMMaToJIe-
4eOHUSI TYPH3bM

90-te roguuu Ha 20-TH BEK
(Wall et al., 1996; Harrison
et al.; 1998)

Bp306HOBsIBaHE Ha MHTEpeca KbM KIMMAaTOJCYeOHUS] TypU3bM B
CJICJICTBUC HAa U3MEHEHUETO HA KIIMMaTa B TJI00aJIeH MaIiad

1999 r. — cp3maBane Ha Ko-
MUCHSTA IO KIIUMAT, TypH-
3bM U peKpearust

OcHoBaBaHe Ha ITbPBaTa CHENUATM3UPaHa MK yHApOIHA TPYyTIa 32
NpOy4BaHUs B 00JacTTa Ha TYPUCTHYECKATA KIMMATOJIOTHS C eXe-
TOJHM MeKAyHapogHu KoHdepenuun ot 2003 .

21-BH Bek 10 cera

MynTHANCIMIUIMHAPEH TOAXO0/ 3a pa3OrpaHe Ha BpPBh3KaTa MEXIY
KIMMata u Typu3ma. HaGmogaBane, n3yyaBaHe 1 MOHUTOPHHT Ha
JIBYIIOCOYHATA BPh3Ka MEXy KIuMaT u TypusbM. [lomoOpsBane Ha
YCIIYTUTE B KIIMMATOJICYEOHHS TYPU3BM.

HWsmounux: Rutty, M., Steiger, R., Demiroglu, O. C., Perkins, D (2021) — “Tourism climatology:

past, present, and future” [11]

KnmnmartonedeOHuAT Typru3bM ce 6a3upa BbpXy
W3IIOJI3BAHETO Ha O3JIpaBUTEIHUS e(DEeKT Ha KIU-
Mara B JajieH pailoH. KoMImoHeHTUTe Ha MECTHHUS
KJINMAaT, KOUTO MMaT 3HA4YCHHUE, ca. memnepa-
mypa, CibH4e8OmMO 2pecHe, GAMbD, GLANCHOCH,
ungpa- u yimpasuonemogomo aivyerue. Criopes
TAXHOTO CIEIU(PUYHO ChUYCTAHHE TE MOTaT Ja
OKa3BaT OIaronpusaTeH e(peKT BbpXy OpraHu3Ma u
Jla TIPOTUBOCUCTBAT HAa Pa3IMYHU 3a00JIIBaHUSI.
[10]

ITo oTHOIIIEHUE HA NO3UYUOHUPAHENO HA MO3U
CHeyuanu3upan euo mypus3vm, ChIIECTBYBaT TPH
OCHOBHU CTaHOBHUIIIA.

- KnmumatonedeOHUAT TYpU3BM € 9acT OT 3/IpaB-
HUS TYPU3BM, KBJAETO 3ae/HO C OalrHeoeueo-
HUS TYpU3BM C€ HW3IOJI3BAT JIBaTa BHJA Jie-
yeOHU (paKTOPH 3a 03/IpaBUTEIICH €PEKT Ha Op-
raHu3Ma — JIeUeHHe C MIUHEPAITHU BOJIU CE JI0-
MBJIBa C ONAarompusTHOTO BB3ICHCTBHE Ha
MECTHHSI KJIIUMAT.
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- Knmmatone4eOHHUAT TypH3bM € TOABH Ha Me-
TUIMHCKYST TypU3bM, OCHOBaH Ha TEPMHYHO
nedeHne (MeToll, M3MOJI3Ball MpeIuMCTBaTa
Ha TOTUTMHATA 32 YOBEUIKOTO TSUIO), KaToO TOC-
JIEAHOTO Ce JIENIN Ha: XUAPOTEPAIHs, KITUMaTO-
Tepanus, XeIHoTepanus, aepoTepanus, Taia-
cotepanus, apoMmarepanusi. [10]

- KiumaroneueOHUAT Typu3bM € YacT OT yed-
HeC Typu3Ma, KOWTO uMa OoraTa UCTOPHS KO-
peHsIIa ce B alopBeANYHATA METUIIMHA (3 XHJI.
r. mp. Xp.), @ aKTUBHO KaTO CAMOTOSATENH BUJ
TypU3BM 3aIio4Ba /1a ce pa3BuBa mpe3 18 — 19
B. [3]

Ot undopmanusTa, OUXMe MOTIH J1a 3aKIIO-
YUM, 9€ KIUMAaTOJIeYeOHUAT TypU3bM € TOJBU
Ha 3/IpaBHUS, MEAWIWHCKASI W yeJTHeC TypH3Ma,
Karo OCHOBa 3a HETOBOTO NPHUYHUCISBAHE KbM
€AVH OT TOCOYEHHTE CIENHaTN3UPaHd BUOBE
Typu3bM € OCHOBHATA IIeJl Ha HErOBOTO MPAaKTH-
KyBaHe — O0IIl 037paBUTENICH eEeKT Ha TypUCTa,



KOHKPETEH 03/IpaBUTEIICH e(DeKT Ha HETOBO 3a00-
JISIBAaHE WJIM TPEBEHIUS W MOBUIIABaHE MMYHH-
TeTa Ha TypucTa. [lo oTHOmIEHHE Ha KIacHpHULIU-
paHe Ha 37paBeH, MEIULUHCKH U yeIHEeC TypH-
3bM, TPEABH] MPEIHUITHO aBTOPCKO MPOyYBaHE
[2] ocHOBHHAT OKYC HA 30pasHuss mypu3vm € To-
noOpsiBaHe Ha 0010TO 3ApaBe ((PU3MYECKO U MICH-
XMYECKO) Ha IPAKTUKYBAIIHs ro TYpUCT. [Ipu me-
OUYUHCKUsL TYpU3bM OCHOBHA 1)1 Ha MOCEIICHH-
€TO € IOCTBII 10 MEULIMHCKO JICYEHHE B KOHKPET-
HaTa JACCTUHAIMS, a TIPU YerHeC mypuma — moji-
J'bprKae WiTH Jia oIo0psBaHe Ha JIMYHOTO 3/IpaBe
u Onaromnonyure Ha 0a3a yHUKAIHU, aBTEHTHYHH
NPEXUBSIBAHUS WM Tepanuu. B mombiaHeHue,

CIOpe] ClEeNUAIU3UpPaHO U3CJIECABAHE OTHOCHO
M3IIOJI3BAHETO Ha JAYMH W acOIHaId KbM Te3H
TEPMHMHH, MEAMLIMHCKHAT TYpU3bM CE CBBp3Ba
Hall-Beuye C JYMUTE MpPOLENYypH, OIepalui,
31paBe, TPUXKH, JICYEHHUE, a YEIIHEC TYPU3MBT Ce
CBbp3Ba Hali-Beue ¢ JyMUTE 3[paBe, Clla, YCIYIH,
JecTUHALNS, peslaKkcalys, JICUCHUs] U IporpaMu.
JymMuTe MEIUIIMHCKY U yETTHEC ca €IHAKBO JOMHU-
HUpALIM B aCOIMALMATA ChC 3PAaBHUSA TYPHU3IbM,
KOETO II0Ka3Ba, Y€ PECIOHICHTUTE OOMKHOBEHO
CBBP3BAaT 3[PaBEH TYPU3bM C JIBaTa TEPMUHA. 5]
B T031u cmuChHI, KIacupuKanmaTa U MpUHAICK-
HOCTTa Ha KIMMaToyIedeOHNsl Typu3bM OM cien-
BAJIO J1a M3MJIEXK/A 110 CICOHUS HAYMH:

MegmumHCKM
TYpPUIDM

3apaBeH TVPHIEM

VenHec TVPHIEM

Kunumamoneyeben
MYVPUZBAM

@ur. 1 [lo3unmonnpaHe Ha KJIMMAaTOJICYeOHUS TYPU3bM B CUCTEMaTa Ha TypU3Ma.

Criopen n300pa Ha 30HA ¢ OJIATONPHUSTEH KITH-
MaT 32 MPaKTUKyBaHE Ha KIUMAToJeueOeH TypH-
3BM ce 000CcO0SBAT T.HAP. KIUMAMUYHU KYPOPMU,
KaTo T€ C€ 30HUPAT B YSTUPH OCHOBHU THIIA;

-30HM TI0 KpalOpex ueTo, KbAeTo (POKyc Ha
KJIMMATOJICYEHUETO € TAaNacoTePaIs;

-30HU OKOJIO TEPMAaJIHU U3BOPH, KbAETO QOKYC
Ha KJIMMAaTOJICYCHUETO € OaTHeoIeueHHE;

-IIJITAaHUHCKHW 30HU B HEBETPOBUTH paﬁOHH, Kb-
JIETO CE MPAKTHUKYBA JICUCHUE Ha TOJIIMa HaJIMOP-
CKa BHCOYMHA;

-30HU C OJaronpusTeH KIUMAT, KbJIETO (OKYC
€ KOMIUICKCHUAT O3APaBHUTCIICH e(i)eKT Ha KJIH-
Mara. [8]

OT riieqHa TOYKA HA BIUSHHUETO HA KiMMaTa
BBPXY YOBEIIKUSI OpPraHu3bM ce 000co0sBaT ue-
TUPU OCHOBHU KIUMAMUYHU KOMIIEKCU!

- TepPMUYEH KOMILIEKC — OCHOBaBa CE Ha TEM-
neparypa, BIaXXHOCT, CKOPOCT Ha BSITHPa U CIIBH-
yeBara paauanus. HabmonaBa ce o3apaBuTenieH
edeKT pHu eHJOKPUHHA, TUXaTEHA U ChPEIHO-
ChHI0OBA CHCTEMH, KaTO Hal-TIPUIIOKHMH Ca aepo-,
XeIMOTepanus 1 TalacoTeparHtsl.

- aKTMHUYCH KOMIUIEKC — OCHOBaBa C€ Ha YJIT-
PaBUONETOBUS CIIEKTHP Ha CIbHUYEBATA PaIAAIUL
M € HAacOYeH KbM O3]IpaBUTEICH e(DEKT BBHPXY
KOXa, MMyHHA CHUCTEMa, CHIIOKPHHHA CHCTeMa U
Ip. mpu aepoxenunorepanus. CHITHO 3aBHCUM OT
HaJMOpCKaTa BUCOYHMHA, reoprpadcka IUpHHA,
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LIIMpUHATa Ha O30HOBA 30HA W YUCTOTA HA Bb3-
oyxa.

- A6pOXMMMYEH KOMILIEKC — JIEUCTBA B Kpaii-
MOPCKH KJIMMAaTHYHH 30HU U C€ OCHOBABA HA Ch-
IBP)KaHUETO HA COJIM BB Bb3AyXa. Biuse Bbpxy
JUXaTeHaTa CUCTeMa M KHCIOPOAHO TPaHCTIOPT-
HaTa CHCTEMa, KaTo ce MPAaKTHUKYBa aKTHBHA U Ta-
CHBHA KJIMMaTOTepaIus.

- aepOEJIEKTPHUCH KOMIUIEKC — OCHOBaBa CE Ha
CHIBP)KHUETO Ha OTPULIATETHUTE aepPOHOHU KaTO
BIIMsIE BBPXY JUXaTellHa CUCTEMA, BereTaTHBHATA
HEpBHA CUCTEMA U JIp. OTHOBO YPE3 aKTHUBHA U Ma-
cuBHa kinumarorepanus. CHIHO 3aBUCHM OT pe-
aeda Ha MECTHOCTTa, HaAMOPCKaTa BHCOYMHA U
3aMBPCABAHETO HAa BB3IyXa.

Buxme Mornu ma 3akiarounM, 4e BB3IACHCTBU-
€TO Ha KIMMaTHYHHUTE (akTopu OuBa cCrenu-
¢uuHO (BNIMSHHME BBPXY OTACIHH OPTraHU M CHC-
TEMH) U HeclielupuIHO (OBUIIaBaHE Ha 00IIaTa
PE3UCTEHTHOCT Ha opranu3Mma). OCHOBEH MeXxa-
HU3bM Ha OCBILECTBSIBAHE HA BB3JCHCTBUETO €
TOIIOOOMEHA Ha OpraHu3Ma, KOATO B3UMa Ipel-
BUJ TPOU3BEXKJaHATa €HEPTH U U3Pa3X0ABaHaTa
eHeprusi or opranuzMa. CxeMuTe Ha IMpUilaraHe
Ha KIIMMAaTOJICYEHHETO ChIIO OWBAT JIBa THMA —
HETEparneBTUYHU CXEMHU U TEPANEBTHYHH CXEMHU.
CBOTBETHO, KIIMMATOJICUCHUETO MOXKE J1a CE M3-
Moj3Ba KakTo ¢ jedeOHa, Taka W ¢ Tpoduiak-
TUYHA LIeI.



IIpeanocraBku 3a pa3BuTHE HA KJIMMATOJIe-
yebeHn TypusbM B brirapus

B bwirapust ceinectByBa cpena 3a Omaronpu-
ATHO Pa3BUTHUE HA 3[paBEH TypU3bM - HaJMILIE Ca
U300MIMe ¥ MHOTOOOpas3ue OT TePMOMUHEPATHU
BOJIM M KaJIoJIedeOHN HAaXOIUILA, YMEPECHOKOHTH-
HEHTAJIEH KIMMaT C YETHUPU CE30HA, MOPCKU U
IUIAHUHCKU IIPUPOJIHY JaIEHOCTH, KaTO CTpaHaTa
€ CpeJl BOAEUIUTE 10 TaKUBa NPHUPOIHU TYPHUCTH-
yecku pecypcu B EBpona. BeB Bpb3Ka ¢ nepcrek-
TUBUTE TIPe]] Pa3BUTHETO HA TO3W BHUJ TYPH3IbM B
EC, 3apaBHMAT Typu3bM € CEKTOPBT, KOHTO ce
pa3BHBa B CBETA 110 BPEME Ha KpHU3aTa C pbCT OT

10-12% rogumniHo U TeHACHIMITA € TpaitHa. B no-
IIBJIHEHUE, 3acTapsBamioTo Hacenenne B EC ot
nemorpadcka riemHa TOYKa HMMa HapacTBamia
HYXJ1a OT MEAUIMHCKU YCIYTH, KaTO Cpell BOJe-
IIUTE IbpXKaBU MO TO3MW MakazaTten ca Wramus,
I'bpuus u I'epmanus ¢ Hali-BUCOK MPOLEHT OT Ha-
cenexHueTo Ha Bbpact Haxg 60 r. [12] Ot Ta3u un-
dbopMarus ¢ 00SICHUMO PEIICHHEeTO Ha Obirapc-
KHTE BJIACTH Jia IocoYar 3/paBHUs TYpPU3bM KaTo
€I1H OT IPUOPUTETHUTE BUAOBE Typu3bM B CTpa-
TErusTa 32 YCTOWYMBO pa3BUTHE Ha Typu3Ma B
Bboearapus 2014-2030 .

Ta6anna 2. KonkypeHTHHU npeauMcTBa Ha bbiarapus 3a npakTHKyBaHe Ha 37paBeH TYpU3bM

KoHKYpeHTHO peIuMCcTBO

IoJsioxuTeNIeH eeKT

BUA

Otnuuny reorpadcku, KITUMAaTHYHH U TPUPOIHU YCIIO-

[IIupok crekThp OT MOJBUJIOBE Ha 3/IpaB-
HUS TYPU3BM

KOM6I/IHaI_[I/I}I OT MOpPEC, IUNIAaHWHU U MUHCPAJIHU BOAU

Hpe,Z[HOCTaBKI/I 3a IIPAaKTUKYBaHC Ha 34pa-
BCH TYPHU3BM ICJIOTOANUIIHO

MOPCKO BJIMSAHHUE

YMepeH kimmar ¢ 4 ce30Ha U 3HAYUTEITHO CPEeTU3EMHO-

[lokpuBaHe Ha MIMPOK CHEKTHP OT BB3-
JeiicTBHE Ha KIIMMAaTUYHNATE YCIOBHUS

TpaI[I/II_II/II/I B OaJTHEOIOruaTa 1 6aJ'IHeOTypI/I3’BM

Omut ¥ KBIMGUIMPAHU KaApH MPH YII-
pakHsiBaHE Ha OayHeosedeOeH TYPU3bM

TeJIM, pa3noJiaraniy ¢ Hoa u MmojepHa MTh

MenuiuHCKH U peXxaOMINTAIlMOHEeH IICHTPOBE M XO-

Jlo6po kadecTBO Ha MaTepHaiHaTa Oa3arta
3a pa3BHTHE HA MEJMIIMHCKH TYPH3bM

3paBHUS TYPU3BM

BI/ICOKOKBaIII/I(I)I/ILII/IpaHI/I CIICIIUAJIMCTH C oorart omuT B

Bucoko kauecTBO U J00aBeHA CTOHHOCT Ha
MpeJIaraHuTe 3paBHH YCIyTH

TUsg U JCHTAJIHW KIIMHUKH

JloOpe pa3BuTa Mpeka OT YacTHA KO3METHYHA XUPYP-

[IIupoka rama ot npejjaraHe Ha yCIyTu 1
no0pe pa3BuTa KOHKYPEHITUS

3/IpaBHUSI TYPU3BM B CTpaHaTa

OTHOCHUTEIIHO HHCKA IICHA Ha YCJIYTHUTC B paMKUTC Ha

OTIHYHO CHOTHOLICHHUE OEHa-Ka4dcCTBO,
KOCTO € IMPEAITIOCTAaBKA 3a PACTCK

JIC3HU BKYCOBH Ka4C€CTBa

buonondHo 3emMenenie u XpaHUTEITHA TPOAYKITHS C TT0-

KommiekcHOCT U 3aBBPIIEHOCT Ha 37paB-
HUS TYPUCTUYECKU IPOIYKT

HM3mounux: Cvemagena om agmopa.

bbarapus mMa OOEKTHBHH TIPEIIIOCTaBKH 3
YCIICIIHO DPa3BUTHE Ha 30paGeH mypuzbm Karo
Cpell IPaKTUKYBaHUTE Ca: MEAULIMHCKU TYPU3bM
(cpen Hall-IpeANIOYUTAHUTE Ca JIa3epHa OYHA XU-
pyprusi, IEHTAIHU YCIYTH, MH BUTPO MPOLEAYPH,
IUTACTUYHH U €CTETUYHU NPOLETYypH, KAKTO U XU-
PYPTHYHHU OPTOTEINYHN WHTEPBEHIINH), OaTHEO-
nede6eH TypHu3bM, KIMMATOTEParleBTUYEH TypH-
3bM, CIIA TypussM, yennec Typussm. Cpen enHo
OT NPOYyYBaHUATA B CBETOBEeH Mamad boviarapus
nornaja Ha 4-To MSACTO B TOI 5 Ha HaW-IOOpHUTE
CTpaHU 3a 3ApaBeH Typu3bM cieq Muaus, Cunra-
nyp u }OxnHa Kopes u npeau Ilanama. B mpoyu-
BaHETO Ce MOTBBPKAABAT ocoueHuTe B Tabmuia
2 mpenuMcTBa Ha bbiarapus u ce mocTass yaape-
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HUE Ha OJaronpusTHHS KIIUMAT, BACOKOKBATU(H-
LMPaHUs MEIUIIMHCKY TIEPCOHAN M HUCKAaTa IieHa
Ha 3/ipaBHUTE ycnyru B bearapus. [6]

B uacTHOCT pHu Meouyunckus mypusvbm CIo-
pen mpoyuBane Ha Economist Intelligence Unit
bovarapuss monmaga cpen ton 10 mepkaBuTe 3a
NPAaKTUKyBaHE HA MEIULUHCKH TYpU3bM, KaTo
Hal-CUJIHMST apryMEHT Ha CTpaHaTa € HUCKUTE
LIEHH 32 MPaKTHKYBaHe Ha MEIUIIMHCKU TYPU3bM.
[IpoyuBaneTto ob6xBama 60 nppxaBu kato OpaH-
IUsl € Hayello B CIIHUCHhKA C ONTHMalHa KOMOWHA-
U MEXAYy LieHa — TPHUPOAHU JAJCHOCTH —
3npaau yeayru. CALL u ['epmanwst chimo mokas-
BaT 100pH MOKA3aTeNIN 32 KA4YeCTBO HA MEIULIMH-
CKHUTE YCIYT'H U 0-100pa 3apaBHa CUCTEMa, HO C
BHUCOKHM LIEHU Ha MEIHULMHCKUTE yciayru. Pa3su-
Ballli C€ CTPaH{, BKIIOYUTEIHO MEKCHKO,



[Tomma, bearapus n Wuams, ca mo-0iau3o 1o
BbpXa B KJIacalusATa, KaTo MpenjaraT KoMOWHa-
IUsl OT JOOpPO KayecTBO M HUCKH IICHU Ha 3/IpaB-
HUTE ycIyru. bearapus e Hali-eBTHHATA JeCTUHA-
nus cpen mppeute 20 ABpKaBH, KJIACHPAHH OT

Economist Intelligence Unit 1 3aema ceamMo MsICTO
cpen 60-Te M3CIIEIBaHU CTPAaHHU IO OOII TIOTEH-
[yaJl 3a Pa3BUTHE HA METUIIMHCKH TypU3bM. [4]

TaﬁJmua 3. HO3I/IHI/IOHI/IpaH€ Ha B’BHFapI/IH criopea NOTCHIMAala 3a pa3BUTUC HAa MCIUITUHCKHA TypH-

3bM
Ne | Ibp:xaBa [3apaBHa cuctema |OxojHa cpena |Hucka nena
1. Ppanuus 8 1 35
2. Mekcuko 19 32 4
3. CAII] 2- 4 48-
4. TaiiBan 23 26 13
5. ITonmia 28 19 21
6. l'epmanus | 2- 2 53
7. boearapus 41- 34 2
8. IBermsa 39 6 24
9. benrus 12 14 38
10. | FO. Kopess | 9- 27 30
Hszmounux: Economist Intelligence Unit (2011) — “Travelling for health report” [4]

KiumaToneueOHUAT TypU3bM KaTo MOJBU Ha
3IpaBHUS TYpU3bM pas3nojara ¢ TpPaAWIdd B
MpaKTHUKyBaHeTO My B brirapusa. Criopen cienn-
QIHUCTHU B 00JIaCTTa OBJITAPCKUTE IEPMATOJIO3HU Ca
Cpell TBbPBUTE, KOUTO HW3IOJ3BAT OPTaHU3HPAHO
KJIMMaToJIeueHHe 3a OOJIeKYaBaHE CHCTOSHUETO
Ha MAIMEeHTH C TICOPHA3UC — HA4aIo0To € oT 50-Te
roguHu Ha 20-TH BeK Ha TEPUTOPHUATA HA MOpC-
kuTe HE paitionn. [1] Cmopen mpoydBaHETO CTpa-
HaTa HH pasnonara ¢ 48 000c00eHN KIUMaTHYHU
TUTAHWHCKH KypopTa, 15 KIMMaTHIHN MOPCKH KY-
popTa u 38 creruanu3upany OaiHeoJeueOHH Ky-
popta. Ilo oTHOIIOHNE Ha MOCIETHUTE, OCHOBHO
KOHKYPEHTHO TPEIUMCTBO € pa3HoOOpa3ueTo Ha
MUHEpaTHaTa Boja 110 XUMHYEH ChCTaB, TEMIIepa-
Typa U CBOMCTBA, KOETO MPaBU Bb3JECHCTBUETO U
IIUPOKOCTIEKTHPHO. KinmaTnuHuTe TeueOHn pa-
1ioHM B bpirapus ca chCpeoTOYeHN OCHOBHO I10
YepHOMOPHETO U B IJIAHUHCKUTE KypopTH Ha Po-
nonwute, Puna u [Iupun. Cpen Bomenure KiinMa-
TAYH KypopTH ce cuuTar Ty3nmarta (CIBHIETO U
MOpcKaTa BOJla, KaKTO W MHUHEpaJeH H3BOp C
BOJIa, TTOAXO/IAIIA 32 XOpa € ICOPHUA3KC; ChIIECT-
ByBa KaJloJiedyeOHHUIA, KAKTO W JIMMaHHA BOZA.),
Bamank (MopckaTa Bosia € 0cOOEHO MOIXOIIa 3a
JIeYeHre Ha MICOPUA3UC U C aTONMUYEH JePMaTHT),
Bbenmeken (mmaHmHAaTa € MHOTO MOOPO MSCTO 3a
X0pa ¢ alneproaepMaTosn).

Mopckusm knumamoneueber mypuzvbm ce oc-
HOBaBa Ha TaJlacOTEPaIys, MPOU3X0Kaala oT Te-
paneBTHUYHATa ynorpeba Ha MOpcKaTa BOZa, Ha
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MOPCKH IIPOAYKTH KaTO BOJOPACIH U MOPCKa KaJl
Y Ha MOPCKHS KIIMMAT 33 O3[paBUTEIICH eeKT —
KaKTO MEIWIMHCKH, Taka U yenHec. imeto nasa
ot rpbiKuTe nymu thalassa ("mopero") u therapia
("nmeuenme"), cp3mameHN OT (QpaHIy3WHA I-p
Jacques de la Bonnardiére npe3 60-te roanHu Ha
20-ti Bek. OCHOBEH IIPUHIIHIT IIPH TaJIACOTEPAITH-
ATa € CXOACTBOTO MEXIY MOpCKaTa BoJa U 4O-
BEIlIKaTa IUIa3Ma M0 OTHOLICHWE HAa MUHEPATHO
cpabpkanue. [loransiHeTo B MOpcka Boja Hajia-
TaHEeTO C MOPCKa KaJ U MpeONBaBaHETO B MOPCKH
KJIMMaTHYHU 30HMA CIIOMara 3a IMOTJTBIIAHETO B
OpraHu3Ma Ha BaKHH MUKPOEJIEMEHTH KaTo Mar-
HE3UH, KU, Kalui, HaTpui U HOJIU]T upe3 Ko-
JKata U IMXaTeHnuTe mpTriia. Pesynrarure ca Ha-
COYEHHU KbM 3a00JIsIBaHUS Ha KOXKaTa, apTPUT, ap-
TPO3a, PEeBMaTH3bM, XPOHUYHU OENOJpOOHH U
aneprudHu 3abonsBaHus, nicopuaszuc u ap. Cb-
IIECTBYBAT U CBEACHUS 3a OJaromnpuareH eQext
OT TajacoTepanusATa MpH JENPECHU, ChCTOSHHS
Ha CTPEeC ¥ MCUXUYECKa IPeyMopa.

OcHOBHHTE KypOPTH 38 MOPCKHU KIIMMaToJeye-
OcH Typu3bM ca rp. Bapna, k.x. 3natau Ilscbim,
K.K. CB.CB. Koncrautun u Enena u k.x. AnOeHa,
KBJIETO C€ ChYeTaBa MOPCKU KJIMMaTojeueOeH u
oamneotypuszsM. B Heceosp, Cozonon u bamunk
MOPCKHSIT KIMMaTOJIedeOH TYpU3bM CE ChueTaBa
ChC CEJICKM ¥ KYJITYpPEeH TYpH3bM (penuna pas-
KOTIKM M apXEOJIOTMYECKH 3a0eeXHUTEITHOCTH).
O31paBUTENHM LEHTPOBE C MEAMLIMHCKH PO,



KOUTO TpUIaraT MOPCKU KJIMMaToJieueOeH TypH-
3bM Ca TMO3WIMOHUpaHu B Kypoptute “Cs. CB.
Kouncrantun u Enena”, “Pusuepa”, “3natHu msi-
chpim” 1 “Anbena”. brirapus pasmnoiara ¢ 0010
34 xIMMaTHYHU MOPCKH KypopTa, Kato 18 oT Tax
ca C HaITMOHATHO 3Ha4YeHHE. 1]

Taéaununa 4. KnuMatuaan MOPCKH KypOpTH
OT HallMOHAJIHO 3HaYeHUE B bbarapus

KiaumaTnyeH MOPCKH KypopT I'oguna
K. ,,Anbena‘“ 2005 r.
rp. AxTonon 1972 1.
rp. bamuuk 1957 r.
rp. byprac 1953 r.
rp. Bapna 1950 .
B.c.,,Jronu* 2005 r.
K. k. ,,3naTHy naceom‘ 2005 r.
rp. Kuten, obmuna [Ipumopcko 1967 r.
K.k. ,MMII , ITpumopcko* 2005 r.
rp. HeceOwp 1954 r.
rp. O630p 1967 r.
rp. ITomopue 1953 r.
rp. IIpumopcko 1967 r.
K. k. ,,CB. cB. Koucrantun u Enena“ | 2005 r.
K. k. ,,CirbHUEB Opsir, 2005 .
rp. Co3ono, 1967 r.
MECTHOCT ,, T'y3nata®, o. bamuuk 1965 .
rp. IlapeBo 1967 r.

Inanunckusm xaumamoneyeben mypuzom ce
OoCHOBaBa Ha MHTeH3uBHa UV-paguanus, roasMo
KOJIMYECTBO OTPHULATEIIHU ACPOMOHH, MO-HUCKHU
TEMIIEPATypH, HAMAJICHO aTMOC(HEPHO HaJIsAraHe,
KOETO MPUTEKaBa U3Pa3eHO TOHU3UPAIIO U 3aKa-
JsgBanio aercteue. KiimMaToneuenne Moke J1a ce
MPaKTUKYBa BHB BCUYKHU YETUPH 30HHU Ha ITAHWH-
ckuTe 00JIaCTH — BHCOKOIIAHMHCKA, CPETHOTLIA-
HUHCKa, IPeX0Ha 30Ha U HUCKOIJIAaHWHCKA 30Ha.
Ilpexomnata 30Ha € HaW-W3MOJI3BaHA 3a TE3U
IEJTH, ThI KaTo cpelara € ¢ IMO-MEKH YCIOBHUS OT
T€3HU BbB BUCOKOIUIAHWHCKATA U CPEIHOILIAHUHC-
KaTra 30Ha, HO C TO-CHIIHO W3Pa3eHH Je4eOHHU
CBOIICTBa OT HUCKOIUIAHUHCKATa. Pe3ynraTture ot
KJIMMAaTOJICUEHUETO B IUIAHMHCKUTE 00JIacTH ca
HACOYEHHM KbM XPOHUYEH OPOHXHUT, OpOHXHAaIHA
acTMma, OenmonpoOHH 3a00JNsSBaHUS, €HIAOKPUHHU
3a00JIIBaHUs, 3aTIIBCTABAHE, ChPACYHOCHIOBU
3a00JIABaHUsA, KOKHU 3a00JIIBaHUS KaToO HEBPO-
JNIEPMHUT, XpOHUYHA ypTUKapus u np. Crerudud-
HOTO TIPY KJIMMATOJICUCOHHS TYPU3bM B TUIAHUH-
CKH 00JIaCTH € MPWJIAraHeTO Ha TEPEHEH MOIXO0T
— YMEpeHO IBIKEHHE B €CTECTBEHATAa MPUPOIHA
cpena, U TePeHKYp — CTPOro JO3UPAHH H3KaYBa-
HUS 0 TJIAHUHCKHU MBTEKU C Pa3jINdyeH HAKJIOH.
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MHOT0 4ecTO INIAaHUHCKUST KHI/IM&TOHCLIG6GH Ty-
pHU3BM C€ KOMOMHHUpA C MPaKTHKyBaHE Ha CIIOp-
TOBE Ha OTKPUTO, MEIIEXOAHU MApLIPYTH, KAKTO
U KyJATYpHO-IIO3HABaTeJeH TypH3bM Ipe3 Oua-
TOINMPUATHUTEC MECCIU B IrOJIMHATA.

HpI/ISHaTI/I MJIAHWHCKU KIIMMAaTUYHU KYPOPTH C
HAallMOHAJIHO 3HAYCHHE Ca KypOPTEH KOMIIJIEKC
Bopoger, rp. Koren, k.k. [lamnopoBo u mectoct
,»TOHI0na“, odmuHa Benunrpan. beiarapus pas-
monara ¢ o6mo 48 KINMMaTHYHH TUIAHUHCKHU KY-
popTa, KaTto caMo IMET OT TAX ca C HAlMOHAIHO
3HaueHue. [1]

Ta6auna 5. KnuMaTtiaan TUIaHWHCKH KY-
pOPTHU OT HAIIMOHAJHO 3HaueHue B buarapus

KauMaTH4YeH MOPCKH KYpPOPT Toauna
K. k. ,,bopoBen* 2005 r.
c. l'oBemapmm, 0. CamoKOB 1967 r.
rp. Koren 1967 r.
K. k. ,,J[TammopoBo“ 1967 r.
mectocT ,,JOHmonma“, o. Benuarpan 1967 r.

3akioueHue

Ot mpoyuBaHeTo cienBa [a 3aKIIOYUM, 4e
MEPCIIEKTHBUTE 332 PA3BUTHE HA KIMMaToJiedeOeH
Typu3bM B bhirapus ca M3KIFOUUTEIHO Oaror-
PUATHH, OCHOBAaBallKH ce Ha OGeKTI/IBHI/ITe KJIImMa-
THYHH TaJICHOCTH, TPAIUIIUNTE B 00IACTTa U H3T-
pajeHara cheUUaMMpaHa MaTepUATHO-TEXHU-
yecka 0aza. Ot pasrienanara uHGOpPMAaILUs MO-
K€M Oa HampaBuM CJICIHHUTE IMO-BaAXXHW U 3HA-
YUMH 3aKJITFOYEHUS:

»  3IpaBHUST TYpU3bM € SUH OT MEPCIeK-
TUBHUTC BUJOBC TYpU3bM B CBCTOBCH MaHIa6 C
YCTOWYHMBH TEMITOBE Ha PAcTeX JOPH IO BpeMe Ha
Kkpu3d, kato B EC T0O3u MPOLIEHT ce IBUKH MEXTY
12% u 15% Ha 6a3a Opoii MOCeTUTEIH C 11T 3/pa-
BEH TYPU3DM.

»  3IpaBHUST TYypU3bM CE MPOSABABA B pas-
JIMYHU TOABHJIOBE U (JOPMHU KaTO €IUH OT Hai-
CTapUTE € KIIMMATOJICUCOHUAT TYPU3bM, 33 YUETO
MPaKTHUKyBaHE CBEJICHUS CHIIECTBYBAT OIIE Mpe3
3 xui. T. p. Xp. pH aropBeAYHATa MEIUIIHHA.

»  KnuMmaTonedeGHHAT TypHU3bM HE Ce OCHO-
BaBa ¢JIMHCTBCHO HA aepOTEpaIvs, a € MHOTO T10-
KOMIUTIEKCEH KaTo BKJIIOYBA B ce0€ CH W M3MON3-
BAaHCTO HAa BCUYKU KIIMMAaTU4YHU U MPUPOAHU Oa-
JICHOCTU Ha TYPUCTHUYCCKHS PaiOH, KOETO IOJI-
YepTaBa MIUPOKOCTIEKTHPHHUA OOXBAT MO JIMHUS
11eJT Ha TYPUCTUYIECKOTO ITOCEIIEHHE.

» Crenuanu3upaHuTe MPOYyYBaHHsS JaTH-
pat ot 70-Te ronuHu Ha 20-TH BEK U ca Ce pa3BHIN
3HAYUTEITHO 110 00XBAT, CIIEII(IKA U HACOYCHOCT



Ipe3 FOANHNTE, KaTo B HAYAIOTO ca OMiIu GoKy-
CHpaHM BbPXY BIMSHUETO Ha KJIUMaTa BbPXY UKO-
HOMHUYECKUTE CEKTOPH BKJ. Typu3Ma, a JHEC ce
npuiara MyJITUAUCHUILIMHAPEH MOIX0A KbM I10-
no0OpsiBaHe Ha YCIYTHTE B KIMMATOJCYCOHUS TY-
PHU3BM.

»  KiumatonedeOHUAT Typu3sM ce 0aszupa
BBPXY O3/IpaBUTEIHUS e(EKT Ha KIIMMaTa B JaJIeH
paiioH, YUMUTO OCHOBHU KOMIIOHEHTHUTE ChC 3HAYE-
HUE ca: memnepamypa, CIbH4e80mo epeeHe, 65-
MbP, 1ANCHOCI, UHDPA- U YIMPABUOIEMOBOMO
JTbyeHue.

»  KiumatoneueOHHAT TYpU3bM € IMOJIBH[
Ha 3[paBHUS, MEIULMHCKUS U yeIHEC TypH3Ma,
KaTro OCHOBa 3a HETOBOTO TNPHYHUCISBAHE KbM
€IWH OT IMOCOYEHUTE CHEUUATU3UPaHN BHOBE
TYypU3bM € OCHOBHATa I1eJ HA HETOBOTO IPAKTHU-
KyBaHe.

»  3onHuTE € OIArONMPHATEH KJIMMAT 3a TpaK-
TUKyBaHE Ha KJIMMarojieueOeH TypHu3bM ce 000-
coO0sBaT B T.HAP. KIIMMATUYHU KypPOPTH KaTo Te Ce
30HHpAT B YETUPH OCHOBHH TUTIA: 30HHU 110 Kpaio-
PEKUETO, 30HU OKOJIO TEPMAJIHH U3BOPH, TNTAHUH-
CKU 30HU U 30HH C ONaronpusiTeH KIuMart.

> Bb3gaelicTBHETO Ha BBHINHUTE (haKTOpH
npy KJIMMaToleyeOHWsT Typu3bM OWBa CIIelu-
¢u9HO (BIUSHUE BBPXY OTIEIHUA OPTaHHU U CHUC-
TeMu) U HecrmenupuaHo (o0m[ o3apaBUTENECH
edexr).

» B boarapus chinecTByBa OJaromnpusTHa
cpela 3a pa3BUTHE Ha 3paBEH TYPU3bM, Thi KaTo
ca HaJIMIE MHOTO U pa3HOOOpa3HU KIMMATHYHU U
NPUPOAHU JAaJeHOCTH Karo TEPMOMHUHEpaTHH
BOJIM, YMEPCHOKOHTHHEHTAJICH KJIMMAaT, MOPCKH
W TUIAaHWHCKW TPUPOTHH JaJeHOCTH KaTo CTpa-
HaTa € cpell BOJCIIUTE 1O MPUPOJHH TYPHUCTH-
YecKHU pecypcu B EBporna.

»  31paBHUS TYPHU3BM € €IUH OT IPHOPHUTET-
HUTE BUJIOBE TYpU3bM B CTpaTerus 3a yCTOHYMBO
pasBuTue Ha TypusMma B benrapus 2014-2030 r.,
KaTo CTpaHara IPUTEXaBa peiulia KOHKYPEHTHH
MpEenMyIIecTBa, Cpel KOUTO OCHOBEH (hokyc ce
MOCTaBs Ha OTHOCHUTEIIHO HUCKATa [IeHa Ha YCIIy-
TUTE B Pa3MKHUTE Ha 3paBHUS TYPU3bM.

» Croopen npoyuBanusi bwirapus momania
Ha 4-TO MSCTO B TON 5 HA Hal-TOOPUTE CTPaHU 3a
3IpaBeH TypU3bM U B HACTHOCT IIPU NPAKTUKYyBa-
HETO Ha MEJULIMHCKHU TYPU3bM 3a€Ma 7-MO MACTO
cpen 60 nbpxaBH.

»  bhbarapus pasmnonara ¢ TpaJuliH B KIIU-
MaToJIeYeOHHS TYPU3bM KaTO II'bPBUTE CBEIICHUS
3a TPYNOBU TYPUCTUYECKH IbTYBaHHs C TaKaBa
nen ca oT 50-te roguau Ha 20-TH BEK.
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» Kiumarnunure nedeOHu paiionu B bbi-
rapus ca cbCpeJOTOUYEHH OCHOBHO 1O YepHOMO-
pHETO U B TUITAHWHCKUTE KypopTH Ha Pomommure,
Puia u ITupun.

»  OCHOBHHUTE KYpOPTH 33 MOPCKH KJIUMa-
TojieuebeH Typu3bM B bearapus ca cemem, Kb-
JIETO MOPCKHAT KJMMaTojeyeOeH Typu3bM yc-
MEIIHO CE ChYeTaBa ¢ OANHEOTYPHU3bM, CEJICKU H
KyJnTypeH Typu3bM. OOImuAT Opoil Ha MOpPCKUTE
KJIMMaTojeueOHu KypopTu B bbnrapus e 34, kato
18 OT TsIX ca ¢ HallMOHAIHO 3HAYEHUE.

»  OCHOBHHUTE KYpOPTH 3a IUIAHUHCKU KJIH-
MarosiedueOeH Typu3bM B bbirapus ca mer Ha
Opoii, KaTo TOBAa ca KypOPTHTE C HAIIMOHAIHO 3HAa-
yenne. CTpaHaTta pa3mnojara ¢ obmo 48 ximmMa-
THUYHH [UIAHUHCKH KypOpPTa, KaTO OCHOBEH S OT
TSX Ca C MECTHO 3HaUEHHE.
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BJIMSIHUE HA TAHAEMUSATA OT KOBU/I-19
BBHPXY CIIOJAEJEHOTO HACTAHSIBAHE

Enena Nmesa
IMPACT OF THE COVID-19 PANDEMIC ON SHARED ACCOMMODATION
Elena Ilieva

ABSTRACT: Sharing economy has significantly affected tourism in recent decades, especially the
accommodation industry. Shared accommodation or the so-called “P2P-accommodation', as a major part of the
sharing economy system, is gaining a lot of continuity among consumers. After the Covid-19 pandemic has spread
worldwide, one of the most significantly affected industries is the tourism industry. As one of the hardest hit sectors
is accommodation, the shared accommodation does not make an exception. Most of the studies are exploring the
negative impact of the pandemic on the economic performance of the shared accommodation and the implemented
additional protocol for cleaning and disinfection of the accommodation units. After most of the restrictions for
traveling are removed and the tourism industry is gaining a favorable environment for resilience it is necessary
to define the future development perspectives of shared accommodation. The main purpose of the present study is
to reveal the pandemic impact on the shared accommodation industry worldwide and on the two major markets -
USA and Europe, and to outline the future perspectives for recovery and development patterns.

Key words: Covid-19 pandemic, shared accommodation, Airbnb, worldwide, economic development

BnBenenne YCTOMYHMBO HapacTBaHE Ha CIIOJEIICHOTO HACTaH -
BaHE M0 BCUYKH OCHOBHHM TapaMeTpHu O€ MPEKbC-

HkoHnoMmuKkaTa Ha CITOJICISIHETO HAaBJIe3e IMHA-  HAT B YHHCOH C OCTAHAJIHUTE TYPUCTHYECKH WH-
MUYHO B TYPUCTHYECKATa UHAYCTPHS, KATO OCBEH  IyCTpHH. T0o3M THIT HacTaHsABaHe Oe IMO-TEXKO 3a-
Ye JaBa Bb3MOXKHOCT 3a YCIENIHO CTAaPTHpaHe HA  CeTHAT OT XOTEIHEPCKOTO OCHOBHO IOpajau
ousHec, npeAehUHUpa MAJI0OCTHATA MPEACTaBa 32 (pakTa, 4e B HAYAJIOTO HA MAHACMHUATA JIUIICBAT
MpeKapBaHe Ha IIEHHO BpPEeME B TypHCTHYeCKaTa  O(MHWIIMAHU U TapaHTUPaHU IPOTOKOIH 3a IIOYHC-
nectuHaiysa. CIoIeICHOTO MbTYBaHE U CIIOZCS-  TBaHE U IC3MH(DEKIMS HA CIUHUINTE 32 HACTAHS-
HOTO HACTaHJABaHE, KaTO HaW-W3SBEHH IpEACTa-  BaHEe. 3a JBYTOJUIIHUS NIEPUOJ IO MOMEHTA BJIU-
BUTEJIM HA CIIOJICJICHaTa NKOHOMUKA B TypH3Ma, SIHHETO HA MaHIEMITa BHPXY CIIOAENEHOTO HaC-
JlaBaT BB3MOXHOCT Ha TYPHCTUTE Jla ce ,,CONlM-  TaHsSBaHE OKa3a HEraTWBeH e(eKT BbPXY Pa3BUTH-
kKaT“ ¢ TYpUCTHUYECKOTO MSCTO M HEropara oOIlI-  €TO Ha MHIYCTPHATA, HO € BAXHO Ja Ce MPOydYHd
HOCT M Jia M3MUTAT aBTEHTHYHO NPEKUBSABAHE.  KOM MHIUKATOPY Ca HAM-3HAYMTEITHO 3aCETHATH U
Cpen Hali-M3BECTHHTE OpaHIOBE B CIIOIETICHOTO IO KOJKO BEYE C€ OTYMTA CTAOWMIIM3NpaHe U BB3C-
HacTaHsBaHe ca Airbnb, 9Flats, HomeAway, TtaHoBsiBane n0 HuBara ot 2019 r. ETo 3amo, oc-
VRBO u ap. Cropen npoyusane Ha Mastercard ~ HOBHaTa W3CJIeJIOBAaTENICKA LIE] HA Ta3u CTATHS ©
ot 2017 1. obmmaTa CTOMHOCT HA TPAaH3aKIUUTE B 1A u3ciedsa enusnuemo Ha Koeuo-19 nanoemu-
HKOHOMHKATa Ha CIOJICICHOTO HACTAHIBAHE MO-  smMd 8bPXy CNOOEIeHOMO HACMAHABAHE NO céemd
raT ja ObaaT oleHeHH Ha 75 mupa. ut. 4. [Ipoydu-  u ma dsama ocnosnu nazapa — CALL] u Eepona, na
BaHETO MPOTHO3WpA, Y€ Ta3aphT IIE Ce YABOW  uuamo 6a3a oa ce oyeHu npoyeca no 8b3CHMAHO-
noutu 10 139 mupa. w. a. no 2020 r. [4] Cnopen 8s18aHe Ha UHOYCMPUAMA U 0d ce O4epmasm nep-

npoyuBaHusi Ha CBETOBHHUS UKOHOMHUYECKH (O-  cnmexmueume 3a pazsumue.
pyM ce porHo3upa, e 10 2025 r. 17% ot roauri-
HUTE MPUXOAHN HA CEKTOP HacTaHsABaHe (8 Mip. BansiHue Ha maHAeMUATAa BBPXY crojese-

1. 1.) e ObJaT B GOpMHUpaHH OT CIIOACICHO HAC-  HOTO HACTAHSIBAHE B CBETOBEH MAaIA0
TaHsBaHE — 3a cpaBHeHue npe3 2018 r. 1eTbT Bb3-

nu3a Ha 7%. [8] C HACThIBAHETO HA MAHJIEMUATA Bcenenctue na nangemusTa ot Kosun-19 Ty-
ot KoBua-19 mpe3 2020 r. MO3UTUBHUSAT TPEHI HA ~ PUCTHYECKAaTa MHIYCTPUS € CHJIHO 3aceraHra B
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cBeTOBeH Mamial. besnpeneneHTHUTE pecTpHK-
[IUY Ha MOOMITHOCTTA Ha XOpaTa 3acernaxa MmpsKo
BB3MOXKHOCTTA 33 IPAKTUKYBaHE HAa TYPU3bM BB
BcHUKuTe My Qopmu. Typuctudeckara WHAYCT-
pust 6e cpuHaTa — OT TOJIETH, TPE3 KPYH3H, JI0
HacTaHsBaHe. CIIOENIEHOTO HAcTaHsABaHE He
MIPaBH U3KITIOYCHHE, KATO OCBEH PECTPUKIIHHTE 32
MOOHMITHOCT Ha Xopara, Mopaju crenupurara Ha
JIEHHOCTTAa HAKOHM JCCTHHAI[MM HajaraT OTrpaHH-
YEHHE BBPXY CIIO/ICTICHOTO HACTAHSBAHE MTPEIBUL
TPYAHOCTTA OT JOKa3BaHE Ha CIIa3BaHETO Ha CTaH-
JapTH 3a Jae3uH(eKIus 1 0e30MacHOCT.

Criopen nmpoy4yBaHe Cpe XOCTOBE M 'OCTH Ha
Airbnb ot 2020 r. mpe3 mbpBara roquHa OT 005-
BSIBAHETO Ha MaHAEMUAITA ce HAOII0IaBaT 3HAYH-
TEMHU OapuepH mpej YYacTHUIIMTE B cHCTeMaTa
HAa CIIOICTICHOTO HACTAaHSIBAHE:

*  47% oT XOCTOBETE HE C€ YyBCTBAT CH-
TYpHH, HACTAHSABAHKUA FOCTH B UIMOTHTE CH, JIOPH
B OTCHCTBHE Ha X0cTa. OIIle O-TOJISIM JISIJT OT TOC-
tue — 70% OT rocTuTe, U3NMUTBAT ONACEHUS U Ce
BB3ABPKAT Ja Pe3epBHUPAT CIIOACICHO HACTaHs-
BaHe.

. Ot cTtaTHCcTHUECKA TJIeaHa Touka 64% ot
TOCTHTE ca aHyJIMpaTd HACTAHABAHETO CH B ILIAT-
(dhopmara Ha Airbnb HemocpeaCTBEHO ciiea Hava-
JIOTO Ha TIAH/IEMUSATA.

*  OrtyeTeHHAT chaj HA PUXOAU OT HACTA-
HSBaHE 3a XOCTOBETE Ha Airbnb 3a mepuojaa OHU-
asryct Ha 2020 r. ca 630 50% kato mopu Hama-
JISIBAHETO B IHEBHUTE CTAaBKU 32 HACTAHSIBAHE ChC
cpeano 90 m1.21. He ycIsaBa 1a OTPaHUYN HETATHUB-
HUSI pe3ynTarT.

*  45% ot xocrosere mpe3 2020 r. ca 00s-
BWJIM, Y€ HAMA JIa MOTAaT Jia U3AbPiKaT ONepaTHB-
HUTE Pa3X0JIH, aKO PECTPUKIIUUTE OT TAHIEMUsTA
mpoxbinkar ome 6 mecema. bmmzo 20% ot pec-
MTOH/ICHTHUTE ca MPOITyCHAIN WU 3a0aBIIIN IUTa-
I[aHE Ha UTIOTEKA 32 S/IMH WM MTOBEUYE OT TEXHUTE
UMOTH.

*  3a mppBHTE 6 Mecela OT O0SBIBAHETO HA
naHjemMusTa XoctoBere Ha Airbnb ca 3aryounu
cpeano mo 4036 1mi.1., KATO OCHOBEH IS OT TAX
pa3dmTaT Ha MPUXOAUTE OT KPATKOCPOYHO HACTa-
HSIBaHE 32 OCUTYpPsIBaHE Ha HEOOXOAMMHUTE CPEJIC-
TBa 3a ©KETHCBHU OUTOBU HYyX1H. B pe3ynrar Ha
ToBa Hag 41% OT XOCTOBETE ca MOTHPCHIIN aNTep-
HATHBHH W3TOYHUIM HA JIOXOAH U OOMHUCIAT OT-
TETJIsSHE OT TuaTdopMmaTa.

*  XocroBere ChII0 ca MPOSIBIIN I'bBKABOCT
Y COIMAaIHA OTTOBOPHOCT KbM IPEJIaraHeTo CH B
wiatgopmara, kato 47% npeanaraT ONLUH 32 eJl-
HOMECEUEH MpecTol, a 29% HacTaHABAT Ha pexay-
LUPaHHU [ICHU 3a aHTQKMPaHHW Ha ITbPBA JUHHS B
6opodara ¢ KoBun-19. [5]
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Bbnpekn HeraTUBHUTE MOCTIEICTBAHUS OT Ha-
qajoTo Ha nanaemusra npe3 2020 r. cnopen aHa-
3 Ha AirDNA, Airbnb 3a yetupuroauuHus re-
puox 2017 r. — 2020 r. goctura 10 5.4 MJIH. ak-
TUBHH OOSIBH 32 CIIOJIEJICHO HACTaHABaHE, KOETO €
moBeue oT yABoeH pesyntat (+135%). 3a mepBoTo
mectMeceune Ha 2020 r. akTUBHUTE OOSBU ca
cnazHanu camo ¢ 5%, a 10 Kpasi Ha TbPBOTO TPH-
meceune Ha 2021 . OpoiikaTa ce Bb3CTaHOBSBA U
nopu yBenm4dasa ¢ 01130 3%. [6]

Crnopen mocneanure npoyuBanus ot 2022 r.
Ha CIOJIEIEHOTO HACTaHSIBaHE CIIPSMO HAYaJIOTO
Ha nanjgemusra npe3 2020 r. Morar jga Obaar oT-
YeTEeHU HAKOJIKO 3HaYMMHM IPOMEHHU, KOUTO MOTraT
JIa 3ama3sT TeHISHIIMO3HA TIOCOKA Ha Pa3BUTHE:

* HaOmiogaBa ce mMpenMyIIeCTBEHO pe3ep-
BHpaHe Ha [10-TOJIeMH €MHHUIIM 32 HACTaHsIBaHE —
MPEeIUMHO C JBE CHAlHU, KOETO € Pe3ynTar OT
(hakTa, 9e MOBEUETO XOpa ca 3aIOYHAIH JIa TTBTY-
BaT CbC CEMENCTBATA CH.

*  Cpennata 11eHa Ha HacTaHSABaHE Ce € I0-
BUIIMIIA B PE3YyJITaT Ha pe3epBAIUTE Ha TIIO-
CKBIIU U MO-TOJIEMH XWIHIIA, KaTO JEIbT HA OT-
JIMYaBaIUTE CE C BHCOKA II€HA Ha CIOJIEIIEHOTO
HactaasBane mazapu CALLl u EBpoma, ce e moka-
YWIT B OOIIHSI 00€M HOIITYBKH.

* TocTure Ha CHOJENEHOTO HAaCTaHSBaHE
3aro4Bart Jia MperoyuTar no-IbJIrocpoyeH npec-
TOM KaTo OCHOBHa MpHYMHA 32 TOBAa € I'bBKa-
BOCTTa Ha Pa0OTHHUTE aHT@KUMEHTH, KOUTO Bede
MPEUMYILECTBEHO Ca BB3MOXKHU 32 JUCTAHLU-
OHHO M3IBITHEHHE.

*  Hali-cuinHo pa3BUBAIIUIT CE€ CETMEHT B
CIIOoeNeHoTo HacTaHsBaHe mnpe3 2021 r. u Haua-
s01o Ha 2022 1. € elHOMECEYHHAT WIN HO-IbJIbT
MPECTOi, Karo 3a TOCJETHOTO TpUMeceuue Ha
2021 r. Toii cberaBnsaBa 23% OT pe3epBalUTE B
Airbnb. B nombinaenue, Han 50% oT peseppaiu-
WTE ca 3a MPECTON OT CeaMUIIA WK TToBede. [2]

W3mectBHETO Ha (OKyca OT KpPaTKOCpOUYEH
KBbM CpPEJHOCPOYEH NPECTOW IpPU CHOAEIEHOTO
HACTaHSIBaHE HE € MPEIEJeHT B M3CIIeI0BaTelIC-
Kara Hacoka. Karo 15710 oT caMoTo Hagaio mpes
2008 r. geiiHocTra Ha Airbnb mokasa 3HaYUTEITHO
BIUSHHE BHPXY Ia3apa Ha UMOTHUTE W Ta3apa Ha
JI'BITOCPOYHUTE HAEMH B TOJIEMUTE TPasloBE IO
cBera kato Cuaau, XoHkoHr, JlongoH, Hio ﬁopK
u IMapwxk. [3] Taka ako B HA4aNOTO Ha CIOAEIE-
HOTO HACTaHABAaHE U CBETOBHOTO JMHAMUYHO pa3-
npoctpaneHue Ha Airbnb npoyuBaHusiTa ca Haco-
YeHU KbM B3aUMOBPB3KaTa C TypU3Ma U BIUSHU-
€TO BBPXY XOTeIHepcKaTa HHAYCTPHs, TO MO-CKO-
POIIHUTE U3CJIEIBAaHUS pasrIIekKaaT MperuMyIec-
TBEHO BB3JIEHCTBHETO HAa CIIOAEIEHOTO HACTa-



HSBSIHO BBPXY I1a3apa Ha JKWIHILA B AbAr0CpOU-
HUTE HaeMu. B Ta3u Bpb3Ka, OTYMTA CE HApacTBa-
1ara TeHACHIIUSA B IICHUTE HA IBJITOCPOYHHUTE Ha-
€MH U Ha IMOTHUTE, KOSTO € MapajeiiHa ¢ HapacT-
Balara akTUBHOCT Ha Airbnb. /o MoMeHTa u3c-
JICIBAaHMATA OKA3BaT HapacTBallla [eHa Ha UMO-
TUTE ¥ HAEMUTE MPABOMPOMIOPIIMOHAIHO C Hapac-
TBallaTa aKTUBHOCT B IpejiaraHeTo Ha Airbnb.
[Tarnemusara or KoBua-19 maBa BE3MOKHOCT Oa
ce o0OcenBa nailyd TOBAa BaXKU U 110 JIMHUA ,,HAMA-
JIsiBAIlla aKTUBHOCT Ha miardopmara — HaMals-
Ballld I[CHM Ha UMOTUTE U IBJITOCPOYHHTE Ha-

emu“. Cmopen mpoydyBaHe B Ta3u 00nacT B

Aszna

Adprra

Eepona

Cunnau, ABcTpanus, KaTeTOPUYHO CHIIECTBYBA
SICHO M3pa3eHa B3aMMOBPB3Ka MEKIY HamallsiBa-
mara akTUBHOCT Ha Airbnb B rpaga, kpaeTo ro-
JIUITHO C€ OTYUTAT 4 MITH. MEXKIyHAPOIHU TOCe-
TUTEJH U CHJTHO MPHCHhCTBHE Ha Airbnb ¢ 23 xui.
AaKTUBHU O0SIBM, U HaMaJISIBAHETO Ha IICHUTE Ha
JKUIIHIIATA U IBITOCPOYHHTE HaeMu. Criopes Hac,
TOBA € OT M3KJIFOUUTEIIHA 3HAUUMOCT, Thi KaTo OT
MOJIMTUYECKA W YIPaBJICHKA IJIEHA TOYKA Bb3-
NIEHCTBUETO Ha yBENMYaBAHETO HAa aKTUBHOCTTA
Ha Airbnb BBPXYy HOCTBITHOCTTa Ha >KWJIHINATA
MOJKE TOTEHIMAIHO Ja ObJe OOBPHATO C PecT-
PUKTUBHU MEPKU TIPHA HEOOXOAUMOCT. 7]

Oreanma

C. Amepura K. Anepura

®urypa 1. TepceHe Ha cOAENIECHO HACTAHsABAHE KbM OKTOMBpH 2021 T. B CpaBHEHHE C OKTOMBPU

2019r

HUsmounux: AirDNA (2022) — “Vacation Rental Outlook Report for Destination Marketers” [2]

Ot rio6aHa Tae1Ha TOYKa THPCEHETO Ha CITo-
JIEJICHO HacTaHsIBaHE € HaMaJslo Ha BCHYKHU OC-
HOBHHU Mazapu, ocBeH B FOxxHa Amepuka, KbAETO
Ce CUHUTa, Y€ OCHOBEH [sU1 OT padOTEeIUTE B TUC-
TaHIIMOHEH PEXUM aMEpHUKaHIM OTCAAT IBJITOC-
pouHO cbkC ceMmeiicTBara cu, 1 CeBepHa AMepHka
mo nmoao0HM mpuunHU. Haif-ayBcTBUTENEH criaj
ce otuuta B OKeaHus1, KbAeTO ABCTpaIus — €IUH
OT BOJICIINTE TNAa3apu Ha CIOJENEHOTO HacTaHsI-
BaHE, € Hall-TeXKO 3acerHara. YMepeHu ca cra-
noBete B EBpoma m Adpuka, a A3us Bce ome
TBHPIHU TOJIEMHU CIIAI0BE B AKTUBHOCTTA.

BausiHue Ha maHIeMUsiTa BbPXY crHojaeie-
HoTO HacTansaBaHe B CAILI]

Ilo orHOmIEHHe Ha maszapa Ha CIIOAEIEHOTO
HacransBade B CAI] ipe3 2021 r. ogakBaHusATa
3a HapacTBaHe Ha Opos Ha NpeAsiaraHuTe eau-
HUIM B matdopmute Oe B pamkute Ha 9.4%, HO
B Kpasl Ha TOJMHATAa C€ OTYeTe PBCT OT eaBa 2.6%
Ha HaJM4HUTe npetoxkeHus. KeM kpasg Ha 2021
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T. HUBaTa Ha MpeJlaraHe Ha CIo/AeJIeHO HAaCTaHg-
BaHe ca ¢ 9% noxa uuBata ot 2019 r. Cpes 0TCHOB-
HUTE IPUYNHH 32 TO3H PE3YJITAT Ca 3HAYUTESITHOTO
HapacTBaHe Ha [EHUTE Ha eTHO(PaMITHUTE KbITH
3a CIIOZICNICHO HACTaHSIBaHE Mpe3 JICTHHUS TYpPHUC-
TUYECKH CE30H U c1ab0TO HapacTBaHE B Ipejyia-
raHeTo Ha CJMHMIIM 32 HACTAHSABAaHE B IPaJICKUTE
paiionu. Berpeku ToBa, Kato pe3ynrar OT I0Co-
YEHOTO C€ MHAWKHUPA MO3UTHBHO Pa3BUTHE HA 3a-
€TOCTTa Ha E€JWHUIIUTE 3a CIOJEIIEHO HaCTaHs-
BaHe — moutu 60.5% Ha rogumHza 6a3a. Calno
Taka, CpefHaTa IIeHa Ha CIIOJICJICHOTO HACTaHs-
BaHe Ha 0a3a HONIyBKa ce e mokaumna ¢ 11.6%,
Koeto ¢ mosede oT 9.1% mosumenue 3a 2020 r.
OCBEH MOCOYEHUTE IO-TOpe CIECHUPUUHH TIPH-
YUHH, BIIMSHUE OKa3Ba M HapacTBallaTta WH¢Ia-
1usi B cBetoBeH mamiad. [Ipuxoaure 3a 2021 r.,
KaTO MPOU3BOJIHA HA PEAM3UPAHUTE HOIIYBKH U
cpemHaTa IIeHA Ha HaCTaHsIBaHe, HApacTBaT C
26.4% B cpaBHenue ¢ 2020 r., KOorato BBIIPEKH
nangemusita B CAILl ce orumta 8.6% moBeue
CpeIHU TPUXOAW Ha eAWHHUIIA XOCT B IUIaTdop-
MUTE 32 CIIOIETICHO HACTAHSBaHE B CPaBHEHUE C



2019 r. CpenHUAT rOAMIIIEH TPUXO HA XOCTOBETE
OT CcTIofIeNIeHO HacTaHsBaHe nipe3 2021 r. moctura
10 56 000 m1. 1., KOeTO € HAall-BUCOKOTO MY HHUBO
Hskora (+35% B cpaBuenue ¢ 2019 r.). Baxno e

na ce oTOenexu, 4ye TO3H PacTeX € M3MPeBapui
MMOKAa4YBAHETO HA IeHWTe Ha kuimmata (+24.8%
3a ChUIMS Nepuoy). [2]

Tabauua 1. OcCHOBHM TTapaMeTpy Ha HHAYCTpHUSITA Ha crioaeneHoto HactansBade B CAILL, 2019 r.

—-2022r.

IToka3aTen 2019 2020 2021 2022*
CnopeneHo HactansBane|l 1754 [+11% |1 039.7 |-11.5% |1 066.0 |+2.5% |1 227.3 |[+15%
/xun. op/

CpenHa 3aeTocT 53.5% 53.2% 60.2% 59.9%
Cpenna 11eHa HOTITyBKa 213.7 |+1.3% (233.1 |+9.1% |260.1 [+11.6%|249.7 |-4.0%
/ADR 6 u.0./

CpeneH npuxo 1143 |+3.8% [124.1 |+8.6% [156.6 [+26.2%(149.4 |-4.8%
/RevPAR 6 w.0./

*[IporHO3HU JaHHU

HWzmounux: AirDNA (2022) — “Vacation Rental Outlook Report for Destination Marketers™ [2]

BbB BpB3Ka ¢ THPCEHETO HA CIIOAETICHO HACTa-
HSIBaHe, Hal-IMHAMUYHO HapacTBaHE CE€ OYaKBa
Ja UMa B pe3epBallMUTEe HA CIOAEJICHO HACTAaHs-
BaHE B rojiemMute rpanose (+33%) u TAXHOTO BH3-
CTaHOBABAaHE Ja HACTHTHE JIPYTHTE PaliOHH KaToO
KpailOpeXKHM 30HHM, HACTAHSIBaHE B CEJICKH PErH-
OHM M JIp., 3aBbpiiBaiiku 2022 r. cbC cnan oT -
15% ot nuBara npe3 2019 r. Tosa e 3HauUM pe-
3yJATaT MPEBUJ Clafa B TPAACKOTO CIIOAETICHO
HacTaHsBae mpe3 2020 r. ot -43% 1 MoKa4BaHETO
ot easa 8.5% mpe3 2021 r., KOETO OCTaBH Tpajic-
KUTE eIWHUIM 3a CIOJENIEHO HAaCTaHSBaHE C
omuzo 40% mno-manko HouryBku mpe3 2021 .
copsmo 2019 .

Baxna tenaentus npe3 2021 r. e pasmmpsBa-
HETO Ha JIETHUA TYPUCTHUYECKH CE30H, KaTO B
MHOTO nectuHanuu B CAILl nukoBu HHUBa Ha 3ae-
TOCT Osixa MOCTUTHATH MECELM MO-PaHo OT MpeJl-
NaHJIeMUYHHATE JTAHHU, & BUCOKUTE HUBA Ha 3ae-
TOCT OCTaHaxa JI0 KbCHaTa eceH. Tom JecTHHAII
¢ Bucoka 3aerocta B CAII] ca nonunara Koauena,
Kamudophuus u 3enenure miannHu BbB BEpMOHT,
KBAETO 3a€TOCTTa ce € noBuimna ¢ Hag 30% mpes
2021 r. Cpex OCHOBHHMTE IPUYMHU 32 TOBA Ca Bb3-
MOYKHOCTTa Ha IOBEYETO X0pa Ja padoTAT B TUC-
TaHIIMOHHA pabOTHA cpela W KEIaHWETO Ha XO-
paTa Ja HaIyCHAT 3a MO-ABIBI MIEPHOJ JOMAIlll-
HaTta OOCTaHOBKAa MpEABUJ peAulaTa MPUHYIH-
TETHU 3aTBapsHUA BKBIIM 3apaaun Kosua-19.
Cunta ce, dYe KpalOpexHHUTe ¥ IUIAHUHC-
KWTE/e3epHHUTE ASCTHHALIMH 1IE MPETHPIISIT OTPH-
L[ATEJTHO BB3ECHCTBHE OT Ta3u MPOMSIHA IIPe3 BTO-
pata mosioBuHa Ha 2022 1. OgakBa ce 00ImOTO
ThPCEHE Ha CITO/IEJICHO HACTaHsABaHE B KpailOpexk-
HUTE JECTUHAIIMM Ja HapacHe camo ¢ 3% mpe3
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2022 r. 3a cMeTKa Ha rpajackoro. Obmara Kap-
THHA Ha OYaKBaHATa CTUyalus 1€ MOBJIUsAC U Ha
cpenHaTa IleHa Ha HOMIYBKAa MPH CIOJEIIEHOTO
HacCTaHsABaHE, KOSITO B TPAICKUTE PaiOHU Bb3IU3a
Ha 185 1. 1. — ¢ 630 29% moj cpeTHUTEe HUBA
o1 260 m1.11. 3a CAI] mpe3 2021 r. Ogaksa ce mpe3
2022 r. meHaTta Ha CHOZENICHO HACTaHJIBaHE B
TPaCKUTE JECTUHALIMK J]a HapacTHE MOpaau Mo-
BUIIICHOTO THPCEHE M OTHOCHTEIHO CTA0WIHOTO
mpeJiarae.

Ot HauasioTo Ha nangemusara or Kosua-19 ma-
3apbT HA CHOJEICHOTO HACTAHSABAHE CE MPOMEHS
3HAYUTEITHO OCBEH MO JUYHHS Ha MPEIITOYHTA-
HUTE JECTHAINM — MaJKH TPajoBe W KypOpTH
npex ronemute meranonucu B CAILl, Taka u mno
OTHOIIIEHNE Ha BHUJa €AMHHWIIA 32 HACTaHABAHE —
MIPEUMYIIIECTBEHO KBIIH U TOJICMH allapTaMeHTH;
MNPOIBIKUTETHOCTTA HA MPECTOSI CE yBEJINYaBa —
cpenHO 22 JHU 3a TOIWHATA CieJ HadaloTo Ha
MaHJEMUSATA; TIPETOYUTAHN JOITBITHUTEIIHN CHO-
pbXKeHUs — rpaiuHu, OaceliHu u OapOekro/Oe-
ceaka Ha OTKpuTO. [1o OTHOIIEHHEe Ha ABATOCPOU-
HUSA PECTOH, criopen u3ciensane 15% ot pesep-
BallMUTE Ha CIOeJIEHO HaCTaHsIBaHe MpeCTaBIs-
BaT IBJITOCPOUEH MPECTOH (0TCAmaHe 3a 28 THA U
MoBeYe), KaTo TO3W MPOLIEHT 0CTaBa CTAOMJICH OT
HA4yaJIOTO Ha MaHJeMUsATa. BBB Bph3Ka ¢ roieMu-
HaTa Ha pe3epBUpaHUTe eauHuy, npe3 2021 r.
cpenHUAT Opoii ctam Ha pesepBarus € 2,55. Tazu
muQpa HapacTBa IMOCTOSHHO Mpe3 IOCIEIHUTE
MeT TOAWHU, KaTO HAi-4yBCTBUTENICH PAcTEX Ce
otunta mpe3 2020 r. cieq HaYaI0TO Ha MAHIEMU-
sTa.
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®@ur. 2 [IpeanounTanu AecTUHALUY 3a crioAelieHo HacTansBaHe B CAIL]
HWsmounux: AirDNA (2022) — “Vacation Rental Outlook Report for Destination Marketers™ [2]

B CAIll TtenaeHuuaTa 3a JIUCTAHIIMOHHA
¢opma Ha pabOTHA aHTAKUPAHOCT € C OIIe IO-
CHJIHO U3Pa3€H XapaKkTep B CPAaBHEHHUE C APYTUTE
masapy, KaTo CIopes 3aluTBaHe cpen paborona-
e 60% OT TAX Bb3HaMepsBaT Aa MPOABIDKAT
xubpuaHa popma Ha 3aeToCT ¢ POKYC Ha TUCTaH-
nMoHHaTa paboTa. B mombnHeHue, 3amasBamaTa
ce TeHICHIHMA C€ TMOAKPENs W OT 0CE3aeMO IOo-
HHUCKOTO ThpceHe Ha o¢uc miomu npe3 2021 r (-
39%) B cpaBuenue ¢ 2019 r. AMepHUKaHCKUTE
KOMITAaHUH HE IJIAaHUPAT TOJSIMO 3aBphIIaHEe KbM
oducure npe3 2022 r., a cpes TE3U, KOUTO CE 3aB-
phILIaT Ha pabOTHOTO MACTO, camo 15% oT pabo-
TO/AATeNNTE Bb3HAMEPSABAT Jla M3HCKBAT OT CIy-
XKHUTENNUTE cHu J1a padotat oT oduca npe3 100% ot
pabotHoTO Bpeme. M3nomnsBaneTro Ha XUOpHIEH
MOJIX0JI, KOKTO JlaBa Ha PaOOTHHUIIUTE I'bBKABOCT
OTHOCHO TOBa Kora paboTAT oT oduca, e Cro-
MOTHE aMEpHMKaHIUTE Jja IbTYBaT ChC CEMEUCT-
BaTa CH MIOBEYE U 3a IBJITOCPOYEH MPECTOM, OTCS-
JIalKh OCHOBHO B KbIIIW 32 TOCTH B CEJICKH, Kpai-
MOPCKH U IUITAHUHCKU PaioHH.

Tom gecTHHALUS HA THPCEHETO HA CIIOAEIECHO
HacTaHsBaHe OT aMmepukaHuu e IOxxHa Amepuxka,
KBJIETO B OTTOBOP Ha IMOBUIIEHOTO ThPCEHE Mpe3
4eTBBPTOTO Tpumeceurne Ha 2021 r. mpenmara-
HeTo HapacTBa ¢ 11%. IlpeaumcTBara Ha AecTu-
HalMATa BKJIIOYBA [T0J0O0OHA 4acoBa 30HA KATO M3~
touHarta yacT Ha CAIIl, HUCKa LieHa Ha KUBOT U
yMepeH Kimmar. [lpyru npeanoynTaHu AecTHHA-
LMY 3a CIOJIEJIEHO HAacTaHABaHE OT aMEpHUKaH-
rute ca bpasunus, Komymo6us, [lepy, Ynnm u Ap-
xeHTuHa. [lo oTHOIIEHHWe Ha THNA eAWHHUIA 32
CIIOJICJICHO HacTaHsABaHe, Hall-MpeaNOYUTaHU ca
MAaJIKU CAMOTOSITENTHH KBIIH € 10 3 CIIaJIHU — TE ca
Hail-0bp30 pa3BUBALIMAT CE TUI €AMHULM IPE3
2021 1. (+27%). llpeanountanu ca ¥ MajKH KbLIH
cpel IpupojiaTa, aBTOOyCH/KapaBaH! U XHXKH, KO-
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WTO TIPEJOCTaBAT aBTEHTHYHA aTMocepa U YHU-
KaJHO TmpexuBsiBaHe. Haii-ronemMusit msu1 cpej
MpenioXKeHusITa B IUlarpopMure — MOMOBE U
anapTtaMeHTH, OTOelsA3Ba cnaja ot Hax 5% mpes
2021 .

OuaxBanmsra 3a 2022 1. € TOCTHTE Ha CHOJe-
JICHOTO HACTaHSBAaHE J1a IUIAHUPAT OIIE MO-PaHO
HaCTaHABAHETO CH C e Ja OCUTYpPIT Hah-Ipe.-
MMOYMTAHUTE EIWHUIIM 32 HACTaHSIBaHE B Hail-Ke-
nanute nectuHanuu. Crnopen npoyusane 60% ot
PECIIOHACHTUTE OTBBPKAABAT, Y€ IIe IIAHUPAT
MMOYHMBKATA CH MO-PAHO OTKOJIKOTO B MpEITIaH/Ie-
MUYHH yCJIOBHSI, KaTo MEPUOABT € cpeaHo 60 mHu
npeasapurenHo. [2] ToBa mie nage OTHOCUTENHA
CcTaOMITHOCT Ha pe3epBAIMHTE 32 XOCTOBETE U Bb3-
MO>KHOCTTA JIa IUTAaHUPaT Mo-100pe mpe/iaraHeTo
cu. Karo usno cnonenenoro Hactansisane B CAILL
otunta ¢ 10% MO-BUCOKO THPCEHE OTKOJIKOTO IO
BpeMe Ha MaHACMHSITA, WHAYCTPHATa TeHEepHpa
40% noBeye NPUXOOH, a MPEAJIOKEHUATA B IIAT-
¢dopmure ca ¢ 10% mno-manko. OyakBaHHATa 32
2022 1. ca mpearaHeTo Ja ce YBEIHYH U Ja ce
pa3BuBa U ajanTHpa KbM MPOMEHSIIUTE CE MOT-
pEOUTEICKH O4YaKBaHWs C TOBEYE ABTEHTHYHHU
eVHUIIA 32 HACTAHABaHE Ha TMPEATNIOYHTAHUTE
MeCTa C YHUKAJICH XapaKTep.

Biausinue Ha KoBua-19 Bbpxy cnoaesieHOToO
HacTaHgBaHe B EBpona

EBpona TpaguuuMOHHO € TON AECTHHALMS 3a
[I0JI3BATEIIUTE Ha CIIOJICICHO HAcTaHsIBaHe, OTJIHU-
Yapalla ce ¢ paHooOpas3ue Ha JEeCTHHAIUUTE OT
MIPUPOAHA, KYITypHa U COLMAlIHA TJieJHa TOYKa,
KAaKTO M aBTEHTUYHOCTTa ¥ MHOTOOOpAa3ueTo OT
TUTIOBETE €JUHMIIM 32 CIOENIEHO HAacCTaHABAHE.
AMepUKaHIUTE ChIIO NpeanouuTaT EBpomna kato
3a 2019 . ca ochmecTBIIM TIOBEYE OT 36 MITH.



npTyBanus 10 EBpona ciopen EBponeiickara ko-
MUCHS 32 TbTyBaHe. 3a CHIIUS IePHOJT TIOBEYE OT
65% OT KpaTKOCPOYHOTO CIIOACIICHO HACTaHS-
BaHe B EBpomna € OChIIECTBEHO OT TPaHCKOHTHU-
HEHTAJTHHU ITBTYBaHUS, KaTo 10 Kpas Ha 2021 r.
00eMBT Ha T€3U MOCEIIECHHUS CE € Bh3CTaHOBUII JI0
50% oT mpeanaHAEeMUYHUTE HUBA C BOJEII CEr-
MeHT TpaHCKOHTHHeHTanHu roctu ot CAILl. [1]
OTIHYUTETHO 32 CIIOAETICHOTO HACTaHSBAaHE B
EBpomna e no6poTto crpaBsiHe Ha IIATPOPMHUTE B
KpusucHa cutyanus. Criopen odcienBae Ha IUHa-
Mukara B obopoture 3a 2020 r. 1o 2021 r. ¢ Ga-
3UCHa roauHa npeanangemuunara 2019 r. neara

Jyjiepa B CIIOJEJICHOTO HacTaHsBaHe — Airbnb u
Vrbo, moka3saT MHOTO IO-I00pO TPENCTaBSHE,
0cobeHo cien 4eTBBPTOTO TpuMmeceune Ha 2020
T., B CPAaBHEHHUE C HAJIOKEHU MEXIYHAPOIHHU XO-
tenuepcku Bepurd kato Hilton u Marriot. [laH-
Hute ot Dur. 3 mokasBar, 4e I0pH B Kpast Ha 3-TO
TpuMeceune Ha 2021 r. BB3CTAHOBSIBAHETO Ha
obopotute B cpaBHenue ¢ 2019 r. 3a miatdop-
mute e +71% (Airbnb) u +36% (Vrbo) , a npu
Hilton m Marriot Bce orme ce ounTta OTpuUIaTeNeH
pe3ynTaT ChC CHOTBETHO -25% 1 -27%.

T1%

Vrbo

®ur. 3 /lunamuka B 000poTa Ha MEKAYHAPOIHH XOTEITUEPCKH BEPUTH U JTHJICPUTE B CIIOACICHOTO
HacTaHsABaHe, bazucHa coouna.: 2019 e.
Hsmounux: AirDNA (2021) — “State of the European Short-term Rental Market” [1]

[lo oTHOIIEHHE Ha THPCEHETO Ha CHOAEICHO
HacCTaHsBAaHEC B EBpor[a B CUHXPOH C TCHACHIHATA
0 LEJIUS CBAT, CIIE HACTHIIBAHE HA MMaHACMUSTA
ce peructpupa psa3wk cnaa. [Ipes sHyapu u ¢es-
pyapu 2020 r., HemocpeACTBEHO MpPeH MaHAEeMHU-
sITa, C€ OTYMTAT ChOTBETHO 19% m 37% mokau-
BaHE B THPCEHETO CIPSMO CBIIUTE MECELH Ha
npeaxonHara 2019 r. Mapr mecen cnagst € 22%,
JIOKaTO OT arpuil A0 FOHU ToW joOmmxkaBa 60%,
KOETO € W Hal-rOJeMHUAT CIajJ B THPCEHETO Ha
CIOZIEJICHO HacTaHsABaHe B EBpoma 1o MoMeHTa.
[Ipe3 2021 r. MeceyHuTe criagoBe Bapupar oOUK-
HOBeHO Mexay 20% u 30% chpsmo Oa3ucHUTE
nmaaay oT 2019 r. kaTo HAl-KPUTHYEH € MEeCelT arl-
PHII ChC craj B ThpceHeTo oT Omm3o 48% cien
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OUIIATHOTO OTIOBECTSIBAHE Ha CIITHO 3apa3HaTa
u omnacHa [lenra mytarus Ha Koua-19. Oxrom-
Bpu 2021 r. e Haii-10OpHUAT MECell OT HAYaJIOTO Ha
MaHJIeMUATa KaTo crmaapT cupsmo 2019 1. e camo
8%, KOeTo J1aBa ONTHUMHCTUYHU MIPOTHO3H 3a Ob-
JIEIIOTO pa3BUTHE Ha MHAyCTpusTa npe3 2022 r.
[1] ToBa HEMUHYEMO ce OTpassiBa M Ha 000poTa B
cHUCTeMaTa Ha CIIOAENIEHOTO HAaCTaHABaHE, KAaTo
®ur. 4 nokas3Ba, 4e JETHUTE MECEIU JI0 Kpas Ha
OKTOMBpH Ca C Hali-BUCOK 00EM MPUXOAH B CEK-
TOpa OT HAYAJIOTO Ha MaHAEMHATA, KOWTO € paB-
HOCTOEH Ha nanHuTe 3a 2019 r. 3a chIMs OTUETEH
MIEPHUO/I.
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®@ur. 4 O60poT B cucTeMaTa Ha CIIOJIEJIEHOTO HacTaHsBaHe B EBpona, meceunu nanam 2018 r. —
2021 .
Hzmounux: AirDNA (2021) — “State of the European Short-term Rental Market” [1]

B®B BBTpEIIHOpErHOHAJICH acleKT KbM OK-
ToMBpH 2021 T. Bede ChIIECTBYBAT YETUPH ABP-
xaBu Ha CTapusi KOHTUHEHT, KOUTO OTYUTAT T10-
JIO)KUTENIEH TPUPACT B THPCEHETO HA CIIOJIEIIEHO
HacTaHsBaHE COPAMO ChOTBETHUS Mecel Ha 2019
r. — Pycus (+31.3%), I'epmanus (+12%), Opan-
s (+4.2%) u seimapust (+2.9%). Haii cpimec-
TBEHH CIIAJI0BE MPE3 TO3U IEPHUOJ, CE PETUCTPUPAT
B Uexust (-52%), Yurapus (-42.5%) u Upnanus
(-37%). Cnabu TeMrioBe Ha CIaj C€ OTYUTAT B
I'eprus (-1%), Asctpus (-6%) m OOeawHEHO
kpainctBo (-7%), KOETO TOJCKa3Ba, 4e B OIMU3BK
BpEMEBH TIEPHOJI MOXE J1a C€ O4YakBa U B Te3U
CTpaHU J]a Cc€ OTYeTe NMPUPACT Ha THPCEHETO Ha
CHOJIeNieHO HacTaHsBaHe. Ha romwmmHa 0a3za 3a
2021 r. cupsimo 2019 r. enuHcTBeHO B Pycus ce
OTYHTA MOJIOKUTETHA TEHACHIUS IPU ThPCEHETO
Ha CIOJIeNIeHO HacTaHsBaHe — +12%, mokaTo mpu
I'epmanwst, @panuus u [Iselinapus cnagosere ca
c¢b0TBeTHO -20%, -9% u -17%. B mo-neratinex ac-
MeKT, B3UMANKA TPEIBUA ACIbT HA BHTPEIIHATE
TTYBaHUS B CHCTEMaTa Ha CIIOJIEIICHOTO HacTa-
HsBaHe, n1bpxaBute Opannus (68% masu), Pycus
(66% nsum) m O6emmHEHO KpancTBo (62% asr) oT-
YUTAT Hal-BICOKO yYacTHe Ha BHTPEIIHUS TypH-
3bM B HMHJYCTpPHUATAa Ha CIOJIEJIEHOTO HacTaHs-
BaHe. UyBCTBUTEIHO IPUCHCTBHE UMa U B I 'epma-
HHS, KbAETO AenbT gobmmkaba 40%. Hali-Huchk
ISUT Ha BBTPENTHU TbTYBAaHUS MPHU CHOJCIEHOTO
HacTaHsBaHe UMa B XbpBatus (3% gsu1), Iopty-
ramms (4.9% ns), Yexust (5.1% nmsin) u Yarapus
(6% msu).

BBB Bpb3Ka ¢ 4yKIeCTpaHHUTE FOCTH Ha CIIO-
NIeJIEHOTO HacTaHsABaHe B EBporna, Hall-HUCHK pe-
3yJTaT OT HAYaJOTO Ha MAHIEMHUATA CE€ OTYUTA
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mpe3 ¢espyapu 2021 T., KOrato Te ChCTaBISABAT
enBa 17% oT HacTaHEHUTE B CHCTeMaTa Ha Kpart-
KOCPOYHHTE CIIoJieNieH! HacTaHsaBaHus. [lomoxu-
TEJHO €, Y€ OT TOTaBa Te CE MOKAYBAT AMHAMUIHO
Kato mpe3 cenreMBpu 2021 1. Te Beue ChCTaBIIA-
BaT 50% OT HacTaHEHHUTE T'OCTH B E€IUHUIM 34
croienieHo HactaHsiBane B EBpona. 3a cpaBHeHHe
npe3 2019 r. Te Bapupar mexay 50% u 66% ot
TOCTHUTE Ha CIIOJENICHOTO HacTaHsBaHe Ha CTapus
KOHTUHEHT, KOETO O3HauyaBa, uY€ MHAYCTPHATA €
JIOCTUTHAJIAa MUHUMAITHUTE HUBA NIPE/IH ITaHIeMH-
ATa ¥ CHIIECTBYBA MOJIOKUTETHA TIEPCIIEKTHBA B
TOBa HarpasiieHue. [lo oTHOIIeHHWe Ha JUHAMH-
KaTa B TPCEHETO Ha CIIO/IEJICHO HACTaHABAHE MPH
BBTPEUIHUS U MEXIYHAPOIHUSA Typu3bM B EB-
poma, 3a 2021 B cpaBHeHue ¢ 2019 r. BbTpEIIHUAT
TYpPHU3bM OTYHMTA YYBCTBUTEIHO MO-I00pPO pa3Bu-
THE — MOKauBaHe B paMKuTe Ha oT 5% 10 59%
npe3 Maii 2021 r. 3a chkaJeHHe 3a pasriaeKIaHus
TIEPHUOJ IPY MEXKTYHAPOIHHUS TYPU3IBM ce HAOIIO-
JaBaT OTPHUIATENIHU CTOMHOCTH B paMKHTE Ha -
40% mo — 80% cnaj Ha MecevHa Oaza.
TenneHusaTa 32 CUJIEH Caj B IEHHOCTTa HA
CIIOJICTICHOTO HACTaHSIBAaHE B TOJIEMUTE T'PaJOBE
CHpSIMO JIPYTH BBTPEUTHOPEIHMOHAIHU JIeCTHHA-
nuu ce HaOmronaBa u B EBpoma ocsen B CAIll.
Twpcenero npe3 2021 r. cnpsmo 2019 r. Ha cno-
JIeJIEHO HacTaHsBaHe B Ton 25 meramnosnuca B EB-
pona oTtuuta craa Mexay 60% u 76% karo ensa
cien touu 2021 r. To# 3amoyBa aa ce 3abaBst g0C-
Tturaiiku 10 -46.6% mnpe3 oxtomBpu 2021 r. 3a
CpaBHEHNE, B IPYTUTE TUIIOBE TYPUCTHUECKH JIeC-
TUHAIMK Ha EBpora ciagoBeTe 3a ChIus epuo;y
ca B paMkuTe Ha 110 -20% ( ¢ U3KJII0YEHHUE HA all-
pun 2021 r. ¢ -40%), KaTo OKTOMBpPH YCIIsIBa Ja



ce oTyeTe NojoxuTeneH npupact ot 4.3% Ha Tbp-

CCHCTO.

Tabdauua 2. J{uHaMMKa B CIOAEJIICHOTO HACTAHSIBAaHE B TOJIeMH €BpoIeHcku rpagose 3a 2021

crpsimo 2019 .
I'pan | JMHaMHKa B ThpPceHe | JuHamMuka B mpeuiaraHe
Tom necTHHAIMM NPY TMHAMUKA HA IPOMSIHA
Cankr IletepOypr +6.1% -19.9%
ATuHa -24.6% -35%
Kan -25.7% -28%
ITopto -29.2% -29.5%
JecTuHauuy ¢ Hali-HeTaTMBHA JUHAMHUKA HA IIPOMSHA
Jn0mmH -68.9% -64.8%
[Ipara -65.9% -59.8%
AmMcrepram -61.7% -56.6%

HWmounux: AirDNA (2021) — “State of the European Short-term Rental Market” [1]

3akiaouenue

OT mpoy4yBaHETO CjeaBa Ja 3aKIIOYUM, dUe
BBIIPEKH HETATHBHOTO BIIFSIHHE HA MaHIACMHUATA
oT KoBun-19 BBpXy CIOAENEHOTO HACTaHSIBaHE,
MIPEJICTABIHETO HAa CEKTOpa € MOo-I00p0 OT XOTe-
JUEPCKOTO HACTAHSABAHE W CHINECTBYBAT ITO3H-
THBHH TIEPCIICKTHUBY 32 HETOBOTO BH3CTAaHOBSIBAHE
Jlo npeananaeMuyHuTe HuBa ot 2019 r. mpe3 Hac-
tosimara roguHa. Ot pasrienanara HHGOpMaIHs
MOJKEM Jla HAIPaBUM CJICIHUTE O-BaXKHU U 3HA-
YUMU 3aKJIIOUECHHUS:

»  Tlpe3 mbpBaTa roanHa OT 00ABABAHETO HA
MaHJAeMHUsATa Ce HaOJII0aBaT 3HAYMTEIIHU Oapu-
epH TIpeN YYaCTHUIIMTE B CUCTeMAaTa Ha CIoJele-
HOTO HACTaHSIBaHE — OCHOBEH IJI XOCTOBE H
TOCTH H3MHTBAT OMACEHUS OTHOCHO 3PaBETO
MPEJBU JIUIICaTa Ha MPOTOKOJIM, TapaHTUPAIIH
YUCTOTaTa U Ie3MH(EKIHUATA Ha STUHUIIHNTE.

» Jlopu YyBCTBUTEIIHOTO HaMaJlsIBAHE Ha
[IEHUTE Ha CIIOJICTICHOTO HACTAHSIBAHE HE YCIISIBA
Jla IPEeBB3MOTHE BHTPEIIHUTE Oapuepy Ha y4acT-
HUIUTE, KOETO PE3YJITHPA B CHIECTBEHH 3aryOu
Ha 00OPOTH M MPUXOJIU 32 XOCTOBETE.

> B cBeroBeH mamab ce HaOMI0gaBa TEH-
JEHIIVSI KbM pe3epBHUpaHEe Ha ITO-TOJIEMH eTHHUITN
3a CIIOJICTICHO HACTaHSIBaHE, KOETO € pe3yiTar OT
(bakTa, Ye MOBEUETO XOpa Cca 3aMOYHAIH J1a IIbTY-
BaT ChC CEMEHCTBATA CH.

» Tocture Ha CHOAENEHOTO HACTAHSBAHE
3amo0yYBar Jia MPeANoYUTAT ABITOCPOUECH MPECTOM,
KaTo OCHOBHA MTPUYMHA 32 TOBA € 'PBKABOCTTA Ha
paboTHUTE aHTra)XVWMEHTH B AWCTAHI[MOHHA

(dhopma.
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» CohllecTByBa SICHO W3pa3eHa MpPaBOMpPO-
MOPIIMOHATHA B3aUMOBPB3KAa MEXKIy AaKTHB-
HOCTTa Ha TUIAT(OPMUTE 3a CIOACICHO HACTaHs-
BaHE U LICHUTE Ha JKUIUIIATA U ABITOCPOUHUTE
HaeMH B NIECTHHAIIMUTE, KOETO € OT HM3KIIIOYH-
TeJTHA BAKHOCT 32 MECTHHUTE OPTaHH Ha yIIpaBIie-
HUE.

» Ot rinobanHa rieaHa ToYKa ThPCeHETO Ha
CITOJICJICHO HACTaHSABAaHE € HAMAaJISI0O Ha BCHUKH
OCHOBHH Ma3apu, ocBeH B OxxHa u CeBepHa AMe-
pUKa, a Hali-uyBCTBUTENCH ciaj ce orynta B Oke-
aHuA 1 A3wsl.

» B CAIIl xbM kpas Ha 2021 r. HuBaTa Ha
mpeJyiaraHe Ha CIOJICJICHO HacTaHsBaHe ca ¢ 9%
nox HuBata oT 2019 1., HO €OUHMIIUTE OTYUTAT
MO-BHCOKA cpeHa 3aeTocT — 60.5% Ha roaumrHa
0a3a. [lokauBane mpe3 2021 r. ce oTunTa B Cpe/I-
HaTa IeHa Ha HomryBka (+11.6%), obopora ot
criojienieHo HactaHsBaHe (+26.4%) u cpeaHus ro-
JUIIeH TpuxoJ Ha xoctoBere (+35%) B cpaBHe-
Hue ¢ 2020 r..

» Tlpe3 2022 r. B CAII] ce ouakBa Bb3CTa-
HOBSIBAHE Ha CITOJICJICHOTO HACTAHSBAHE B Ipa/l-
CKH ycnoBus, koeto npe3 2020 r. nperspis Hail-
3HauntenHu craaoBe (-43%). OuakBaHusATa ca
PasIIMPEHUAT JETCH CE30H JIa 3ama3u MO-IbJIbI
MEepPUOJI Ha aKTUBHOCT U npe3 2022 r., a 3aeToCcTTa
Ha CAUHHUITUTE JIa CE TIOKAYH.

»  OT HayaJoTO Ha MaHAEMHUATA MIPEAOYH-
TaHUSTA Ha aMEpPUKaHIUTE ca Ce IPOMECHHIIH:
MAaJIKH TPaJIOBE U KYPOPTH IPE]] TOJIEMH T'PajIOBE;
KBIIU ¥ TOJIEMH allapTaMEHTH TPE]l MaJKH €1~
HUIM 332 HACTaHSIBAHE W IBJTOCPOYCH IPECTOM
TpeJl KpaTKOCPOYHO HACTaHSIBaHE.

» ToctuTe Ha CHOJEIEHO HACTaHSBAaHE ca
3alOYHAIM JIa TUIAHUPAT MO-PAHO MOYMBKUTE CH



(cpemno 60 gHM TIpeABApHUTENTHO), KOETO yiec-
HSIBa XOCTOBETE B INIAHUPAHETO Ha IpeAsiaraHeTo
cu B CAIII.

» B EBpoma 0CHOBEH CErMEHT Ha T'OCTHTE
Ha CIIOAEJICHOTO HACTaHABAaHE ca TPAHCKOHTU-
HEeHTaIHU nmocetuten (65%), KoeTo mo BpeMe Ha
MaHIEMHITA € TEXKKO 3aCErHaTO MO0 OOEKTUBHU
MPUYIHHH.

»  OTIMYUTENTHO 3a CIOJAEICHOTO HACTAHS-
BaHe B EBpona e 1o0poTo ¢uHaHCOBO crpaBsiHE
Ha TIaTGOPMHUTE B KPU3UCHA CUTYyallUs, KaToO B
kpas Ha 2021 T. ABaTa OCHOBHM IPEICTABHTEIS
OTYHTAT PBCT B 0O6opoTuTe cu cupsamo 2019 r. 3a
pasnuka OT JABaTa MpEICTaBUTENS Ha MEXKIyHa-
POJIHU XOTEIHEPCKH BEPUTH, KOUTO OTUHUTAT CIIaj]
B CBILIMS NTOKa3aTed.

»  Oxtomepu 2021 r. ¢ Hal-MOOPUAT Mecel]
OT HAYaJIOTO Ha MaHJEMHUSATA M0 OTHOLICHHE Ha
THPCEHETO Ha CIIo/IeNIeHO HacTaHsBaHe B EBpora,
KaTo CHagbT MPHU TO3M nokaszaTen crupsimo 2019 r.
e camo 8% 3a pa3nMKa OT KPUTHYHHUTE CIaI0BE
MIpeau TOBa OT MEXY -22% u -60%.

> BbB BBTpENIHOpPETHOHANEH acHeKT KbM
Kpas Ha 2021 r. yeTupu AbpKaBU OTUUTAT MOJO-
KUTENIEH TPUpacT B THPCEHETO Ha CIOJIENEHO
HacTaHsBaHe cipsaMo 2019 r. — Pycus, ['epmanus,
Opanuus u HIBelinapus. Haii-chiiecTBeHu cna-
noBe ce peructpupat B Uexusd, Yurapus u Upnas-
nust, a npu ['eprms, ABctpusi u OGeTMHEHO Kpall-
CTBO C€ OYaKBa CKOPOILIHA [I03UTUBHA TEHACHIIMS.

» BpTpemHHAT Typu3bM HUrpae ChIIECT-
BEHA POJIS 32 Pa3BUTHETO Ha CIIOJIENIEHOTO HacTa-
HsBaHe B EBpona — ocobeHo BbB @pannus, Pycus
1 ObeTuHEeHO KPaJICTRO.

» B EBpora cbIll0 ce perucTpupa TeHICH-
LU 32 CUJIEH CHaJl B IEHHOCTTA Ha CHOJEIEHOTO
HAacTaHsBaHE B TOJEMUTE TIpajoBe, KaTo Haii-
JIpacTUYHHUTE CHAJ0BE B JCHHOCTTA Ca MEXIY -
60% u -76%.
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JIMTEPATYPHO U3CJIEABAHE BbPXY IIPAKTUKHUTE 3A IIOJABOP
N CEJEKIUA HA TIEPCOHAJI B OTPACHJI UHO®OPMALIMOHHU
N KOMYHUKAIIMOHHHU TEXHOJIOT'MH

Moana Kpymosa, MBau JJuMHTPOB

LITERATURE RESEARCH ON RECRUITMENT AND SELECTION PRACTICES IN THE
INFORMATION AND COMMUNICATION TECHNOLOGIES INDUSTRY

Yoana Krumova, Ivan Dimitrov

ABSTRACT: Employees are a key resource for each business. With the digital transformation going even
more rapidly after the pandemic, there is a growing need for digital skills in various sectors. It should come as no
surprise, as this seems to be relevant also to the Information and Communication Technology industry. Nowadays,
there is a worldwide demand for Software Engineers, System Administrators, E-Commerce Developers and other
tech professionals - roles that are vital even for companies that are not directly delivering technological solutions.
2022 started as a challenging year in terms of hiring technical talent and in Bulgaria, the situation is no different.
For the last years, there has been a growth in the training and education of technology specialists, however, there
is still a shortage on the market. Recruitment practices need to be optimized in accordance with the situation to
develop more effective strategies for covering these shortages. The purpose of this paper is to shed light on the
existing recruitment practices specifically in the Information and Communication Technology industry. In the
article, the current state of the labour market is reviewed along with the corresponding strategies applied to
respond to the market demands. Globalization advanced innovation in employee selection strategies and led
companies to applyig creative approaches to staffing. Candidate sources are now fully digital and easily
accessible, which promotes competition among businesses to hire the best specialists. Yet, this only seems to shrink
the talen pool, as the gap between business needs and supply of technology professionals remains. The positive
outcome of this research suggests that managers of technology companies would be able to build a customized
recruitment framework for their specific needs and to successfully hire new employees.

Key words: ITog6op Ha nepconan, OTpachi MHbGOpMAIMOHHN U KOMYHHKAITHOHHH TEXHOJIOTHH

BnBenenue OHHHU M KOMYHHUKAIIMOHHU TexHonoruu. Hegoctu-
I'bT Ha KaapH B cdepaTa TUPEKTHO CE OTpa3sBa
CrnyxxuTenuTe ca B OCHOBaTa Ha BCEKH yCIe-  BBPXY BB3MOXKHOCTHUTE Ha OM3HEcCa Ja MOCTUTa

IIeH OU3HEC. CHY)KI/ITCJII/ITC Cb3aaBar, IIPONU3BEK- LEJIUTE CHU, KOCTO Hajlara KOMIIaHUUTE Ja IIpujia-
AaT, npoAaaBaT U AJOCTABAT MPOAYKTHUTC U YCIIYy- raT BCC NIO-MHOBATHUBHU IMPAKTHUKHU 34a IIPUBJINIAHC
rure. UMenuo e n3rpaxaat MMmu:ka Ha KOMIIa- Ha TaJIaHTH.

HUSITA U JOIIPUHACAT 3a OpaH/a 4pe3 AUPEKTHUTE Pesynratute OT mpoydBaHETO BBPXY BBPXY
Y UHAMPEKTHUTE CH B3aUMOJICHCTBUSTA CH C KJIM-  MPAKTHKHUTE 33 IOAOOP U CEeNeKIMs Ha IePCOHAa
eHTUTe. AKO CIYXHUTEIUTE HE U3NBIHIBAT OTrO- B OTpachi MH(GOpMAaLMOHHN U KOMYHHKAOHHU

BOPHOCTHUTE CH eq)eKTI/IBHO, KOMITaHUsITa MOXK€E J1a TEXHOJIOI'MH MOraTt Ja JaaaT Ha MCHUDKBbPUTE Ha

H3rjexaa HEaHTaXHpaHa IPEd CBOUTE KIIMCH- KOMIITAaHUM W HUHCTUTYLIUHW paMKa 3a H3Trpakaa-

THUTE. HETO Ha e€(DEKTUBEH MPOILIEC 110 CEJIEKLUS HA HOBU
ToBa mpaBu mpoleca MO CeNeKUUs Ha HOBH  CIIy>KUTeIH. ToBa OT CBOS CTpaHa i€ CIIOMOTHE

CIY)XUTEIN KPUTHYCH (PaKTOp, KOMTO NMPEKTHO  3a OCHIIECTBSIBAHETO HA OPraHU3AIMOHHUTE IIeNN

11€ TIOBJIMSAC HE CaMO BbPXY UMHUKa U OpaHia Ha ¥ LIe AONPHUHECE 3a PEalTU3UPaHETO Ha KauecT-

OpraHu3alyATa, HO U BbpXY HeilHaTa MPOU3BOAU-  BEHU U €(DEKTUBHM YIIPABICHCKH MPOLECH.

TenmHOCT U (puHaHCOBa epexTuBHOCT. ToBa € oco-

6eHo 3a0eneKuMO MPU KOMIIaHUH, KOUTO TIpeia-

rar MpoxyKTH U yciIyrd B orpachi VHdopmanu-
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O0ocHOBKA

Otpackn MHpOpMAIMOHHE U KOMYHHKAIIH-
OHHH TEXHOJIOTUU € €JUH OT HaH-OBp30 pacts-
nuTe B beirapus. B ceimoro Bpeme mpo0iaeMbT ¢
JIMricaTa Ha Kaapu ¥ BUCOKUA KOG(i)I/IHI/IeHT Ha TC-
KY4YECTBO Ha CITy>KUTEJIUTE OCTaBa Ha JHEBEH Pell
npen Komrnanuute. Hamara ce 6u3HECHT mMOCTO-
SITHHO J1a ThPCHU HOBH IOAXOJH, 32 Ja C€ MPHUCIIO-
co0u kpM nazapa. Brarar ce ycunus, Bpeme u hu-
HAaHCH 3a IPUBIWYAHETO HA CHEIUAIUCTU, KOETO
npaBu NOAOOPHT Ha MEPCOHAN BaXKHA YacT OT Op-
raHu3alloOHHATa cTparerus. JluteparypHoTo u3-
cJeBaHe MOXKE Jia TIPeAOCTaBH IIeHHa HH(pOopMa-
YA Ha YIIPABJICHCKUTEC OpraHU Ha KOMITAHUWUTE U
WHCTUTYUUTEC, KAKTO U HAa APYI'd U3CJICA0OBATCIIN
OTHOCHO CBIIIECTBYBAIIIUTE CTPATETHH 32 TTPUBIIHU-
YaHC€ Ha TaJIaHTH U TAXHaTa e(i)eKTI/IBHOCT.

Otpacbein UHPOPMAIMOHHH W KOMYHHMKA-
LHHOHHM TexHoJioruu B bbarapus

[IporechT Mo TMOAOOP HA TEPCOHAN CE€ pasr-
JIeXxaa KaTo “MapKeTHUHroBa JEHHOCT, IIPHU KOSITO
JajieHa OpTaHMU3aIis ce KOHKypupa C JIPYTH 3a
MPUBJIMYAHE HA JIOCTAThUCH OpPOM MOIXOMSIIU
KaHAMZaTH 3a 3aeMaHe Ha CBOOOJHUTE MecTa’
(Kolchagova, 2006, p. 77). Ako npuemem, 4e ToI-
OOpPBT Ha MEPCOHAJ € U3IUIO U CAaMO MAapKETHH-

TeneKoMyHUKaLUK

Qutsourcing / LleHTpoBe 3a CNOAEAEHMN YCAYTH
Tbprosua U 6bp3006OPOTHU CTOKM

Haywa u obpasoBaHue

TYPU3BM U XOTEIMepCTBO

TpaHCnopT U norvcTMka I

KoHcynTaHTCKa AeiHOCT

MpowussoAacTso

ABTOMOBWIHA MHAYCTPUA

baHKK, PUHAHCK M 3acTpaxoBaHe

MHGOPMALMOHHN TEXHOIOTUM

Lpyr cektop
CTpOUTENCTBO U UHMKEHEPUHT
EHepreTuka

1 4.50%
e 3.33%

3apaseonassaHe v papmauma

roBa JICMHOCT, TO U3rPAKIAHETO Ha J00pa pabo-
ToJIaTeJIcKa MapKa OH cJIeIBaJIO J]a € MUHHMAITHO
YCIIOBHE 32 YCIIEIIHOTO MPUBIIUYAHE HA HOBH CITy-
skutend. “U3rpaxknanero, HajlaraHeTo U pa3BUBa-
HETO Ha cuiHa paboTolaTelicka Mapka € Cpej
Hail-HOBUTE TMPEANU3BUKATEICTBA, CTOSIIHM MPEX
CHCIUANMCTATE B 00JIaCTTa HA YMPABICHUETO U
Pa3BUTHETO HAa YOBEIIKH PECYpPCH U PBKOBOACT-
BaTa Ha OpraHU3alUUTE B TOCIEAHUTE HIKOJIKO
ronuHU. B 21-Br Bek BoWiHATA 32 TAJIAHTH € 0XKEC-
ToueHa. OpraHu3alMUTe ca TPUHYJCHU Ja ce
BIJIeaT B cebe CH U J]a ce 3amuTar 3a aHraKu-
MEHTa, KOUTO ca TOeIM KbM CBOUTE XOpa U 3a
TOBa KOJIKO CTPYBa Jla C& M3TPaay U MOJIbpiKa
enHa paboToaTeNcKa MapKa, KOATO Ja TIPUBIINYA
1 00BBpP3Ba MOAXOISIIMS 32 OpraHU3alMATa Ta-
naHT. 3a ga Obe YCIeNTHO HaJoKeHa eHa pado-
TOJAaTeICka Mapka, Ts TpsOBa jga ObJlie MOAXO-
JIATI0 KOMYHUKHpPaHa Cpell OBJCIIUTE U HACTOS-
mMTe caykurteaud Ha opranm3anuara’ (Kicheva,
2017, p. 1). PaboTomaTenckata Mapka obade He
rapaHTupa yCIEIIHO Ha3HauYeHHE, OIIe MO-MaJIKO
JIBJITOCPOYHOTO 33TbpPIKaHE Ha CITY)KUTEIS B KOM-
MaHUSATA.

Criopen nmpoyuBaHe 3a TEKy4eCTBOTO Ha Iep-
conana B bovarapus (ManpowerGroup, 2021),
Half-BUCOKO JJOOPOBOJIHO TEKYYECTBO MMa B OTpa-
cbs1 HpOpMAIMOHHN U KOMYHHKAIHOHHU TEX-
Honoruu (dwur. 1).

....... . 49.40%
31.57%
30.75%
I 30%
27.00%
B 26.00%
1 19.13%
18.22%
17.83%
— 16.27%

@ur. 1. JIoOpOBOIHO TEKy4eCTBO IO CEKTOPH B bbirapus

[loutn monoBUHATa OT PeCOHACHTUTE B Te-
nexomyHukanuute (49,40%) nmoTBBpKIaBaT, uye
TEXHHTE CITY)KHTEIN CMEHST pabOTHOTO MSICTO IO
coOcTBeHO kenmanue. B nombiHeHue, B chepaTa
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Ha H(OpMaIMOHHUTE TEXHOJIIOTHHU HAITyCHAJINTE
JI00poBOTHO padoTa ca 15,75%. Tesu pesynratu
SICHO TOKa3BaT, Y€ MPAaKTHKUTE 3a Moa0op U ce-
JIEKI[Hsl Ha IEPCOHAN B OTPAChIIa He ca e(peKTHBHH



B IBJIFOCPOUEH acleKT. B To3u KoHTeKkcT Habupa-
HETO Ha IIepPCOHAN Clie/iBa Jla ce pasriena Karo
OpoIeC Ha CHIIOCTABSHE Ha CIIOCOOHOCTUTE H
HAKJIOHHOCTUTE Ha KaHIUIATHTE OT eJHa CTpaHa,
U ThPCEHETO U Bb3HArPaKACHUATA, IPUCHIIN Ha
JajzeHa padboTa win Mojen Ha kapuepa (Plumbley,
1991) ot opyra. ToBa mie 03Ha4aBa ChLIO, Y€ Op-
TaHU3AINUTE U MEHUDKBPHUTE CJIE/IBA IOCTOSTHHO
Jla aKTyaJIn3upaT WHPOpPMAIUITa CH 3a Croco0-
HOCTUTE U HaKJIOHHOCTUTE HA CITYKUTEIIUTE CH U
Jla 0Tpa3sBaT IPOMEHHUTE CBOEBPEMEHHO B MpakK-
TUKUTE CH 3a 10JI00p Ha HOBU TaJaHTH.

B cnenBamara wact ca pasriiegaHd pasiuy-
HUTE TEHACHIMU U CTPATETHH, KOUTO KOMIIaHH-
ute orpacki MHGMOpMAMOHHN ¥ KOMYHHUKAIH-
OHHHU TE€XHOJIOTMH NIPHUJIATar, 3a 1a U3bKHAT Ipe]
KOHKYPEHLMATA Ha Ma3apa Ha TpyJAa U Ja 3a1bp-
JKaT CIYXUTEIUTE CHU B IBJATOCPOUEH aCTIEKT.

IIpakTuku 3a nogdop B orpacha Uupopma-
HMOHHHM M KOMYHHKAILMOHHHU T€XHOJIOTHM

[Ta3apbT Ha TEXHOJOTHMYHHU pEIICHHE Herpe-
KBCHATO Ce pa3BHBa B rIo00alieH Mamab, 3ae1HO C
KOETO CE YBEJIMYaBa U ThPCEHETO Ha KaAYeCTBEHH
KaJpu B oTpachsl NHPOPMAIIIOHHH U KOMYHHKA-
LUOHHU TEXHOJOTruu. 86% OT MEHUIKBPUTE U
CTIEIUATUCTHTE 10 TOJ00P CMATAT, Ye € TIpeIu3-
BUKATEJICTBO KaKTO /Ia HAMEPST, TaKa U J]a HaeMat
copryepan mmkeHepu (Indeed Editorial Team,
2016). 3a opraHu3aIuTe CTaBa BCe MO-TPYAHO Aa
Ce OTKPOH OT KOHKYDPEHIIHATA, KOETO € HAJIOKH-
TEJIHO B CpPaBHEHHE C KOMIIAHWUTE B JIPYTH CEK-
TopH. TEXHOIOTUYHHTE CIIEIHANTUCTH UMaT OoraT
n300p OT NPOQeCHOHATHU TPEATOKEHHUS, KOETO
BOJIM OM3HECa 10 HAeMaHETO AOIBIIHUTEIHU KOH-
CYNTaHTH, MAapKETOJO3HM W BIIATAHETO HAa M3BHH-
PEIHU pecypcH B MpoIlieca Mo moaoop.

Otpacen HMHpOpMAIMOHHM W KOMYHHKAITH-
OHHH TE€XHOJIOTHH M300WJICTBA OT KOMIIAHHUH, KO-
UTO TIpenjiaraT pa3uIHd MPEeIUMCTBA U TPUBH-
JIETUH Ha CITYHUTENUTe ch. ToBa MOXke J1a 00sICHH
¥ BHCOKOTO JOOpPOBOJHO TEKYUYECTBO B cepara.
B mpakTukaTa 9ecto ce ciy4yBa KaHIWAAT Aa OT-
Kaxe odepra mopaau e€IHO WM MOBEYE MPEJIo-
KEeHHs 3a paboTta oT npyru komnanuu. [lopagu
Ta3W MPUYUHA 32 KOMITAHUUTE CTaHa KJIFOUYOBO Ja
U3rpaaiIT crabmiaHa (QupMeHa KynTypa, OajmaHc
MEKIy padoTa U KUBOT U OOraT cOMaieH MaKeT
3a CIYKUTEIHUTE.

B nmombnHeHMe maHAeMusATa YCKOPHU 3HAYH-
TEJTHO JUTUTAIHUTE TpaHCHopMaIuu u nudpoBU-
3alusATa, KOETO 3acerHa HE CaMO CIIyKUTEJIHTE,
HO U MoTpeOuTennTe U KoMIaHuute. Mnesra 3a
BUpPTYyaJeH OQHC MOXE Jia Ce MPOCIETH OT Olle
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50-Te TOAMHYU Ha MUHAIHS BEK, HO Ta3H KOHIIEII-
LU HE HaBJIM3a B MPAKTHKaTa MpeAr IHUPOKOTO
pasnpocTpaHeHHe Ha TEePCOHATHH KOMITIOTPH B
Haganoto Ha 70-re rommuum (Hill et al. 1998).
NmenHo w3BBHpemHATa CHUTyalus  3apagd
COVID-19 obade mokaza Ha YIpaBUTEIHTE, Ue
MHOTO OT OPraHU3allMOHHUTE W OINEpPaTHBHUTE
NEHHOCTH Morar ja ObJaT W3BBPIIBAHH BHUPTY-
aJTHO.

OcBeH TOBa MMOBEYETO CHUIECTBYBAIIN MTPOYY-
BaHUsI M3CJeNBaT KOHLENIUATa 332 BUPTYyaJeH
oduc OT rieHa TouKa Ha paboroaarens u ce ¢o-
KycHpaT BbpPXY TOBa KaK OpraHU3aLMUTE MOrat
Jla ce BB3ION3BAT OT Hes — PSAAKO Ta3u TeMa ce
pasriexaa OT TJelHa TOYKAa Ha CIYKHTEIUTE
(Hill et al. 1998). I[Ipn nonuTBaHe KbM CITyKUTE-
JIUTE Ce YCTaHOBABA, Y€ KbM aBryct 2021-sa ro-
JIMHA OCEM OT JieceT umxeHepu (Dwur. 2) ca moco-
YHJIM, Y€ UCKAT Bh3MOXKHOCT 3a paboTa OT J0Ma,
a TIOYTH e]THa TpeTa Ka3BaT, 4ye UCKAT Ja paboTiaT
100% ot pascrosinue (Terminal, 2021). Tekymio
nMa Hax 1200 o0siBM 3a M3IJIO AUCTAHIIMOHHA
pabora, nmyOnukyBanu Ha caiita Ha Dev.BG —
Hai-roisiMaTa OOUTHOCT 3a CHEIMAUCTH B OTpa-
cbll HpOpMAIMOHHN U KOMYHHKAIIMOHHU TeX-
Honoruu B benrapus. Tosa nokasa, ue paboroa-
TenuTe OBP30 Ce afanTHUpaT KbM AUHAMHUYHO W3-
MEHSIIHS Ce T1a3ap, a H3TPaKIAHETO Ha MOCTOSHHU
MPOIIECH U TIOJUTHKH 33 paboTa OT BKBIIU € He-
W3MEHHa 4YacT OT TJaJKOTO NMPEMUHABaHE KbM
BUpPTyaJHa Cpeaa.

B nombnHenune xkbpM paboTara OT pa3CcTOsHHE
BB3HUKBAT U CIECHU(PUYHA NPUBUIICTHU 32 CIIy-
XKHUTEINTE, KOUTO M30UpPaT TO3M HaYMH Ha Opra-
HU3auus Ha Tpyna. NMaiiku npeasu, ye xopara
nie ObIaT MOTHBHPAHHU OT JICHHOCTH U PE3yJITATH,
kouto teHAT (Maslow, 1943), xommanunte
ciieiBa ChOOPa3HO BBHBEICHUTE POMEHH B Opra-
HU3AIMATA I3 PA3MIUPAT aKeTa CH C MTPUIO0OMBKH
W Taka MOTCHLUHUATHO /12 MPHUBJEKAT MoBeYe KaH-
munati. Cpel aMepUKaHCKUTE KOMIIAHUH B pas-
JUYHU CEKTOPU Hal-HOBHTE COIMANHH IPHJIO-
OMBKH BKJIIOYBAT: JIOCTBII IO KOHCYNTAIIUH C TICH-
XOJIOT M TPHKa 3a IICUXUYECKOTO 37paBe, I'bBKa-
BOCT 32 POJIMTENH C MAJIKH JIella U yBEJIMUCHHE B
nauTe TateHa ortmycka (Miller. 2021). Muoro
KOMIIaHUH B OTpachl MHpopMannoHHan u KoMy-
HUKAIIMOHHU TEXHOJIOTHH 3all0YHaxXa J1a Ipeia-
raT ¥ eJIHOKpaTHa KOMIICHCAIUS HA CIY)KUTEIINTE
cu 3a oduc obopyABaHe, TEXHUKA, JIANTOI, CIy-
IIaNK® u p. B mombIHeHne KbM TOBa Ce TIoeMaT
U peryisipHuTe pasxonau 3a HTepHeT, TenedoH u
JIpYyTH yCIAYTH 3a CIYXHUTENuTe, paboTemu OT
JIoMa.



29%
100% of the time

47%

Most of the time

23%
Some of the time
2%

0% of the time

®@ur. 2. CbCTOSHAETO HA TUCTAHITMOHHOTO HH)KEHEPCTBO

Jlpyra decto cpemiaHa NMpakTHKa B OTPAChI
NHdpopMalmoHHy ¥ KOMYHHKAIIMOHHU TEXHOJIO-
T'HH € U3IOJI3BAaHETO Ha MIPETIOPBKH OT IIepcoHala.
“B posnsiTa Ha NPENOPHUUTENN Hal-4eCTO Ce SBS-
BaT paboTeniuTe B JIaJieHa OpraHu3aIusi, KOUTO
MO3HABaT €JJHAKBO JI0OOPE KAKTO 0COOCHOCTHUTE Ha
OpraHu3anyiaTa ¥ M3MCKBaHUATAa Ha JajieHa pa-
00Ta, Taka 1 KauecTBaTa Ha CBOM OJIM3KH H M03-
HaTH — MNpodecHoHaTUCTH B JdajcHa oOmact”’
(Kolchagova, 2006, p. 81). Hakoun xommanuu B
orpackn MH(}opManMoHHH M KOMYHUKAITMOHHH
TEXHOJIOTHH JIaBaT COJIWJHU OOHYCH 3a Tperno-
PBKH, TTOpaJH KOETO MHOTO CIYXKHTENU IIe TOo-
MOTHAT JOOPOBOJIHO Ha OPraHU3aLMITA C HAMH-
paHeTo Ha HOBU CciIyxuTenu. ToBa obaue HE MO-
Ka3BaT CHIIO TOJIKOBA BUCOKH HHBA HA aHT &yKUpa-
HOCT, ThI KaTo CIIY>)KUTEITUTE ca MPSIKo 0bJaroie-
tencrBanu ¢uHaHCOBO (Saradha et al. 2011). B
Bwarapus Bp3HMKHaxXa ¥ KommaHuu kato Noble
Hire — Tabno0 3a 00sBU 3a pabora, Oa3upaHo Ha
MPENOPBKH OT YTBBPACHU MPO(PECHOHATUCTH B
orpacen MHbopManMoOHHW W KOMYHUKAIIHOHHH
TEXHOJIOTHH, KOETO pa3lInpsBa 10CcThIIa Ha pabo-
TOJATENUTE 0 M3TOYHUIIM Ha TepcoHan. Te3u
MoIxoau obade, Makap u e(eKTUBHU, MOXE Ja
YTBBPKAABAT 3JI0BPEIHU MPAKTUKHU B TIOA0Opa Ha
MEPCOHAN, a UIMEHHO TOOIPSBAHETO HA YecTaTa
cMsHa Ha PabOTHOTO MSCTO Upe3 (PUHAHCOBHU
KOMITCHCAIINH.

3akiaouenue

C pa3BuTHeTO Ha COQTYEPHUTE TEXHOJIOTHH
BaKaHTHHUTE MecTa B oTpachi Hdopmanmnonan n
KOMYHHUKAIIMOHHH TEXHOJIOTHH III€ CTaBaT BCE I10-
BeYe U BCe MO-TPYIHHM 3a 3ambiBane. Hyxnata ot
KOMITIOTBPHH ¥ KOMYHHKAIIOHHU CIICIHATHCTH
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pacte mocTosSHHO M B bbarapws, mapanemHo ¢
W3MCKBAHETO J1a CE TTOBUILAT U IUTUTATHUTE CIIO-
coOHOCTHU MPH TIPOGECUNTE TOPU U3BBH OTPACHIT
WNudbopManinoHHr 1 KOMYHUKAIIMOHHA TEXHOJIO-
run. ToBa npuTHcka OM3HECa J1a Bjlara rmoBeye pe-
CypcH 3a moadop U Aa HaeMa CIIY>KUTEIH, KOUTO
HE ca JOCTaThYHO KBANU(UIMPAHU 3a JajieHa
poJIs, ciesT KOETO Jja Bilara OIle pecypcH B o0yde-
HUETO UM. BCHYKO TOBa OCBEH (PMHAHCHU CTPYBa U
BpeME Ha OpraHU3alUUTe U ca HYXXHH JOIBJIHU-
TEJIHU W3CJIC/BAHUS 32 OICHsABaHE Ha e()EeKTUB-
HOCTTa Ha Pa3JIMYHUTE MPAKTUKUA KAKTO B Kpat-
KOCPOYCH, TaKa U B IBITOCpOUcH IuiaH. Jlumcara
Ha KBUTMQUIMPAHU KaJpU HaHACS BpPEeId Ha OT-
packia, GUHAHCOBOTO ChCTOSIHUE HA KOMITAHHUTE
U KEIIaHWETO 3a WHBECTHpaHe B bbirapus Ha
yyXAeCTpaHHHU opranu3anuu. HyxHa € onTuMmu-
3alusl Ha Te3W TPOIECH M W3rPaXKJaHEeTO Ha ycC-
TOWYMBA paMKa 3a YCIICNTHO HaMHUpPaHE Ha HOBHU
TaJaHTH.
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ABSTRACT: . In the present paper a method, through which it can assess the priority of improvement of each
human resource management sub-processes in the organization have been presented. The main idea of this concept
is possibility of presenting a human resources management activities passes through the organization to specific
process. The need for developing and implementation of this approach is revealed. The essence of functioning of
method is presented. The explanation, how the comparison between ‘“‘ideal” and their corresponding real human

resource management sub-processes are performend.

Key words: human resource management, optimization, algorithm, improvement, human resource improve-

ment
Introduction

One of the main elements of the competitive-
ness of any enterprise is the efficient management
of its resources. The changing environmental fac-
tors require constant change and optimization of
both the carrying out processes in the organization
and the management of resources that provide
these processes. The human factor as an element
of these resources is the subject of in-depth anal-
ysis and research in order to effectively manage
the processes related to staff selection, job design,
evaluation of work results, remuneration, training
and staff development, creating healthy and safe
working conditions, as well as the commitment
and motivation of human resources (Harizanova,
2011).

At the same time, the specifics of human re-
sources (HR) must be taken into account. First of
all, people don’t react unambiguously to the given
commands from the management, like the other
resources in the organization. Another feature is
that people have their own, personal goals and be-
liefs, which in some cases may contradict the or-
ganizational ones. In addition, people are social
beings who always create associations - formal or
informal (Vedar, 2014). Good management must
take into account these and other specifics of hu-
man resources in order to achieve the set goals.
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In addition to being part of the company's re-
sources, people are also an element of the compa-
ny's internal environment. They are influenced on
a daily basis by other factors of the internal as well
as the factors of the external environment. This
leads to need for continuous improvement in hu-
man resource management processes and the goal
of this activities is to neutralize the negative im-
pact of environmental factors and thus improve
the competitiveness of the organization.

The aim of the present paper is to present a
method of defining the priority of human resource
management sub-processes in the organization.

Stages before defining the priority of hu-
man resource sub-processes improvement

The main idea of optimization is based on the
possibility of presenting a real human resources
management activities (staff selection, remunera-
tion, motivation, etc.) passes through the organi-
zation to process, named “HR process”. Next
every HR process might be presented like a vec-
tor. The methodology passes through two interre-
lated stages — assessment of the actual state of HR
and improvement of HR processes.

Stage “Assessment of the actual state of
HR”



This stage comprises two phases. In the first
phase, the criteria for assessing the actual state of
human resources processes are defined. In theory
and practice, various criteria are described by
which the work of an individual employee or a
group of workers can be evaluated. On this basis,
criteria to assess the overall work of human re-
source management can be developed, such as:
improving the quality of work; finding more pro-
ductive employees; increase sales; cost reduction;
reduction of scrapping; bonuses for more produc-
tive workers; labour discipline (Zlateva, 2008);
striving for professional development and etc. The
criteria might be different. It all depends by the
chosen mission of the organization, because the
mission determines strategy, and the strategy de-
termines structure of each organization (Drucker,
2005). In the second phase, the actual assessment
of the state of human resources management ac-
cording to the already defined criteria for im-
provement is carried out. This assessment can be
done in two ways - by evaluating the various cri-
teria by senior management and/or an external ex-
pert or by implementing the already defined crite-
ria from the first phase in the early warning sys-
tem, if one operates in the company. First ap-
proach often use four-score ranking scale (0-3) to
evaluate each of the criteria, instead of an absolute
scale, to evaluate each of the criteria (Dimitrova,
2017). For the second approach the early warning
system must be built and functioning through
early warning indicators (Bedenik, 2012) which
might be borrowed from already defined criteria
for improvement. If a change in values even in one
of the criteria is found, it is a signal to start the
optimization process and move to the next stage.
The same thing happens when the early warning
system emits a signal of a deviation in the values
of even one indicator.

Stage “Improvement of HR”

In the improvement stage also passes through
two consecutive phases - preparatory and optimi-
zation.

Preparation phase.

The preparation phase of the improvements
consists of eight steps: consistent presentation of
HR processes; determining the scope of observa-
tion; data collection - all data used should be gen-
erated by one and the same source; classify the se-
lected dimensions - upon improvement, the max-
imizing dimensions should be increased and the
minimizing ones should be reduced; determining
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the number of axes which depends on the selected
number of observations; transforming HR process
into vector - each sub-process or activity of the
HR process is presented as a vector by starting
from the zero point of the coordinate axis and vec-
tors’ lengths and directions depend on the actually
measured values for each sub-process/activity
whit coordinates describes the actual values of the
parameters characterizing different aspects of the
process efficiency (Papula, 2001); calculation of
common (primary) vector - the vector resultant is
calculated, which is the sum of all vectors corre-
sponding to each sub-process/activity, named par-
tial primary vectors; building a secondary vector -
the already defined “ideal” goal from the assess
by senior management and/or an external expert
or from data of early warning system should be
presented as a vector.

Optimization phase.

In the optimization phase the need of HR pro-
cesses improvement is done by comparison be-
tween coordinates of real and primary and second-
ary vectors. This phase is built from the following
steps:

- defining of the overall necessity of human
resource process improvement;
defining of the necessity of HR sub-pro-
cess improvement;
defining of the priority of HR sub-process
improvement.

Defining the priority of human resource
management sub-process improvement

Determining the priority of improvement of
the human resource management sub-process is
done only if there are overall necessity of human
resource process improvement and necessity of
human resource sub-process improvement. They
are calculated in the previous steps of the optimi-
zation phase. The identification of priority of hu-
man resource sub-processes improvement that
make up the respective human resource process is
done by comparing the partial primary and
secondary vectors. For this purpose, it is neces-
sary to split the secondary vector on its build up
partial secondary vectors (processes) first.

In order to perform a correct comparison, it is
necessary the secondary vector to be divided into
partial secondary vectors, similar to the human re-
source management process in the organization —
primary vector. It is assumed that the secondary
vector visualizes an “ideal” human resource pro-
cess running at competitions or described by the



external expert. Similar to the human resource
process in the company it is also built up of certain
number of sub-processes (partial secondary vec-
tors). Their number and continuance are un-
known. This information may be providing by the
feedback or by other specialized sources (special-
ized literature, newspapers, magazines, scientific
conferences, Internet sources, etc.) (Sexton,
2011). On this basis three approaches to determin-
ing the partial secondary vectors can be distin-
guished.

The first approach is used when there is infor-
mation about the value of at least one coordinate
of at least one partial vector. In the calculation of
other vector coordinates it is assumed to be con-
stant. From the coordinates of the whole second-
ary vector (“ideal” process), constant value of the
known partial vector coordinates is subtracted, so
one of the partial secondary vectors are formed.
The residue between the other partial secondary
(“ideal”) processes is divided equally, assuming
that their number is equal to the number of actual
human resource partial vectors (sub-processes).

If there is information about the coordinates of
a secondary partial process applies the second ap-
proach. The number of “ideal” partial human re-
source processes and number of real sub-pro-
cesses is assumed to equals again. The other par-
tial secondary vectors are obtained by dividing
equally the residue between the coordinates of the
whole secondary vector and the known partial
secondary vector.

In absence of specific data for the secondary
(“ideal”) sub-processes running unto competitors
or described by the external expert, the third ap-
proach is applied. The number of secondary par-
tial vectors and number of partial primary vectors
(n) are assumed to equals again. Thus, each coor-
dinate of each secondary sub-process in each di-
mension (Cins) can be calculated by division the
coordinate of the secondary process in each di-
mension (Cis) and “n” (number of partial primary
vector). “Averaged” partial secondary vectors,
which are identical among themselves are created.
The coordinates of each averaged secondary hu-
man resource sub-process under the formula (for-
mula 1) are derived.

C’ .
Cins =2 (1),
where
Cins — value of secondary partial vector, in dimen-
sion; of the human resource processes
Ci;s— value of secondary vector in dimension;

n — number of primary partial vectors
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After calculating the coordinates of the
partial vectors, it is proceed to determine the need
for improvement of the sub-processes of the
considered human resource process. To establish,
it’s necessary to calculate the difference between
the coordinates of the partial secondary and the
corresponding partial primary vector. It represents
the "absolute" goal of improving each human
resource sub-process. The newly created vector is
noted by “Agps* and coordinates ’d,,,”. This
vector is calculated under the following formula
2.

Agps= (SP;j;s — SP;jpr) =

= (C1,1,si Co1,55°3 Cmns — Cia,prs Coprs s Cm,n,Pr) =
Agps= (dl,l; d ;5 A (2),
where

Aaps — partial vector of “absolute” improvement

SP; ;s — partial secondary vector

SP;pr — partial primary vector

C — coordinates of partial primary and secondary
vectors

d — coordinates of partial “absolute” improvement
vector
..... n — number of considered sub-processes
..... m — number of considered dimensions

When the vector describing the absolute goal
of improvement of each sub-process has been cal-
culated, it is required to determine the priority for
improvement of those human resource’s sub-pro-
cesses. For this purpose, it is necessary to intro-
duce a coefficient that describes the necessity of
human resource’s sub-process improvement in all

dimensions — “6;”, which is calculated by formula
3.
6; =22, di ),
where

d;; — dimension; to vector;
j=1... n— number of considered sub-process
i= l...m — number of considered dimension

This method can be also presented as an algo-
rithm consisting of three blocks, which sequen-
tially passes through the several steps. In block
“A” the coordinate’s values of the partial vector
of “absolute” improvement (Aabs) are calculated.
In block “B” each coordinate is compared to zero.
This is the way to assessment the necessity of im-
provement of the real human resource’s sub-pro-
cesses. Further, it can be calculated with how



many units each coordinate of the partial primary
(real) vectors should be increased or reduced. In
block "C" whether the dimensions are trade-off is
checked and depending on that ,,0;” representing
the "absolute" goal of sub-process improvement
in all its dimensions is calculated. In addition, the
values of “§;” are ranked in descending order by
size.

Algorithm pass through several steps:

Step 1 - Inputs of the partial primary and the
secondary vector’s coordinates, building existing
and “ideal” human resource process (vector) in all
studied dimensions.

Step 2 — Calculation the difference between
coordinates of the partial secondary and primary
vectors — ,,Aabs”.

Step 3 - Check of the nature of all dimensions.
If all characteristics of the human resource pro-
cesses are maximizing, algorithm continue to step
4. Differentiating the vectors’ parameters into
“maximizing” (e.g. "improving the quality of
work", "increase sales", etc.) and “minimizing”
(for instance "cost reduction", "reduction of scrap-
ping", etc.) is done on an earlier stage of the im-
provement. Otherwise, all values of the new vec-
tor’s coordinates (Aabs) are multiplied by (-1).

After those actions and calculation of the val-
ues of ,,di,j”, step 3 and block “A” of the algorithm
ends.

Step 4 — Comparison with zero the newly cal-
culates vectors’ coordinates, describing the “abso-
lute” goal of improvement. If the coordinate of the
newly created partial vector is bigger than zero,
then the secondary sub-process; in measurement;
is more efficient than the real one;. In this case,
optimization of the respective measurement of the
real human resource sub-process is needed. In
case that ,,di,j” is less than zero, it means that the
existing sub-process; in measurement; is more ef-
ficient than the “ideal” one; and improvement is
not needed. In the third case ,,di,j=0", which
means that the real sub-process; is as efficient, as
the “ideal” one; in measurement;. Again optimi-
zation is not needed and improvement process
ends.

Step 5 - Checking for trade-off about all of di-
mensions. In this situation it is assumed that the
deviations in the various dimensions are balanced
among them, since the characteristics of the hu-
man resource’s process (vector) contribute to dif-
ferent extent for the achievement of the strategic
human resource’s goal. If all examines dimen-
sions are trade-off, the coefficient ,,5;” is calcu-
lated in step 6. Otherwise, proceed to step 7, and
step 6 is not performed.
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Step 6 - Calculation the coefficient ,,0;” by for-
mula 3.

Step 7 - Checking for lack of offset between all
of the characteristics of the human resource’s pro-
cess. If this is so, algorithm pass to step 10. It is
assumed that if one of dimension needs to be im-
proved, then the entire real process needs im-
provement. There is a third case in which, part of
the dimensions are trade-off, and part of them —
aren’t. Then, it is need to make subsequent verifi-
cation of dimensions which aren't trade-off in step
8.

Step 8 - Checking for existence of dimensions
which aren’t trade-off and at the same time there
are no need of improvement. If there are such di-
mensions algorithm proceed with calculation of
coefficient ,,0;” only for the dimensions that are
trade-off in step 9. Otherwise, it passes to step 11.

Step 9 - Calculation of coefficient ,,8';” only
for those dimensions that are trade-off and need
optimization. The coefficient is marked with ,,8';”
and calculated by formula 4. For this purpose, the
dimensions of human resource’s processes are di-
vided into two sets — superset "Ci" describing all
dimensions and subset "Aq" describing only di-
mensions that are trade-off. “Aq” is subset of “Ci”
(all examined dimensions) and its elements as-
sume values for q =1,..., m. The coefficient is ,,8';”
is calculated like ,,6;”, but only for those dimen-
sions that are trade-off. After calculating the coef-
ficient algorithm passes to step 11.

6’j Zn=1 dq,j (4)9

where

dgj— dimensiong to vector;

j=1... n — number of considered sub-process

g= 1...m — number of considered dimension of sub-

set cLAq”

Step 10 - The coefficient ,,d;” accepts the val-
ues of coordinates of vector ,,Aabs” which has
need of improvement.

Step 11 - By the last operation in this block all
values of ,,8;” are ranked by size in descending or-
der. A sub-process of human resources which co-
efficient is highest gets rank "one". It must be op-
timized first, since in practice is "outermost" from
the set forth goal process.

Then the algorithm stops.

Conclusion
In the present paper a method through which

can be determine the priority of human resource
sub-processes improvement was presented. It is



based on establishing the efficiency of the real
running sub-processes compared to the set forth
target efficiency by the calculation of a vector de-
scribing the “absolute” goal for improvement -
(Aabs). Depending on the obtained values of these
vector’s coordinates, a conclusion whether im-
provement of the primary (real) sub-processes is
necessary is drawn. Then it can be determining the
actual numeric value, by which to correct the co-
ordinates of the primary partial vectors under the
relevant dimensions. Second, coefficient repre-
senting the need for each human resource’s sub-
process optimization in all its dimensions (9;) is
calculated. The resulting numerical values are ar-
ranged by size in descending order, and then must
be put ranks to them. The sub-process with rank
“one” must be optimized first.

The main advantage upon the application of
this method is that the dimensions, under which
the optimization is done, can be m-number as per
the actual necessity. In order to determine ,,Aabs”
and “d;” only the subtraction operation is used,
which simplifies the calculations. Arranging all
the steps for calculating the partial vector of “ab-
solute” improvement, coefficient “d;”, ranking the
vector coordinates and interpreting its result in a
logical sequence as an algorithm makes it possible
to review and evaluate all possible combinations
of the coordinate values of the vector describing
the “absolute” necessity of improvement. This
way, integrity of the observation and representa-
tiveness of the defined conclusions is achieved.
Main shortcoming of the described method is that
in case of lack of sufficient information, the sec-
ondary vectors are “averaged”. In some cases
those “averaged secondary vectors” deviate sub-
stantially from the real partial secondary vectors.
This could lead to “distortion” of the derived re-
sults at the end of the algorithm and to wrongful
conclusions about the condition of the real human
resource management sub-processes. It is also
good to present the well-described algorithmic
steps graphically.

The defining of priority of human resource
management sub-process improvement represents
the third step of the optimization phase of the
whole human resource management optimization
process. The realization of said steps of the opti-
mization phase could lead to the achievement of
efficient and stable improvements of the human
resource processes in the organization.
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ABSTRACT: Raising the quality of scientific research in the tourism area requires that the researcher has
good knowledge of the methodology of the tourism science. Thanks to the solutions of the methodological problems
in the scientific tourism research we can better understand the connection between the scientific and practical
tourism activity and the still standing theoretical-empirical research questions. The methodological knowledge
the researcher-tourismologist has acquired provides them with a higher degree, quality and authenticity of their
scientific research and the tourism practice recommendations they offer. This text looks into the significance of
the methodological knowledge of the researcher-tourismologist as a part of their intellectual knowledge, which
successfully helps them in their scientific research work.
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knowledge, methodological reflection.
BouBenenne

Hay4yHoTo no3HaHue B Typu3Ma c€ pa3BUBa
HEMPEKbCHATO KAaKTO B TPAaJULUOHHUTE 34 TY-
pu3Ma Hay4HU OOJNAcTH, Taka U B TAaKWBa HOBH,
KOWTO, OJI1arofapeHne Ha nporecuTe Ha qudepeH-
[UAIMs 1 MHTETPAINS, CTaBaT BCE T0-0CEe3aeMH U
JUHAMUYHU. XapaKkTepHa 4epTa Ha pPa3BUTHETO
Ha ChbBPEMEHHATA HayKa 3a TypHU3Ma € OTPOMHUST
MOTOK OT JJAHHU ¥ HH(OpMAIIs, TIOTYYEHH B IIPO-
1eca Ha HayqYHOTO MO3HAHUE U B PE3yNITaT Ha Ha-
yuHHuTe n3cnenBanus. [losBara Ha HOBa MevaTHa
muTepaTypa (KHUTH B 00JIacTTa Ha Typu3Ma) yBe-
JMYaBa MHTEH3UBHOCTTA, IIEHHOCTTa M MOTPEO-
HOCTTa OT AajgeHa mHdopmanmsa. TepceHero Ha
HOBO Hay4HO 3HaHME IO JaJi€Ha TeMaTUKa U300-
pa3siBa 3aKOHOMEPHOCTUTE Ha OOCKTUBHUS CBSIT B
TypHU3Ma.

Cnopen M. Hemko (2011) yTBBpikIaBaHeTO
Ha Typu3Ma U [TOBHUIIABAHETO HAa HETOBATa POJIsl B
OOIIECTBEHOTO pa3BUTHE MPOBOKHpPA IOSBATa U
€BOJIIOLIMATA HAa HAyKaTa 3a TOBa sBJeHHE. B cre-
OUaau3upaHara JuTeparypa 1mo Typu3bM B dykK-
OuHa (1 0cO0CHO Yy HAC) IBITU TOAWHH TO3H MPO-
1ec 0cTaBa B MepU(EepHOTO MOJE3pEHUE Ha U3C-
JIeJOBATENINTE U HE Ce YTBBPIU KaTO TPaeH 00EKT
Ha 3aIbJ0OYECHN U CHCTEeMHHU mpoyuyBaHusi. Cb-
IIEBPEMEHHO B HAIlMOHAJICH, EBPONEHCKU U CBe-
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TOBEH Mariad mpobIeMuTe Ha HAyIHOTO 00CITyXK-
BaHE Ha TypW3Ma CTaBaT BCE IO-aKTyaJ HH
(Neshkov, 2011, p. 66).

HaykaTta 3a TypusmMa — TypH3MOJOTHSTA, €
MpHU3BaHa BAPHO /1a OTPa3siBa BH3HUKBAIINTE SIB-
JIeHWs1 B TypHCTHYecKaTa aercTBUTeIHOCT. Ore-
HSIBAHETO Ha TYPUCTHYECKHUTE SBJICHUS MOCTaBs
BHCOKH M3WCKBaHUS KbM Ka4eCTBOTO Ha CaMOTO
TYpPUCTUYECKO Mo3HaHue. HaydyHoTo MM H3sCHS-
BaHEe € OCHOBHA MPENINOCTaBKa 3a TAXHOTO afeK-
BaTHO OIICHSBaHE W TMOBWINABAaHE HA HUBOTO Ha
CTaHIapT B TypHUCTHYECKaTa MpaKkThKa. bbre-
HIETO Ha TypH3Ma BbB BCE MO-TOJIIMA CTETIEH 11Ie
3aBUCH OT 10OPOTO 0OpazoBaHNEe HA TYPUCTHIEC-
KHTE KaJ[pi U OT TEXHHs BUCOK MpodecroHaIun-
3bM, KOETO MMa Oe3CropHa BaJUAHOCT MpH 00C-
nyXBaHe Ha Typuctute. [loanensBaneTo Ha ToBa
00CTOSTEIICTBO OT TYPHCTHUYSCKHS OW3HEC BOIH
cieq; cebe cu MO-TeXKKH MOCIEACTBHS U JIUIICa Ha
KaJIpH B TypU3Ma.

Haykata — momuepraBa M. Pubor (2021),
OKa3Ba CBOETO BIIMAHHE BBPXY TYpHUCTHYECKATa
neitHoct. Tst oOxBama mnpoyduBaTenHa, aHaJIU-
THUYHA, TPOTHO3HA, EKCIIEPTHA, pa3BOiHA, TEXHO-
JIOTU4YHA, HOPMAaTHBHA, BHCIAPUTCIICKA U OPYrU
TBOpuecku aeriHoctH. Tyk, pazbupa ce, TpsiOBa 1a
ce rmoayepTae, ue OChLICCTBIBAHETO HA HAyYHATa
JEHHOCT cloMara 3a pa3BUTHETO Ha HaydHUTE
3HaHUs B 00JIACTTa HA TypU3Ma U JIPYyTH HAyYHH
obnactu. Taka ce mocTUra HAYYHO U METOAMYHO



OCHUTYypsiIBaHE Ha OOy4YEHHETO, OPTaHU3UPAHO OT
yueOHuTe 3aBeneHus. OCBeH TOBa Ce€ IOBHUIIABA
Hay4YyHaTa KBaIU(UKAIMSA HA aKaJeMHYHUS ChC-
TaB M, KOETO € OCOOCHO Ba)KHO, C€ CTUMYJIHpa
KpeaTUBHOCTTa M CBH3/IaBaHETO HA YCIOBUS 3a
TBOPYECKUTE BH3MOXKHOCTH Ha ydemmre . Ho,
KaKTO TP MKOHOMHYECKaTa JIEHHOCT, TaKka U MPpU
o0pa3oBaHMeTO, HayKaTa € MpeJcTaBeHa Karo
JIEHHOCT 32 Ch3/[aBaHe Ha HOBU 3HAHMUS M ITPECh3-
JlaBaHe Ha MOCTUTHATUTE HAYYHU pe3ynratu. B
TO3W CMHUCHJI TOBA MOXE Jla C€ pasriiexka KaTo
JIBYEIMHEH IIPOLIEC Ha IIPOLYKTUBHA U PENPOLYK-
tuBHa jaeiiHocT (Ribov, 2021, p. 18).

M. HemkoB (2012) o6obmiaBa, ue paHHUTE
MPOSIBM Ha HayKaTa 3a Typu3Ma Bce olle He ca 00-
XBaTHO PEruCTPUPAaHU, NOAPEICHU, NJAaTUPAHU B
cucTeMHO m3cienBane. Haykara 3a Typusma (Ty-
pI/I3MOJ'IOFI/I$ITa) CC MOsABiABa CPABHUTCIIHO IIO-
KbCHO, TIOPaJH KOETO MOXKE Ja C€ TIPUIUCIH KbM
HOBHTE 00JIACTH HAa HAYYHOTO TMO3HaHWE. B To3M
Y BUJ TS CIIe/IBA Jla Ce Bh3MpHeMa, n3ydaBa 1 Xa-
pakTepusmupa KaTo ,,0TBOpeHa* U HeNpeKbCHATO
YCHBBPIIIEHCTBAIIA CE CHCTEMA OT OPTaHU3HUPAHH,
JIOTUYHO TMOJPENECHN W IEJICHACOYCHO H3IOI3-
BaHM HAyYHU 3HAHUS 32 SIBICHUETO ,,TYPU3BM‘.
HetinoTo Havanmo ce CBbp3Ba M ce O0yCiaBs OT
mpolieca Ha MPEeBPHIIaHe Ha TOBa SBIECHHE B 00-
IIECTBEHO3HAYNM (haKTOp ChC CEPHUO3HH IOCIIe-
JUIU 3a pa3BUTHUETO HA YOBCIIIKATa IUBUIN3ALIUA
B HOBaTa W Hai-HOoBaTa u wmcropusi (Neshkov,
2012, p. 31).

B. BacuneBa (2006) mocouBa ue TEPMUHBT
,,mypusmonocus ‘€ MpearnoveTeH npex ,, mypuc-
monoeus “, IOHEXE € HACOUYECH KbM SIBICHUETO TY-
pU3BM KaTO LSO, JOKATO ,, mypucmonoaus’ ce
CBBp3Ba NPEAWMHO C JAymara TypHCT, KOETO €
caMo 4acT OT TypuszMa. Moxke Ja ce mpueme, 4e
ETUMOJIOTHSTA Ha TIOHSATHETO ,,/MypuUsmoocus’ e
OT JIBE Pa3IM4HU 10 MPOU3XO0J AyMHU — ,, tour‘‘ OT
¢p. — oOMKoNKa, a B CbBPEMEHHHSI BAPHAHT ITBTY-
BaHe, TYPHU3bM, U ,,[0gos “ — OT Tp. HayKa, MO3Ha-
Hue. 3a MUpoKaTa 00IIECTBEHOCT TCPMUHBT ,, Y-
puzmonozus “ 3By4d CTpaHHO U HETIOHATHO, BEPO-
STHO TIOPaJX 3HAYUTEIHUTE Pa3NUYHs B €THMO-
JIOTHUSITA HA JBETE MY ChCTaBHH 4acTu. Moxe Ou
MOpajyl CHIIUTE MPUYUHU MOCOYCHUAT TEPMHUH
BCE OIIl€ C€ M3IOJI3BA JIOCTa MPEANa3IuBO, HO U
BCE€ TO-IIMPOKO B HAYYHUTE CpPear, KOeTo obaye
HE O3HAYaBa, ue TOH HE € yAayeH, a 0-CKOpo, 4Ye
€ TpyJleH 3a Bh3npruemMane u npunarade. [lopaan
TOBa MOJKeE JIa ce 00001111, Y€ BBIIPOCHT 32 HAMMe-
HOBAHHMETO HAa HOBATa HayKa BCE OIIE € AUCKYCH-
oneH (Vasileva, 2016, p. 16).

[lenta Ha HACTOSIIIOTO TEOPETHYHO H3CIE-
BaHE ce OTHACS JI0 OTKPOSBaHE HA 3HAYUMOCTTA
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Ha MpHUTEXaBaHaTa METONOJOIHMYHA KYJITypa OT
n3cienoBaTend-Typusmornor. M3auraneTo Ha pas-
HUIIETO Ha METOJOJIOTWYHA KyJITypa Ha JIHMY-
HOCTTa Ha M3CJIEJIOBATENS € BayKHA YacT U 3abJI-
KHUTEJIHO YCIIOBHE 32 MOA0OpsIBaHE HA HAYIHOM3-
cleoBaTencKaTa TypucTHIecKa aeitHocT. Pa3Bu-
THETO HA METOAOJIOTMYHOTO MY MHCJICHE HaMHpa
MPSIKO OTPaXCHUE M B MPUTEXKaBaHATa OT HETO
METOAOJIOTHYHA KyaTypa. llpaBuimHOTO ycBOS-
BaHE Ha OCHOBHUTE Ha METOJIOJIOTHATA HA TypHC-
TUYECKaTa HayKa JONpUHACs 3a Mo-100paTa Teo-
peTnyHa npoeCUOHAIHA U YHUBEPCUTETCKA MO
TFOTOBKA Ha CTYACHTUTE-OBJACIIHN CIEHUATUCTH
U3CIIeZI0BATENH B cepaTa Ha TypH3MA.

Hay4noTto wnscienBane B Typu3ma ce Mpo-
BEX/a [0 MHUIATHUBA Ha AaJeH Y4eH (U3Cieno-
Baten). [IpaBuiIHOTO ompeiensiHe Ha BUJ1a HAyYHO
H3CJIeBaHE BHACS SICHOTA IPHU IPEABAPUTEIHOTO
My IUIAHHUpaHEe M OpPraHU3UpPaHE U 3HAYUTEIHO
MoJIoMara M3cjeioBaTessi TP HEroBOTO Mpak-
THYECKO OchlllecTBABaHe. ToBa 3aBUCH OT IpUTe-
JKaBaHaTa OT HEr0 METOAOJIOTMYHA KYJITypa, KO-
SITO ChEHCTBa 3a MMOBHUIlIABaHE HAa KA4eCTBEHOTO
paBHHMIIEC Ha W3CIEABAHETO, BIHsIe BBPXY OOEK-
TUBHOCTTA Ha IOJIyYCHUTE PE3YyITaTH U MOIUEp-
TaBa TEOPETUKO-EMIMPUYHMS XapakTep Ha Hay-
Kara.

Besixko TypucTHdyecko Hay4dHO H3CIEABAHE CeE
W3BBPIIBA MHIVBHIYATHO WIM KOJEKTHBHO H
THPCH HEIIO HOBO C HayYyHa yCTPEMEHOCT B Obie-
mieto. HoBuTe HayuyHU MO3HaHUS ce HAMHUPAT BHB
B3aMMO/JICHCTBUE C [I0-PAHO HATPYNAHUTE HAYUHH
3HaHUS 32 Typu3Ma. a3y HOJO0XKHUTEIHA UHTEH-
LS IPEeAINOoCTaBs MPOTrPECUBHOCT U HABIIM3aHE Ha
CBbBPEMEHHHUTE Hay4HU IIOCTHXKEHUA (aIanTH-
paHU TEXHOJIOTMM) U HOBOCTU B HayKarta 3a Ty-
pu3Ma (B HeilHaTa TeOpHUs U MPAaKTHKA), 3aIl0TO
YCTaHOBEHOTO 3HAHME MIPEMHUHABA B HOBOTO U My
3ajaBa Jpyra akCHOJIOTHYHOCT M HaydHa OOeK-
TUBHOCT.

H3aokeHnune

Haykara, xateropuuen e I'. I'epuor (2013),
Kato Brciia GopMa Ha MO3HAHKUE CE OCHIICCTBIBA
U pa3BHBa Bb3 OCHOBA Ha HAYYHUTE U3CJICABAHMS.
Hayunoto uscnenBane nma cBou aTpuOyTu (Kate-
ropuaiieH amnapat). KbM Heroeure xaTeropuu ce
BKJIFOYBAT: OOCKT U MPEAMET, LICJIU U 3a1a4H, XH-
oTe3u, MpoOJIeMHA CUTYaIHs, XapaKTepu3uparia
MIPOTUBOPEUHSATA, KOWTO TMOPAXKAAT KOHKPETHO
Hay4YHO u3ciensaHe. HayuyHoTo mo3HaHue ce u3-
BBPIIBA Bh3 OCHOBA HA TOYHU METOJH 32 YCTAHO-
BsIBaHE, MOJ0OpP, 0000maBane Ha WH(OpMAIHS,



HeoOXoMMa 3a TeHepupaHe Ha HOBW 3HAHUS
(Gertsog, 2013, p. 18).

Haykara, kaTo cucrema oT 3HaHHS, CE Ch3AaBa
W pa3BUBa B MpoIleca HA HAYYHHUTE U3CIICABAHMS.
Kaxeo e nayuno usciedsane? Hakpatko, ToBa €
OCHOBHaTa (hopMa Ha Hay4yHa JIEWHOCT (3aeHO C
MoJIOMaraiia, WHOBaTUBHA M OpTraHH3allMOHHA
neiHocT B HayKkaTa). [lo-noapo6Ho HaydHHTE U3-
clIe/IBaHus ca JCHHOCT, HACOYeHA KbM M3yJYaBaHe
Ha 00EKTa, C IeJI YCTaHOBSIBaHE Ha 3aKOHOMeEp-
HOCTUTE HA HEroBara CTPYKTypa, Bb3HUKBAaHE H
pa3BUTHUE, KAKTO U TO-HATATHIIHOTO M3IOJI3BaHE
Ha MOJTyYEeHUTE 3HAHUS, TPUIOOUTH B IIPAKTHYIEC-
kara neitHocT Ha xopara (Pushkar' et al., 2009, pp.
46-47).

MeTOoI0JIOTHYHUAT TUCKYPC HAa HAYYHOTO H3-
CJIC/IBAHE € OPUCHTUPAH B MapajurMara Ha Hay-
Kara 3a Typu3Ma ¢ MPUHOC KbM YTBBPIKIABAHE U
pasuIMpsiBaHe Ha BB3MOXHOCTHUTE 33 YCTOHYHMBO
pasriexaHe Ha METOJOJOTMYHUTE BBIPOCH.
JIMCKypChT ce pa3riiex/ia BbB Bpbh3Ka C Pa3BUTH-
€TO Ha COIMATHO-MKOHOMHYECKOTO SBJICHHUE TY-
PHU3BM, KaTO TPEANOCTaBKa 3a JUCKYTHpaHE Ha
HAYYHOM3CIIEIOBATEIICKUTE POOIEMHU U Bh3MOXK-
HUTE HOBU CTPATETHH 33 YCTOWYMBOCT Ha TYpPHC-
THUYECKaTa AeHOCT. JIuamorsT 3a METOI0JI0T Y-
HUS TUCKYPC € U3KITFOUUTEITHO HAJICKAI KATO pe-
3yJITaT OT TCHJCHIIMUTE B CbBPEMEHHATA HAy4YHA
TypUCTHUECKa peasiHocT. Hamata Hajmexa u om-
TUMH3BM CE€ KPEIAT Ha Bb3MOXKHOCTHTE 32 METO-
JIOJIOTHYHO IPEOCMHUCIISTHE Ha TYpPHCTHYECKaTa
HayKa M HAYYHOTO TYPUCTHYECKO H3CJIC/[BAHE.
ToBa o3HayaBa MpaBWIHO pa3OUpaHe Ha CHII-
HOCTTa Ha HAYYHOTO M3CIIE/IBaHE B TYpU3Ma, KaTo
CaMOIICHHOCT ¥ HOBAaTOPCTBO, HACOYCHO KbM TOJI-
MoMaraHe Ha TYPUCTHUYECKUS OU3HEC U podecH-
OHAJHOTO 00pa3oBaHHEe Ha TYPUCTHYCCKHUTE
kajpu. MetomonornyHara pedIiekcusi Ha TypucC-
THYECcKaTa JCHHOCT € ONTHMHU3MpAIla W3XO0JHa
TOYKA 332 HOBO pa3OUpaHe M HAYYHO-TEOPETUIHO
000CHOBaBaHe.

Kakto mpaunno otOenszea WM. Bapuykos
(2008), memooonocusama (B Hal-IIUPOK CMHUCHT)
€ CBhP3aHa C M3y4aBaHEeTO Ha CTPYKTypaTa, JIOTH-
YyecKaTa OpraHu3allvsi, METOAUTE U CPEICTBATA 3a
neiictBre. MeToJoiorusaTa B 00JacTTa Ha Hay-
KaTa € yuYeHHe 3a Hali-00IITe MPUHIIUIH 32 IT0C-
TposiBaHe Ha (GOPMHUTE U METOJIUTE Ha HAYYHUTE
u3cneaBanus. MeTOJONIOTHITa U3BEKIA TEeope-
TUYHUTE 3HAHUS U U3BBPINBA TpaHcHopMaIus Ha
peanHocTTa. Memooonocusma, Kamo yuenue 3a
Memooume HA HAYYHUME U3CNe08AHUS 6 00-
Jacmma Ha mypuzma, IPeACTaBIsaBa CbBKYITHOCT
OT MHEHHS U BB3TJICAH, PE3YJITAT Ha [MO3HABAHE,
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pa3OupaHe U OCMHUCIISTHE Ha MPaKTUKAaTa Ha KU-
BOT, KOETO IT03BOJISIBA Ch3aBaHe HA CIICHU(PUIHH
TEOPETUYHU PA3CHKACHUS U TPEIIIOKEHUS 32 13-
CJICJIBAHUTE SIBJICHUS W IPOIECH B TYPUCTHYEC-
kata uHaycTpus. [Ipu m3cnenBaHe Ha Typu3Ma,
KaTo BHJ U (hopMa Ha YOBEIIKATA ICHHOCT U KaTo
YCIICIIHO pa3BHBAIl] CE OTPACh] Ha CBETOBHATA
MKOHOMHUKA, Ce U3BBPIIBAT M MPOBEXKIAT H3CIC-
BaHMs C MOMOINTA HAa PAa3IMYHU MeToau. B Hay-
KaTa 3a TypU3Ma yYeHU W CICIUAINCTH B CBOUTE
W3CJICJIBAHUS CE OMMpAT Ha obuuTe, crienuduy-
HUTEe W dYacTtHuUTe MeTomosorum (Barchukov,
2008, p. 10).

WuTepechT KbM mpoOiieMaThkaTa, OTHACSIA
ce JI0 Memooon02Uama Ha HAYYHOMO Mypucmu-
yecko uzcnedgeame, MOXKEM Ja KakeM, € BHUMa-
HHe, ceOeno3HaHne U cedeoch3HaBaHe (CeOEBr-
JeXaHe) B HayKaTa 3a Typu3Ma, 0e3 KOUTO HUTO
elHa HayKa W HayYyHO M3CIe/IBaHE HE IOJTyd4aBa
3aCITy’)KEHO yBakeHHe. MeToIoNIoTusITa Ha Hayd-
HOTO M3CIIe/IBaHE JBJKU CBOCTO YTBBPIKIaBaHE U
pa3BUTHE HAa PEATHHUTE IPOIECH, MPOTHYALIH B
o0eKTa Ha TypU3MOJIOTHsATA, KaTo Hayka. ToBa e
camara TypUCTHYeCKa JEHCTBUTEIHOCT, Pa3Ilu-
psiBaHa M YCIIOKHSBaHA, M3CIIEABaHA OT HAYKUTE
3a Typu3Ma, KOSITO TIPEIIOCTaBs ChIECTBYBAaHETO
Y pPa3BUTHETO Ha HAYYHOTO M3CJIC/IBAHE.

MeTtoponorusta Ha HAy4HOTO TYPHCTHUECKO
W3ClIeIBAaHE € HEMPEeKbCHATO pa3BUBamia ce
cdepa, CBbp3aHa ¢ METOJO0JIOTHATA Ha HayKaTa
TYPU3MOJIOTHUSTA, KATO HayKa, KOSITO U3y4aBa Ty-
pHU3Ma M pa3BUBa CBOSI COOCTBEHA HayYHOM3CIIE-
JoBarencka npobiemarnka. HayunoTto wmscnen-
BaHe, Karo crenuduyHa Hay4HO-IIO3HABATEIHA
JIEHHOCT, Ce OCBHIIECTBABA OT YUCHH (M3CiIeI0Ba-
TEIHN), KOUTO Ca CIICIMAITHO MMOATOTBEHHU 3a Ta3H
JIeWHOCT. 3sICHABaHETO HAa METOHOJIOTHYHUTE
npoOJIEeMH MPEANIOCTaBs Bb3MOXKHOCT 32 IBJIHO-
IICHHO M3II0JI3BaHEe Ha OOIOHAYYHHUTE KaTeTOPUU
OT M3CJICZIOBATENS B HETOBUTE HAYYHH THPCCHUS
Y TIPU KOHIETITYaJTHOTO KOHCTPYUPAHE Ha CAMOTO
u3cnenBane. [IpoayKThT Ha TIxHaTa paboTa e Ha-
YYHOTO U3CJIC/IBAHE.

Hapnu3zaHeTo B peajHUTE MPOLECH HA TypHC-
TUYECKaTa  HaydyHOM3CJeAoBaTelIcka  paboTa
nperoara 3a7b1009eH0 TO3HABAHE OT H3CIIE]0-
BaTEJS-TYPU3MOJIOT Ha METOJOJOTHUSATA, IUIaHH-
paHETO M METOJUTE Ha HAyYHOTO TYPHCTHYECKO
u3cnenBane. [IpobneMaTrkara € JOCTaThbYHO
CIIOYKHA ChC CBOETO ChIBPKAHUE U HACOYCHOCT.
3a wm3ciemoBaTeNUTE 3al03HABAHETO CHC ChHII-
HOCTTa Ha HAyYHOTO TYPUCTUYECKO H3CIIE/BAHE
03Ha4YaBa HAYMH Ha MUCJICHE U M300p Ha MO3UIINS
3a CaMOCTOSATEITHO MHTEPIPETUPAHE Ha peaHaTa
TYpUCTHYECKa JeHCTBHTENHOCT. HanexaHoTto u



KOMIICTEHTHO IO3HAaBaHE Ha METOJOJIOTHATA Ha
HAyYHOTO H3CJIC/IBAaHE B TypU3Ma, KaKTO M TEOPH-
ATa 32 METOAWTE Ha HAYYHOTO MO3HAHHE HMaT
Ba)KHA Hay4YHA U MPAKTHYECKa CTOMHOCT 33 BCEKH
TYPHU3MOJIOT-METOOJIOT U M3CIIEeJ0BATEI.

PaboraTa Ha MeTO/I0JIOTA CE OTIIMYaBa OT Ta3H
Ha M3CJIeI0BATeNs], MaKap M JBaMara Ja riejar B
€/IHa MT0COKA — HAYYHOTO TYPHCTHYECKO M3CIIE/I-
BaHe.

MeTomonorsT ce KOHIEHTpUpa BbPXY M30pa-
HUTE€ W TNpWIaraHd METOIOJOTWYHU MOAXOIH,
KOHIIETIMsI W (QOpMyIHpaHH METOIOJOTHYHH
KOMITOHEHTH TIpH M3CJIeIBaHe Ha J1ajicHa Hay4YHa
U TIPaKTUYECKH 3HauMMa TemaThka. Toi mpen-
Jlara pelieHus Mpu u3ydaBaHe W OOsICHSIBaHE Ha
SABIICHUATA W TMPOIECUTE, HAYYHOTCOPETHYHA
000ocHOBKa Ha mpobiema, pa3padboTBa u 000CHO-
BaBa CUCTEMa OT METO/IM Ha TIO3HAHHWETO, aHAIHU-
3Mpa X0Jla U pe3yJTaTUTE OT WU3CIIeJ0BaTeNICKaTa
JnelHocT. bpost Ha MeTonono3uTe B ajeHa 00-
JacT Ha HayKaTa € TBbPAE MAIbK M OT TEXHUTE
MyOJIMKAIK ce MHTEPECYBaT MPEICTABUTENN Ha
HayKaTa W Te3H M3CJIEJOBaTeNN, KOUTO HABIH3AT
B Hay4YHaTa padora.

W3zcnenoBatensT ce cTpeMu Aa ce IpUABPKA,
cleqiBa M TpWiara KOHKPETHH METOJOJOTHYHH
M3UCKBAaHMS IPH MOATOTOBKATA M PEATN3UPAHETO
Ha CBOETO CaMOCTOSTEIHO HAayYHO W3CIIC/IBAHE.
PaBHMIIIETO HA METOJOJIOTNYHA KYJTYypa Ha M3C-
JIeJ0BaTeIs Ce 0Tpa3siBa Ha HUBOTO HAa HAYYHOTO
M3CIIe/IBaHE U Ce SIBSABA KIIIOYOB HHPOPMAMOHEH
pecypc IpH OCHUIECTBABAHE HAa HAyYHOU3CJIEAO-
BaTeyicKaTa padoTa.

HeoOxoxnmocTTa OT U3AUTraHe Ha PaBHUILETO
Ha M3CIJIeIBaHUATA BBB BCSKA HayKa ce CBHP3Ba C
PaBHMIIETO HAa METOAOJIOTHYECKaTa KyIATypa Ha
JMYHOCTTA Ha U3CIIEI0BATEN, KAKTO U C TI03HABa-
HETO (M3y4aBaHETO) HAa METOJOJIOTHATA, KaTo
yueHue (Teopusi) 3a Hail-o0mmTe moaxoau (KoH-
IIETIIHS) Ha H3CJIeoBaTeNICka paboTa M CBBp3a-
HHUTE C TSIX METOAM Ha HAYYHO IO3HAHHWE IIpU
MPaKTUYEeCKOTO H3cie/lBaHe W OOSICHABAaHE Ha
MPOLIECUTE U PE3yIATaTUTE OT pealHaTa TyPUCTH-
YecKa IEHCTBUTEIHOCT.

Memooonozuama e npaxo opueHmupana Kom
xopama (u3cnenoBarenute). Tst ce cTpemu 1a 3a-
JIOBOJIM TEXHUTE MTOTPEOHOCTH U HAYYHOU3CIIENO0-
BaTEJICKU CTPEMJICHHUs, Ja 0000IIM 3HaHUATA U
MHTEpIpPETHPa ChHUICCTBYBAllaTa MPAKTHKA H
OIUT Ha CIEIHAINCTUTE B OINpe/elieHa Hay4yHa
obxnact win HanpasieHue. Ta3u HayqYHOU3CIen0-
BaTeJICKa ¥ IPAaKTUKOIO3HABATENIHA AEHHOCT 00e-
JIMHSIBA HAYYHH 3HAHUS, KOUTO M3TPaXKAAT Memo-
00102UdHamMa Kyaimypa Ha uscie0o8amesis 3a 0c-
HOBHTE Ha HayKaTa.
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MeTo/10110THYHATA TTOATOTOBKA BKIIFOYBA OB-
Ta/issBaHe Ha 3HAHWSA W YMEHHS 32 Hay4YHOM3CIIe-
JIOBaTelicka padoTa, Mo3HaBaHE Ha METOIOJIOTH-
ATa, METOJMKATA, U3CIEOBATECICKUTE MOIXO.H,
HayYHU METOJIM W €TANUTE Ha IUIaHWpaHe Ha Ha-
YYHOTO TYPUCTHUYECKO H3CJIECABAHE, U3BBPIIBAHO
B pa3n4yHU chepy Ha TYpPUCTHUECKATA MPAKTHKA.
JloOpara moAroTOBKAa Ha CIEIUAIUCTUTE B TY-
pHU3Ma e MPSIKO CBhp3aHa C MOBUIIIABAHE HA Kayec-
TBOTO Ha TSAXHATa HAyYHOM3CJIEIOBATEIICKA JCH-
HOCT.

MertoonorusiTa Ha TypUCTHYECKaTa HayKa U
HAYYHOTO M3CJE[[BaHE B TypHU3Ma € HEoOXoauma
3a TSAXHOTO HAYYHO (TEOPETUYHO U EMIHPUYHO)
YTBBbpK/IaBaHE, KaKTO M 32 METOIOJOTHYHATa
IMOATOTOBKA HA CTYACHTUTE MO TYpPH3bM — OBb-
JIeIU CIIeIUaICTH U u3cliefoBareny. B cuBpe-
MEHHUTE YCJIOBHSA Ha MpOQecHoHAHA IEHHOCT
CHeyuanucmsm - mypusmonoz € HeooxXoIuMo 1a
ObJic MOATOTBEH KAaKTO TEOPETUYECKH, METOH-
YeCKH M TPaKTHYECKH, Taka U METOJ0JIOTHIECKH
mo mpobieMuTe Ha HAYYHOM3CIIEIOBATEJICKaTa
JIEUHOCT B TypHU3Ma.

,,HaydHaTa paboTa € JacT OT IsJIOCTHATa ca-
MOAKTyaIM3alMsi W CcaMOperyianvs Ha JIH4-
HoctTa. llpn Hes mpodecnonaaHara qeitHOCT HOC-
TUTa Haii-ronsiMa npiadouuna. [lpu To3m pox ca-
MOaKTyaJH3HpaHe ce JOCTHra A0 Hai-IbJIOOKH
MIPEKUBSBAHNS, KOUTO M3MBIBAT OIPEEICH WH-
IuBHJ ¢ pagoct. Hayynara pabota e Momyc Ha
npodecroHaNHa peaar3anys, KOsITo € 4acT OT Isl-
JIOCTHATa peanu3anus Ha maHocTTa™ (Akabaliev
et al., 2004, p. 5). CMHCHIBT Ha U3BHPIIBAHOTO
HAY4YHO H3CIIeIBaHE CE CBEXJa EAWHCTBEHO 0
MIPUHOCA B OTACITHUTE HAYKU B TypHU3Ma UJTH B Ha-
VYHHUTE JUCITUIUTHHHM (TOU € HE TTO-MaJIKO BaXKEH).
Toli e HacodeH Mpeau BCHYKO KbM MpaKTHUEC-
KaTa MPUWIOKUMOCT U yCHBBPIICHCTBAHE HA Ka-
YECTBOTO Ha W3BBHPIIBAHATA HAYYHO H3CIIEAOBa-
TeJicKa paboTa B TypUCTHYECKATa PEaHOCT.

I'. T'epmior (2013) oOpsbla cepro3HO BHUMA-
HHE Ha METOJIOJIOTHYHATA KYJITYpa Ha H3CIIeI0Ba-
TeJIsA, KaTo O0TOeNsI3Ba, Yye 0e3 METOIOJOTHYECKH
MO3HAHUSI € HEBB3MOXXHO KOMIIETEHTHO Ja ce
npoBeJie Hay4HO u3cienBane. [1ogo0Ha rpamMoT-
HOCT C€ OCHUTYpSIBa Upe3 OBJaJIIBAHETO Ha METO-
JIOJIOTHYHA ~ KyITypa, YHETO ChAbpIKaHUE
BKJIIOUBA: Memooonozuyecka pegaexcus (cro-
COOHOCTTA J1a ce aHaNM3upa coOCTBEHATAa HAyYHA
NEHHOCT), CHOCOOHOCTM 3a HAYYHO 0O0CHO8ABAHE,
Kpumuuecka peuexcusi U meopuecko npuioxice-
HUe Ha onpedeneHy Konyenyuu, popmu u memoou
Ha No3Hanue, ynpasienue, OUaiit, KaKmo u ma-
KUBa yMeHuUs, Kamo: ia BIKAa MpodiieMa 1 aa ro



CBhOTHACS C (paKTHUECKHA MaTepuai; aa IpeJic-
TaBU MPEIJI0KEHNE U MUCIICHO /1a Ce MPEICTaBsAT
MOCIIEACTBUATA OT HETOBOTO  HM3IBIHCHHE:
,,KakBo OM cTaHaso, aKo...”; pa3npeaensHe Ha pe-
[ICHUETO Ha MPpo0JIeMa Ha CTHIIKU U B ONTHMaIHA
nocienoBaTeHOCT U T.H. (Gertsog, 2013, p. 34-
34).

[IpoBexkjaneTo Ha HayYHOU3CIIEIOBATEIICKA
JIEHOCT M3HMCKBA OT CIEIHAIIMCTA OBJIAJSIBAHE U
MpUTEXKaBaHE Ha METOJIOJIOTUYHA KynTypa. Ts e
HeoOXOoJMMa Omopa KaKTO 3a H3CIIe0BaTeNsd
(YHMBEpCHUTETCKH TMPEIoJIaBaTel, Hay4eH padoT-
HUK WU Ha CTyJICHTA), TaKka W 3a mpakTika. Me-
TOMOJIOTHYHATA KYJITYpa € HeOTAeIMa OT u3bopa
Ha METOJ0JIOTUsl, KOUTO TOM Ch3HATEIHO € Hampa-
BWJI ¥ TIpUJIara B CBOSITA M3CIEH0OBATENICKA JCH-
HocT. EcTecTBeHO T He MoXe Aa Obie mperno/a-
BaHa KAaTO I'OTOBO 3HAaHWEC W NPCAINMCaHHuA, TBHU
KaTo M3MCKBA OT M3CJIE/IOBATENsl YMEHUS 32 METO-
JTOJIOTUYHA aBTOpe(IIEKCHsl, OCh3HABAHE U aHAIIH-
3upaHe Ha coOcTBeHaTa HaydHa AerHocT. Cro-
COOHOCTTa 32 Hay4HO 0OOCHOBaBaHE U MPHIIOKE-
HUE Ha OMpEe/eIeHN KOHIENINH (TEOpHH), MpaK-
TUYecKaTa PeaTHOCT M METOINTE Ha ITO3HAHUE ap-
TYMEHTUPAT MemoOOa02UYHAma peghiexcus Ha
uscnedosamens (yMEHUE J1a aHAU3Upa coOCTBe-
HaTa CM Hay4Ha jaeiHocT). ExHo oT HeroBure 3Ha-
YUMH TIPO(ECHOHATHO-THYHOCTHH KadecTBa €
OBIIQ/IABAHETO HAa METOJOJIOTHATa Ha HAayYHOTO
MO3HAHME.

MeromonornyHaTta KyjiITypa Ha H3CIeNOBa-
TeJIsl € BayKHA YacT OT HeroBara JIMYHOCTHA 0011a
u3cieqoBaTeNcKa Kyntypa . B obnacrra Ha Ty-
pu3Ma TS ce TpOosBsIBa CHOOPa3HO crerudpuKaTa
Ha M3BBPILIBAaHATA OT HETO HAYYHOM3CIIEA0BaTE-
CKa JICHHOCT, pa3riexkaania (u3y4aBalia) HIHpPOK
KpBI' OT sIBICHUS ((PESHOMEHHM), CBBpP3aHH C YO-
BEIIKOTO TMOBEJIeHNE. 3a METOAOJIOTHIHAaTa KyJI-
Typa MOXKe Ja Ce€ Kake, Ue € HauWH U KyJITypa Ha
MHCJIEHE, OCHOBaBalla ce Ha MPeIBapUTEITHO yC-
BOCHH 1 (POPMHUPAHN METOAOIOTHUECKH 3HAHMSL.

3akaoueHne

B 3akimtoueHue nie oTOENeKUM, Y€ METOI0JI0-
TUsTa Ha TypHU3Ma € HEMPEeKbCHATO Pa3BUBAIIA CE
obmacT Ha Haykara, ¢ OTCTOsBalla COOCTBEHA
mpoOJIeMaTHKa Ha U3ClieIBaHe. AHAIM3BT Ha aK-
TyaJTHUTE METOOJIOTUYHHU BHIIPOCH OTKPHBA Bb3-
MOXHOCTH 32 TO-ITBJTHO ¥ TIOCJIEJIOBATEIHO 1TOC-
JIeIBaIO HayyHO pasriexaane. Jloopara MeTo0-
JIOTUYHA KYJITypa Ha H3CIEAOBATENS € Cepuo3Ha
MPEANIOCTaBKa 32 U3BHPIIBAHE HA KAYSCTBEHO Ha-
YYHO TYPUCTHUECKO U3CIICIBAHE.

Haii-cpiecTBeHaTa XapakTepUCTHKA Ha Me-
MOOONO2UYHAMA KYAMYPA HA MYPUIMOJI02d € XKe-
JIAHWETO MY Jia U3I0JI3Ba HAIMYHUTE HAYYHU 3HAa-
HUS 3@ aHallM3, pasllupsBaHe, MOJ00psSBaHE U
VHOBAIIMH B HAYYHOU3CJIeI0OBaTENICKaTa IEHHOCT.
Meronmonornynara peduiekcus 3aema  0a30BO
MSCTO B Pa30MpaHETO 3a METOMOJIOTHYEecKa KyJl-
Typa (Karo pa3MHCHI 3a COOCTBEHaTa Hay4dHa
neitHocT). TlomoOHa MeTomonmornyna pediaexcus
aKTyaJu3rpa B3aUMOBpB3KaTa TEOPHs (HayKa) U
MPaKTHKa U Pa3KpHBa MACTOTO HA M3CJICAOBATEIIS
B Hesl. MeToIoNIorHYHAaTa KyJITypa € HeoOxoauma
Ha BCEKH Y4YCH, 0COOCHO Ha TO3M, KOWTO MpPaBH
CBOWTE IIbPBH CTHIIKH B HAayKaTa.
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THE ROLE OF MARKETING IN THE SUPPLY CHAIN DISRUPTION MANAGEMENT
PROCESS

Teodora Todorova

ABSTRACT: These days, supply chain disruptions are a popular topic among news sources. The purpose of
this paper is to examine the possibility of integrating marketing management into the process of risk mitigation or
disruption recovery of the supply chain. The concept of supply chain risk and resilience is first explored. Second,
the main strategies for minimizing supply chain risk and restoring normal operations are discussed. Finally, the
author identifies potential interfaces between supply chain disruption management and marketing tools.
According to the findings of this paper, marketing can play a supporting role in managing supply chain disruptions
mainly by carefully monitoring the information that consumers receive and influencing how they perceive brands

and products.
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BbBenenne

Bepurure Ha 10cTaBKM BHHAru ca Owim Tema
¢ TOISIMO 3HAYE€HHE 3a OM3HECAa M MKOHOMHYEC-
KHUTE CIICITUAIMCTH, HO B HAIIIX THU, B pe3yJITaT Ha
HSIKOJIKO BKHU CHOUTHS HSIMa HOBUHApPCKA EMU-
cusi, yeOcaliT 3a HOBUHM WJIH BECTHHK, KOHTO B
MoCJIeTHATa CeAMHIA J1a HE € HaIlpaBWil IOHE
€IIH PETIOPTaX ChAbPKAI TyMHUTE ,,IPOOIIEMH C
BepuraTa Ha noctaBku'. IlocneacTBusita OT naH-
nemusta ¢ COVID — 19, bpeksur, a chBceM Hac-
KOpO ¥ KOHQIUKTHT B YKpaiiHa MpuBIsiKoxa myo-
JUYHOTO BHUMAHUE U NPEBBPHAXA YCIEUIHOTO
yIpaBleHHE Ha BEPUTHUTE Ha JOCTABKH B IPHOPH-
TeT W OCHOBHO TPEIU3BHUKATEICTBO 32 MHOTO
(upMH U aKTyaJ Ha TeMa 3a MOTpeOUTENuTe.

Hacrosmara cratus nMa 3a 1ien aa uaeHTudu-
[Mpa 9acT OT MEPCIEKTUBUTE 3a MPHIOKEHUE Ha
WHCTPYMEHTH, MPHUCHIIA HA MapKETHHTA 3a YII-
paBJIeHHE Ha CMYIIEHUSTa 110 BepUrara Ha J0C-
TaBKUTE.

JledmuupaHnaTa 11eJ1 ce KOHKPETU3Upa B CIICI-
HHTE 3aJa4H:
¢ OnucaHue Ha MOHITHETO ,,pUCK" B KOHTEKCTA

Ha yMIpaBJICHUETO Ha BEPUTUTE HA IOCTABKU
¢ PasriexgaHe Ha KOHIIEMIUATA 32 YCTONYH-

BOCT Ha BepHraTa Ha JIOCTaBKH
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O
0‘0

Pasrnexxnane Ha cTparernure 3a cMeK4YaBaHe
Ha PHCKA 0 BepuraTa Ha JOCTaBKU
Pasrnexxgane Ha cTpaTteruure 3a BH3CTaHOBS-
BaHE OT CMYIIICHHS IO BepUraTta Ha JOCTaBKU
PasrnexxnaHe Ha MOTEHLMAIHUTE MOCIENCT-
BUS OT IPEKHCBAHMS 110 BEpUTaTa Ha JOCTABKH
Pasrnexxgane Ha ponsita HAa MApKETHHTA B TIPO-
1[eca Ha yIpaBieHHE Ha MPEKbCHATUTE J10C-
TaBKH

WscneaBanero, mpeacTaBeHO B TO3W JOKIIA
MMa OIHKcaTeNieH U MpoydBaTeleH XapakTep, oc-
HOBHUTE U3IOJI3BAHU MHCTPYMEHTH Ca aHAIM3 Ha
CBHABPKAHUETO M KaOWHETHO IPOYYIBAHE.

/
0.0

D3

*

.0

HpeK'bCBaHI/Iﬂ BbB B€pUraTra Ha J0CTaBKH

1. Puck ot mpexbcBaHe W yCTOMYMBOCT HA Be-
purara Ha JOCTaBKH

PuckbT BBB BepuraTa 3a JIocTaBka MOXe Ja ce
OTIpEJIeNI KaTo BEPOSTHOCT 3a NpEeKbCBaHE Ha
OM3Hec mpoLecuTe, KOeTo /1a A0Bee 10 MpobdiaeM
ChC CIIOCOOHOCTTA HA KOMIIAHHSTA Ja JOCTaBS
NPOJYKTH U YCIIyTH HA CBOUTE KIHEHTH BB Be-
purara. [13]

W3TouHMIIMTE HA PUCK BBHB Bepurara Ha JIOC-
TaBKUTE MOTAT yCJIOBHO Jia OBAAT pa3lieNiecH B 5
KaTeTOPHH:



Puck Ha ThpceHeTO - BKIIIOUBa IOTEHIMAIHATa
pasJinka Mexay JeHCTBUTEIHOTO U IPOrHO3U-
pPaHO THPCEHE U MOTEHILMAIHU CMYLICHUS B
MOTOKa OT MPOAYKTH W WH(OpPMALUs B pam-
KATE Ha MpekaTa WM MEXIy LEHTPAIHUTE
HOPEANpUITUS U [Ta3apa.

PI/ICK, CBBbp3aH C JOCTAaBKHUTEC - BKJIFOYBA I10-
TEHIUAJIHNW OTKJIIOHCHUS BHB BXOAAIIUTE O0C-
TaBKU 110 OTHOLICHHE Ha BpeMe, KaueCTBO U
KOJIMYECTBO, 1 CMYUICHHUA B IIOTOKAa Ha IIPO-
IYKTUTE U MHPOpMaIHsITa OT MpekaTa Harope
10 BepuUrara.

Puck Ha nporueca - BKJII04Ba MOTEHIIMATIHH OT-
KJIOHEHHS OT MPOU3BOJACTBOTO Ha >KEJIAHOTO
Ka4ecTBO M KOJIMYECTBO B TOYHOTO BpEME.
To3u BuA pUCK BKIIOYBA PUCKOBETE 3a Kayuec-
TBOTO, KamamureTa ¥ HaJeKAHOCTTa Ha MOJ-
JbprKaliaTta KOMyHHKAIIHOHHA CUCTEeMa, TpaH-
CIIOpPTHA CHCTEMa M HHPPACTPYKTYpa.
MpeKOoBH PHCK - BKIIIOUBA, IPaBUiIaTa, CUCTE-
MHUTE U MPOLEIypUTE, KOUTO YIpPaBisBaT Ha-
YWHA, MO0 KOWTO OpraHu3anusTa YHpaKHsSIBa
KOHTPOJI BBPXY CBOUTE HPOLIECH.

Puck ot okonHaTa cpeia — BKIIOYBA BHHILHU
3a pupMaTa pUCKOBE, IIOJUTHIECKA HECTAOMII-
HOCT, TEpOPU3bM, BOIHA, OOJIECTH WU enuie-
MUU, IPUPOTHU OCJACTBUS, COIIMATHN U TIOJTH-
THYECKH HEIOBOJICTBA, MKOHOMUYECKH CIIa-
nose.[17]

B obnactTa Ha pHUCKOBETE H YSI3BUMOCTHTE CE
OTJIMYaBaT J[Ba BapHaHTa: ,,0IEPaTUBHU" PUC-KO-
BETE, KOMTO C€ OTHACAT /10 €KEIHEBHUTE CMYILE-
HUsI BBB BPEMETO 3a JIOCTaBKa, KoleOaHUsTa B
TBPCEHETO U APYI'U, U PUCKOBE, KOUTO BOIAT O
MPEKbCBAHNSA, HEOOWYaliHW CHOWTHSA C TOISIMO
BB3aeicTBre. [15] EdexkTuBHOCT Ha BepuraTa Ha
JIOCTaBKH, KOSTO € Haco4YeHa KbM IOJ00psBaHe
Ha (DMHAHCOBOTO CHCTOSHHE HA KOMIIAHUSATA CE
pasin4yaBa OT YCTOMYMBOCTTa Ha Bepurara Ha
JOCTaBKH, YHMATO LE1 € MHUHHMH3UPAaHETO Ha
pHCKa, IIpH OTIEPATUBHUTE PUCKOBE MPEAIPHUITH-
aTa TpsOBa J]a c€ ChCPENOTOUYaT BhPXY e(eKTHB-
HOCTTa, HO 32 2 NPEAOTBPATAT PUCKBT OT CMY-
HICHUS BHB BepUrara ce Hajara fa moaoOpsT yc-
TOWYMBOCTTA, BBIPEKH JONBIHUTEIHUTE pas-
xonu. [3]

Opranuzanunre Bce MoBeye 1aBaT MPHOPUTET
Ha yCTOWYMBOCTTA NpeA €PeKTUBHOCTTA WIIH ThP-
CSIT HOBU HA4YMHU Ja IIOCTUI'HAT U JIBETE €IHOBPE-
MEHHO. [24]

PuckoBere OoT mpeKkbcBaHE MOTAT Aa AOBENAT
710 BBJIIHOOOpa3eH e(heKT M CTPYKTypHA TUHAMHKA
BbB Bepurarta. TpsOBa 1a ce oTOEIeKHU, Ye 00X-
BaThT HA BBJIHEHUETO M HETOBOTO Bb3-ICHCTBHUE
BBbPXY IPOU3BOAMUTEIHOCTTA 3aBU-CST KaKTO OT
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pe3epBUTE 32 yCTOWYMBOCT (HAIp. HHBEHTAPA HIIH
Oy(epHHs 3a KalanuTeT), Taka U OT CKOPOCTTA U
Mamada Ha IEHCTBUATA TI0 Bb3CTaHOBSIBAHE. [§]

YceroiiunBOCTTa HAa Bepurara Ha JIOCTaBKH CE
neduHupa Kato: AfanTuBHATa CHOCOOHOCT Ha Be-
purara Ha JJOCTaBKH Jia c€ ITOATOTBHU 32 W/WIA Ja
pearupa Ha PEKbCBAHMS, J]a U3-BbPIINA CBOEBPE-
MEHHO ¥ PEHTa0MITHO Bb3CTAHOBSIBAHE U CJICA0BA-
TEJTHO Ja MOCTUTHE HAMPEAbK KbM ChCTOSHUE Ha
OTIepaIlHTE CIIe]] MPEKHCBaHEe, KOETO B UCATHUS
ciydait € o — 100po, OTKOIIKOTO TPE/IN MPEKbC-
BaHeTo. [20]

YceroiunBOCTTa HAa Bepurara Ha JJOCTaBKHU CE
pasnruaBa OT yNPaBICHWETO HA PUCKA WM TIpe-
KbCBaHUATA, Thil KATO pa3vynTa B rojisiMa CTENeH
KaKTO Ha BBTPEIIHUTE, TAKa U HA BHHIITHUTE OTIe-
paTUBHH CLIOCOOHOCTH 32 CIpaBsHE KaKTO C OYaK-
BaHHTE, Taka U ¢ HeOUYakBaHUTE ChOUTHA. [19]

2.Ctpateruu 3a cMEKYaBaHE Ha TOCIEACTBU-
ATa OT CMYIICHUATA 110 BEpUIraTa Ha JOCTABKUTC
Y BH3CTAaHOBSBAaHE Ha ONEPAIUHTE

CMyIeHusITa 110 BepHurara Ha JOCTaBKHU BOJST
IO peaulia OTPHUIIATETHA TTOCIEICTBHS 3a TPE/II-
pUSTHSTAa, OCHOBHO 4pe3 YBEIHYEHHE Ha JAUpEK-
THU U UHIUPEKTHH Pa3XO/IH.

Cropeny  u3clieiBaHe, HampaBeHO OT The
Economist mpexbcBaHHATa ca JOBENH 10 3HAYH-
TeJTHU UKOHOMHYeckH pasxonu (6 - 10% ot ro-
JUIIHUTE TpoAaxOu), 3aryba Ha mnedanou (6-
20%), KoATO € MO-CUIIHO u3paszeHa Mexay Espo-
nefckuTe (GUpMU U CEpUO3HM IIETH 32 PeITyTaIl-
ATa, Thi KaTO KOMIIAHUHTE ce OOPAT Ja MOAIbp-
KaT AocTaBKaTa Ha cToku. Cropesa ChIIOTO MPo-
y4BaHE OCHOBHHTE (DaKTOPH, KOUTO BIHUSIAT
BBPXY OIEpaIMUTE 110 BEpUTraTa Ha JOCTaBKH Ca :
COVID - 19, rinobannau kubep aTaku, IpOMEHH B
[IEHUTE Ha CTOKUTE, IPOMEHH B IpaBHiIaTa U 3a-
KOHHTE M TeomoynTukara. CBIIOTO MpOy4yBaHe
UACHTH(PHULMPA U HAli-4eCTO CpeIlaHUTe MOCIe -
CTBHSI OT TpoOJeMUTe TO Bepurara, Karo Ha
mepBO MACTO 38% OT PECHOHIAEHTHTE MMOCOYBAT
npobjeMu ¢ pemyTanusaTa U UMHIDKa Ha OpaHfa,
33% mocodBaT MOBHIIEHH MPOU3BOACTBEHU Pa3-
X071, 3a0aBsiHe Ha napuyHuTe motouu (31%) 3a-
ry0a Ha nosuTHH KineHTH (21%) wiu ortakBaHUS
(30%), 3ary6a Ha npoaykTuBHOCT (23%) 1 3ary6a
Ha npoaaxou uiu nasapeH asut (19%). [24]

B npyro npoyuBane ot Oracle, mpoBeneHo B
cpenata Ha 2021r. B CAILl, mo4yTH moyioBUHATA OT
anketupanute (45%) nmpu3HaBat, ye HUKOTa HE ca
MUCITHIIM 32 TOBAa KakK CE JOCTABAT MPOJYKTUTE
npenu naHgemusra. Cera MOYTH BCEKU OT THX



(91%) ro B3ema mpenBH TOKATO IMa3apysa, 0Co-
0eHO B ciyyauTe, KOTaTo MOKYNKaTa € 3a HIKOU
nIpyr. 43% cnoaendar, 4e ca MpOIyCHAIU IMoAa-
PBLU 32 CIEIHUATHN OBOAU MOpaay npoOieMu ¢
BepHUrara Ha JIOCTaBKH, a 66% ce MpuTecHsABaT, 4e
HEBB3MOXKHOCTTA J]a 3aKyIST MPaBUIHHUTE TPO-
OYKTHU 1 pa3Banu npaszHunute um. [lorpedure-
nuTe pasdupar, 4e BEPUTHUTE Ha JOCTaBKH ca
CJIOHH, TOBA HE TH MPaBH MO-ThpHenuBu - 84%
OT XOpara Ka3Bar, 4e 3a0aBsHEeTO LIe T'M HaKapa aa
aHyJIMpaT nopbukara cu, a 80% mnpoleHTa Ka3Bar,
ye 3a0aBsHETO IIie TH HaKapa Jia CIpaT Ja KylmyBaT
OT MapKa Kato 1s10. 82% oT 3aluTaHUTE ce CTpa-
XyBaT, Y€ NPEKbCBAHUATA Ha BepUrara Ha JOC-
TaBKU II¢ TToTIpeyaT Ha MiaHoBete uM, 92% cmsi-
TaT, Ye e UMa TI0BeYe MPEKbCBAHMsI Ha BEpUTaTa
Ha JJOCTaBKH B OBJIEIIIE, a IBE TPETH CE CTPaxyBar,
4ye TNpeKbCBaHUATA HUKOTa HIMa Jia CBBPINAT.
[23]

Crparerunre 3a cMEKYaBaHe U YIIpaBlIeHHE Ha
PHUCKOBETE OT CEPHUO3HU CMYIICHUS MOTaT Ja 0b-
JaT IIMPOKO KIaCU(PUIMPAHU KaTO: MPOAKTUBHA
WIN TPEeBaHTUBHA CTPATETWs W PEaKTHBHA WU
CTpaTerus 3a Bb3CTaHOBSBAHE.

[IpoakTHBHUTE WM TPEBAaHTUBHHUTE CTpaTe-
THH 32 HaMaJIABaHE Ha PUCKa Ce ChCpe0TOYaBaT
BBPXY HOJXOSIIN IUIAHOBE W HAH-TOOpH JeicCT-
BUs, KOUTO CE€ MPHEMAaT Mpeard HAaCTHIIBAHETO Ha
CMYILIEHUS, TaKa Y€ CUCTeMaTa Jia € HaJIeXK1Ha, 3a-
IUTeHa W Ja TOHACSd MHHHMAaJIHH 3aryOu IIo
BpeMe Ha TEpHOANTE Ha MpeKbcBaHe. TakwmBa
CTpaTeruy ca NoJOOHM Ha yBEJIM4YaBaHE Ha cpell-
HOTO BpeMe 10 TIOBpe/a Ha MAIIMHUTE WA WH-
PaCTpyKTYPHHUTE CUCTEMH.

[IpeBaHTHBHHUTE CTpaTeruy 3a HaMaIsiBaHE Ha
pHUCKa clieABaT MPAKTUKH 3a 3alUTa Ha OTOLUTE
OT IOCTAaBKH Ype3 MPOAKTHBHHA MEPKH 32 pe3epPBH-
paHe, HanpuMep MpuI0OWBaHe HA W3IHUIIHU JI0C-
TaBYHIIH, pe3epBUPaHE HA HHBEHTApa M 3aIIUTa
(BTBBpASIBAHE) HAa CHOPHKCHUATA 3a JTOCTABKa.

PeakTuBHHTE CTpaTerny 3a BH3CTAHOBSBAHE
ca ce (QoKycHupaT BbpXY IUIAHOBETE M XOJa Ha
JeicTBusiTa cien npekbeBaHusTa. [lpumepn 3a
TaKWBa CTPATETHH Ca HamalsiBaHe Ha CPEIHOTO
BpEMe 3a PEMOHT Ha HeU3IIpaBHA MAIlIHA WX UH-
(dpacTpyKTypHa cucTeMa.

Crparerunte 3a Bb3CTaHOBSIBAaHE FapaHTHPAT,
Ye IPeXO0IbT Ha CHCTEMATa OT MPEKBCHATO ChCTO-
SSHAE KbM CTa0WIIHO CHhCTOSHHE € OBp3, JOKaTo
MPEBaHTHBHUTE CTPATETHH T'APAHTUPAT, Y€ TS OC-
TaBa B CTAOWIIHO CHCTOSIHUE 32 MO-IABITO. [14]

BuaumMoctTa € KIr04oB (akTop 3a CMEK4aBaHe
Ha IOCTEeIUIHUTE OT NPEKbCBAHUATA W TOBHILA-
BaHe Ha ycToiumBocTTa . UneHosere TpsOBa jaa
MOJyYaT BUAUMOCT BbPXY BepUraTa Ha JOCTaBKH
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OT pa3IM4HU TJIEAHU TOYKH, KaTO HalpuUMep Aa
MOraT Ja BHIST HMBAaTa Ha THPCEHE B PEATHO
BpeMe, J1a BUIST KOJIIKO WHBEHTap MMa KIUCHTHT
WIW J1a BUAAT JaHHHUTE OT Tpoleca. Ta3u BUIM-
MOCT Ha MaTepHajHuTe, TPAaH3aKUUOHHHUTE HeH-
HOCTH, I€HHOCTHTE MO IUIAHUPAHE U MPOLECUTE
Ha CHalJsIBaHe € OT pelIaBallo 3HAYCHUE 3a UH-
(dopMuUpaHOTO B3eMaHe Ha pelleHus. Buam-
MOCTTa Ha BepHrara Ha JJOCTaBKH CE IIOCTHTa 9pe3
MOJIXOJISIIA MOJICTH U MPAKTUKHU 32 yIpaBlicHHE
Ha WHpOpMAIUATA, MOTaT Jla ce OTIMYaT 2 BUAA
nH(opManus: BbTpEUIHA W BHHIIHA. BbTpemrHa
uHpOpMaysl € HAIMYHA Ha (UPMEHO HUBO WIIH
Ha HUBO BepUTa Ha JIOCTaBKHU, chOpana oT IT cuc-
temuTe Ha Kommanuute, ERP cucremure mim
CHCTEMH 3a yIpaBJIeHHE Ha MHBEHTapa. BbHII-
HaTa nHPOpMaIHs Moxke 1a Obae chbOpaHa OT Be-
purara Ha JOCTaBKH HJIHM OKOJHATa cpena, chO-
paHa OT WHCTUTYIMOHAIHH IOKIaaH, (HOHTOBH
nazapu, myOJIMYHH WHCTUTYUUH M KOHCYJTaHT-
cku gokmamau. [11]

OtingaBaT ce HAKOJIKO KaTerOPHU JCHHOCTH
0 BH3CTAHOBSIBAHE HA POLIECUTE:

*Bp3craHOBsIBaHE Ha MPEeKbCBaHMATA Ha
MaKpO HUBO: CTPATETUIECKO MPOCIIEAIBaHE Ha 3a-
MacUTEe U TOTPEOMTEIICKOTO MOBEICHHE, BEPTH-
KaJTHUTE ¥ XOPU3OHTAHUTE KOJIAOOpaliu, MakK-
CUMH3MpaHE Ha MOJ3UTE OT NPABUTEIICTBEHUTE
MOJIUTHKHY ¥ TUITAHOBE 32 BE3CTAHOBSBAHE;

*Brp3craHOBsIBaHE Ha PEKBHCBAHETO HA ThpCe-
HETO: OrpaHMYaBaHe Ha MOKYIKUTE Ype3 omnpee-
JISTHE Ha JIMMUTH 33 OTACIHHU NOTPEOUTENN U TIpe-
3amacsBaHe ChC CYpPOBHHH M TOTOBH HPOJYKTH,
MpeHaco4YBaHe Ha ThPCEHETO;

*Br3cTaHoBsABaHE HA MPEKBCBAHUATA B IIPOM3-
BOJICTBOTO: TIPOM3BOACTBOTO MOXeE J1a Obae yBe-
JMYEHO, Ype3 U3MOI3BaHe Ha IOBEYE CMEHU, Hae-
MaHe Ha IOBeYe OMEepaTopH U 3aKyIyBaHe Ha IO-
BeYe MAIIMHH, 32 J1a C€ TTOIIOMOTHE Bh3CTaHOBSI-
BaHETO OT NMPEKbCBAHUATA, PA3IIUPSBAHE HA MIPO-
W3BOJICTBEHHUS KallalIUTET Ype3 CIOeIIsIHE Ha UH-
(dopmarysi ¥ pecypcH U ChTPYIHHUYECTBO C MeC-
THH TIPOU3BOIUTEIH, AUBEpCUUKAIMATA HA TTPO-
W3BOJICTBEHUTE MPENNpPUATHA B Pa3IUYHH pa-
HOHM, Ch3J]aBaHe Ha LICHTPOBE 3a CIICIIHM Olepa-
LHH;

*Bb3craHOBsBaHE Ha NMPEKHCBAHETO Ha J0C-
TaBKUTE: MIPOM3BOJUTENNTE TPAOBa a ce chCpe-
J0TOYAT BBPXY Oy(EepHUTE CTPATETUH, HAIPHUMEP
HAaMHPAHETO ¥ aKTUBUPAHETO Ha MHOKECTBO JI0C-
TaBYHMIM Ha Pe3epBHU KOMHS C €(pEeKTHBHU CTpa-
TETWU ¥ KOJIEKTUBHO CHAaO/sBaHE, Mara3uHUTE 32
TBPrOBUS Ha JpeOHO TpsOBa Ja mpeoOpasyBar
oliepanuuTe CH, 332 Ja UMUTUPAT JAUCTPHOYIHO-
HEH IEHTHP, KaTo ChbOMpaT, OIaKoBaT M JOCTABST



MOPHYKA Ha KpaWHWUTE MOTPeOWTENH, ,,00paTHa
BepUra Ha JOCTaBKUTE® MPHU CUTYallMH, B KOUTO
NPEeKbCBAHETO € CBHP3aHO C M3TETJISIHE Ha Mpo-
TYKT;

*Bb3cTaHOBABaHE Ha IPEKbCBAHETO HA WUH-
(dopmMarmsATa: MPaBUIIHO U HABPEMEHHO MIPUIIOKE-
HHUE Ha OJOKYEWH TEeXHOJOIUs, Ch3/1aBaHe Ha OT-
BOPCHU KaHaJIU 3a KOMYHHUKalHs C KIIFOYOBH KJIH-
€HTH;

*Bp3craHoBsABaHE NMpH NPEKbCBaHE Ha TPaHC-
1OpTa: CbBMECTHOTO yNpaBieHHE HA TPAHCIIOPTa
3a 3HAYUTEITHO M0JI00pEeHUE I'bBKABOCTTA Ha (BUp-
MaTa 4upe3 CIpaBsiHE C NPEKbCBAHUATA HA Thpce-
HETO, M3TPaKAaHe HA PE3EPBHH JIENO CHOPbHKE-
HUSA W BXOJAIIM U U3XOLAIIM TPAHCIIOPTHU Ka-
HaJu 32 ObP30 Bb3CTAHOBSIBAHE;

*Brp3craHOBsIBaHE Ha (PMHAHCOBU CMYIICHUS:
M3M0J3BaHe Ha OJOKYEelH TEXHOJOTHU, HHTErPH-
paHe Ha O0CTaBYMKa, NPOU3BOAMTEIISA U ThbpProB-
UTe Ha ApeOHO WM AUCTpUOYTOpUTE, KaTo ce
uznomsea ERP codryep.

[3](16]

PosisiTa Ha MapkeTHMHra B npoueca Ha yIi-
paBJIeHHe Ha CMYIICHUATA 110 BepUrara ¢ A0c-
TaBKHUTe

Hayunarta nutepatypa, JOKOJIKOTO € U3BECTHO
Ha aBTOpa, 10 Cera He € pasriexjana Bb3MOXK-
HOCTTA 332 UHTErpalyATa Ha MApKETUHTa B YCUIIN-
siTa 32 Bb3CTAHOBABAHE HA HOpPMAaJHATa JEHHOCT
Ha BEpUraTta Ha JIOCTaBKHUTE CJeJ IMPEeKbCBaHE.
ToBa He € U3HEeHaBalllo, Thil KATO HAa MPBHB MOT-
JIeT TIOBEYETO MPOOJIEMHU O Bepurara BOJIST JIO
HEBB3MOKHOCT Ha TOCPEIIaHe HAa THPCEHETO, a
MapKeTHHTa T'0 J1a HachpyaBa.

Enna ot Hail-romemure 6apuepu mpes rbBKa-
BOCTTa M e(EeKTUBHOCTTA, OCHOBHU TIPEATIOC-
TaBKH 3a CMEKYaBaHE HAa ONEPATHBHUAT PHCK, €
HAYUHBT, 10 KOWUTO CIIO)KHOCTTA CE yBEJINYaBa,
KOraTO KOMIIAaHUUTE PacTaT U pa3lIupsBaT MapKe-
TUHTOBUS cH 00xBaT. UecTo Ta3u CIIOKHOCT MPO-
U3IIM3a OT PaslMpOCTPAaHEHUETO HAa MPOAYKTH U
MapKH, HO ChILIO TaKa MOXE Ja J0iae upe3 opra-
HU3ALMOHHUTE CTPYKTYPU U YIIPABIECHCKUTE IIPO-
1[eCH, KOUTO €A U3pacHaIM C TCUEHUE HA BPEMETO.
HamansgBaHeTo Ha CJIOXKHOCTTa Ha MPOAYKTa
TpsiOBa 1a ObJie OCHOBEH MPHOPHUTET 3a MapKe-
TUHTOBUTE U JIOTUCTUYHHUTE XOPa, KOUTO PAOOTAT
3aenHo. CIOXHOCTTa Ha MPOAYKTa BKJIIOYBA HE
camo mpobnemu C Ju3aiiHa, HO W TPEKOMEPHO
paszHooOpasue, KOeTO He AOMpPHHACA 3a MO-TO-
JsIMa KIMEHTCKa WM MOTPEOHTENICKAa CTOWHOCT.
BonemnuTe xoMmmanuu Beue mpuiiaraT MapKeTHH-
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TOBU CTpaTeruy, KOMTO ca MOJKPENeHN OT CTpa-
TErusi 3a Bepurara Ha JIOCTaBKH, pa3paboTeHa C
MHCBHJI 33 TBBKABOCT. [4]

EdexTpT OT mpekbcBaHMATA Ha BepUraTa Ha
JIOCTaBKUTE MOXe€E Ja BKJIIOYBA HamalsiBaHE Ha
npoaaxOuTe u pactex Ha pasxoaure. OT Mapke-
TUHI'OBA IVIEJJHA TOYKA HAMAaJISIBAHETO Ha IIPOIaK-
OuTe ce ABIDKY Ha HEH3NIbIHEHWE Ha THPCEHETO
OT CTpaHa Ha KpalHUTE KJIMEHTU B pe3ynTaT Ha
JUICAa Ha MPOLYKT, YAaCTUYHO W3IIBIHEHH IIO-
PBUKHU IO OTHOIIEHHE HAa KOJIMYECTBOTO U 3aKbC-
HeJH A0CTaBKHU. ToBa ecTeCTBEHO BOJU JI0 OILIaK-
BaHUs OT KJIMCHTH, MOBPEACH UMHUDK U PEIyTa-
LUl Ha MapKaTa ¥ 3ary0a Ha KiueHTH. PuHaHco-
BUTE TOCIIEANIH Ca MO-HUCKHU MPOJakOH, 3aryoa
Ha MPUXOAM U HaMaJieH naszap. [9]

Bepurure Ha nocTaBKH AONPUHACAT 3a MOBH-
LIaBaHETO Ha NOTpeOuTesIcKaTa CTOMHOCT U Ka-
9YEeCTBOTO Ha HPOIYKTUTE, KaTO OTroBapsT Ha
OYaKBaHMTA HA KIMEHTUTE 32 TOCTaBKa, AUCTPH-
Oyums, 0e30macHOCT W APYTH, MPHU BB3MOKHO
Hal-HHCKa 11eHa. [0 To31 Ha4uMH Te NPAKO BIUSAT
BBPXY BB3NPUATHATA U U300pa HA OTPEOUTENINTE
3a Mapkara. 3a MHOTO IIPOIYKTH KOMIIOHEHTHUTE U
XapaKTepUCTUKHUTE Ha BEpUTaTa Ha JOCTaBKU HE
ca Ba)KHU 3a MOTPEOUTEIIsI,  CaMO TEXHUTE pe3yJl-
tatu [21] IlpoyuBanus B cepaTa Ha MapKETHHTa
JEMOHCTPHpAT, Y€ HAYUHBT, 10 KOWTO HHPOpMa-
[USTa ce TPEJICTaBs HA MOTPEOUTENNUTE UMa TO-
JSIMO 3HAYEHHUE 32 TSAXHOTO MHEHHE: BHU3YallHH
€JIEMEHTH KaTo Turorpadusra, Au3aiiHa Ha CTpa-
HUIIATa, [BETA U TpaUKHUTE, THAarpaMHUTe U U300-
paxenusTa [22], n360pbT HA MOAXOASAIIN KaHAIH
3a KOMYHHKanus [S], Bp3npueraTa JOCTOBEPHOCT
Ha u3rounuka [10], cTunbT U TOHBT [7] uUrpasr
pois BBB BB3NPUATHETO Ha HHpoOpManuAra.
ToBa o3HauaBa, 4e CHIIECTBYBA BB3MOYKHOCT, C
MOMOIITa Ha MHCTPYMEHTH 32 TPEACTaBSIHE Ha
nH(pOpMaLUATa, IPUCHIIN 32 MAPKETHUHIA, /1a Ce
HaMaJIsIT WM HEyTPalu3upaT MOCIEACTBHUITA OT
CMYIIEHHETO N0 BEpHUraTa, CBbp3aHHu C MOTPEeOH-
TeJICKaTa peaknys KaTo ce KOHTPOIHNpa Mpe3eHTa-
IUSITa HA HETATUBHUTE 3a OTPEOUTENs IoCIe]IC-
TBUS OT CMYLICHHUSATA.

[IpexbpcBanuATa O BepUraTa Ha JOCTaBKU BO-
IAT 110 3ary0a Ha JIOSUTHU KJIMEHTH U TpeCTaBIs-
BaT peaJieH PHUCK 3a pemyTauusita Ha Qupmure.
PuckbT 3a pemyranusra Ha MapkaTta € Bb3MOX-
HaTa BpeJia BHpXY Ia3apHaTa MO3WIMA Ha Map-
Kara, KOATO MPOM3THYa OT OTPHULATEIHO MyO-
JUYHO MHEHHE WIM OTHOLIEHHE KbM Mapkara.
Boan 1o peawma mOTEHIMANHU OTpUIATETHU
MOCIIEAICTBUA, CPE KOUTO: HaMassiBaHe Ha CTOMW-
HOCTTa Ha akKLHUHTE, 3aIlIalllBaHE HA Irevaaoute



Ype3 HeraTUBHA PeKJiaMa, KOSTO h3Jiara mpeanpu-
STHUETO HA PHCK OT ChICOHU CIIOpOBE, GUHAHCOBH
3aryOu Wi CriaJl B KIIMEHTCKa 0a3a. [6]

JoOpHaT UMUK CMEKYaBa M TMOCIECTBUATA
OT HapacTBaHe B IEHUTE Ha MPOU3BOJICTBOTO, U
CJIeI0BaTeITHO MIPOAYKTUTE, Thil KaTo MmoTpeduTe-
JIUTE ca TOTOBH JIa TUIAIIAT MTOBEYE 3a MPOJYKTH,
KOUTO HE CaMO MMAT XapaKTEePUCTHKHUTE, KOWTO
WCKAaT, HO U CE JIOCTABSAT OT GUPMHU ¢ J00pa pemy-
Tauus. [2]

MapKeTHHIOBH JIEWHOCTH, KOUTO JHPEKTHO
BIUSSAT BBPXY paslo3HaBaeMOCTTa U peIyTalu-
saTa Ha OpaHAa: peKJIaMHHTE ToMara 3a TOITyIIsi-
pu3zaius Ha OpaH7a ¥ TOBHIIaBaHe Ha Pa3IO3Ha-
BaeMOCTTa Ha OpaH[ia, a CTpaTernuuTe Mo na3apHo
MO3UIIMOHUPAHE LESAT Ch3/aBaHE Ha HJIEHTHY-
HOCT Ha MapKa HJIH MPOAYKT. (19)

JlosTHUTE KITMEHTH UMAT TIO-TOJISIMO OTHOIIIE-
HUE Ha TpoIlecyalHaTa CIpPaBeIMBOCT, OTKOJI-
KOTO HEIIOSUTHU KIIMEHTH, CKIIOHHH ca J1a IPeHe0-
pErHAaT WX Ja MPOCTSAT TOBA, KOETO BIXKIAT KaTo
aHopMaJieH npoail. Knuenrure, kouTo He ca pas-
BUJIM JIOSITHOCT KBM JOCTaBYHMKA Ha YCIYTH, ca
MTOBEeYEe BEPOATHO IIIe BB3NpPHEMAaT OOMEHHUTE CH
OTHOIIECHHUSI KAaTO MO-KPAaTKOCPOYHH, YHCTO HKO-
HOMMYECKH C MTO-HUCKU OYaKBaHUA 3a CIIPaBEJIU-
BOCT OTBBJ] €JHOKpATHATA CpEeIa, MO-MOBIUSHU
oT (hakTopHuTe yI0OCTBO U PA3XOIH, OTKOJIKOTO OT
JOSUTHUTE KIUeHTH [12], KoeTo TW TpaBH IIO-
CKJIOHHU KbM TPEHACOYBAHE KbM aNTCPHATHBHH
MPOJYKTH WIHM OIUIaKBaHWsA. ToBa O3HauaBa, 4ye
Pa3BUTHETO HA MAapPKETHHIOBH CTPATETHH 3a IO-
BHIIIaBaHe Ha JIOSITHOCT KbM OpaHaa (MapKeTHHT
Ha B3auMOBpHB3KuTE[1], crneuuamu3upaHu Mmpor-
pamu 3a JIOSUTHOCT, TIPOTPaMH 3a 3aJbp)KaHe Ha
JIOSTHUTE KIIMEHTH) MOTaT MPEBaHTHBHO J1a CMEK-
4aT Te3W MOCIEICTBHUS OT MPEKhCBAHETO HA BEPHU-
raTta Ha JIOCTaBKH.

[IpexbcBanMsATa HAa BepUraTa Ha JOCTABKH BO-
IAT 70 HEJOCTHT Ha TPOMYKTH. MapKeTHHI'BT
mpenjara anTepHATHBHH TOJXOAM 32 pa3pella-
BaHE Ha TO3U IIPOOIIEM.

[TazapHarta cermMeHTanus € JEHHOCT, KOSATO
LIeJH J1a pa3zeliy mazapa Ha HIKOJIKO CETMEHTa U
Jla TIPEJUIOKU Ha BCEKH OT TAX MOIXOMISIIHS TPO-
IyKT. MapkeTosno3uTe Onxa MOTJIH Jia c€ BB3IO0JI-
3BaT OT MH(OpMaNMATa CH 3a TAa3apHUTE Cer-
MEHTH, 32 J]a HAMEPAT HauWH J1a TPEIIOKAT eIUH
U CBHIIM MPOJAYKT HA MHOTO CETMEHTH WM Ja
MpenyioXaT HaJNYHUS TPOMYKT HAa HOBH Cer-
MEHTH, B CIy4ail Ha HpoOJIeMH C MPOU3BOJICT-
BOTO.

MapKeTHHI'BT Ha OCKBIHOCTTA € KOHIISIIIIHS,
B KOSITO HAIMYMETO Ha MAJIKO KOJIMYECTBO OT JIa-
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JICH TIPOJIYKT € MPEeIMMCTBO, OCHOBaBa ce Ha uje-
ara, 4ye (pakThT, 4e AajiceHa CTOKa € OCKbJHA A
npaBu Mo-ueHHa. KynmyBailku OCKbIHU IpO-
IyKTH, IOTpeOUTENNTE 33/I0BOJISBAT TTIOTPEOHOC-
TUTC CU OT YHUKAJIIHOCT, KOH(pOpMI/I?{bM, IIOBCACH-
Yyecka cBo0o1a 1 / uiu n304rBat ObIemo chxkane-
Hue. ToBa BOIU 10 NOBUIIABAHE HA BH3IPUSATHETO
Ha MOTPeOUTENUTE 3a CTOHHOCTTA 10 OTHOILICHHE
Ha TPOJIYKTUTE U CJICIOBATEIIHO YBEIMYaBaHE Ha
JKETaHWEeTO Ha MoTpeduTenuTe Aa Kymysar.[ 18]

3akiIouenne

ABTOpa W3IMBJIHU IENUTe CH B Ta3W paspa-
OoTKa:
v’ Bellle 1aieHO0 ONMCaHKUE HA TIOHATHETO ,,pHCK"
B KOHTEKCTa Ha YIIPABIEHUETO HAa BEPUTHUTE Ha
JIOCTaBKH
Pazrnenana Oe xoHIEMIUATA 32 YCTOHYHBOCT
Ha BepUTara Ha JOCTaBKH
Ornrcanu 6s51Xa CTPAaTETUUTE 32 CMEKJYaBaHE Ha
pUCKa TI0 BepUraTa Ha JIOCTaBKH
Pasrnexxnanu 0sxa CTpaTeTUUTE 3a BH3CTaHO-
BSIBAHE OT CMYIIEHHWS IO BepUTrara Ha JI0C-
TaBKH
[loTeHIMaNHUTE TOCIENCTBHS OT IMPEKbCBaA-
HUS TT0 BEpHUTaTa Ha JTOCTaBKH OsXa OMHICAHH
bsixa wuaeHTHGHUIUPAHH HIKOJIKO Bb3MOXK-
HOCTH 3a y4acTHEe Ha MapKeTWHTa B Tpolleca
Ha yIpaBJIeHUE Ha IPEKbCHATUTE JOCTABKU
MapKeTHHI'BT MOXKE J1a M3IbJIHSIBA HOIBP-
JKaIla poisi B yIPaBICHUETO HA CMYIICHHUATA 110
BepHUraTta Ha JJOCTAaBKH OCHOBHO Upe3 BHUMATEIICH
KOHTPOJ Ha/l HHPOPMAIHITa, KOSTO OTpeOuTe-
JIUTE TOJTy4aBaT U CTPATETHH 34 TOBJIHSIBAHE HAJ|
TEXHHUTE BB3MPHUATHS 32 QUPMHUTE U TPOTYKTHTE.
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Csetiia Atanacosa

STRUCTURING THE PRODUCT PORTFOLIO OF
THE TRADE STRUCTURE THROUGH THE IGOR ANSOF MATRIX

Svetla Atanasova

ABSTRACT: In the foundation of the present theoretical research the main goal is to consistently clarify the
theoretical mise-en-scene for the essence of the product portfolio and the specificity of the matrix developed by

Igor Ansof should be structured on the pedestal thus built.
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BnBenenne

Bcsika TBproBcKa CTPYKTypa OCBINECTBSBA
CBOsITa JICHHOCT B M30CTPEHa KOHKYPEHTHA cpeia.
ToBa npeanonara HeoOXOAUMOCTTA OT HEMIPEKbC-
HAT MOHUTOPHHT Ha ChCTOSHHUETO U CTPYKTypaTa
Ha nPooyKmoeusa nopmdeeiin, ¢ KOUTO TS pasmno-
nara. BrousiHueTO Ha BBTpelIHATa M BBHHIIHATA
MapKeTHHIOBa Cpesia MOXKeE J[a ce OKa)xe HeoOxo-
JIUMO YCIIOBHE 3a MPUCTHIBAHE KBbM MPOMSHA B
CTPYKTypaTa Ha npoOyKmosus nopmaeetii Ha Tbp-
TOBCKaTa CTPYKTypa, KOETO MOXKeE Jia ce OChIIec-
TBH MOCPEACTBOM Mampuuama Ha Uzop Ancog.

B®B Bpb3Ka ¢ TOBa OCHOBHAMA Yell HA HACHO-
Awama papadomka e 8 nociedo8amerHocm 0a
ce UBAICHU MeopemudHus MU3aHCyeH 3a Coblly-
HOCmma Ha nPOOYKmMoGUs Nopmeeun u Ha maxa
U32padeHuss NOCmamerm 0a ce CmpyKmypupa cne-
yuguxama Ha mampuyama pazpadbomena om
Heop Ancog.

BB (hyHnameHTa Ha BB3HMKBAHETO HA pEeIHIA
BBIIPOCH CBBP3aHM ChC CHEU(HKaTa Ha OCHOB-
HUTE CTPYKTYPHHU HampaBieHus 3a GopMUpaHeTo
Ha MPOJXYKTOBUSI aCOPTUMEHT, CTPAaTETHUTE, KO-
UTO CJIe/IBa J]a CE TPHIIIOKAT OT CTPaHa Ha THProOB-
cKaTa CTPYKTypa, 3a Ja ce MpHBJeUe U Jia ce 3a-
Ibp)KM BHHMAaHHETO Ha MOTpeOUTeNnuTe, MOJ
KakBa (hopMa J1a ce MPIIIOKH u30paHaTa mampuya
U T. H., IPOBOKUPAT HACTOSIIUS U3CIIEJOBATEIICKU
HHTEpEC.

1. TeoperudyeH MHU3aHCUEH 32 CBHUIHOCTTA
Ha NPoOAYKTOBHSA MopTdeiin

[IpernensT Ha WKOHOMHYECKATa JIUTEpATypa
MOKa3Ba EIMHOMYIINETO HA EKCIIEPTUTE, Y€ KO-
raTo HPOOYKmoeuan nopmdeiin € OHITHE Pa3-
TJIeXKAAHO B 00J1acCTTa HA MapKETHHTa, TO TOTaBa
PBKOBOJICTBOTO HA TBPrOBCKara CTPYKTypa
CleiBa J1a pasriiexaa HpoOoyKmogusi MUKC Karo
KOMOWHAIMSA  OT MPOAYKTOBU €IUHUIN, KOHUTO
cienBa 1a ce ,,0amancupar’ B nopmepeiin. B tazu
BpB3Ka KOHIEIIIHTA 32 #POOYKMOGUS NOpm@etin
clie/iBa 1a CTOM B OCHOBaTa Ha MEHHPKMBHTA Ha
NPOOYKMOBUS MUKC, KOUTO TIPEICTABIsBA CHB-
KYITHOCT OT MPOAYKTH WX Pa3HOBUIHOCTH Ha OT-
JENHUTE NMPOAYKTH, KOUTO THProOBCKaTa CTPYK-
Typa Tpejyiara Ha notpedurenure. B mo3urmsra
na"cupaHa oT A. AéepuH ce N3BeXKIa MU3AHCIICHA,
4e npooyKmosusm nopmeheil He € CTAaTUYCH, a e
M3MEH$ HeTIPEKHCHATO IMO]T BIMSHUE HA THHAMHY-
HaTa BHTPEIIHA M BHHIIHA MapKETHHTOBa Cpena
(ABepun, 2016). ToBa gaBa Bb3MOXHOCT Ha IpH-
BEICHUS CIIELUATUCT Jja U3BEE CICAHOTO CTaHO-
BUIIIE — EBOJIIONIMATA B TEXHOJIOTUNTE, KOHKYPEH-
ysITa, MazapHaTta cpefa, OT €IHa CTpaHa, KaKTo
Y PECYPCHOTO ChCTOSIHUE, B TOBA YHCIIO MaTepu-
aiHo, ()MHAHCOBO, KaJpPOBO, OT JApyra CTpaHa,
BIIHSISIT BBPXY CbCHOAHUEMO U CIPYKMYpama Ha
npooykmosus nopmeeiin. ToBa mpeanonara He-
00X0UMOCTTa PBHKOBOJICTBOTO Ha THPrOBCKaTa
CTPYKTypa Ja NOJABPKAT aKTyaJleH npoOyKmMOBUs
nopmdetin. Cnopen craHoBumieto Ha JI. @edo-
PO6a aKTYalTHOCTTa Ha NpodyKmosus nopmgheiin
MOXKE J]a Ce IOCTHTHE TOCPEICTBOM CIIETHUTE
Hanpaenenusa 3a popmupane Ha nPoOyKmoGus
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acopmumenm — CmMabUIU3AUUsL, YCbEHPULCHCHI-
6ame, cvKpawjasame, paswupssane, 3a0vaboud-
saue, obnoerenue, xapmonuzayus (Bx. Taon. 1.)
(denopona, 2010).

Tabauua 1.Hampasnernwns 3a dopMupaHe Ha MPOTYKTOBUS aCOPTHUMEHT

No Hanpasnenue Xapaxkmepucmuxka
2 3
1. Cmabunuzayus na | Cmabunusayusma na npodykmosusi acopmumenm ce onpenens ot JI. dexoposa xaro mpex-
npoOYyKmMoGus acop- | BapUTelleH Habop OT NMPOIYKTH, XapaKTEepU3HPaIlX BICOKA YCTONYMBOCT M HUCKA CTEIEH Ha
MuMeHm oOHOBIIEHHE. ABTOPBT Pa3siCHABA, Y€ TOBA € OTHOCHTEIHO PSIIKO ChCTOSTHHE HAa aCOPTUMEHTA,
MIPUCBHINO 32 XPAHUTEIHU IPOLYKTH ¢ exXefHeBHa yrnorpeda (Demoposa, 2010).
2. | Ycvevpuwencmeane | Crnopen A. ABepuH ycwvebpuiencmeanemo Ha nPOOYKMOSUs acopmumenm MOXKeE Jia e Mpea-
Ha npoOyKmoeus CTaBH KaTO KOJMYECTBEHO M Ka4eCTBEHO M3MEHEHHE Ha ChCTOSIHUETO Ha CHMCHKA OT Ipo-
acopmumenm JIyKTH 32 OBHUIIIaBaHE Ha TAXHATa pauuoHanHOCT (ABepuH, 2016). B cBonTe TEOpEeTHYHH ITOC-
TAHOBKM CIEIHANUCTBT 100aBs, de TOBA € KOMIUIEKCHO HANpaBlIeHHE Ha W3MEHEHHETO Ha
MIPOIYKTOBHS aCOPTHMEHT, KOETO Ipe/oiara H300p Ha CIIeTHUTE CTBIIKU: ChKpaIlleHne, pas-
mypeHne Wi 0OHOBJICHHE HAa aCOPTUMEHTA.
3. Covrkpawjenue na T. AMOnep NpencTaBs cvbkpaujeHuemo Ha RPOOYKMosusi acopmumMeHm KaTto KOJIMIECTBEHO U
npoOyKmosus acop- | Ka4ecTBCHO U3MEHEHHE Ha Habopa OT MPOAYKTH 3a CMETKA Ha HaMaJlsiBaHe Ha HeroBara LIu-
MmumeHm puHa U wbTHOCT (AMOIep, 1999). [lpuunHaTa 3a ChKpAIIEHUETO Ha ACOPTUMEHTA, KOSTO U3-
THKBA NPUBEJCHUSIT U3CIEN0BATEN, MOXKE []a C€ ThPCH B HAMAJICHOTO HHMBO HAa ThPCEHE, He-
JIOCTaTh4HH MPEI0KEHNS, HEPEHTAOMITHO MITH HUCKO ITOCTUTaHe Ha MevyanOu Mpy MPOU3BOI-
CTBOTO U peayiM3anysira Ha IPOIYKTHTE.
4. Pazwupseane na J1. 3BepeB pasriieaa pazuupasanemo Ha npoOyKmosus acopmumenm KaTo KOJINIECTBEHO 1
nPOOYKmMOBUs acop- | KaueCTBCHO U3MEHEHHE Ha CIIMCHKA OT IIPOAYKTH 32 CMETKa Ha yBEIIMUCHHUE HA ITOKAa3aTeINTe
mumenm 3a MMpPUHA, INTETHOCT ¥ HOBOCT (3Bepes, 2000). ABTOPBT 0TOENI3Ba, Ye MPUINHATA 33 pa3-
IIUPSIBAHETO MOXKE Jla €: YBEJINUCHUE HAa THPCEHETO U MpEUIaraHeTo, BUCOKA PEHTAOMIHOCT
Ha MPOM3BOJCTBOTO U peaTn3alusATa Ha MPOIYKTUTE, MTOsIBaTa HA HOBU MPOIYKTH M HA HOBU
npousBoauTenu. KeM magenoro ompenenenue ce npucbeaunssa u @. Ilomosuesa (ITomos-
nesa, 2006).
5. | 3aowvnbouasane na | 3adwrbouasanemo na npodykmosus acopmumenm, npenusupano ot B. Eropos, moxe na ce
npoOyKmoegus acop- | pasrilefja KaTo KOJMIECTBEHO W Ka4eCTBCHO M3MEHEHHUE Ha CIIHCHKA 3a CMETKa Ha pa3pabor-
mumenm KaTa U TpeJlaraHeTo Ha HOBH HMPOJYKTOBH MapKH WM TIXHOTO Moauduimpane (Eropos,
2006). Criopex TeopeTrnka OCHOBaHUETO 33 U300p Ha TOBA HAMIPABJICHHE € BUCOKOTO HACHIIIaHEe
Ha 11a3apa, CTPEMEXXBT 32 HaMaJlsIBaHE HA PUCKA ITPU MYCKAHETO HA MPOJYKTU C HE3HAYUTEITHN
1o100peHH s, HATMYHMETO Ha M3BECTHA MapKa, [OJI3Ballla Ta3H Ma3apHa HUIIA, M JIMIcaTa Ha
BBH3MOKHOCT Ha ThPTrOBCKAaTa CTPYKTYpa 12 MPEJI0KHU MPOAYKTH OT HOB BHJL.
6. Obnosnenue na B cBoure pa3zpabotku pexuna u3ciaenosarenu Hadesno ¢ T. AmOiep (Am6aep, 1999) u @. Tlon-
npooykmosus acop- | kparoB (IlonkparoB & Ceperuna, 2002) mocouBat, 4e 00HOGIEHUENO HA NPOOYKMOBUS ACOp-
mumenm mumenm BKIIFOYBA KOJMIECTBEHO U KAYECTBCHO N3MEHEHHE Ha CIIMCHKA OT IIPOIYKTH, XapakK-
TepU3Hpall yBeIUYaBaHE Ha MOKa3aTenuTe 3a HOBOCT. Crope]l NpUHIUIHUTE IOCTaHOBKY,
MPE/ICTaBEHH OT U3CJIEI0BATEINTE, MPUUMHATA 32 OOHOBJICHUETO HAa aCOPTUMEHTA MOJXKE JIa €:
MosiBaTa Ha HOBU MOTPEOHOCTH, 3aMsSHATa HA MOPATHO OCTapeIH MPOAYKTH, HEOOXOAUMOCTTA
OT TOBHIIABAHE HA KAUECTBOTO M KOHKYPEHTOCIOCOOHOCTTA, CTHMYJIMPAHETO Ha ThPCEHETO.
7. Xapmonuzayua na | J1. 3BepeB ONPENENs XapMOHU3AYUAMA HA NPOOYKMOBUsL ACOPMUMENN KaTO KOJIMIECTBEHO
NPOOYKMOGUs Acop- | KaueCTBEHO M3MEHEHHE HA CIIUCHKA OT MPOJIYKTH, OTPa3sBAIlO CTEHIEHTA Ha OJIM30CT MEXKIY
mumenm peaNHus M ONTHMAJIHHS aCOPTHMEHT, IIPU peanu3aius 1 u3noinssane (3sepes, 2000). Ctpe-
MEXBT KbM XapMOHHYIHOCT P (popMHpaHeTO Ha acCOPTHMEHTa ce u3pa3siBa B 000co0sBaHe
Ha CMelMaN3UPAHI Mara3uHy MM OTASNTHH CEKIMU.

Ot apyra cTpaHa, popmyaupanaTa ot 1. Amo-
Jlep Te3a ce CBbP3Ba C MOCTAaHOBKATA, Y€ MCHHUIK-
MBHTA Ha NpoO0yKmogusi nopmeeil IO3BOJISABA Ha
ThPrOBCKaTa CTPYKTypa:

— JTa moambpika obemMa Ha MpoaaKOUTE U Ima-
3apHUTE TO3UIMH Ha ChLIECTBYBAIINUTE MPOIYKTH,
KOUTO JIOTIPUHACST 3a pelllaBaHe Ha IEIUTS Ha
THPrOBCKa CTPYKTYparTa;

— Ja MOIUGUIHMPA U aJanTupa ChIICCTBYBa-
IIUTE TPOAYKTH 3a TOCTUTAHE Ha KOHKYPECHTHU
NpPEJIMMCTBA TI0 OTHOIICHWE Ha TEXHOIJOTHHTE,

IIPOMEHUTE B Ia3apHUTE YCIOBHUS U 33J0BOJIIBAHE
Ha NOTPEOUTENICKUTE U3UCKBAHUS;

- Ja ,,u3Bele” OT mas3apa OHE3M CBOU IIPO-
IYKTH, KOUTO ca B ocjieiHa ¢a3a Ha CBOSI )KU3HEH
LUKBJI ¥ I0-HATaTBHIIHOTO UM 00CIIyKBaHe € 0e3-
MEPCIEKTHBHO;

- na ¢opmupa HabOp OT HOBH NPOIYKTH,
Ype3 KOUTO A2 IOBUINIABA HUBOTO HA MPOJaKOUTE
1 medanmbaTta U ga dhopmupa OBACIIA Ta3apu Ha
TBProBcKa cTpyKTypara (Amomaep, 1999).
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B. Ezopos akneHTHpa BbpPXy MHU3AHCIIEHA, Y€
uzesTa 3a KOHLEMIUATA HA HPOOYKMOBUs. NOPIN-
¢helin cnenBa na ce pasriekla B CIEIHATa TO-
COKa: MapUYHUAT IMOTOK HA THPTrOBCKA CTPYKTY-
paTa e 1o HaJeXJeH, aKo € OCHOBaH Ha OallaHCH-
paHaTa KOMOWHAIIASA Ha HPOOYKMOBUs MUKC, a HE
M30JIMPAHO MO OTACITHH TPOIYKTOBH CIUHHUIIH.
CrenoBaTeIHO KOHIICTIIIUATA 32 HPOOYKMOGUSL
nopmeetin GHoKycupa BHUMAHHUETO BBPXY B3aH-
MOBPB3KUTE MEKIY PA3TMYHUTE MPOTYKTH, B 4ac-
THOCT TIPOIYKTOBH CIUHUIIM B NPOOYKMOBUS
MUKC.

[IpuBeneHNUTE TEOPETUYHU MOCTYIATH 32 aHA-
JIU3UPAHOTO TIOHATUE CH3JIaBaT OCHOBATa 3a W3-
BEXIAHETO Ha CIEAHOTO onpedeiieHue 3a RPoOyK-
moeua nopmdgheiin: cv8KYNHOCM OM NPOOYKMU
UMY PA3HOBUOHOCMU HA OMOeNHume npooyKmu,
KOumo ce npeoiazam om mbvbpe08CKAMa CHIPYK-
mypa cvb00pa3Ho He208ama cReyuaIu3ayus, ¢ yei
nocmueane Ha neyanda u 3a0080J16ane Ha NOm-
pedbumenckume U3UCKEAHU.

2. Cnenndunxa Ha MmaTpunaTta Ha Urop An-
cod

CriennanvzupaHara JUTepaTrypa MoCTaHOBSIBA,
Ye pyCcKO-aMEepUKaHCKHS MPIIIOKEH MaTeMaTHK U
ouzHec mMeHHMIUKBP HUrop AHcod), u3BecTeH orie
Karo Oalmata Ha CTPATErMYECKOTO YIPaBICHHUE,
mipe3 1957 1. cp3naBa mampuuya, KOsSTO Ce OTIOBEC-
TsBa 3a 'bPBU ITBT B Heropara ctaTus “CTpaTeruu
3a auBepcuduKanus”’, myOIuKyBaHa B CITUCAHH-
eto Harvard Business Review (Ansoff, 1957). Oc-
HOBHOTO pa3siCHCHHE CBHP3aHO ChC CIICIU(HKATa
Ha Taka Cb3JaJicHaTa mMampuyd, KOATO HOCU
MMETO Ha CBOS Ch3/aTel, IpPEeJCTaBlIsIBa HOBATa
MTOCOKA, KOSITO BCSIKA THPTOBCKA CTPYKTypa MOKeE
Jla Toskenae Ja nocneasa. Toa Moxke Jia ¢ € moc-
TUTHE TIOCPEICTBOM CHIPYKMYpUpAaHe HaA RPOOYK-
moeua nopmeeiin, IUATO 1ET € Ja ce yBEeIUJaT

NPUXOJIUTE HAa THPTOBCKATa CTPYKTYpPa U JIa ce T0-
JYYH TO-TOJsIMa TOMYJIIPHOCT Ha COOCTBEHHTE
THPTOBCKU MapKHU.

Besiko enHO mMOMOOHO pelieHHe 3a MPOMsHA
MOCPENICTBOM CIAOUIU3AYUSL, YCHELPUEHCMBAHE,
CbKpawasawne, pazuupseane, 3a0vibovasane, 00-
HOGJIeHUe, XAPMOHU3AYUsL HA NPOOYKMOBUSL ACOp-
muMeHm MOXe J1a JIOBeJle clell cebe cu MHOXKec-
TBO HOBH HJICU U alTepHATUBU. Te ce CBhpP3BaT ¢
BB3MOXKHOCT 3a IpejaraHe Ha HOBH TPOAYKTH,
HaBJIM3aHE Ha HOBU Ia3apy, U3IOJI3BaHE HA HOBU
KOMYHHKAIIMOHHU KaHal U T. H. OTroBopute Ha
Taka Bh3HUKHAIWTE BBIIPOC MOTAT Jia CE periar
MOCPEACTBOM TIPUJIATAaHETO Ha Taka Hapede-
Hata ,, Mampuya na Ancogh*, KoAT0 MOXE 1A ce
OTIpEJIeNIA KaTo TMOIMyJIspeH WHCTPYMEHT 3a CTpa-
ternvecko mianupane (Dawes, 2018).

Cnenudukara Ha mampuyama ce TPEIOoTpe-
JIelis, OT EKCIIEPTUTE, KATO MPOCT U HarJIe/IeH MH-
CTPYMEHT 3a CTPaTEernyecKo IuiaHupane. B Ta3m
Bpb3Ka TC IMOCTAHOBSBAT, Ue sl MPUTEKABA JBE
u3MepeHus, KOUTO aBTOpa MPEJICTaBs KaTo:

©8  IIpodykmu, KOUTO MOTaT Ja ca ChIIEeCT-
BYBAIllA WIXA HOBH,

3 Ilazapu — Te cHIO MOTAT Ja ca ChIIeCT-
BYBAIlM WJIA HOBH.

Criopeny XapakTepuUCTHKaTa TO3HIMOHHpaHA
ot Heop Ancog, B paspaboTeHaTa oT HETo Mam-
puya, MOXe Jia ce U3BeJie TIOCTAHOBKATa, Ue B 3a-
BHUCUMOCT OT M300pa Ha THPTrOBCKaTa CTPYKTYpa,
KaKBa CTpATerysi Ja ce MpeapueMe — pearaie
Ha ChIIECTBYBAIIIN WA HOBH MPOJYKTH Ha ChIIlec-
TBYBallli WJIM HOBH Ta3apu — ca BH3MOXKHH Ye-
TUpH 0A3MCHU CTPATETHH 32 PacTex. Ancog npen-
jara TOBa Jia ca: RA3apHO NPOHUKEAHe, NPOOYK-
mo60 pazeumue, NA3APHO pa3eumue, OUBepcu-
durayua. CTpykrypata Ha mampuyama TPeEC-
TaBJIsBa TAOJIUIIA, B KOSATO Ca pa3lpeACIICHH IBETS
usmMepenus, a AMEHHO: nazapu v npodykmu (BXK.
Due. 1.)

Ilpooyxmu
Hazapu Hoesu Cvwecmsysawu
Hosu 3. IlazapHO pa3BuTHE 4. HNuBepcudukarus
Cowyecmsysawju 1. IlazapHO IpOHMKBaHE 2. TlponyKTOBO pa3BUTHE

®@ur. 1. Martpurnara va Urop Aucod

Besika oT wetmpuTe CTpaTerMu 3a pacTex OT
Martpuiiata Ha AHCOd Morar ja ce 000OLIAT 110
CJICTHUS HAYWH:

— Ilazapnomo nponuxeamne, xaTto THpBaTa
BB3MO)KHA CTPATETHs 32 PACTEX Ce MPeIonpeaes
KaTo Hal-curypHata. Ilpu Hes TbproBckaTa

CTPYKTypa TIO3HaBa OOCTaHOBKAaTa W M30upa Ja
MpenpreMe CTpaTerys 3a yBelIndaBaHe Ha IMPo-
JTaXXOUTE Ha CHINECTBYBAIU MPOAYKTH, KOUTO J1a
Ce pealTu3upar Ha ChIIeCTBYBAINY ma3apu. Muesra
3a nazapHomo NpoHUKeaHe ce CBbpP3Ba C 00CTOS-
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TEJICTBOTO, Y€ ThProBCKaTa CTPYKTypa MpEANpH-
eMa mpojiaxk0a Ha ChIIECTBYBAIIUTE CU MPOAYKTH
Ha HactosmuTe cu norpedurenu. Ho, 3a na ce pe-
aNu3upa Ta3u CTPATErHs C yCmeX ¢ HeoOXOIMMO
Jla ce MpEeanpueMar CICTHUTE MEPKHU: no0oOpsi-
6aHe HA BbMPeUtHama eqeKmusHOCm U OCUcypsi-
6aHe Ha nompebumenume ¢ moga, Koemo me dice-
aasm, pazpabomearne HA HOBA MAPKEMUH208d
cmpamezusi, ¢ KOSIMo 0a ce HACbpyam noseye
nompebumenu 0a 3aKynam, ONUMam u U3noa36am
npeonazanume um Om muvpeoSCKAma CmpyKkmypa
NPOOYKMU, 8bBENHCOAHEe HA NPOSPAMA 34 NOSUTHU
KAuenmu, ¢ yen 0a ce CIuMyaupa y8eauiaeanemo
Ha NOKYNKume, opeanu3upane Ha yeHosu npomo-
yuu, ¢ yen CmumMyaupane Ha npooadxcoume, cmu-
Mynupane epexmueHocmma Ha NepcoHand, noc-
peocmeom 0byyeHus: o nPooaxicou, no-amouyu-
O3HU Yenu, NO-6UCOKU 8bIHACPANCOEHUSL 8 CYYAlL
Ha NOCMU2aHe HA yeaume u m. H., NPuoodusane
HA KOHKYPEHMHA MbP2OBCKA CMPYKIMYPd, KOSAMO
00CIYIHC8A COWUSL NA3AP CHC CXOOHU NPOOYKMUL.

— IIpooykmosomo pazeumue € BTOpaTa Bb3-
MOYKHA CTPATETHs 33 PACTEXK, BKIIOUCHA B MAmpu-
yama Ha Aucog. Ta3u cTpaTerus ce MpeicTaBs
KaTo MaJIKo MO-PUCKOBAaHa OT bpBata. [Ipu pasr-
JIeKAaHATa CTPATETHs ThPrOBCKaTa CTPYKTypa 3a-
jJara Ha YBEJIHUYCHHETO Ha MPOJAKOWTE dpe3
Npe/ylaraHeTO Ha HOBH MPOAYKTH HA CHINECTBY-
BaIy nazapu. Unesara Ha npodykmosomo passu-
mue ce CBbp3Ba C 0OCTOSATEICTBOTO, Y€ THPrOBC-
Kata CTPyKTypa TpsiOBa Ja MpojaBa HOBH IPO-
JIYKTH Ha HACTOSIIUTE CH TIOTPEOUTENU. Y CIeXbT
Ha TIPUBEJICHATa CTPATETUs CE CBBP3Ba ChC CIEI-
HUTE JICHCTBHS, KOUTO ThPrOBCKATa CTPYKTYpa €
HEOOXOAMMO [1a M3BBPIIU: GHeOpsisaHe HA NPO-
O0YKMOGU UHOBAYUU U PAZUUPABANE HA NPedaaca-
HUme NPOOYKmuU, upe3 npeoiazaHemo um 8 pas-
JUYHU HOBU 8APUAHMU UIU HOBU ONAKOBKU; NPO-
8edicOane HA AHATU3 C NOMOWMA HA MAMPUYAMA
Ha BocmwHckama Kowcyimanmeka epynda, 3a 0d
ce npeyenu Kou npooyKkmu 0a noayuam OONnviHU-
MenHU UHGeCMUYUYU 8 PA360UHO-6HEOPUMETHAMA
OeliHocm, pazpabomeanemo HaA CoNbMCMBAUU
npoOyKmu, KOumo 0a ce cvbyemasam nooxo0auo
C OCHOBHUME NPOOYKMU,; NOO0OPABAHEe HA KIIOYO-
sume pasHuwa  Ha  npeoiazanume - NpPo-
OYKmMa Kamo — Kauecmeo, 00cayxceane, epeme 3a
NPUOBUIICBAHE HA NPOOYKMA Om NPOU3EOO0CHI-
60mo My 00 nasapa.

— Crnopen crienmukara Ha mMampuyama Ha
Ancogh xkato TpeTata Bh3MOXKHA CTPATEIHs 3a pac-
TEX ce MPEJICTaBsl nazapuomo pazeumue. B no-

COYCHOTO HATpaBJICHHUE Ta3U CTPATETHUS CE MPEJIC-
TaBsi KaTo MO-PUCKOBaHAa OT mpeaxoanHata. [Ipu
Hesl ThProBCcKaTa CTPYKTYpa IpeArnpruemMa mpeyia-
TaHEeTO Ha CHIICCTBYBAIIUTE MPOIYKTH HA HOBU
nazapu. [locTuraneTo Ha ycrex, Ipy HacTosIara
CTpaTerus, ce CBbpP3Ba C TNpeANpHEMaHeTO Ha
CIICTHUTE MEPKU: NPAGUIHUSL NOOOOP HA HOBUME
nasapu, He3A8UCUMO OAU CA BbMPEUHIY UTU 6bH-
WIHU, HO TM08A MOJICe 0a ce CAyyYu Cled 6HUMA-
menro npogedcoane na PEST ananuz, oa ce nono-
Jrcam ycunus 3a cneuengamne Ha HOBU cecMeHmu
om nazapa, Hanpumep no 0emMocpa@CcKu NPUHYUN
— NO-MAAOU UTU NO-8b3PACTIHU XOPA, MbIICE ULU
JHCEHU U M. H.; 0a NPEeno3uyUoOHUpa NPooyKmume
CuU Uy 0a OMKpue HOBU KAHAIU 3a MAXHAMA OUC-
mpubyyus — Hanpumep, om npooaxcou ogaatin oa
npemune KoM Hpoo0axicOu OHNAUH, Ulu 0a Haele3e
6 B2B unu B2C nazapu.

— B pamkuTe Ha HacrosIara mMampuya Kato
YeTBBpPTaTa BH3MOXHA CTpPATETHs 332 PACTEXK Ce
pasraexna oueepcugpukayuama. OT TIeaHA
TOYKa HA BH3MOXKHUTE PUCKOBE, Ta3W CTPATETHS
Ce BB3MpHEMa KaTO Hal-pUCKOBaHATa, ThH KaTo
MpH HEes CTaBa Jyma 3a IMpeAjaraHeTo Ha HOBU
MPOJYKTH Ha HOBM maszapu. ToBa Moxe Jia ¢ Ha-
IIBITHO HETIO3HATA JISWHOCT 32 ThPrOBCKaTa CTPYK-
Typa JI0 TO31 MOMEHT, KakTO B MPOAYKTOBO, TaKa
Y B Ma3apHO OTHOIIeHUE. B mogoO0HO HaunHaHue
TBPrOBCKATa CTPYKTYpa MOXeE MO-TPYJTHO Ja W3-
MOJI3Ba CBOETO HOYy-Xay. OT Ipyra cTpaHa, OCHOB-
HOTO IMPEUMYIIECTBO HA HACTOAIIATA CTPATETHS €,
4e ¢ HelHa MOMOII] ce pasnpeaessl PUcKa MEexXIy
PaIUIHATE MAPKH, IPOAYKTOBU TPYITH U TIPO-
IYKTOBU €IWHUIU. B HeOmaronpusaTHu BpeMeHa,
KOTaTO eJIMH MPOJYKT WIH MapKa He ce T0J3Ba C
MOJIXO/IANIO MOTPEOUTENICKO BHUMAHHUE, JPYTHTE
MOTAaT JIa OCTaHAT HE3aCEeTHATH U J1a KOMIICHCHUPAT
BB3HUKHAIIUS HEJOCTUT. B ciyuaii, 4e Thprosc-
Kara CTPYKTypa MpeanpruemMe Ja U3IoisBa ousep-
cugukayusima KaTo MPEANPHUETa CTPATETUS € Ha-
JIO’)KUTEITHO JIa C€ Pa3padOoTH M3IUI0 HOB MapKe-
THHTOB MUKC. ToBa mpenonara HEOOX0JUMOCTTa
OT B3€MAaHETO HAa HOBH pEIICHUS 3a MPOAYKTa,
IIeHa, TUCTPUOYIUATA U IPOMOIIUSATA.

Mampuyama na Ancogh B3uMma 1oj; BHUMaHHE
TOBA JIaJI TTa3apbT pacTe WU Ce CBUBA, AN ThP-
TOBCKaTa CTPYKTypa C€ pa3BHBa Ha MO3HAT IMa3ap
WJIM TeITbpPBa HABJIK3a HAa HOBYU XOpH30HTH. OT 110-
COYCHATA TJIEJHA TOYKa, PHKOBOJICTBOTO Ha ThP-
TOBCKaTa CTPYKTypa MOXE Jia MpEANpUeMe Bb3-
MOXKHOCTTA J]a TIPWJIOKH Ha MPAaKTHKA MPOMEHE-
HaTa BepcHsl Ha Mampuyama Ha AHCogh, KOITO Ch-
nepxa 9 crpaternu (BX. Que. 2.).
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Ilpooyxkmu
Hazapu Hosu [ Ilpomenenu ] Couyecmasysauu
Hoesu ITazapno pa3Butue Yactuyna quBepcudu- JuBepcudukanus

KaIus

Pazwupenu ITazapHo pasiiipeHue Opraam3upana nquBep- | Yactumuna auBepcudu-

cuduKarys Karus

Cvuecmaygauu ITazapHo npoHUKBaHE IIpoaykroBo pasmm- | IIpoaykToBo pazButue

peHue

®ur. 2. Pazmupen BapuaHT Ha Matpuiiata Ha rop Aucod

[IpernenanuTe MUTEPaTypHU U3TOYHUITU OTOC-
JIA3BaT, Y€ MOa00HA ,,pUrpeiigHaTa™ Bepcus Ha
KJIACUYecKaTa MaTpuIia mo-100pe oTpassiBa orpe-
JICIICHU HIOAHCU HA CUTyalusiTa, B KOSATO CE Ha-
Mupa Thproeckara crpykrypa (Doyle, 2011). 3a
Jla TIOTBHPIU CBOWTE TBBPJACHUS, IMPHUBEIACHUS
CHCIMATTUCT TIOCTAHOBSIBA, Ye C MOMOIITA HA Mam-
puyama, BKIOYBaIIa 9 KIETKH, MOXe Jla ce BUJIN
MO-5ICHO pa3iHKaTa MEXIy CTaHIApTHOTO IpPO-
JTYKTOBO Pa3lIMPEHUE U UCTHHCKOTO MPOIYKTOBO
pa3BHUTHE, OT €HA CTPaHa, U Pa3lIMKaTa MEKIY
Ma3apHOTO Pa3lIMpPEHHE W HABJIHM3aHETO B HamWC-
THHA HOBU Ta3apH, OT Apyra cTpaHa.

B miutupanara 000CHOBKA Ce M3BEkK A TTO3HIIN-
siTa, 9e B mogo0peHara mampuyama va Ancogh cb-
IIECTBYBaT W PHUCKOBAHU CTPATETUH, HMEHHO:
cmpamez2uume Ha 02ZPaAHUYEHAd U YACMUYHA Ousep-
cugpurayus. llpyunHATE 32 BB3HUKBAHETO HA PHC-
KOBE C€ CBBP3BaT C OOCTOSITEICTBOTO, Y€ TE ca
OpPUCHTHPAHU KbM OIPE/ICIICHU IPOMEHH KaKTO B
MPOJyKTa, Taka u B ma3apa. Ot apyra cTpaHa, ce
OrpaHNyaBaT MMOJ3UTE Ha ThProBCKaTa CTPYKTypa
OT €JIHa IThJIHA JIUBEPCUPUKAIINS, KOETO CE H3pa-
3siBa B U3TPAXKTAHETO HA MMO-0AIAHCUPAH NPOOYK-
Mo nopmgheii OT NPOTYKTH WIA MAPKH U 3allUTa
OT HEOJIATONPUATHO Pa3BUTHE B ONpPEJIEICHU Ta-
3apw.

Karo o00oOmenne Ha Taka TNpeAcTaBeHATa
mMampuya, M B IBETE W PA3HOBHIHOCTH, MOXE Jia
ce oTOeNeKH, Ue He ChIIECTBYBA 100pa WiTH JIoIa
cTparerus. Hacrosimata mo3uius ce CBbpP3Ba C
MOCTAaHOBKATA, Ye BCHUKHU CTPATErHH ca JO0OpH, HO
YacT OT TSIX ca MO-PUCKOBAHU OT ApYyru. ToBa OT
CBOsI CTPaHa, MOXKE J1a CE OIPEJICIH KaTO Bh3MOXK-
HOCT 3a JOPMHUPAHETO Ha TIO-BHCOKA Bh3Bpallae-
MOCT WM TMO-TOJIEMH TIOJI3H 32 THProBcKara
CTPYKTYypa.

Ha 6a3ara Ha Taka mpeICTaBeHNUTE MTPUHIIAITHU
MOCTAaHOBKU OTHOCHO CHIPYKMYPUPAHEMO HA NPO-
OyKmosusi nopmebetii nOCpedCmeom Mampuyama
Ha Heop Ancogh moraT na ce u3BeHaT CICAHHUTE
u3zeoou:

ITvpeo, npodyxmosus nopmehetin cnenBa na ce
BB3MpPUEMA KATO CHEKYNHOCH OM NPOOYKMU Ul
PA3HOBUOHOCMU HA OmMOeIHUme NpPoOYKMmu, KO-
umo ce npeonazam om mvpeo8CcKAma CMpyKmypa
CLOOPA3HO He206AMA CHEYUATU3AYUsL, C Yel NOC-
mueane Ha nevanda u 3a0080JA8aHe HA NOMpedu-
mencKume UsUCKEaHusl.

Bmopo, nnesta Ha mampuyama cv30a0ena om
HUmop Ancogh crienBa na ce BB3IpHUEMa KaTo Bb3-
MOXKHO Hal-OTPOCTEHHs aHajiW3 Ha Masapa, B
KOWTO Ofeprpa ThProBCKaTa CTPYKTypa. 3a aa ce
JIAHCHUPA U J1a ce TIPOJIaBa OIpeIeNieH MPOIYKT, Ch-
IIECTBYBAI] WM HOB, TPSAOBa IMHPBO Jla CE OMO03-
HasT creludUKNUTe Ha Ma3apa, Ha KOHKYPEHTHTE,
Ha TPEHO0BETE, Ha MOTPEOUTEIICKOTO MOBEICHUE
U T. H.

Tpemo, nBata BapuaHTa Ha TMPEATIOKEHATA
mampuya Ha AHcogh naBaT Bb3MOXKHOCT Ha Thp-
rOBCKaTa CTPYKTypa Jia n30epe Hal-IToAX O IAIIUTE
CTpaTervH 3a PacTeX B pAMKHUTE Ha JBETE U3Mepe-
HUS — NPOOYKMU U NA3apu.

BbB mocTaMeHTa Ha Taka MPEIU3UPAHUS TEO-
PETHUYCH MU3AHCIICH MOXe J1a ce 00001y, ue yi-
PaBICHUETO HA OTJCITHUTE CTPATCTHH HA MAMpU-
yama na Heop Aucogh M3HMCKBa TIPEABAPUTEITHO
W3ydaBaHe Ha OTICITHUTE EIIEMEHTH Ha nPOo0yKmo-
6us nopmebetin, 3a 1a ce TMOCTUTHE MaKCHMAalTHA
YIOBIETBOPEHOCT HA MOTPEOUTEICKUTE M3UCKBA-
HUS ¥ TI0Jy4YaBaHETO Ha MOJOXHUTEICH (UHAHCOB
pE3yNTaT 32 ThProBCKaTa CTPYKTypa.
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ABSTRACT: In the context of this issue, it can be noted that the main purpose of this study is to present
theoretical views on the nature of the properties of the product range and on this basis to make a comparative
empirical study of the properties of products from the product group ,, Milk and dairy products“, as part of the
totality of the products offered, in two competing companies.
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BnBenenne

B cBBpeMeHHUTE YCIOBUS BCSKO MPEIIPHS-
THE, W3BBPIIBAIIO THPrOBUS C MOTPEOUTEIICKH
MPOAYKTH, € YIaCTHUK B €IHO JTUHAMHUYHO IPOMeE-
HAMIO ce OumsHec mpocTpaHcTBo. [Ipomens ce
ACOPTHMEHTHT, IPOMEHSIT C€ KOHKYPEHTHUTE, TIPO-
MEHST Ce MOTPEOUTEIICKUTE H3UCKBaHus. B ycio-
BHSITA Ha M30CTPEHA KOHKYPEHTHA 00pOa cbeKyn-
Hocmma om npeonazanus npooyKmoe acopmu-
MeHm ce TIPEeBphIlla B €IWH OT CIIOCOOUTE 3a
MPUBJIMYAHE HA TIOTPEOUTEICKOTO BHUMAHHE.

B pamkuTe Ha Taka nmpejcTaBeHaTa npobdieMa-
THKa MOXE Ja C€ OTOCNeKH, Ue OCHOGHAma ueJl
Ha Hacmoawama papadomxa e 0a ce npeocma-
65M meopemudHume 8v321e0U 3a CbWHOCMMAa Ha
ceolicmeama Ha NPOOYKMoBUsL ACOPMUMEHM U HA
maxka npeocmageHama OCHO8d 0a ce Hanpasu
CPAaBHUMENHO eMAIUPULHO U3CTIe08aHe HA C8OLCN-
eama HA AapmMuxkyiu om NpoOYKmosa 2epyna
., Mnsaxo u maeunu uzdenus”, kamo uacm om Cvé-
KYIHOCIMA HA NPedadazanama npooykyus, 6 ose
KOHKYPEHMHU NPeonpusmusl.

JlefiHOCTTa Ha BCSKO MPENIPHUITHE, 10 TOJIsIMa
CTETICH, 3aBUCH OT MPABUIIHO MOAOPAHUS HPOOYK-
moe acopmumenm, KOUTO TIpeloNpees Hezo-
eume ceoiicmea. BCU4Ko TOBa IMOCTaBs B OMpeIe-
JIeHa 3aBUCUMOCT KOHKYPEHTHOTO IPETUMCTBO Ha
MPEIIPHUITAETO B Ch3HAHUETO HA MOTPEOUTEIIHTE.
Bb3HnKBaHeTO Ha peAwIia BBIPOCH, CBHP3aHU C
Taka IOCTaBeHaTa CHBKYMHOCT OT TpoOJIeMH B

pasriaexxgaHara 00J1acT ITOBJIUSABA H3CJICJ0BATCIIC-
KW UHTEPEC KaTO HACTOAII.

1. TeopeTu4yHH Bb3IJIeAH 32 CHIIHOCTTA
HAa CBOICTBATA HA MPOAYKTOBHUS ACOPTUMEHT

B chBpemMeHHaTa HKOHOMHUKA ChBKYITHOCTTA OT
BCHUYKH MPOJYKTOBU TPYIH HA MPEANPUATHETO C&
MIPEJICTABAT OT CIICIIHATMCTUTE KATO HETOBUS 1PO-
oyxmos acopmumenm (Y3yHoBa, 1992, ctp. 32). B
TOBAa HAIPABICHUE W3CIICAOBATEICKH HWHTEPEC
MIPEJICTABIISIBAT CEOUCHEAmMAa HA NPOOYKMOGUA
acopmumenm. Te3u ceoticmea B. Cnecupeea pas-
JIeTIsl Ha JIBE KaTErOPHU: KOJIUYECM8eHU, KbM KO-
UTO €KCIepTa MPUIUCIIABA — ObIO0YUHA, WUPUHA,
HacumeHocm, O0OHOBAEMOCH U CMPYKMYpa HA
NPOOYKMOBUS ACOPMUMEHM U KA4eCmeEeHu, KbM
KouTOo CHezupesa 3a4UCISABA — NIBMHOCH, 630U~
MOCBbLP3AHOCH U YCIMOUMUBOCH HA HPOOYKIMOBUSL
acopmumenm (Cuerupesa, 2005, ctp. 40). Hxo-
HOMHUYECKaTa JIUTEepaTypa pasmnojara ¢ MOHOXecC-
TBO OIpEJENICHHsI 32 TaKa MPEJCTABEHUTE KOJIU-
yecmeeHu U KavecmeeHu colcmead Ha l’lpO()yKWlO—
eus acopmumenm. B paMKuTe Ha TMOCOYECHOTO
HarpagJieHHst 0030pa Ha OTpeIeTICHUsATa MOTaT Ja
CTapTHpAaT C NPEACTaBsIHETO Ha 0000IIEeHH onpe-
JCJIICHUSA Ha KoJquvecmeeHume ceolicmeaa.

3HaYUMO CBOWCTBO Ha MPOJYKTOBHUS aCOPTH-
MEHT, KaTO 4acT OT KaTeropusTa Ha Koauuecmee-
Hume ceolicmea, € 0v1004URama, KOsITo MoXKe 1a
ce OIpeNeNd KaTo Oposm HA ApmuKyiume uiu
npoOyKmosume nO3uyul, Koumo ce npeoiazam
Om Npeonpusmuemo, 8 pamKume Ha OMoeIHume
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NPOOYKMOBU cpynu, (popMUpanu om paziudhu Gu-
0o6e unU pazHOBUOHOCMU HA OnpeodeireHu Npo-
OyKmu U y0081emeopasawu pa3iuyHu nompeou-
MeNCKU UBUCKBAHUSL.

Cp00pa3siBaliky ce ¢ Taka MmpeAcTaBeHaTa T€o-
pETHUYHA TTOCTAHOBKA, ObIO0UUHAMA HA NPOOYK-
MoGuUsl acopmuMmeHm MOXKe Jia Ce MPEJICTaBH Ype3
Que. 1.

Hvn60x npodykmos acopmumenm

Ilnumvk npodykmos acopmumenm

OO111 TPOTYKTOB aCOPTUMEHT

/I

A b

B «— mponykrosa rpyna

1234578910 «—— Bug >] 3

a0BTI 1€ X3 HK® IpoAyKTOBa eIUHUIIA

OO01I1 TPOTYKTOB aCOPTUMEHT

—»A b B

—»a 0 B

@ur. 1. /Ipn6ounHa Ha TPOAYKTOBUS aCOPTUMEHT
H3mounuk: adanmupano no - /lanues, /., I'po3oesa, /I. BpBenenne B Thprockus ousznec. M3, ,,Dadep®,

2010, c. 93.

Ot npyra cTpaHa, wupuHama Ha RPOOYKmMo-
6uUsl acopmumenm BKIIIOUYCHA B 00XBaTa Ha KOJU-
yecmeenume C80UCMEa NPeocmasiisa oposm Ha
NnpOOYKmMosume 2pynu, KOumo ce npeonazam om
npeonpusmuemo u Om KOUmo nompeoumensm
UMA 8b3MOAICHOCH Oa U3dUPA.

BB3 ocHOBa Ha IPUBEICHUTE TEOPETUUHU TOC-
TAHOBKH WUPUHAMA HA NPOOYKMOBUSL ACOPMU-
Menm MOXKE J1a C€ TIPEJCTaBH IO CICTHUS HAYWH:
BX. Que. 2.

IHTupok npodykmoe acopmumenm

Tecen npodykmoe acopmumenm

OO01I TPOTYKTOB aCOPTUMEHT

ABBTI JE X3 UK

<4— [poJyKTOBA Ipyma

OO01I1 TPOTYKTOB aCOPTUMEHT

—»A b B

@ur. 2. [lTuprHa HAa TPOTYKTOBUS ACOPTUMEHT
H3mounux: aoanmuparno no - [anues, /1., I'poszoesa, /I. Bbeenenue B Toproeckus omsnec. Uzn. ,,dadep*,

2010, c. 93.

CrnenBamoTo CBOWCTBO OT rpymnaTa Ha KoJu-
yecmeeHume € HACUMEHOCHIMA HA NPOOYKmMo-
eusa acopmumeHnm, KOSITO Xapakxmepusupa oox-
8ama Ha 8CUYKU BKIIOUEHU NPOOYKMOBU epYynu U

APMUKYIU OM CbOMEEMHUME 2PYNU, KOUMO Cd He-
00X00UMU 34 3A0080JI5I8AHE HA ONPEOeIeHU NOM-
pebrocmu na nazapa. Kozamo onpedenena 2pyna
UYL apMUKY TUNCEaAm, mo dcoPMUMEnmsm ce
onpeoeisi Kamo HeHACUMEH.
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ObHo6aemocmma HA NPOOYKMOBUS ACOPMU-
MeHm, KOSITO ce BKIIIOYBA B TpyIlaTa Ha Kouuec-
meeHume ceolicmea, MOXe J1a ce ONpeAeNu KaTo
KOIUYeCmeomo HO8U NPOOYKMOSU NO3UYUU 8
cmpykmypama Ha acopmumenma. Ilokazame-
aume 3a OOHOBAEMOCM XapaxKmepuzupam cKo-
pocmma Ha pazeumue Ha nPoOyKmMosus acopmu-
MeHm.

Cmpykmypama na npooyKmoeus acopmu-
MeHnm, KaTo APYyro 3HaYMMO CBOMCTBO OT rpyImara

Ha KOJHMYECTBEHWTE CBOICTBA, Xapakmepu3upa
omoenna epyna, nooepyna, 8uo u pasHoBUOHOCM
NpOOYyKmMU 6 acOpmuMenma Ha MbP2OECKUs
00eKm Ha nPeonpusImuemo.

CrenBaiiky Hajlo)xeHata NPUHIIMITHA TOC-
TAHOBKAa HAa HACTOSIIOTO TMPOyYBaHE W3UCKBA
MPECTAaBIHETO HA KAYeCMEeHUume C80UCmea Ha
npoOOYKmMosuUsl acopmumenn, KOUTO MOTaT Jia ce
MIPEJICTaBAT nmocpeacTBoM Tabu. 1.

Tadauna 1. TeoperndeH 0030p Ha KAYECTBEHUTE CBOKMCTBA HAa MPOJTYKTOBUS ACOPTHMEHT

N

Ceoiicmeo

Teopemuuen 0630p

2

3

IInvmnuocm na
npooyKkmogus
acopmumenm

Mapkeronorst ®. KoTasp odepraBa ciefHaTa MOCTAHOBKA 33 MJIBIMHOCHMA, KOSITO CE OTHACS IO TOBA,
KOJIKO OJIM3KO CBBP3aHMU Ca Pa3INYHHUTE MPOLYKTOBH TPYIH MO OTHOIIICHUE HAa KpalHaTa ynorpeda, H3HCKBa-
HUSTA KBbM MpeUIaraHero, AuctpuOynnonHute kaHamu u apyru (Kotrsp, OcHOBM Ha MapKeTHHra. 4act I,
1993, ctp. 353).

B 000cHOBKHTE Ha pa3riieJaHNTEe TEOPETHIH TPEJUMCTBATA M HEJOCTATHLUTE Ha MOIbPKAHETO OT Hpe/-
HPHATHETO Ha MOBeY€e Ha OPOil IPOLYKTOBHU IPYIH Ca BCHIHOCT ILTIOCOBETE U MUHYCUTE Ha JU(EePEHUNPAHNUS
MOZIXOJT, 0COOEHO aKO MPOAYKTOBHSAT ACOPTUMEHT HE € XaPMOHHYCH.

BB Bpb3Ka ¢ KaueCTBEHUTE CBONCTBA HA NMPOIYKTOBHS aCOPTHMEHT pasriieilaHaTa MKOHOMHYECKA JINTepa-
Typa 1oKa3Ba Pa3HOOOPa3UETO HA MHEHHUATA Ha CIICIUAMCTHTE MO OTHOLIICHUE Ha CBOMCTBOTO NIBIMHOCH HA
NPOOYKMOBis AcoOpmuMeHm, KOUTO Ca SANHOMYIIHHN 110 OTHOLICHHE Ha OIPEICICHHETO U YHUTO MHEHHUS ce
pa3MHHABaT MO OTHOLICHHE Ha (opMyinpoBkaTa. B. baneBa onpenens nivmuocmma xato XapmonuuHocm
unu 3aevpuienocm (banesa B. u., 2000, ctp. 209). B. I'eirb00Ba pasrieikia CBOHCTBOTO KaTo CbROCHIAGU-
mocm unu xapmornuynocm (I'birp00Ba, ctp. 59). KbM onpeneneHnero 3a xapMoHuyHocm ce IPUChEIUHIBA
. CrosinoB (CrostHoB, 2001, ctp. 262). Rick Suttle nedunupa coiictBoTO Kato cweracysanocm (Suttle,
2016), a A. Masascku kato conocmasumocm (Masancku, 1997, ctp. 102).

Bsaumocevpsa-
Hocm na npo-
OyKmoseus acop-
mumenm

Ot nosunusaTa Ha H. Cb10Ba acOPTHMEHTHT Ha €HO MPENpPUITHE MOXKE Ja Ce XapaKTepH3upa ¢ oIpese-
JICHA 63AUMOCEBP3AHOCH, KOATO N0Ka3Ba KaKBa € CTCHEHTA Ha B3aMMHA OOBBP3aHOCT HA Pa3NIMYHUTE TIPO-
aykroBu JHAKA. OOBBP3aHOCTTA € CBBP3aHa ¢ KpaiHaTa ynorpeba, kaHanu 3a auctpuoynus u T. H. (ChioBa
H. u., 1998, ctp. 75).

Taxa npuBeIcHUTE U3MEPEHHS Ha NPOAYKTOBHUS aCOPTHMEHT MPEACTABIIABAT HHCTPYMEHTHTE 32 pa3paboT-
BaHE Ha CTpaTerus Ha npeanpustuero. B Toa Hanpasienue n3cnegobatenst H. CbioBa mocousa, ue ca Bb3-
MO>KHH CIIC[HUTE I10-BAKHH HAIIPABJICHHS 32 PA3LIMPSIBAHE ACHHOCTTA Ha €AHO IPEAIPUSTHE:

3 1100aBsHE HAa HOBU NPOJYKTOBH JIMHHH, KATO IO TO3W HAYKH CE Pa3MIUPsBa IPOAYKTOBHS aCOPTUMEH-

O3 yabJDKaBaHE HAa MPOAYKTOBHUTEC JIMHMHU, OT KOCTO ClICABA yAbJDKAaBaHE Ha LECIHUs IPOIYKTOB aCOPTH-
3 ﬂOﬁaBﬂHe Ha HOBHY BapHUaHTH HA IPOAYKTa, KaTO I10 TO3U HAYMH CE 3azn>n60qa)3a ACOPTUMEHTBT,

(3 yBelMYaBaHEe WM HaMaJIsIBaHE HA 63aUMOCEbP3AHOCHMA Ha TIPOLYKTOBUTE JINHUU B 3aBUCUMOCT OT
cTpaTeruueckure 1eiu Ha npeanpustuero (Coaosa H. u., 1998, ctp. 75).

Ycemoiiuusocm
Ha npooykmo-
eus acopmu-
Menm

B teopermunute ananusu Ha A. JlypoBUY ycmouuusocmma Ha npooyKmogusa acopmumennt, KaTo 4acT OT
Kauecmeenume cgolicmea, € B 3aBUCHMOCT OT CPOKa, B TeUEHHE HA KOITO IPOLYKTHTE CE HAMHUPAT B IIPOJax0Oa
(dypoBud, MapKeTHHT B IpEeANPHHUMATENBCKOM aesitensHocTd, 2002, ctp. 209). [IpuBenenara ot uacieno-
BaTeNIs IOCTAHOBKA [IOKA3Ba, Y€ [OKA3ATEIINTE 3a YCMOUUUBOCH! XapaKTEPH3UPAT 00E3MEYCHOCT Wl Heobes-
MEYEHOCT Ha THPCEHETO B ONPE/ENICH IepHOA. Thil KaTO ChOTBETCTBUETO MEXKIY IIPOLYKTOBHS aCOPTHMEHT U
IPOTHO3HPYEMOCTTa HA ThPCEHETO JOCTUTaT HE CaMO 3a CMETKa Ha KOJMYECTBEHHU, HO ¥ 33 Ka4ECTBEHH Xa-
PAKTEPHUCTHKH, YCTOIHYNBOCTTA MOJXKE J1a CE OIPEEIH KaTO U3MEHEHNE Ha OCHOBHH ITOKA3aTEelN U XapaKTepH-
3HUpaHe Ha IPOAYKTOBHS aCOPTUMEHT BB BPEMETO.

2. EMOupu4HO u3cjeABaHe HA CBoOiicTBATA
HA aPTUKYJIM OT MPOAYKTOBA rpymna ,,MJIsiko u
MJIEYHH M3AeJus*, KaT0 4YacT OT CbBKYII-
HOCTTA HA NpeJiaraHaTta NpoAyKUusi, B JBe
KOHKYPEHTHH NMpeanpusiTus

CrnoxxHata ma3zapHa CUTYalUsl, B KOSITO U3CIEI-
BAHWUTE MNPEANPUATHS U3BBPUIBAT CBOSATA JCH-
HOCT, U3MCKBa MPUJIAaTraHETO Ha OTPECIICHA aHa-
JIN3W, OIEHKW W peTrpocrekiuu. CrenmeHTa Ha
CJIOKHOCT C€ OIpeAeNis OT M30CTPEHAaTa KOHKY-
PEHIIMS M OT HApaCTBAILUTE NOTPEOUTEIICKH U3HUC-
KBAaHH.

OT mo3MIUUTE Ha H3CcJieloBaTelickaTa Te3a B
HACTOSIIOTO U3CJIEABAHE Ce BB3NPHUEMA, Y€ TIPe/I-
MIPHUATHATA, U3BBPIIBAIINA THPTOBUS C apTUKYIH
OT TPOAYKTOBA Tpymna ,,MIsSKO W MIICYHU H3JIe-
Tug’, ca JMHAMHYHA OPTaHU3aIliOHHO-UKOHOMH-
yecka cuctema. TSxXHOTO (YHKIIMOHUpPAHE U pa3-
BUTHE ce OOYyCNaBAT OT M3MCHEHUATA B: WUPU-
Hama, O0v100YUHaAmMA, NABMHOCMMA, OPOll HA
npeonazanume apmMuKyiu om HPOOYKmMosa
zpyna ,Mnako u maeunu uzoeausa“ noo coocm-
6eHaA MapKa, OMHOcCUmMeNneH 0Al1 HA eKoNozuy-
Hume u GuonpooyKkmume om npooyKmoea zpyna
»Maaxo u maeunu uzdenun u ycmoiiuueocm Ha
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npeonazanus npooyKmoe acopmumenn om npo-
oykmoea zpyna ,, Miaxko u mieuHu uzoenusn“,

Hacmoswama wacm na emnupuunomo uscieo-
8aHe ce HACOY8A KbM AHANUIUPAHE U KOMNAEKCHO
OyeHs8aHe Ha pe3yimamume Om HPOB8edeHOmMO
npoyueamne cped 08e Npeonpusimus 8 CmpaHama,
U3BBPULBALYU MBPLOBUSL C APMUKYAU OM NPOOYK-
mosa epyna ,, Miisiko u maeunu uzoeaus “.

[IpencraBeHoTO M3CiIENBaHE CE OCHOBaBa Ha
JaHHU OT NPOBEJICHOTO U3CIICABAHE B IBE MPEI-
pUATHS OT KaTeTopusiTa Cynepmapkemu, B YHATO
ACOPTUMEHT OT MPOAYKTOBa rpyma ,,MIsKo u
MJICYHU U3JIENHS " 3a€Ma ChIIIECTBEH OTHOCUTEIICH
st [lopagm choOpaxeHus 3a KOH(UACHIIHAAI-
HOCT MpPEINpPHUSATHATA YCIOBHO ca 0003HAYEHH
kato [lpeonpusmue 1 v Ilpeonpusmue 2. Habmo-
JEHHUETO € MPOBEJCHO Npe3 MepHoia CeNTeMBPH-
HoemBpH 2021 r. ¢ momorITa Ha aHKeTa U CTPYK-
TYpHpaHO JIMYHO HMHTEPBIO C YIPABUTEIHUTE Ha
00eKTHUTE Ha aHKETHPAHHUTE NPeIpUsiTUs. EMiu-
PUYHOTO HMKOHOMHMYECKO WH3Cie/BaHe OOXBalia
nepuoaa 2013-2015 r.

[IpenocTaBeHata Ha pECIOHACHTUTE aHKETa
BKIIIOYBA BBIIPOCH, CBBP3aHH C Pa3IUIHATE
CBOIWCTBa Ha TIpeJjIaraHus acOPTUMEHT OT Ipo-
IyKTOBa rpymna ,,Misiko u miaednu uzaenus™. [o-
COUYEHHUTE BBIIPOCH IIO3BOIISIBAT aHANU3WUPAHE U
OIICHsSBAaHE Ha JJAHHW, CBBP3aHU C W3CIe/IBaHATa
npoOieMaTHKa.

B cBosATa mOCNIETOBATENHOCT MPHUBEICHOTO
AHAIMTUYHO HaMpaBJeHHE € CTPYKTYypHA YacT, KO-
ATO Ce CBEX/Ia 10 OLICHIBaHE MOKa3aTeNnTe, CBBP-
3aHU C OYeHKa HA C8OUCMBAMA HA ACOPMUMEHMA
OT apTHUKYJIH OT M3ClIe[[BaHaTa MPOAYKTOBA TPpyIa
»Misiko 1 muteunu u3genus’‘. [lpoBeneHoTo mpo-
yuBaHEe MO3BOJIABA Ja CE HampaBW aHaiW3 Ha
CTPYKTypaTa Ha acOpPTHMEHTa OT apTUKY/Id Ha
NpPOAYKTOBa Ipyna ,,MIIIKO U MJICUYHU U3JEAus",
BKJIIOYBAIIa TIOKa3aTENUTE 32 MAKPOCTPYKTYpa, T.
€. IUpUHa Ha aCOPTUMEHTAa U MUKPOCTPYKTYpa, T.
e. IpJI00YMHA Ha acOpTUMeHTa. B pamkuTe Ha I0-
Ka3aTens WupUuna Ha AcOpmumMeHma Ha nPooyK-
moea zpyna ,, Miiako u maeunu uzoeausn‘ ce on-
penens OpoAT Ha MPOTYKTOBUTE TIOATPYITH, TIPE/-
naraHu Ha notpeburenure. OT MpOBEACHUS aHA-
JIU3 CE€ YCTAaHOBSBA, Ye AHKETUPAHUTE MPEIITPHSI-
THS Ce CTPEMSIT Jja peasiaraT J0CTaThYHO IHPOK
ACOPTHUMEHT OT MPOAYKTH C MJIEYEH IPOU3XO],

pasnpeznesieHd B 9 MpoAyKTOBU HMOATPYIH, C KO-
WTO CE 33JI0OBOJISIBAT U3UCKBAHUATA HA TIOTPEOUTE-
JUTE, HE3aBUCUMO OT TsIXHaTa cermMeHTanus. Karo
MPEKH YYaCTHHUIIM B KOHKYPEHTHaTa 0opba mpoy-
YCHUTE TPEANPUATUS OTUUTAT Crerudukara u
JIMHAMHKATA, C KOUTO CE MMPOMEHST ITOTPEOUTEIC-
KUTE U3UCKBaHUs. M30panara wupuna na npooyx-
moeus. acopmumenm Ch3JiaBa OJIATONPUSITHU YC-
JIOBHS 32 33JI0BOJISIBAHE HA OTPEOUTEIICKHUTE MOT-
peOHOCTH.

[Ipu aHanm3a U oLIEHKATa Ha CEOLUCMBAMA HA
NPOOYKMOBUsL ACOPMUMEHM BAXKHO MSICTO 3aeMa
MIOKA3aTeNAT ObAOOUUHA HA ACOPMUMEHMA HA
npodykmoea zpyna ,Mnako u maeunu uzoe-
aua“, IpeNcTaBsIla MUKPOCTPYKTypaTa Ha TO3U
acoptumeHT. [IpuBeaeHuAT noKasatel ce opazMe-
psiBa ¢ pa3zHOOOpa3HEeTO Ha apTHUKYJIHMTE, U3TPaK-
A ObIOOYUHAMA HA ACOPMUMEHMA HA Npo-
oykmosa epyna ,, Mnaxo u mreunu uzdenus . OT
HalpaBeHUsl aHAIM3 Ha aHaJM3MpaHara MPOayK-
TOBA TpyIIa C€ YCTAHOBSBA, Y€ U JIBETE TPEATIPHS-
THS TIpe/iaraT Ha CBOMTE TOTPEOUTENN Pa3HO00-
pasue OT pa3HOBUIHOCTH, BKJIFOYCHHU B ChCTaBa Ha
BCSIKa eJlHa OT 000COOEHHTE MOATPYIH Ha KUCETH
MJIeKa, TIPECHU MIICKa, CUPEHA, KalllKaBallk, W3-
Bapa, CMeTaHa, KpaBe Macyo, CIaJoJIeanu U APYTH
KBbM NpoJyKTOBaTa rpyna. [IpoyuBaneTo nmokassa,
Yye HarmpuMep B 00XBaTa Ha apTHKYIUTE OT IPO-
IyKToBaTa noarpymna ,,Kucenu miueka®, Hapell CbC
3aKBaCEHOTO KHCEJIO MIIIKO, CE Tpeliarar: Ie-
JEHO KHCENO MIISIKO, MIIEYHOKHCEIH JecepTH,
TUTOJIOBH KUCENM MIIEKa, 37[PAaBOCIIOBHH KHCEIH
MJIEKa, alpsIHU.

JlaHHUTE OT HM3CIACABAHETO HA ObabOOHUHAMA
Ha npooykmosa epyna ,,Musaxo u mieunu u3oe-
s CBUJIETENCTBAT, Y€ MIPOYUYBAHUTE MPEIIPHSI-
TUSl TIpeajiaraT apTUKYJIHd KakTO OT OBITapcKo
NPOM3BOJCTBO, TAKa U OT BHOC. AHANU3bBT Ha (Hop-
MUpaHUS OT JBETe NpeAnpusitus — [lpeonpusimue
1 u Ilpeonpusimue 2, acOpPTAMEHT OT apTHKYJIH OT
MPOAYKTOBA Tpymna ,,MIsSKO U MIICUHH H3ACIUs
Ch3/1aBa YCJIOBHSI 3a MPEJCTABSIHE HA 8Pb3KAMA
Mmedncoy nokasamenume 3a WUPUHA U ObAOOYUHA
Ha npoyusanus acopmumenm. Tazn Bpb3Ka MOXKe
Jla ce OHarJIeJW MOCPEJICTBOM cieBamara 7aos.
2.
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Tabéauua 2 Bpp3ka Mexay MOKa3aTeqUTe IMIUPHHA U IHI00YMHA Ha aCOPTUMEHTA OT apTHUKYJIH OT MPOAYKTOBA
rpyna ,,MIIIKO 1 MJIISIHH H3ICTUs " B IPEANPUATHS IPEINIPUATHE | U IpeanpusTHE 2

— IIMPUHA HATHBPIrOBCKHUSA
ACOPTUMEHT
OT apPTHKYJIM OT NpoayKToBa rpyna ., MJUISKO U MUIEYHU U3JAEJIUA“ —
Ku- Ilpecn Cupena Kawkasanu H3eapa Cmemana Kpase Cnaodoneou Apyzu
cenu u macno
MeKa | mieka
- Kd- - - Ha KWJIOT- | - Ha KHJIOT- - Ha - 3aKBa- - criopen - Ha KJIC4Y-Ka, - KOHCEep-BH- 0o,
ceno NPACHO | pawm; pam; KHJIO- ceHa; rpamaxa | - BbB ¢y- paHu MiIeKa U 8 g
MJISIKO; | MIIIKO; | - TAKETH- - IAKETUPAHU. | IpaM; - 32 roT- HUHKa; MJICYHH Ca- Sl
- 1e- - MJIe- paHu; - MaKeTU- | BEHE; - B KyTHS, JaTu; = §
JIEHO 4eH - Kpema cu- paHa. - caj-Kap- - B KOopHY-Ka. | - sifua u ca- E ==
KHMCENO | NMyOUHI | pEeHa; CcKa; JIATH. E 5
MJISIKO; | - TONICHU - CMeTaHa =i
- - IJI10- CUpEHa; crpeii; g =
MJICYH JIOBH - CUpeHa 3a - CMEeTaHa o=
0- KH- MPECHH | CaHIBUYH; 3a Kade. < g
cenu MJIeKa. - CIenu- § §
ie- (buunu cu- % < J
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- TI10- =l 5|7
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H3mounuxk: IIpoBeieHO aHKETHO NMPOYYBAHE.

Hannute ot Taba. 2. NpeACTaBsIT MIMPOKUS U
600K aCOPTUMEHT OT IpeAIaraHuTe OT U3Ciel-
BaHUTE THPIrOBCKU OOEKTHU apTUKYJIU OT MPOAYK-
TOBa Tpyna ,,MIIIKo 1 MiledyHH u3genus ‘. B tab-
JUIaTa ce OTKPOSBAaT OCHOBHUTE IIPOAYKTOBU
HNOJAIPYIHN OT aHAJIM3UpaHaTa IPOJyKTOBa IpyIa.

B pamkute Ha cmpykmypupanemo Ha npooyk-
moea epyna ,, Musixo u mreunu uzdenus “ ce onpe-
nenst mokazatensaT ,/Ilnemuocm*, Ilpoenennre
JIMYHU WHTEPBIOTA C YIPAaBUTEINTE HAa THProBC-
KHTE OOCKTH HU JJaBa OCHOBAHHUE J1a 3aKJII0UNM, Ue
10 OTHOIIIEHHE Ha MTOCOYEHHS MToKa3aTell mpeia-
TaHWTe apTHUKYJIU OT aHAJM3MpaHaTa MpoIyKTOBa
rpyna MOCTHraT MabMHOCM, KOSTO Ce IMPENIoc-
TaBs OT CXOJICTBOTO Ha aCOPTUMEHTHHUTE TO3ULIUU
M0 OTHOIICHUE Ha KpaiiHaTta yrnoTpeba, H3UCKBa-
HUSITa KbM NpEASIaraHeTo, U3I0JI3BAHUTE KaHAIN
3a TUCTPUOYITHSL.

BbB BpBb3Ka ¢ oKaszaTens 3a A1bMHOCH CE yC-
TaHOBSIBA, Y€ M JBETE MPEANPHUATHS H3BHPIIBAT
KOPEKLHMH MO OTHOLIEHHE Ha MpOoydYBaHATa Ipo-
IYKTOBa Tpyma, KaTo B pa3IMYHUTE OTUETHH Iie-
pHOIM pa3MIMpsABAT WIM HaMajsBaT Mpe/iaraHus
ACOPTUMEHT CHOOPa3HO NPOMEHHUTE B MOTPEOH-
TEJICKOTO ThpCeHe. B pamMkuTe Ha aHaIM3a ce KOH-

cTaTHpa, 4e W3CIeABaHUTE Ipeanpusirus [lpeon-
pusmue 1 n Ilpeonpusmue 2 Bb3HaMepsBaT Ja
MPOABIDKAT TCHACHIIUATA 32 IPOMSHA B CTPYKTY-
paTa Ha IpoIyKTOBaTa rpymna. BeamoxkHOCTHTE 32
pasiiMpsiBaHe WM HaMalliBaHE Ha MPOYKTOBHUS
ACOPTUMEHT  WHTCPBIOMPAHUTE  PECIOHIACHTH
CBBP3BAT C BE3MOXKHOCTHTE 32 TIPOMSIHA Ha T1a3ap-
HaTa cpefa, KOeTo Hajara IpeanpHeMaHeTo Ha
MO-T'bBKABU U aJaliTUBHU MEpKH. TOBa ce OTYMTa
KaTo CTpEMeXX Ha M3CIICABAHUTE MPENNPHUSITHS Ja
3a/I0BOJISIBAT TMPOMEHUTE B MOTPEOUTEICKHUTE
W3KUCKBaHMSL.

B mpsika BpB3Ka ¢ pa3mIMpsSBaHETO U HaMallsi-
BaHETO Ha aHAIM3HPAHUS aCOPTUMEHT € BBIIPO-
CBT, CBBP3aH C 4ecmomama Ha npomeHume 6 Opos.
Ha apmuKyIume om npooykmosa epyna ,, Misaxo u
maeunu npooykmu ‘. B obexture Ha [Ipeonpus-
mue [ TIpoMsHAaTa Ha aCOPTUMEHTA CE OCHIIEeCT-
BSIBA BEJHBXK TOJMIIHO, JJOKATO B OOCKTHTE Ha
IIpeonpusmue 2 ToBa ce N3BBPIIBA BCEKU MECEII.

3a mo0aBsSHETO Ha HOBU WM YCHBBHPIICHCT-
BaHW ACOPTUMCHTHU IIO3UIMH OT MPOAYKTOBA
rpyna ,,MisKo U MICYHHM U3IeNus’ pbKOBOJICT-
BaTa Ha M3CJEABAHUTE THPTOBCKH OOEKTH M3IIOJI-
3BaT KOMIUIEKC OT KpPUTEpUH 3a OlEHKa, KaTo:
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MOTPEOHOCTH Ha TOTPEOUTEITUTE U MEPCIICKTHBH
3a pa3BUTHUE Ha Ma3apa.

OT npoBegeHOTO MPOYYBaHe, CbOOPA3HO MOKa-
3arens ,bpoit na npeonazanume apmuxynu om
npooykmoea zpyna ,, Minaxo u maieuHu uzoenus“
noo coocmeena mapka“, ce yCTaHOBSIBA, U¢ aHKE-
TUPAHUTE PECTIOHACHTU TMpeajaraT apTHKYJIH OT
MPOIyKTOBA Tpyma ,,MIISIKO ¥ MJICYHU H3ICITHAS
oI COOCTBEHA THhPTOBCKA Mapka. [Ipeonpusmue
1 mpepasiara aCOPTUMEHTHH TTO3UIUN OT Pa3TIICK-
JlaHaTa TPOIYKTOBA Tpyla C €IHa THPIrOBCKa
Mapka, a 3a [Ipeonpusmue 2 ca pa3pabOTeHH ap-
THUKYJIH C YSTHUPH COOCTBEHH THPTOBCKH MapKH OT
aHalv3upaHaTa npoaykToBa rpyma. Criopen aaH-
HHUTE OT MPOBEJICHOTO aHKETHO MPOy4YBaHe Hal-
YHETO Ha YETUPUTE PA3HOBHIHOCTH OT COOCTBEHH
Mapku Ha [Ipeonpusimue 2 ce TBIIKH Ha CTpEeMexka
Ha MPENPUITHAETO JIa 33]I0BOJIN PA3IAIHUTE MOT-
pebuTencku mOTpeOHOCTH — OT TOBA C MO-HUCKO
Ka4eCTBO JI0 TOBA KOETO CE OMpPEeNs KaTo JIyK-
CO3HO.

JlaHHUTE MOKa3BaT, Ue Mpe3 aHaIM3UpaHHUs I1e-
puox 2013-2015 r. OposIT Ha apTUKYIUTE OT H3C-
JefBaHaTa MPOIYKTOBAa Trpyna IOJ COOCTBEHa
ThProBcKka Mapka, KOMTO ce IpeiaraT B U3cle-
BaHUTe 00eKTH Ha [Ipednpusmue 1, Bb3mu3a ot 30
no 50 Ha Opoii. B obextute Ha [Ipeonpuamue 2 3a
chInus mepuoy ce mpemiaraT or 10 mo 30 Opos
ACOPTUMEHTHHU TO3UIMKA OT MPOAYKTOBA Tpymna
»MIIIKO U MJIIEYHHU U3AETUS* TI0J] COOCTBEHA ThP-
TOBCKa MapKa, BBIIPEKH TOJISIMOTO pa3HOOOpasme.

[TnanupaHoTO CH3aBaHE HA APTUKYIH OT MPO-
yuBaHaTa MPOAYKTOBA T'pyla MOKa3Ba CTpEMeka
Ha TPEINpUATUATA, YIaCTBAIIA B aHKETUPAHETO,
32 MaKCHMAJIHO 33/I0BOJISIBAHE M3MCKBaHUITA HA
MOTPEOUTETUTE U ChOOpa3siBaHe C MPOMEHSIIATA
ce maszapHa cpena. Upes cbh3maBaHETO U Mpeayara-
HETO Ha TPOAYKTH TIOJ COOCTBEHa THPIrOBCKa
MapKa MpPEANpHUATUSATa YCIABAT Ja pasIIupAT
MpeajiaraHus aCOPTUMEHT U J]a aKIIEHTHPAT BbPXY
KPUTEPUNTE Kayecmao U yeHa. TOIHO Te3n KpuTe-
pUU  TPEANOCTaBAT WMHJKA HAa ThProBcKaTa
Mapka. IlenTa Ha nmpeayaraHeTo Ha MPOYKTH MO
coOCTBEHa ThPTOBCKa MapKa € OCHTYPSIBAHETO Ha
MO-BUCOKA TIOJIE3HOCT 3a MOTPEOUTEIHTE.

Heobxonumo e na ce orOenexu, e ThProse-
KaTa MapKka MOXKE Ja C€ ONpeienu, OT eaHa
CTpaHa, KaTo HOPWAMYECKO TIPaBoO, OT JApyra
CTpaHa, KaTO0 MKOHOMHYECKH IMOTCHIUAN, W, OT
Tpera cTpaHa, KaTo CTOMHOCT, KOSTO TS HOCH.
Bcenuko TOBa TpeBphINa THProBcKara Mapka B
KIII0YOB (PaKTOp, ONpeAesil] KaKTO KOHKYpEeHT-
HaTa ITO3UIUS Ha MPEANPUSITHETO, TaKa U CUjaTa
Ha BB3JICHCTBHE B Ta3U KOHKYpEHTHA Oopoa.

[lepciekTuBUTE TIpEa MPEANPUATUATA TIO OT-
HOIIIGHUE Ha apTHKYJIUTE OT MPOJYKTOBa Tpyla
,,MIIIKO ¥ MJIEUYHH M3JEIus Morar ma ce 0000-
AT TI0 CJeAHMSI HA4WH: B [Ipednpusmue [ He ce
OYaKBaT MMPOMEHH, a 3a o0ekTuTe Ha [Ipednpusi-
mue 2 TIEPCTIEKTHBHUTE Ca Pa3IlIUpsABaHE HA acop-
TUMEHTA. IIpennpuerure MEpPKU OT IPERIPUATHU-
sITa 10 OTHOIIIEHUE Ha M3CJIeIBaHATA MPOyKTOBA
rpyna CBUAETEICTBAT 332 CTPEMEXK KbM 3alla3BaHe,
oT ctpaHa Ha [Ipeonpusimue 1, v Ha moIoOpsBaHe,
oT cTpaHa Ha [Ipednpusmue 2, Ha TIO3UIMSTA B
KOHKypeHTHaTa 0op0a 3a BHUMaHHETO Ha TOTpe-
ourenure.

[NapanenHo ¢ pasrienaHuTe MOKa3aTeNn € He-
00X0IMMO J1a ce HalpaBy aHAIH3 U OI[eHKA Ha T10-
KazaTens , OmHocumeneH Ol HA eKo102uy-
Hume u dGuonpooyKkmume om npooyKmoea zpyna
wMaako u mneunu uzdenusa“*, npenyiaraHud B
THPTOBCKUTE 00EKTH OOEKT Ha HACTOSIIIOTO ITPO-
yuBaHe. JlaHHUTE OT aHaJIN3a IIOKAa3BaT, 4 B 00eK-
tute Ha [Ipeonpusmue I ce npemarar ot 10% a0
20% exoJIoruyHu U OMONPOAYKTH, & B OOCKTHTE
Ha [Ipeonpusmue 2 TO3U IPOLIEHT BB31MK3a 10 5%.
PesynraruTe OT aHaNMM3a CBUIETENICTBAT 38 3HAYH-
TETHOTO MSCTO, KOETO €KOJIOTHUYHHUTE U OHUOmpo-
IYKTHTE 3a€MaT, OT e/IHa CTpaHa, B H3CJIeJ[BaHATa
MPOJYKTOBA rpyla W, OT JApyra cTpaHa, B 00eK-
TUTC HAa aHAJIM3UPAHUTE NPCATIPUATHA.

OTHOCHO W3MEpBaHETO Ha IMOKa3aTend ,,Yc-
moiiuueocm ce TPUBESKIAT NAHHU, CBBP3AHU
ChC CPOKa, B TCUCHUE HA KOUTO CTOKHUTE CE HAMU-
pat B nmpogax0a. [lokymkure, U3BHPIIEHH B pam-
KHuTe Ha exenHeBueTo ¢ Hax 500 Opos apTukymn
OT W3CIeABaHATa MPOJYKTOBA TpyIa, MOKa3BaT
KpaTKHs CPOK, B TEUCHNE Ha KOWTO MPOTYKTHUTE C
MJIeUEH MPOU3XO0JI C€ HaMHUPAT B MPOJIak0a B ThP-
TOBCKUTE OOEKTUTE U Ha JIBETEC aHKCTUPAHU TIPE/I-
MIPUSITHUS.

Ha 6a3ara Ha Taka mpencTaBeHaTa TEOPETHKO-
EMIIUPUYHA TOCTAaHOBKA MOTaT Ja CE€ H3BenIaT
CIIETHUTE U3800U:

IT'vpeo, pasrienanu KaTo HKOHOMHYECKH WHC-
TPYMEHT, CBOWCTBaTa Ha MPOJIYKTOBHSA aCOPTH-
MEHT BKJIIOYBA HEOOXOJUMOTO JePUHHpAHE Ha
KonuuecmeeHume W KauecmeeHume Ce0ucmaa,
MO3BOJIABAIIM M3TPAKIAHETO Ha MPOIYKTOBHUS
ACOPTHMEHT, MPEJIHA3HAYCH 32 YJIOBJIECTBOPSBAHE
Ha TOTPEOUTENCKUTE M3UCKBAHUS U (OpMHUpPaHE
Ha UKOHOMMUWYCCKHU I10JI3U 3a NPEAIIPUATHUCTO.

Bmopo, B cTpeMexa cu J]a TIOCTUTHAT MaKCH-
MaJHO 33/I0BOJIIBaHE HA TMOTPEOUTEIICKUTE H3HC-
KBaHU aHAJIM3UPAHUTE NPEANIPUATHA IIpeajiarat
apTUKYJId OT NpPOAYyKTOBa Ipymna ,Misiko u
MJICYHU M3ETHs" B MAKCUMAJTHO BH3MOXKHA 14U~
PpUHA 1 Oba004UHA.
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Tpemo, IlocienoBaTeqHOTO TpPEeMUHABaHE
TIpe3 OTAEIHUTE CEOLICMBA HA NPOOYKMOBUS ACOD-
mumenm Cb37aBa yCIOBUS 32 CbOTBETHU UKOHO-
MUYECKH OLICHKU U 32 B3eMaHE Ha MOAXOISIIHN Me-
HUDKBPCKH  PEIICHUs, OCUTYPSABAIIN IOA00pA-
BaHE Ha MPOJIyKTOBATA ITOJIMTHKA Ha MPEATIPHUITH-
eTo.
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